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Abstract

The growth of tourism has been so significant that it has become a dominant global industry and has
considerably influenced national economies. The impact of destination image, motivation, and satisfaction on
tourist loyalty has been highlighted in various studies. In recent years, nature-based tourism has become highly
popular, particularly in destinations with coastlines and those located in border areas. One of these destinations is
the border city of Astara. This study examined how visitors’ perceptions of coastal areas influence their
behavioral intentions in Astara. From a methodological perspective, this research was descriptive—analytical
studies, and in terms of purpose, it was applied in nature. Adopting a descriptive-analytical approach, a sample
of 385 tourists was selected, and data were gathered through a structured questionnaire and analyzed using Smart
PLS software. The findings revealed that the moderating role of experience on motivation, satisfaction, and
destination image was not confirmed. Furthermore, the hypotheses regarding the influence of tourist motivation
on satisfaction and loyalty were rejected. Furthermore, the impact of tourist experience on loyalty was not
supported. However, the other research hypotheses were confirmed. Based on these results, the study provides
actionable recommendations to enhance tourist experiences and promote loyalty in coastal destinations.

Keywords: Tourist Satisfaction, Tourist Loyalty, Tourist Experience, Tourist Motivation, Border City of Astara.

Highlight
- The examination of the moderating role of tourism experience on destination image, loyalty, satisfaction, and
tourist motivation
- A moderating variable was used to investigate the effect of tourist satisfaction on loyalty and tourism
experience.

Extended Abstract

Introduction

Tourism, as one of the rapidly growing industries worldwide, plays a significant role in national economies and
has become an instrument for local development and increasing national income. Among its key elements,
tourist loyalty to a destination is considered vital for ensuring the sustainability and success of this industry.
Tourist loyalty manifests itself through repeated visits to the destination, recommending it to others, and
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generating positive word-of-mouth promotion. Various factors, such as destination image, motivation, travel
experience, and overall satisfaction, directly or indirectly influence loyalty. Focusing on the border city of
Astara, the present study examined these relationships and sought to investigate the role of tourist experience as
a moderating variable among these factors.

Methodology

This research employed a descriptive-analytical design with a quantitative approach. The study population
comprised tourists who visited Astara between Apri 2023 and September 2024. Data collection was carried out
using a structured questionnaire on a five-point Likert scale. The questionnaire included five main constructs:
destination image, tourist motivation, tourist satisfaction, tourist experience, and tourist loyalty. Sampling was
conducted using a convenience-random sampling method, and a total of 385 completed questionnaires were
analyzed. Data were analyzed using Partial Least Squares (PLS) software, chosen for its suitability with non-
normal data distributions and moderate sample sizes. Reliability and validity of the research questionnaire were
assessed using Cronbach's alpha, composite reliability, and convergent and discriminant validity measures.
Confirmatory factor analysis (CFA) verified the adequacy of the measurement model, while structural equation
modeling (SEM) tested the hypothesized relationships among constructs. The predictive relevance of the model
was also evaluated using R? and Q2 indices to ensure robustness in explaining the variance in endogenous
variables.

Results and discussion

Descriptive analysis indicated that the majority of respondents were male, aged between 31 and 40 years old.
The data were normally distributed, and respondents demonstrated relatively high agreement with the
questionnaire items. In the confirmatory factor analysis stage, the factor loadings of all variables were at a
satisfactory level, and reliability indices, including. Cronbach’s alpha and composite reliability, exceeded the
minimum standards in all cases. Moreover, the Fornell-Larcker test indicated that all constructs demonstrated
discriminant validity. The structural model analysis revealed that destination image had a significant and positive
impact on tourist motivation, satisfaction, and loyalty. These results suggested that a positive perception of the
destination plays a pivotal role in enhancing travel motivation, overall satisfaction, and the likelihood of
revisiting or recommending the destination to others. Specifically, the strong effect of destination image on
tourist loyalty underscores its importance for tourism marketing strategies. In contrast, hypotheses concerning
the influence of travel motivation on satisfaction and loyalty, as well as the moderating role of tourist experience,
were not supported. This indicated that the primary travel motivations for Astara visitors were largely
transactional, such as shopping, rather than cultural or natural experiences, which are less likely to foster
emotional attachment or long-term loyalty. Furthermore, the limited diversity and depth of experiences offered at
the destination may explain why tourist experience did not significantly moderate the relationship between
motivation, satisfaction, and loyalty. The R2 values for endogenous variables such as satisfaction and loyalty
indicated a high predictive power for the research model, with tourist loyalty achieving an R2 of 0.789, reflecting
substantial explanatory capacity. Similarly, the Q2 indices exceeded the minimum threshold for all constructs,
confirming the model’s predictive accuracy in assessing relationships among the variables. These findings
confirmed that a positive destination image is a critical factor in the development and retention of the tourist
market. Media portrayal, social media exposure, and prior visitor experiences contribute to shaping these
perceptions. Properly managed, these factors can attract new tourists and encourage repeat visitation.
Conversely, a lack of well-planned, meaningful tourist experiences may hinder the establishment of lasting
loyalty, highlighting the need for experience-oriented destination management.

Conclusion

The study demonstrated that destination image plays a crucial role in shaping tourist motivation, satisfaction, and
loyalty. Developing a strong, realistic, and appealing destination image can significantly influence the formation
of loyal tourist behaviors. Consequently, tourism managers in the cities like Astara should prioritize image-
focused marketing strategies and effective storytelling to convey the uniqueness and attractiveness of the
destination. Although motivation is traditionally considered a fundamental driver of tourist behavior, this study
found no significant direct relationship between motivation and loyalty. This suggests that superficial
motivations, such as shopping, alone cannot generate sustained long-term loyalty. Therefore, it is recommended
that more authentic, diverse, and targeted tourism experiences be designed to engage the emotional and
experiential dimensions of visitors. The lack of support for the moderating role of tourist experience also
indicates the need for richer and more meaningful experiences at the destination. Tourism management should
focus on creating comprehensive, emotionally engaging experiences that span the entire journey, from pre-trip
decision-making to post-visit interactions, thereby fostering stronger attachment and enduring loyalty. Future
research should explore cross-cultural differences, the role of social media, and the impact of digital platforms
on shaping destination image. Additionally, longitudinal and qualitative studies could provide deeper insights
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into the underlying mechanisms of tourist loyalty and experiential engagement. These approaches would
enhance understanding of how tourists form lasting bonds with destinations and inform strategies for sustainable
tourism development

Funding
This article is derived from an internal project of type 1, which was carried out with the financial support of the
Vise President for Research and Technology at Vali-e-Asr University of Rafsanjan.

Authors’ Contribution
Authors contributed equally to the conceptualization and writing of the article. All of the authors approved the
content of the manuscript and agreed on all aspects of the work

Conflict of Interest
Authors declared no conflict of interest.

Acknowledgments
We are grateful to all the persons for scientific consulting in this paper.

Citation:

Alizadeh, M., Tahmasb Ali, S., Gol Maleki, R., & Esmaeili, S. (2026). The Impact of Tourists' Experience on Loyalty to a
Tourism Destination (Case Study: The Border City of Astara). Geographical Studies of Coastal Areas Journal, 6 (4), pp. 57-
77. DOI: 10.22124/GSCAJ.2025.30650.1358.

Copyrights:

Copyright for this article is retained by the author(s), with publication rights granted to Geographical
studies of Coastal Areas Journal. This is an open-access article distribted under the terms of the Creative
Commons Attribution License (http://creativecommons.org/licenses/by/4.0), which permits unrestricted
use, distribution, and reproduction in any medium, provided the original work is properly cited.



https://hgscaj.guilan.ac.ir/
http://creativecommons.org/licenses/by/4.0

VEoF Gl BY-YY XY Gy (F)F o ol oy oo lidlpio Olelllao oole & i

SR8 5 Wado 33 (531969 (il w0 9 (o s F 49,92 iU
(16T (5330 20 159 390 Axdllan)

