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New media are rapidly evolving, and competitive strategies in the field of advertising
have advanced in line with these changes. These strategies help brands establish
better communication with customers and identify their needs more effectively. The
main objective of this study is to identify the competitive strategies of new media in
commercial advertising.

This research is qualitative and was conducted using an exploratory approach.
In terms of purpose, it is classified as developmental-applied research. The
statistical population included academic experts, informed individuals familiar
with the research topic, and managers and policymakers with experience in
media management. Snowball sampling was used, and ultimately 14 individuals
were selected. The primary data collection tool was semi-structured interviews.
Instrument validity was confirmed through peer review and participant review.
MAXQDA software was used to analyze interview data, and thematic analysis was
applied.

The findings showed that, overall, 39 basic themes were identified within 12
organizing themes and 6 overarching themes as competitive strategies of new
media in commercial advertising. The six overarching themes are: technological
approach, effectiveness approach, strategic approach, psychological approach,
native advertising, and market orientation.
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