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Article Info Abstract

The aim of this study was to investigate the effects of social media content sharing on
Original Article destination awareness, e-reputation, and visit intention among adventure tourists. This
research is applied in purpose and correlational in design. The statistical population
consisted of adventure tourists in the Duplan region during the year 1403, and a

Received: convenience sample of 300 tourists was selected. Data were collected using
01-05-2025 questionnaires for visit intention (Munawar et al., 2021), e-reputation (Castellano &
Accepted: Dutot, 2017), and content sharing and destination awareness (Dedeoglu et al., 2020).
19-07-2025 Data analysis was performed using a Partial Least Squares-based Structural Equation

Modeling (PLS-SEM) approach. The findings revealed that content sharing has a
Keywords: positive and significant effect on destination awareness, e-reputation, and visit
Adventure tourism intention. Furthermore, the effect of content sharing on visit intention is also
Online Reputation significant and positive when mediated by both destination awareness and e-

Tourism Experience  reputation. The results suggest that increased communication among tourists on social

Social media Sharing  media has transformed their perceptions of destinations and become a crucial factor in

Willingness to visit their interaction with these locations. Therefore, social media has emerged as a key
determinant in shaping communication strategies for tourism destinations.
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1. Introduction

With the development of communication technologies and the spread of Internet use, social networks have become
an important part of people's daily lives and play a role in influencing various behaviors and decisions, especially
in the field of tourism. In recent years, social media has become an efficient tool for introducing tourist destinations
due to the possibility of exchanging experiences and information, and can play a key role in motivating them to
visit destinations again. This research was designed and conducted with the aim of investigating the effect of
content sharing in social media on tourists' intention to revisit adventure destinations, considering the mediating
role of destination awareness and e-reputation. In this research, the effect of sharing content related to tourism in
social media on the motivation to revisit adventure tourists through two mediating variables has been investigated.

2. Literature Review

In the tourism context, which is known as a lucrative and value-creating industry, deciding on a travel destination
has always been an important issue for tourists. Social media sharing, destination awareness, and destination
reputation are part of the decision-making process. Researchers have conducted studies in this field to examine the
role of social media and the variables affected by it in choosing a destination and tourists' visit intentions. For
example, the results of Khajehpour et al. (2016) showed that social media has a significant impact on tourists'
behavior and choosing adventure destinations. Exactly what was found in the study of Azam et al. (2019).
Jatyananda et al. (2021) concluded that social media is effective in increasing tourists' awareness and willingness
to visit adventure tourism destinations. Makizadeh et al. (1402) showed that the perceived usefulness of social
media information through the information acceptance affects the tourists’ visit intention of water sports. Sigala
(2018), Nouala & Muhammad (2016), and Ayeh et al. (2013) found that social media information plays a role in
tourist behavior by shaping the destination image. Dedeoglu et al. (2020) showed the positive effect of social
media sharing on destination brand awareness. Kim & Fessmeyer (2017) pointed out that shared tourism
experiences can help increase public awareness and stimulate people’s willingness to visit. They concluded that
tourists’ opinions, recommendations, and positive experiences, especially when transmitted through social
networks, play a vital role in building trust and motivation to visit a destination. Prayag & Ryan (2012) also found
that sharing experiences on social media has a significant effect on visit intention. This effect is strengthened
through two mediating factors: electronic awareness and positive word-of-mouth advertising. Andrani et al. (2019)
showed that user-generated content, comments and feedback from other tourists, and official tourism destination
advertisements through social media play an important role in shaping tourists’ perceptions and decision-making.
In general, the research review shows that most studies in social media sites have focused on destination-specific
activities, and less research has focused on content sharing by other users. This will lead to actual visits at a lower
cost, with greater trustworthiness and effectiveness. Sigala (2018) points out the transformative impact of social
media on the tourism industry, emphasizing that tourism and related businesses need to adopt a strategic approach
to social media and engage effectively with tourists.

3. Methodology

In terms of purpose, the research is applied and in terms of time, cross-sectional and correlational. Also, this
research is placed in the category of field studies due to the collection of information from tourists in the real
environment. The statistical population of the research includes tourists who visited the adventure tourism
destination of Dopolan in Chaharmahal and Bakhtiari province in 1402. According to Klein (2012), 300 people
were purposefully selected as a research sample, and by using the available sampling method, tourists completed
the questionnaire either physically or electronically. Data collection tools include four valid questionnaires, which
are: social media Sharing Questionnaire by Dedioglu et al. (2020), Visit Intention Questionnaire by Mionavaro et
al. (2021), Destination Awareness Questionnaire by Dedioglu et al. (2017). The analysis of the collected data was
done using structural equation modeling. Average Variance Extracted (AVE) was used to evaluate the validity of
measurement tools, and the results were between 0.60 and 0.80, indicating the appropriate validity of the tools.
Also, the combined reliability criterion was used to determine the reliability of the tools, and the resulting values
between 0.87 and 0.94 indicated the high reliability of these tools.



4. Results

The research results showed that content sharing in social media has a positive and significant effect on increasing
the awareness of the destination and its e-reputation. This finding indicates that tourists who share their experiences
and observations through social networks can effectively increase the level of awareness and positive mental image
of the desired destination among others. In addition, the results showed that both variables of destination awareness
and e-reputation have a positive and significant effect on revisit intention. This means that increasing tourists'
awareness of the destination and creating a good image in their minds increases the motivation and desire to visit
the destination again. In addition, content sharing on social media was found to have a positive effect on tourists'
revisit intention indirectly through increased awareness and e-reputation. The findings indicate that tourists who
encounter content related to adventure destinations in social networks, with increased awareness and positive
understanding of that destination, are more inclined to visit and revisit it. In other words, destination awareness
and e-reputation as mediating factors strengthen the effect of social media content on visit intention.

5. Conclusion

These findings can be a valuable guide for managers and officials of tourist destinations to use the potential of
social media to improve the awareness and e-reputation of their destinations and in this way become the basis for
increasing visits and repeat visits by tourists. By encouraging tourists to share their experiences on social media
and improve the mental image of the destination, managers can help increase destination awareness and e-
reputation. In addition, the research results show that social media can be used as an effective tool in managing
the e-reputation of tourist destinations. By creating positive content and appropriate interactions, tourist
destinations will be able to create a positive image of themselves in the minds of tourists, which in turn will
increase their willingness to visit again. Finally, the results of this research show the increasing importance of
social media in influencing the behavior of tourists and their decisions, and it plays a key role, especially in the
field of adventure tourism. This research, by clarifying the role of social media, awareness and e-reputation in
strengthening the intention to visit again, can be used as a basis for formulating digital marketing strategies and
communication management in tourism destinations and contribute to future research in this field.
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