0 Jaelowl oo FE Sho U5 Lo, MO Jle cowlogd Loww M %00 le dozmo

Ol ey ol ] 00Kty (i, e g olEsls ¢ pwlinl ] 09,5 ¢ boliul L)

ol e sslozm! psle aaStils o ol e olails o 5,550, 08,8 vyl ool § gsmmils -

Ol ol als olzsls ( Jgs Cu e )l Gulis IS

IR PRAINE IR IR RRC S E PP SASC SN ISRPI SRNK DURICIPAK TSI NSNS N CO I

X 1 =

DOI: 10.22124/GSCAJ.2025.30650.1358 VFoF/eYITY :allio b yo &b
VFPeF/- AN tllin o pdy 0,0

oMS
o Ol w50 L les 1 (S0 4 0jg900 &S Cul 009 pSolir SlaigSa S SlaaRS 43 (K005 Lo Wi
05Kl cialin i gad (90 2 BAMFe yloo (] 5O ol ALBISS Gl Ao (50 y9S (st BB (gLl LT g 00
lad )5 )15 4z gl 090 (19 UsS lindind 55 9 WS oo L (LT (551009 (i 50 (GlonidS (ol S (] ;50 5 s
el 31550 Sy 9 (holu uolio )3 052 94 &S Cowl | S Carinbs (6,500 55 (5,503 )5 58 ,b 1 g oo SLo4SS 51 (SO
Sladllas 30 o319 PGy (5 500,5 £55 nl LS GG 51 (K plgasas sl (5550 e ol 10395 31 (5 sy
20 I S0,5 U8 g (dolw (2l 5 BT a5l S1hol (e BL I (o  polo dghy Bu.)ls (6,805 ,5 L by
Slodt 4y (62,25 «Bud Yl 5l g aloxi- Shrogi LIRS 0505 30 0,509y e 3 rhen ] annl il (5350 et
59939 I 5K0 5 o> g Az g b ilod ) iyl (] 4 4T Wi o0 JaSid (SIS0 55 1y i (5 lel axelr T o0
Smart 38l 5 31 soliw! b ouu 591,85 (Uoedls g 0093 anli iy Bo31S (5591855 5150 038 ,5 3551 9 525 FAD 4igs poxo>
390 e y1guai 9 Culd) 0 5uSl sy S Joosd (5 a5 O (LS Gadod glaaidly . cd 8 1,8 Jloigas 35 9,90P LS
25U ol 2 938 s 0y BT (55109 5 Culdy ol Ko 03l 5l 4 bgsyo (Sodns b cmizpan 8,55 51,8 anl
@Bl (ol )0 3,5 anli Sagh Gloans s plo (ol 9929 b oy GLT 4 55 5510y ol Sbo )5 4,5
sl 0 &1 LT (350 el 33 (635055 (S5 32 340l 32 9 W5 1S Cailows S gty Ll 30 9 ind S by emslicio

DT (5350 e 55505 30501 K085 a4, SR50,5 (5 Ioby 5505 gl S 59

s 9 OIS
el K235 055l g Cold) i3y chale npal S92 §NES @ S oS B oy (Mg (ol Az SIS 1 S0 -
ol oo oslainl (6,50 5 4y 2 g (s by Ki0 S Culs, i gwyp slp S haw pxie SOl ioren -

el 0y plomil 4y loxind ) (@e) pae Jg olKiisls (5,9l 5 hagh Cdglas Jlo colom b aS ol ) gg5 JSlo )b 5l aid 5 ol allis
m.alizadeh@vru.ac.ir i gns odiag g5F


https://orcid.org/0000-0002-1043-2996
http://orcid.org/%200009-0004-9553-4116
https://orcid.org/0009-0007-2130-3536
https://orcid.org/0000-0003-3282-9625
https://doi.org/10.22124/GSCAJ.2025.30650.1358
https://doi.org/10.22124/GSCAJ.2025.30650.1358

O b)) O F Ols ler osled (ot Jla/ ol 15 oLl i lallas OLen y oslpdedas / OA

doddo .
(s3laidl anugs ;3 (6590 i e le gl 5 s3ladl sla it RS 5 0 lsy 51 (S e 6,885 Lo
ol s ial3al s Jhnal sbul a sas caro ool (Kanwel et al., 2019) oS o ) calisee sblio Sin b 5 clozs]
sdsn prie Bblia Jauly dnug & o6 0,5 duolis gt (5185, 5 Kim b SOl S | 4l S o SaS (55,
onl Caddge Jelse p Sete 31 S Glgredr (6,K50,5 sladaie 4y ), Kis 5 (5 ,l0ls Lo ! o (RiChardson, 2021)
L daie 5l oaze wojl a4 bled slae 4 Lsas Kio 5 (5,0l .(Nguyen & Nguyen, 2021) sgi o aislils Caio
site Skl 5 Ceaglie 5 5 Vsl (gl s (53500l 6 K0 )T (sloaty o (al381 L aSL el (1,00 4 T 4oy
J> ol L .(Nilplub et al., 2016) oS o oS duatia golaidl ab, 5 sawl,s 5l s b 4 (Krey et al., 2023)
S50 yoS (§500,5 wolke I (il 0 XD 0550l g (uld) (6,500 5 apyad A g w5005 ke Jelse
sl G Gane Slaou) p diajls g A )] 3 Az

S s it SG plpieds (6,583)5 4,25 1k (S (o) 2 ¢(6,500,5 Dlasl )3 09290 Sty SIS I (S
olis i Olalllas 4> ST .(Hung et al., 2021) el Koo 5 s ol g w0 pnSl wuls ) wuabe pgai ol adal, o
Chen & Phou., ) 5,138 oe,5b 5,3y ewiiens i b (Zhang et al., 2014) ites j5bay daiie ygas a5 wlosls
oS aolie ) ohigdy S yowd b i ) Luls, onl Wlgi e a5 oo plsiear 6, 550,5 e i Ll (2013
0,5 ST 0l g el 5 lacgame (ylgicds (g 5o )5 au o ol 48,5 18 ax o5 5 90 yieS ol )] aiile sodaislis
Suhartanto et al., ) ssé e (5,lolg 4 Cules o 5 ail atils K50 5 01Kl g Culd, p roe il Wl oo cuaio 5|
) 6000 5 (5,580,5 a0,25 s Al Wlyicon Sl FJuasS e S lyieas K85 Caldy il 1 esdle (2020
el 005 gy Siapllas & jgoay LT 4y bogs o iliidioes [0 55 £5090 ol Ll (HUNG et al., 2021) oS ey ga5

(bl iz 08 ez gla S5y Jodo 4 (olmlydl (5ys0e> 50 (05 50 5 olnl Jled 5o @ly bl (5550 50
ol VA7 Sladganin 5 (Bolo) 35 oo Cgmme ()l )3 GlS (65535 wolie 5l (S w093 (K2 g ¢ anb
VLo ¢ clonizr 8 Koy g g0 slaaz b el VB 35 6l o sl Jolsw i olaadlr og Ll b
Olnl & 3555 03ls50 Olgieas T (g5 50 Condse (VAN calgusle iusgd) WS o0 3 1) ()l (57,1 5 (B0 K50 5
o el sl 085 o5 i 5 6o (6,555 sl Sulyinl sao &1y e oal vslo 5liy9iS 3ok
S 15205 3530 JoIS gty wako (ol &y (85,5 (5 ol S 51 (ST waly 55 B slodomiliy (il 3575 b
Slhl 55 cind o Sleas 5 el SUISe! (yogs BT vnlio (6,550 ,5 glacilo s sgeaS las LYo ol 428 S5 13
b el oud jlalsg o K8s )5 4 plans sl oo 5l @le (K85 425 09 40 B 4z pas 5 ale pgad
S Glgrean | 1wl o5l Ailgd co aSly g oo oo las Code Dl g susme slaausjl rels el sa b >

8 WSz o Sl Gl ool @ ol JLis 4 cs0 )50 anlllas plsieay LT (50 08 p 35 a3 b Ghegdy 0l
Al ol s 3 K005 Syl G 5 05l K50, (5l 2 5 Jpaes seiie S lyieas Wi ge (5,K50,5
b laadlr £95 (5) 0 unBye Alox 5l ()] (ol Sla Sy cadlllas 3550 adlate (lgied Ll ST s s
)l Slofg Comeal elotzl g golamdl lare 5l alins (ol Cusl Jlolig (), K305 Lado )5 39250 la e 5 ( S84
5 «(Le & Le, 2020) 5,505 slocdlo ) dgy o oo slodal,s il 4 Wil so o Ko 5 (s oy Cughs |5
Sk Slsiear Jolis 1555,5 (ol p osdle 055 e (1B, 5l (5,558 e Ky plysea LT oSl sl
Bz 5, 550,5 Gide s aily oo (leodsylas Sluls § Cuie sloaogs L «San Martin etal., 2013) waie o) e
(Tipu Sultan et al., 2019) w5’ S8 ate bl b ablis 4

o, Sal, 1) s & s ol 50,5 Cald, 5 5 R50,5 Ay T s i gy b s (ol il
OIS Cslws 5 ol & Wilgi oo (iashy cnl @l ool Lol 50 pd 5o OlR50,5 )bly casis sl les
e il gl dngs g 5 5 oolS ke 150 s 5 5005 4,25 Spege L b 08 S il 3 (6 S0 5



DY [ (YY) VP ¥ i) ez ol it Sl | ol olei olidl i olallas S AT S P

Slagos glp o9zl 5 0 SIS (6,550 )5 Slool 10 99290 GLAE 1405 5 4 Wilgs so axlllas (il oo .ai)lo
20 &) wlie sslie )8 sus]

il oS 20 4 ol gl Sos aUS oy Cllas 4 4z gs L 1A

i oo 510y » |y w5 ;005 Sl 8805 030l 5l aslllae ol Ll

Salid; 5835 05Kl wnale pgal p (68U Az oS Joow jiie (lyie 4 SB3,5 455 A WS (o6 (o) p @
D)l K35 (5loleg 5 K5

S Sl Y
Sadle yguai ) Y
5835 55 e Jyeol 5| (o e g 3, a5 a1 ,K85,8 Ko STl bl ol oo |y e g
G5 et )0 Gl 5 e i Sy dake pgal iz o0 )1 (Gl B g Ceul e ;N8558 Sl o a5
Sy Sygo & e sladaie solamil wd; g bayeaS o, K5s,5 56 (Hasan et al., 2020) wS o Lyl Ko 5
XS o Capis [y (6,500 ,5 Cao y0 b ysiS o Culd, 5 (Bigne etal., 2020) coul <85 18 alise ylase ol 5550
(Prayag et al, 2013) s s ool 5b 35 same w53k § daie Gl ,o o KE5,5 5 daie pgas (Moling, 2013)
Afshardoost & Eshaghi, ) s,ls |, %50 ,5 wsjl aad g 05l ol o0 5 Suie 56 4 dalie pgas ol odle
Hou et al., ) oS o ol ol 5805 ol j0 ) Keds > O St ,5555 | sloaaie glacslis 51 5, (2020
(Vengesayi et al., 2009) 545 0 a:8,5 a5 ,0 ol 3l Loy duabe Ol | oge jaie Gloicds duabo pgar (2005

501,38l sla g 4 daie poai 4 b e iyl (OZtUK & QU, 2008) o138 o ,5h wojl wad  dade pgas
Chil ) el Slonss w158 clolus| 5l ao LSS v o e 395 (JENKINS, 1999) 5 ls Ko baog,5
Abdul Rashid & ) 55 o g (5,550 ,5 Glad=s ;o oge Glo 2> 5 S (6,X55,5 duaie i (€t al, 2016
ol s oIS el K505 L8, 5 dale pgar a5 wlandls oledl aS ol ik e (Imail, 2008
13 (Nilplub et al., 2016) 35 oo Jolis |, (655 mmonas 0l 3 b e by Siug 5,90 50 1, LT o3 slo sl 50
calisee Olidss uimen (Pearce, 2014) wlos S solaiwl o] cogeio oyl drwgs glp Al sl g, 5l oylame
O, wate peal o dal) i Oldllas (Prayag, 2009) col 00,8 ST ] Ko )8 L8, 10 paal pge (i
J ol L (Rodriguez Molina et al., 2013) wilos,S" a5l,] subins Slbls )l & yeo a1y Cols, g 6 loldy Ko ,5
el 438,55 890 K535 (5 Joldg p daie pgai il ogas 50 Sl

Sl (las 4 las Slinks (eloia] slaailo, alox 5l ilie Joloe 50 cod Wl o dualie g (ol g ogdle
O 5 daks 9l (655 S 0 sage G sleiz] slaaile; a5 wes e lis Sldllas 0,5 )18 Sia b g and
2 o5 M b & Wlgie oo & s Bliks 5 (B (K50 Cute Bl mizas WIS egill K305
el 00,8 |y slosng Camedl (BT o JUKS 5 )b 5l waie pgal Cu pae (Jlosud pac ;00,185 50 dade ygal
lop izl o osill (K505 L Joles g duaiie (3l jol> o e lp 6550 slagliml Wl 5,850 LIk
SlaSuST 5l eolaiul ¢ 1 Sl Co ok (Olds glaims adei Jeld Wlgh so yel () ais dengi Jlious alize
A3l Jlemms @b

P ,8 03 01.Y LY
Gy H1RE0 5 L8 0 ppe Jole SG AT ez S8 5 O a0 ), KE0 5 01Kl pgas o Slgl 3 Olidss VAT ans o
aile (6,50 loojle b 055l lee alayl) a8 Wloo S rws ladze 3 (g bews 3,0 51 .(FUllerton, 2013) el suds o

1. Attachment



(OF k) ¥ Sl poler osled it S/ ol ol oLl o lalllase UL 5 eslpde / 5

el Oladss el 5l asein jeb 4y .0S o w1, (ZhANG al., 2014) waie 5 oy 4 (Le€, 2009) sais 5 gas
Slalllas ;o a5 oS o Yol (KiM & Lee, 2000) mlis 5l s kns 5 Sl 6391 mien Slegdge jl 0555 (5, 555,5
Butler, 1999) sl o pibolizl 6,550 5 dnwgs g o, gl 0535 05> (5,550 ,5

Az (oS 4P el OYI5w cpl @ Al Jeld (6,500 5 Gy a5 wiiS e ol (Crompton, 1979) sl 5l S,
ol olaass gl (Christie & Morrison, 1985) coul a5l 5 )lebs «lm» Jloaw a5 grwly Lol €V aigS> g xS ¢ Sl
Ol 85 Sl 5350 51 (o Jole ol (KAY, 2003) 555 o 55 Vg 4y e e S s 4 0550 w09
plos 03, Caly 5 45 e 69 (o 4 slos inS b 4 055l (Prebensen et al., 2010) s ls,5b 2S5 oS
B8y 355m 50 SResR 5 GekoS ln (9S abal Olsie @ nlple (Farmaki, 2012) 555 oo onys S0 ,5 sla s,
porde 5 Lo 090 ;5 liime 5 o3l ST g Col p3¥ 5 (5590 (6,550,5 whmms S0 Sz o 51 Sl 5 QS ojl
&8 laime $Mle 51 S o5 5k 4 .(Bowen & Clarke, 2009; Heitmann, 2011) w s,k 5las 05,551 gl
N2 5l o B cs“""“")""l’ S,y 5 Cals) g cenl 0agy ;K00 5 (5,l0ldg 5 ;K205 Culs) 05Kl Gle alail) (o) 2
(Rajesh, 2013) & ls saze w35k duad § dogs siile o, Kes,5

Slalllas 55 oo a3l (,R50,5 oanyl )8, (i )0 Jelse et 5 (S Olge 4 rizen [R50,5 05 Sl
yodle .S SS (5,558 ,5 OV game drwgl § (§5,40l Sgn 4 WlgE so ), R00 )5 (slao 1 Sl Syo 4 wies o ol
- ssleinl Jalge 5 atsdS Slyyos (63,8 sla Shy anle il Jalse il cou wlg oo o), K88,5 sloo Sl oyl
el 6900 ORES T & clie Dleas Wil g S5 DLIL lags il dnnss sl Jelse (nl Sy 05 )8 (Kie )3
Bz (sladiy, Sl s g A i ey Jsb 58 wlgige (6,580 ,5 (slaoySil 4 as oo Gl liind (priznen
o 3 Sulise (sl S50, Sl o aalllas il plis 958 5 (S8 S 8 Sl 5 (5,850 ,8
el 5978 X835

JUSKPLCVI VSO0 g ¢
Sydse sbml Caeas by Jpazme sla Sy il (Fp bawsi (2wl jlmhae 45 WS e e (G5lES Glgiea |) culs
9y 4 5y 5, 500,5 g silglege Cario o culs )l old S L 6, Xns 5 iz 5l (s L (Giese and Cote,2000)
e a5 > ol Oglite o138 Slge Cais (o Solo, b Cas ol jo culs) Jie ysb 4 (Huh et al., 2006) sws
Soop bl a5 was oo las oliize 5| S (Pizam, 2016) el ol cors 5l poslite 6,553,580 Caens
(AlI-KWifl, 2015) o ls 0459 oS ausjb |, Ll valgs o g9 45 SlKe (ogas 10 (S meedd § duako ol oyl
Sdzme W3l 4y e Culs, 1) Canl il a1 1S g S (Gl e B G laie 4 Al ] Ki0 8 Culs,
Saiie OBl 1) Gl pae jub 5005 Culs ) (6, Kbs,5 Co pae o (Do Valle, 2006; Chi, 2012) o salgs
5 6,558,5 5laS cul o)l cuiS (gl sleiel LB Lae S uls, izen (CroNin et al., 2000) s,138 o 3G
a4 K855 5,y pggie [l ass o (KiM, 2017) s3le oo il |, ,S55,5 son] (sla,lid, 5 958 oo Jol> i3
San Martin et al., 2013; Velazquez et ) coul oo cols ;) o35l cal ol 81 a8ly ,li, 00isS s ion &Sl o
b Jsame sazme 3y 5 Jlimh aile ol [lid) 5 st dismiw oo |y (5,0l 45T sasls aw | a3Ls 4o .@l., 2011
Fraser ) s o Iy IS cols, g,y asli (paw dm L1500 4 Cwas |y Jpame S duogs Jlaizh g «loss
(etal., 1998

oo 5 SUL) 15 3525 1K50,5 (s ol 5 ,580,5 Sl plos ke (Kias 5 and oo ol anlllan (piz
233k Sln (293 oS i OIS S ol a5 wes e LS (68005 Cs )3 (028 Slided I (S (VY
Shoslbe pgai b ool pad 005G pae cols, YL xlaw (Prebensen et al., 2010) ol Koo ol 8l 4 duabe dogs g

a5l Cga ], K80 5 preal g Culs ) il Falaw ‘wlafa.cbly),.sb Ol 5 6,8, e ool Jlim! 4 caie

1. who, when, where, how?



PV VY Gl OV i e olez o)led et Jlof olo (>l ol i ol IIPS SCIR RN K SRS PP I

(6 ,555,5 slaadly Cuddee slp mae Juloe 5 S (Lai et al, 2018) o s, cue plas a4 olas @ls 5 sase
potie (45 axiblye Lo 85 Lal 0S so iy a3 Sglisie | s, liione. (DOAdS & Jolliffe, 2016) cunl [Xis 5 culs,
» odle (Lilja & Wiklund, 2005; Green, 2008) s,ls ,» jo 1, s5lisyls, 9 sable o 25l slodacs g caol sy
ks & p2ly Ol K80,5 0gh o0 aislil (6 K005 dolie Hlaul axwgs 1o gudS Jele S lare 4 Kb )5 cols) oy
@ ol L) 093 St Sloja 9 OiS (oo Jos dale (com) e (i Slgie 4 4 clo (6 iy caSL Jlos>]
S50 (uizad 1S SaS adlate ol ael,s ol g was )], K50,5 Gd a4 Wil e yel ol 5108 o STyl
Sz Slp 55 5e SlagFlial (b 0 68805 (i saslip g lnde 4 Wil o0 SB05 Culd) » H5e Julge 5l Baee

IS S e (5 ipily il 5 (5,850, 47

20 S a i FLY
ol 1yl 550 il et ciogs SO &l (Larsen, 2007) col ooz sy paeilSe S K0 5,00
ool plate ailyg, oy 5l (6, X00,5 &5 (Mannell & I1so-Ahola, 1987) o .5 o 0 1) il jolic gao40
o slaias )b semies g sole Iy, 5118 gl 5555l lag s lawss 4, ol (HUltman & Gossling, 2008)
5 Ohbl e 5 souzy Ol Julis (5,555,5 slacls (Mannell & 1so-Ahola, 1987) ssi o colon
4,5 (Rickly-Boyd, 2013) wiien oSe j0 4z oo 4 pdye a5 0gd o zykae JYaiul ol 5 el Slules]
,» «Maunier & Camelis, 2013) sl o 35| oaie 13 9950 yolic § K05 o a5 Col Lol Jool> (5, K05
0,84 yazis gla,a g ihle o5 Ll 18 iored dolae oy 00 (6,500 )5 Oladod jo el 4y o duade 2dly
5 e axal> ol 81 5 (Snepenger et al., 2007) w,ls o5 lie (285 dolie (ol .05ysl so mal,d 053 Lble sl
g5 oo sl 00 (6,550 ,5 45,5 3590 y0 a5 Slales! S w5 b Basile etal., 2021) acwn o1 1,550 o 5,5
Wyl ide 6, X00,8 mlio «Kimyd ules L (Gibson, 2012) coul axlge 4y wpe paie a5 8,5 ass
(Mariani, 2016) 54 winlys a0 ,25 b pas g ¢ jlwdis

b Bpae Joo Jolis |y (6,500,540 25 olg5 oo g (VErgopoulos, 2016) ol alize olixe slyls (6,505,545 5
. (Andersson, 2007) wwb gy v il slaeadls 5 cdlol 6l 53 gt S Jpone (Soi5 Ot &y ST
ol oo 0SS Jlie (6l KO0 T o AT WS oo Lo (g9 el 8y e 31 B oBaus e Slolpl aes b
sy il b sl 955 Cugr i lis Jolis a5 LT/ (S35 S 5 plsie 4 (Ve V) Voliados by (6,850 ,5 a2
Olsse W ol (501 (655505 a2 a5 il 5aiS oo 9,55 alie sladame 5 L)L) L cilizes IS 4y o1 31
-Jennings et al., 2009) sges i 1, 1 a2 o 7, ] yo @, a5 Lold oyl g 4,z SO o 50 ol8l wyn b
s ol aiws a4y lgi o 1) Jolie cpl oS Gl gousie o lie ol (6,850 )5 4y o0 aS s so lid Olaass
Savgy K 41,25 45 i wl 4l 5 JUNG & CO, 2015) o 51 g o 5 Joa o alimyo ey 5 L aloya 33,5
s 3| 2855 5l ey 5 (PATK & SaNt0S, 2017) 05 g0 g9, yis Jo3 (S5 paaliye (im yis G231 oy 5l (6,500 5
.(Grundner & Neuhofer, 2021) sl oo aslol &l bl 5 6,500k 4 b 5

50 o Ty olee ol 2 2l )13 soasie Jalse il o oS el Lalas 5 by 90T S (6 K00,5 w28
wbdlizr 5 e Lul i 5 waiie Kib 8 g dove dnsls b Jolsd covaite Sl 5 Sloas oS ol &l il 5 K50 ,5
@ g d Olyes 0ads ail)l glagleal) 5 Sledbl Coa S yzmen Jlolse (ol ol Wigd oo Cgume Lol Lolse
GBS S (6 S IS 53 (cater GRE G (8L )0 ()] 4 e L g calie )0 (gaal g Sl (UG g LSl
b oo Wlgi g0 45 w00 08, ;R00,5 0 (sl 9,8 @ pazis sl GRaSy JUS 0 Jelse (nl asgezme S oo W
Bl 4tls an (slayhe pogas 0 K0S ST Slas S e 2 sz b 5 asl e

1. Selstad



O o) VFF Ol ooler ol i Jla/ Jole o150 1A Sl OLen 5 3lpde / Y

P08 sylolég DY
30,5 g0 Al oan] o VI Ly s 1wy 5 Sz (K00 Bisdd b sazme wy3 sl Gees ag S S0 S (5l
 Jyamo Sy Iy ol calies a5 5 S 5 S 18 basgs calies o305 o yle adls 5 (Ng et al., 2017)
Lol el b1k 839> 50 (I8 dlo ps a4y 5L o oS auoil Qs gl Bkl aisS o )l 5 1, el Cwas
eyar 0 ob Al sla ey (Loureiro & Gonzalez, 2008) ssi oo plx! (6 yieS anye loldy o Koo 5 sl p
Jaxle a5 sl aslis (g ol il 53 o cpion sloisu [0 aS dsS les Ll a8 5 bl ), Kis 5 (g lolig
OX5,5 g lolig b las o (sla L, aS wiles S slpian laize (WU & Zheng, 2014) col Koo ,5 codlad opais
Cai et ) oS o STyol duaie 5l Ll 45wl s pgad 51 Sl ol \Son (a0 4 biled g daze wo5b a4 boles o)
.l., 2003

S oo ] 1,50 )T (6 ol (6,5 ISE J0 ot LI ju (6, 500,5 duaie )0 0dd &1l Dleas CuaS (ol ogdle
393 9 AS drogs 1,500 4 1) duake o] 4T o ls 8425 (6 yden Jleixl il Lo, Sleas coaS 5l ol Kis 5 a5 Sl
O sble Sgm sbml 4 e Wl oo i Job 40 20l sbl g St lads 2 rizen ales w3k o 5l lsase 55
loixl g (Ko 8 Jolse a5 aos oo lis Sllllas .l (55l0l8g Cogil )0 sote Jole 355 ol (plaS 048 duale ¢ K00 )5
(sl pomsy 9 STl (lesl (e anslr b Coto Olas Jlio (6l it i (1,550,5 (5)olby (5505 IS 4o 55
Bl axsls wale ()l & ctSl 4 18805 bl (2 JBSU Wl e (dove (ST gm 5l 00y eleat

29,5 oo al)l B3 50 4 Slegh s b

SIS R0 ,5 05y giia Sl e g 1 gl 4y

o)l K535 2ol p Saysl dade a8 g0 4 b

28 Kb 5 (g oy e il dalle s spges 4 b

S)ls R53,5 Sl 5 e il Ko 5 0350 ip o a3

810 K535 (5)lolby ke pSl 50,5 0583l oy 4 b

)18 K535 6By e il Ko S culs) setid and b

WS oo o 1) X505 (o)l g sats pgal ol alul) [K00,5 a2 V=) a5 8

55 e s | R85 s ol 5 58,5 cals, olos el K55 4 VY ad 0

WS oo hasi 1) g)lolag g 80,5 05 S0l Gl alal) Kl S a4y o VY a5,

Cewload &l LS IS jo ol o cogpde Joe

ORRYR (o9t Juo ) S



YO Gl OVFY i) eyl o)led et Jlof ol ol oldlas Sldlas w8 oy Jrse K50 4y il

lS Slalllas 5l (35 gy 1 s dalol 316,500 5 (laduaio s ()], Ki0 5 (5loldg ate ;0 0ud z5kas Cxls s az g5 L
ST (g oty sloml 55 Ko 5 05Kl 5 Culd; w6, K80 ,5 4o whale pgal B p 4 39dice a3l 03e> cpl o
ad,ls

2 4ol s wolia yo oS08 41,25 52 eled Blis sl gy 2 Blgie b slallie ;3 (V- YY) ol Ken 5 ) (s ,8
1,25 6 S USE 5 (oabatl) SNl 5 il s yslid (LS b b wiile) cilizee oles blis i s
g_:lj.,.,l., Wilg oo led LG (il 5o Copaw a5 ol lis @l aSls p wiloads o jlas a5 gaslis jo ol Koo )5
Sale 4y (g,loldy 5 Lold, Gl carge Coles j0 AT iy dgun |) K00 ,5 4o g ools el ]y ol 5l (LSU b
g s

S 0 55 Caglie s 55 5SS iy 5o o b oS5 plsie U lallie s (V- TT) ol Kes 5 Vo
G835 wade 0)lyd (ghie DleMbl 4y Cond ()T GIRE S 5 Jol Jb K85 STy Dgld gy 4 €Ak
Syt Canglie gaio Sledbl il jo Jol )b 1 X805 a4y cons (61,50 ), K80 )5 a5 sl las gadod gl oSl
Sl o0 idl Coedl p dslllas plail Sie dake 4 5698 (5,0l (5,8 JSE H0 Wilgi oo AT e slady 2 g Sl
N oS oK 8 (g loldg ol jo iy

s 4l (69,90 dslllas tamde 4 (5,08 o I K205 Ag)gdﬁj'sl}» Slge b glallie o (V+Y) Tl 9 SSga
475 CudsS a5 ol s g slaaisl wiSlo y walle 4 (5 Iy 5 K8 )5 (IS 4 o ably (o 4 Cpling
IR ERCRE SRV IRV PN SRS G WSy i N CEORPRCNE DU Fpl ENPRSUIPRE 7 ST R FRCH Y PP S TP TIPS SRyl g

4 CJgane sloay, b anglio jo Jailesbiay (K005 slaay i Slyie b lallie po (V2Y) o) an o Taiky
ible Wigs byl 4 yrie wileolyay (glads 2 o5 wisls Hlis 5 el elain] cloail, 1o ollS Sl )
3 o (il (6 Stz jobar |y Ko )5 (58l g ol wate b 55558

() ey kS Gl (6 )R00,5 8 1 R89,5 gy i b slallie ,o (V- Y 0) ) 1Kem 54523l g
15 50 LS50 Culd, 5 0aiS o byl iyl el (6, 550,5 4,25 6V CarssS a5 wiols i Koyl g iyl
o, K55,5 Lais gy lolins 5 B o5 ol yb Coratl p allis iyl 00,5 o duio 4y Cormd T (5ol dy yeie olys
yle oSt

ol 53 SbiansS gladuaio K505 5,y ol 5 dake yoai > Slsic b gllia 5 (VoY) Fal 5
O b a3y ol g ol (lie s (15805 ol walie oS ngal e dlal) (s 4 Cpling oo (b
Sazme S8 5 g (5,lolg yiali8l cely i ok 4y ()] K0 )8 Cols ) YU maw g dale ol pgal aS ol lis by
OS85 5 5 ol ko 51 1, 55,5 415 5l y ey ot o] aallan (sl 355 oo ks & 505
OR8G5l oy po uulS Jelse waats Sl cgllas pgai sbml g 15005 Cotte ayz nlple ojle oo ez

1 K805 a e anl B «lal o (69,505, 16,500 )5 a2 Gl plaie b glallia o (YY) Y ugtil 5 S
alo o 58 55 Cute a8 oS 983 e (L T anlllae @l ilod ST (g2 s 5l g 5 s e e Sl ey 4l e e
9 e saome w33k Jletml Gl 4 wlgs g 5 )l 1580 ,5 00T (5 loldy  (goniitan Sl i |

1. Krey

2. Su

3. Hung

4. Bigne

5. Suhartanto

6.Le & Le

7. Park, S., & Santos



O o) VFF Ol ooler ol i Jla/ Jole o150 1A Sl OLen 5 3lpde / 41

Salis gl ol il il loly sla)ld, 5 (6, K0s )5 Suileshay gsl-““-.')-’.ﬁ"):j—'"» Olgre b gladlae ;o (V-AV) oS
gl RIPl g wale (83 gl sB,] Bk sl Wl oo R85 (Sailesbia g (ol slaa s aS sl las «eals)
Jeloss 335 j5bay dualie pgal 5 Cold) juste 59 (6,5 (ilee A caddlas (pl )5 ans (Il dals 4y (5 ol wuls,
sl 00

€658 S i 50 OB S Cold) 5 (pulerl glady 20 18D lgie b slallie ;o (YY) ol e 5 TSLI
adllas (pl0)ls wale arog 5 LS5l daB (6508 KD 5o (SloaiS el (285 KL0 )T Caie (bl 4y a5 0 S L
S Lyl (g,l0lag )0 (udST A Wlgh e a2 sl any oS 0 l0 0 ST

S g Sae pgal (658 USS )0 (LS s S hass (18 plsie b lallie o (V) (S 5 TLudge 5550,
Wl ol oS a5 |y dazme A0l 0 5 o 03 e Ly ) Wlgh o L 20 45 Bl 0 €S0 8 6,8,
Wl o (g)lolag Laas 0 sage Jule 1) Ko 5 a4y o0

GrSUSE o K805 (6250 5 4bdS laa o ST gy Glsie b slallis ;5 (V1Y) Len 5 T le (Lo
IR )3 e Jole 50 ool (83 (652550 (e g dale 5| Ko )5 (LB 4,25 &S W) 425 (pl 4 sl 4 b0y
syhign oSy Jazl il 5 olan 5,55 4 ke B ot 45 i s ol

o293 9 -F

asllao 5 yg0 diilaio

() S1ye wiile 093 (ol Caadse Jodody e (nl el LS bl o Gl (o glo s 51 (S bl s
Ll 98 s 5l (6 5le 0 (KBS 1l s o QL3I g Casdae S 50 58 5 Ul 4 (o5
>l cilisie oWl (5550 4z )ik (Y Lol ool oot ol 4 logog oglx o)l plissl b o ol (559200
el adlain (pl i 6l 1SS0S 5l 6 )keas S e 555 Sb)s

aslllae 3 g0 ddibaio s ¥ S

G St 050, e g 03g Al SO Blisdow gi (hagh adbdd L 5| Budo (nl (agh jly azg b

e iy Loosls (551, I3l 45 | (islons Slalllas s sy (5l rizeat 355 0 s (oD
SO S50 g oy 3 (6 S Aged Sjgo A Aiged gy 905 (o0 Dgeme (09, S5 Slidod g5 Sl e
corbie Sliios 0 j0) 5 coalplis 0b (g ysTaem VEY 50,05 B VFeY (0058 g, 5l laools o ,Lai 51 el s e

1. Kim

2. Prayag

3. Rodriguez Molina
4. San Martin



B0 ] (Y ol VFF i) o lez ojlesd o Jloo/ ol ol oldlpin lalllne S AT S P

Jge® Gab g sl 0 055150 555 geda £ AL Lliwal ()] K508 slass oo f ol b aSl 4y azg5 b o lo )8
Ve oo ol 5145 0 g5 o K50,5 e dsbiims s Y30 blis cgzr Lol 0t 3,51, YAB (ko] Wiged e 1) 51,555
ol S gy (nl ael i p o Sl o)l sl p YA 5 wiad 215 Jelow g 5l oS 02 (hgadee aeli i
S (6 liy -0 550,54 ¥ K55 uls, ¥ 88,5 03I Y smhe g i) il e il
() il SLalS ko 0 S olio Sy 40 gy sladssS Ll 55 cuillive Ly cuiblye ol5en als o ,S53,5
(VoY) ohlSen 5 SKilsn (ibghy 2 (sime a5 ) Jgaz 53 (il slodugS 5 loosl i S oo (pmnnd (O) poliblgn SLels
2ol PLS 581 5 Wools Jdoe 5l .o (55T aen gl aie aali iy G aliasg as baools el oais @il ol o
5 92355) Cewol cwlie iils Jlo 5 ools a5 Sloj 9 Sz g5 poe b sladiges (gl a5 ol ol 1l ol 5l eolanl Lo

XN D) gunssls

B sasS g ojlw ) Jgua

ol 495 g0l pbi @0,
adlo y guad )

cunls 1y xalids ley g cdy byl dade cpl 4 jaw Di1

S5 e Crpbe 3 daie nl Ko slaaaie b anylie o DI2

350 e o 0,5 S dtin al 5 o5 Sy D3

et (521, das ol 50 s 425 5 o oIS sb ey DI4
5585 05l Y

23,5 yaw bxnl 4 Wz adhite o o colpul glp e TMI

£355 i byl 4 oz dilate o S S Slp e TM2

Sy s lh Gl 5eps)S i bril 4 oz sla TM3

San b (S5 0975 sl raposS shes i) @ ilize gla TMA

LTI :
A s &y Sloiiel o e Eely Haw oy TE1

00 dxgi | 053 patid Cuga b3S SaS o yhw cpl  TE2
(S S (G it DM pog3 (pgas ;3638 S8 o o i o) TE3
S S G0z Slolen b3S SaS o i ol TEA
As F euls, ¥
Sl rere (5,500 ,5 3blie (e 5l (S dibie ) TSAL
3o Canyd g AMBle p i gl dade opl Sl TSAZ
TSA3

Sgs Gy dibaio play yaw gl e puenad

s o5l 056l Cewd 4 i cpl 0 a8 Glay 2 ) TSA4
oS 5 ol >

ol palys JUsl 5,5 4 1) e e daiie ol pogas ,0  LOY1

35 palys (b yme LB )38 Sz plgdl g (LLST (liwss 41y wae o) LOY2

055 5 50 ola T slonsil gz |y saie () o5 S alys o) K0e LOY3

1. Goodhue and Thompson



O o) VFF Ol ooler ol i Jla/ Jole o150 1A Sl OLen 5 3lpde / 44

Sy g R saaisl O
oylods Jguz 10 leadi 78 .aidgs oy (1 eS il (6,558 g Guilend S o lls o ST s leass Ll aiss

el ol SOV

ool Wiges i ldiaros oMbl .Y Jgus
w2, Slel SR o
oYY YYY Sye i
\ATB \$Y 355
AR Y- Jlye s
Y¥IFV 0 Joy.-ye
YA/FY VY Jls¥y-f- -
YEIVY Ve Jl Fr-a-
\Y/F5 A Jlo o sV
VW s5 oS L oo
YA/ A\ NI
YOIAF VWA e S
YA/AY A¥ AT
10 Ve T

Mbwf oy )LnT N
Al FaiS 5 Koz lre Bzl (Sl oy dnlicon py SVl a5 Fazasgiuly awogi bl ¥ oojled Jgaz ;o
aS 09l oo i el FYLY soe s lawgie sae jlasl iy OYIgw dan a5 aes oo LS bl Lcwl ouls

e 00 03 13 0y (Guls u.:‘ Lglboob Jl.a).’ 29 ey P S gms k;]? )\ S| 3 gheinn L‘DC‘“"L’ )QWOBBJ
aS 458 lan g cowl Jloyi Woosls myjei (puy ab aiiils JI3 (Y V) o3L jo SaulS 5 (Y V) o3b jo ‘_;Jy zls Sl

o EY e, 5.221: )./a‘ U"‘ 05‘""&5" odalin ¥ J3J.> 3o

aolidiow py OYlguw (oo gd )L&T Y Jgus

Sz S L dhal il Jlsw o e

TV Yoy \/50- LJAvE \{hle DIl

CYYA o [FA- V/-q) YIvs DI2

VR ¥ JJeVY V[ YF YIAN DI3 Sado y guad
_.AYA JIEVE VA YIAY D14

CONAe —ef\Y \/-av YIA ™1

CUPAE e IYFA X \ial T™2 P35 05551
_.3-9 - IYOY VAY YIND T™3

N7SEEITY VY- Y Y55 ™4

LY —A¥a VY YI¥Y TE1 P05 4y

--/FYA SAAN IARS YIYO TE2




BY LYY ol VFF i) onlez o)lesd o Jlo | ol ol oldlpin lalllae S AT S P

Noz Fads L Syl il Jlgw 05’ e
N\ial —-IAS¥ V/Yay YIvE TE3 o
—-IsPF AN VA Ay Y108 TE4 P
—[VEY ofee¥ AR YIVE TSAL

- /AYY IAVY VY YAy TSA2 SR )5 culs,
—+/AVA < IAYA -Jav¥ Y/as TSA3

\/-$Y < IAYY V/eYE Y4 - TSA4

AN “IAAA -/214 R LOY1

—-/a-¥ A V/-FF YAy LOY2 JCENC PRSI
SVAYE -IYYO VARNY Y20 LOY3

‘_gﬁfoﬂ&‘ Jd.n Y.

I boosls bl F Jgom iy o baosles als, 5 bl sy |y @oliibo o¥oles Lo 15 a5 (smsbosl L3151 S
Cosl YL -0 il 0 51 a5 (53 ol e bl LShled gl mls a5 ams e i #lis,S sl alews 4

YL (AVE) oo zl el byl Sk (B, 5wl <0 51 5YL rho aibigo oV 5l i 0S5 oLl Heiren
.JJ)L) WL.A Gl)i.o.ﬁb LBG)LM: raLo.J as M°k5° UL“""‘J aS el ¢ 0 )‘

Gz g S 03lu3l Juo (25,1 F Jgu

oelly el oS by W syl bags
A (Sl shole
<IVAD - /aYs DARE <INNF DIl
- IAY DI2
-IAYE DI3
ARTA Di4
NiaAs < IARY <IAYE <IVAY T™M1
- IAYY TM2
AR TM3
- IAYY TM4
<IAY - NERON -/AYY <IN TELl
JaY TE2
/Y TE3
- IAAD TE4
<IVOA </aY$ - IARY <IAY - TSAl
- IANE TSA2
-/ay- TSA3
- IAYY TSA4
“IAY « -Jaxy < IAAR -IAf4 LOY1
-Ja%8 LOY2

-/a14 LOY3




(17 ) OFF Ol ol ol ot Jl/ ol 15 )i lllas

OLen 5 eslple / A

oolau! )5)3! 9 J4)53 09./:)] )‘ [ESSEW- ) l;‘j ‘;lj) 6‘)‘0 w.ﬁbﬁj.u LSLQO)LHJ LJ as 00; UQM c\iu‘ )DJQM L Q-HM

e badyls gl S0 oo b iegh slaojlu b s e L1 Sgds yastiis 45 Sl oyl QBA)‘T bl el Gan &8ly jo 0
L} O)Lw Q] M )‘ (AVE) ol C‘)M‘ U’““L’)‘j u...i.ul...a ).AD J.:Lv &‘0\59.«.3 UAM ‘3.0.7:0 99 u.:‘ aS 6)1...&4 C’,Ja
087w (owlio [S1g 2lg) Sl)ls (gl sleejlu plas ars o LS B Jsu oS jsblen all 25,5 bojle ple
al ragh laosle ol 519 10 il oo o] bl polie 5l 55,5 o5l 12 oo zl el Gl )y (nShs o jiolas a5

1515 2195 L35l Sl 55 5Y 98 Sl O Jgu

=

.oo;so

o o o 4
ko Sdass . ;JM” Show  Rbs,5 05l )Sw; sy cjo..l»?)’ 63‘*153

A Y Suaio 0,8 P,

V S Jaas o |

Y S o mise IASY \

Y S hos e IPVY Nidds \

P 45 0 5l AR 4 EALS) —-/Ysf <IAYA

S0 )5 4 g —+IYP0 —-/YYY —«IYY- < IOAY AR

dafle y guad AL AR -+/YY¥# NAR “IgA- < INA$

S S egls, /YY) ENARY —+/VF) <IfAE cIFef < IYYA <AV

FRid,S gylbldg - /YFA —+[YOA AR < [FOY SIOAY - /VAE < JADA ARy

Sibgiy sWans 8 a0l 9 g S le oo byl Y 0

Ol il 00y 5 ool S sl Sigy ) 5l el sleans b o, b anl g Jaw (i liel Cqz eghy ol o
p> (B 05l o eoliil Solel diges Sy 5l s el Al LS S50 Hskaie 4 a5 cul (5Ll Gh9) SQ ey,
@laghyy 5l sl el S50 slas 855l rizman g 2o il 6l o5 5l iz 9yl (6l Aiged
5 WS o0 Aplme ) b i loe Ly (g ploline imis gl (ygejl olol Sl sl gy 05 oo ooliiul (5 S digadl
&l Jaw (1) IS 50 .0l oo (Q2) (miwr cudeS 5 (R2) (s o 2o dt-VaAlUR) (6 lolins (1) yrns o o Jolis
i gl iores (Cowl oals a1l Cul o (5 lobre > o (g LSl Jaw (F) IS5 50 g ol o ueds > (o i

el oas &l # Jgaz 4

() By <= 225 <= pnga) )
(5 ol s=ay o <= uls ) Y

(5, ol <= 4y 25 <=0 Y



FA O QL) OVFY i) eyl o)led et Jlo/ ol ol oldlas Sldla w8 oy Jrse K50 4y il

il b G > 5o @iz (g LSl Joe Y Sl

ol o g lolae Cdls jo Guds g Lsle Jow F S

ol 00l solazwl Q2 kfwt)’”"" ua.>L~J 9 (RZ) u.»...su g.,u)»a )‘ Lg)LoLw J.\A LS"“’L)’“"" u_s)..\S ‘Sala))‘ 6‘)" ‘u“-“’ﬁ)‘ U"‘ )0
(IS Hebds 058 o aed Jine (gl puriie Lawgd ally ki Ol s 5l id 4z 4 weo e yLid (RY) s g o
[C Oy 508 saiplas a8 el < XVY Jolee R? Jlade glls K505 05,550 1 wlul opl 5 (Chin, 1998). &g o
615y el 3,55 1 855 s 05 5l et o7 Ll R2 e b K58,5 Culd, sl 03l ol (gl 555 b Lagie
il Gl ls 3l (slodes i 45 sl 1 ,Silo 5 0092 (658 Jlm e ol 45 Cenl - VAP Jolae RZ sl ls 5 K05
Ol s Gy 50 Jae YL Sl simoylas 598 R?2 polie coplpls .ol ouls o i Joo slo e lawgi yuxie
oo st Ol Sl sle 55 Q@ a3 la (ol epdle el Beizd Jas canlie (g )liz Lo jliel g 10,0 sloojle
<0 51 55,5 Q% Lolis . Hairetal. (2017) Lawgs solpin slo,las Gub 09, 0,5 & PLS-SEM g, 10 05394
Cols, Q2 ol < XYY Ll Q% Gl Kio )T 05Kl psie tasdllae (pl 0 gl co el cawlin i Glereds
5 35, 518 N0 wliwl 5l 5L psda (Ked polie cplo)ls < OAY pl Koo 5 (5)lolss Q2 ¢+ Y. I, Sio §
Gz Joe a5 28 )5 as U e 0 Q29 RZ olie 4 4z g5 b Lo dsly slo psio (gl Joe (oYL cim i )lg5 S5l
Joe eyl 1 X80 5 5 5lolBg g culs 0SSl slaosle gl Joud BB goo s ol o YU s &0 gl ls
OlR83,5 )l Jelow (sl (6 e (Sl WilS o0 9 Zanl 1093 10 (VL (i Ol 5 S$900 s 3l entall] (5 LS Lo

sl



(OF k) ¥ Sl poler osled it S/ ol ol oLl o lalllase UL 5 eslpde / \x

Gy Gans 8 oy 9 )l lw sy s F Jgua
dwd yd Cardg P-value t-valuge  yewo oo i yd @90,

5 “IAYF “IYA “[-Y¥ 6oy <=y o5 <= Sie g \

5, Y- NI VY 6,0y <=4y 25 <= 0.5

3, AVNS o[\Y —efe) &g <=ay i <= s,

S, - IASR SNFO N F S35 Egls; = K85 S 055l
5, <Y SVEA —+/+ DA S5 (5 ol <= K35 035l
S, “IAYY SN0 oY b )S glalig <= Ko S o
ol e AIAD EY - S583,5 0553l <= ake g
anls e VV/E- e 0,5 Ll <maie yga

o> <|v|o| 6|1 =

sl ofees YV Ding! 0,5 (5,lolg <=auaie 5 gl
sl ofees YIYY < /0. Si0,5 g lolag <= Sio § culs,

—

& S Ao P
63,5 355 2 (650 5 i 131, ar s BB arss 6 loliy 5 K8 055l ke 258 s o 4l
by il )38 5b g ayiie cpl Jalas Sz 5l Ghae S0 45 35do0 el gpdge (nl SLl ogas
S WS (oo Jos 580,5 lao Sl ols S 5 mae s o lgie 4 ale gl e gl Cowd a4y 005 S yas
e Jole S sty (6,550,528 008 Lo i (il 2 ogdle 0,5 oSl w4 Ll (ol 2 095 g &
S0 )18 az gl 5 50 (6,500 ,8 Slalllae o

Ry o 8 oSl K805 05l S alhe Sy lyieds dumho gt 4 am0 g0 (LS gl ol
daie ,5 il ol ps e85 gl by il Lo aSl S o i | ogilly HEaiSayssl s & daie j ot
5 '15,VE Lwg gadge oyl )l 0ezg L] Jolow jo a5 e sbadld o oS jlise Jls job 4 ans oo 38l
oAl Co powe g obml 9> A AT dade paal SO AS ABs o Gl mlS umes (el 009y Az g3 050 (Y4 oY) ol Ien
Gl 09d Wl sl i hled 4 e g aws (IBNL (R8s 5 SThal g able Glagul (s JL sk 4 wlgi oo
P e Sy Ll Jlazsl wilgi oo wosllan et Ky oS e lesl a5 w1y Cillae (Yo )1) Vo, 5 0 sloazily b
6Ly g K805 05Kl Glee (g, LU gl (ul 50 cnl 2 ogdle ams (l8l (K80 5 bawg ( ple 4 S |,
ol QM D9 on patiie JB3 (oo Bgw i & |) oLl &5 plaaiule g LYo L aS (] K8s S 0p Sl s 180
03l s b gyd Aill se o sl e o,Lil (VAVA) T g el S Lavsgs a8 jshailan S o Lisl o 4y (5,I3lbg dnnsss
a5 ans e s Laazdl el (5,5,5 el ) S slaynil ialidl lidan 4 waie Ll 5L sl byl onl S0 s
- i Sloleo i b sl sl o oKin b Dlay S asle - dae Sy 98 pais sl T b a5 K005
Ol alaly ogsy nl jo Lol oS sbml waie ol 4 S (5B wlasl a5 01y (i Jlotal (g o a5
ool 5,558 5 sloaile 5 casl Lol 31 oy 5 Bpo 08505 iy 3551 45 1z (28,55 5 s 9,30 (5 ol 5 0551
Jole Olgre 4y (6, 585,5 425 0aiiS hawd (R4S el (ol poee A0 e O K8,5 4z g5 0 )90 ()l g (b
Sl yz a8 wilools lis LE Sldlas ol ond glolid o385 ool (6,l0g 5 e yygai (o alal, 5 45 o
235 (S595 e s i g oo (shie Bl 2 (Sl S g |y (55ly » gllae dae gl 3l gl e Sote
Jos 6l e 4y (6,K50,5 Dlo o a5 aes e olis ol (Fakeye & Crompton, 1991) sgi (s olsg zals olys
s ol 3 e Ll 835 ol 50,5 IS (6 ol s 50 5 e A gt T 2y 51 45 05 s
o 508 ool 65%00,5 0b S5 US a5 S len 5 ol () loldy sl e Sl sl a2 T doss i

1. Gallarza
2. Kim and Perdue
3. Crompton



VYO ol VFF i) o lez o)lesd o Jlo/ ol ol oldlpin lalllne S AT S P

Oni 4 dzgi Lo jls wade UL 1L 5 (6,880 5 laasis gl wze BB oo )8 addlas ) glaaidl ol gl
bl lasFlul 5 ilusin g9, a5 Sl (55558 6, X00 S wolie slp (I KES ©ix )5 dalle pgal ()9
aiile 63,150 Bayb 3l s |y E9oge oal WS Atz |y Lol 08 @ jamie Sla Sy o5 WS (@l alese e
9 ok Je ,138,50 of 8l S ) lie g i g sl slaail ;) asle - alizee Slids sl JUIS 51 oolics]
S5 ,S oyl (Y +2) " SOL a8 jshailan ol ploxil duaiie 3550 50 saiSaclite Coly, G ol slp By pre yloie i
I Ll S5l Jloas! ass jo g amo Liolpsl aabie L1, 568,85 able @lbls )| wlgs oo duale 5l Cudio 9 g5 gl
elolis 1) 055 0gdll BauSaosl ol leo b, Sl L ains plxl 1) 5L Glabdss wb dslias (opl 5 ogdle ams i3l
68,5 G 4 a5 | liwT asile (souaiio ST Jlie floie au.aijle 00,91 1) laarwlgs ol aS auS b 1) o)bs g oS
S s 1) (5,00l g ools Rl (), RA0 5 cals, B S oS 5 el 1) 055 59 (nl il Conl Bgpae vy 5 5 (J>Lo)

oy ) 55 e Dlss 353 i s 55 0K 5 4l 5 plirobl 8 55 K585 4y S pies i
B 5| Wgicsm ol ol 385 T 5oy 2 e B 45 s Slgicgm (335 g Jolss 6 s 51 15 (552000
Ghome S oo @23 ) Sloss et 350 ISl a5 60,555k Sl 5 Sl l2l 5 el g e QLS Gsel
Sl 4 yoie aSh was o (il 1) Cols ) L & Sude Sl yos 6o ,S o,Lal (Ve + V) T slad 5 o a5 jshailen .05l
O Bl balgy oo s adllas (plaS Jl o cenl e ) s (6,580 5 Catis j0 aS 098 o0 wslhe las 4 las
Jol oS 5 il legdge g3, 2 atilgi oo ST Dlaniod sl 03,5 S (g loldy 5 Sb0,5 050l cae g
Ol i et aie) 5o ofng & cloy Jsb o Laly) (nl BolSS (SsSz 9550 10 (G0 i Wlgiee Job Clillae
b sbs ool S0 0w &l Uy ,S aule 6,5 a0 aiibe o Sz oyl ou b golaidl 055 ) aile >, Jolge g o) Koo )3
P S g (S Jelse g aams drwgi |) 5 pdy Sllasil glas el B aS S laasie 4 Wy o
OLR83,5 i sloo eSSl jo Dol ¢ Jlie plgae ay ol o) ien (Al (509 5 S50 )5 0550 waie pgal (2o S
A2 &l asedan b lL gl B gl (gl s Wilg ce walize s ooy, S b ;0 b Jadlipn o A
(S5 50 5o 4 5 wmsa | ISl ol olie a5 a2l 6,550 slos il Sl g e i et
s by GBS sl Galize gl sy 4

5 (VR) (glzme Copadly Sl x5 y50l L 090 gmy il e oo (655 IS0 50 St (551 3B nl 2 0l
sanl ol b slagsl sl sy m)ldfsnﬁj;ls o 1SSl g SThol 4 las,gld 1l asS> aSul S0 (AR) 054380 Coaily
Sl 9 culd Tl o9 13 05ag a1 e S )3 sy 0 350 WIsiiso 58 (6, K55,5 4,25 5 (5,9l pléol el Sl
Lol j5pdogs aBMle 5550 0395 S R80T (5 g 5 dake pigal (BIUSE 50 Sk dnwst B (nl pegdle R30S
2595 32 lal Glroged aigSar aSul S0 wigd oo oS T 053 (aimmacn s OISU Sl loanlid jsb ay Gl 8l a5 jshailan
aS ams &l oleo paly wilgs oo diey ol Ho Sladod . Conl s jl 320 o0 05,50 ] Ko )5 a4 o)IAfGA),,SL" dabe
WS oo s e |y A g Tyl glald ) asly il 1) K00 5 S &

o293 ol Y
é.vul?b_m.‘!) (C.c))..a.c ‘519 ozils (_g)juaw.&bj).s wal&a GILQ wLoD L: FL &54&?‘0 C)Ja)l u)f);)..ob dlae

S| 0l y rﬁl.?u‘

RYEVWIRY ).g‘).g (b 0l ﬁl?u‘ éLe,w?u 9 J.>‘JA fal,o.: 2 ugwy

1. Pike
2. Chen and Tsai



(OF k) ¥ Sl poler osled it S/ ol ol oLl o lalllase UL 5 eslpde / vy

&l oyl A
2l adlie olas dig8 s a5 wuS o el B a

S gy e

ales co (S18,08 Wlowilu ) 6,b Limsh opl plxil jo ooi 4 a5 Sl dan jl dwgnay HBacn g

&L

by glowws a)».)—‘ ol (gl o) ‘)l:.w—‘ S soaddl b Sl (VYAP) auomedi o Fl o g0uo g o Solo

Abdul Rashid, R., & Ismail, H. N. (2008). Critical analysis on destination image literature: Roles and purposes. In 2nd
International Conference on Built Environment in Developing Countries (ICBEDC 2008). Universiti Teknologi
Malaysia, Skudai, Johor Bahru, Malaysia.

Afshardoost, M., & Eshaghi, M. S. (2020). Destination image and tourist behavioural intentions: A meta-analysis.
Tourism Management, 81, 104154. https://doi.org/10.1016/j.tourman.2020.104154

Al-Kwifi, O. S. (2015). The impact of destination images on tourists’ decision making: A technological exploratory
study using fMRI. Journal of Hospitality & Tourism Technology, 6, pp. 174-194.

Andersson, T. D. (2007). The tourist in the experience economy. Scandinavian Journal of Hospitality and Tourism, 7(1),
pp. 46-58.

Basile, G., Tani, M., Sciarelli, M., & Ferri, M. A. (2021). Community participation as a driver of sustainable tourism:
The case of an Italian village, Marettimo Island. Sinergie Italian Journal of Management, 39(1), pp. 81-102.

Bigne, E., Fuentes-Medina, M. L., & Morini-Marrero, S. (2020). Memorable tourist experiences versus ordinary tourist
experiences analysed through user-generated content. Journal of Hospitality & Tourism Management, 45, pp. 309-
318. https://doi.org/10.1016/j.jhtm.2020.08.019

Bowen, D., & Clarke, J. (2009). The driving force of motivation. In D. Bowen & J. Clarke (Eds.), Contemporary tourist
behaviour: Yourself and others as tourists (pp. 88-103). CABI Publishing.

Butler, R. W. (1991). Tourism, environment, and sustainable development. Environmental Conservation, 18(3), pp. 201-
2009.

Cai, L. A., Wu, B. T., & Bai, B. (2003). Destination image and loyalty. Tourism Review International, 7(3-4), pp. 153-162.

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors affect behavioral intentions? Tourism
Management, 28, pp. 1115-1122.

Chen, C.-F., & Phou, S. (2013). A closer look at destination: Image, personality, relationship and loyalty. Tourism
Management, 36, pp. 269-278.

Chi, C. G. Q. (2012). An examination of destination loyalty: Differences between first-time and repeat visitors. Journal
of Hospitality & Tourism Research, 36(1), pp. 3-24.

Chiu, W., Zeng, S., & Cheng, P. S.-T. (2016). The influence of destination image and tourist satisfaction on tourist
loyalty: A case study of Chinese tourists in Korea. International Journal of Culture, Tourism and Hospitality
Research, 10, pp. 223-234.

Christie, M. R., & Morrison, A. M. (1985). The tourism system: An introductory text. In Library of Congress
Cataloguing in Publication Data.

Crompton, J. L. (1979). Motivations for pleasure vacation. Annals of Tourism Research, 6(4), pp. 408-424.

Cronin, J., Brady, M. K., & Hult, G. M. (2000). Assessing the effects of quality, value, and customer satisfaction on
consumer behavioral intentions in service environments. Journal of Retailing, 76(2), pp. 193-218.

Do Valle, P. O,, Silva, J. A., Mendes, J., & Guerreiro, M. (2006). Tourist satisfaction and destination loyalty intention:
A structural and categorical analysis. International Journal of Business Science & Applied Management (IJBSAM),
1(1), pp. 25-44.

Dodds, R., & Jolliffe, L. (2016). Experiential tourism: Creating and marketing tourism attraction experiences. In The
Handbook of Managing and Marketing Tourism Experiences (pp. 113-129). Emerald: Bingley, UK.

Fakeye, P. C., & Crompton, J. L. (1991). Image differences between prospective, first-time, and repeat visitors to the
Lower Rio Grande Valley. Journal of Travel Research, 30(2), pp. 10-16.

Farmaki, A. (2012). An exploration of tourist motivation in rural settings: The case of Troodos, Cyprus. Tourism
Management Perspectives, 2-3, pp. 72—78. https://doi.org/10.1016/j.tmp.2012.03.007

Fraser, H., Draper, J., & Taylor, W. (1998). The quality of teachers’ professional lives: Teachers and job satisfaction.
Evaluation and Research in Education, 12(2), pp. 61-71.

Fullerton, R. A. (2013). The birth of consumer behavior: Motivation research in the 1940s and 1950s. Journal of
Historical Research in Marketing, 5(2), pp. 212-222.

Gallarza, M. G., Saura, I. G., & Garcia, H. C. (2002). Destination image: Towards a conceptual framework. Annals of
Tourism Research, 29, pp. 56-78.


https://doi.org/10.1016/j.tourman.2020.104154
https://doi.org/10.1016/j.jhtm.2020.08.019
https://doi.org/10.1016/j.tmp.2012.03.007

Yy / Y LS'L"') Yy QL"“"A) LP)LQ% c)Le.\..f) ‘W"""‘"’ LJL..;/ ul:)L.; f‘y GLJ‘P Sldlas ---6})[53 ul/wo » ul)iwé)f %}%}A)L

Gibson, C. (2012). Geographies of tourism: space, ethics and encounter. In The Routledge Handbook of Tourism
Geographies (pp. 72-77). Routledge.

Giese, J. L., & Cote, J. A. (2000). Defining consumer satisfaction. Academy of Marketing Science Review, 1(1), pp. 1-
22.

Goodhue, D. L., Lewis, W., & Thompson, R. (2012). Does PLS have advantages for small sample size or non-normal
data? MIS Quarterly, 36(3), pp. 981-1001.

Green, J. (2008). Assessing satisfaction: Insights from a multi-methods study.

Grundner, L., & Neuhofer, B. (2021). The bright and dark sides of artificial intelligence: A futures perspective on tourist
destination  experiences.  Journal ~of  Destination Marketing & Management, 19, 100511.
https://doi.org/10.1016/j.jdmm.2020.100511

Hasan, M. K., Abdullah, S. K., Lew, T. Y., & Islam, M. F. (2020). Determining factors of tourists’ loyalty to beach
tourism destinations: A structural model. Asia Pacific Journal of Marketing and Logistics, 32(1), pp. 169-187.

Heitmann, S. (2011). Tourist behaviour and tourism motivation. In Research Themes for Tourism (pp. 31-44).
Wallingford UK: CABI.

Hou, J. S., Lin, C. H., & Morais, D. B. (2005). Antecedents of attachment to a cultural tourism destination: The case of
Hakka and non-Hakka Taiwanese visitors to Pei-Pu, Taiwan. Journal of Travel Research, 44(2), pp. 221-233.

Huh, J., Uysal, M., & McCleary, K. (2006). Cultural/heritage destinations: Tourist satisfaction and market segmentation.
Journal of Hospitality & Leisure Marketing, 14(3), pp. 81-99.

Hultman, J., & Gossling, S. (2008). Nature and the environment as trans-boundary business strategies. In International
Business and Tourism (pp. 84-98). Routledge.

Hung, V. V., Dey, S. K., Vaculcikova, Z., & Anh, L. T. H. (2021). The influence of tourists’ experience on destination
loyalty: A case study of Hue City, Vietnam. Sustainability, 13(16), pp. 88-89.

Hung, V., Kumar Dey, K., Vaculcikova, Z., Hoang Anh, L. (2021). The Inlfuence of Tourists’ Experience on Destination.
Loyalty: A Case Study of Hue City, Vietnam. Sustainability, 13(16), 8889. https://doi.org/10.3390/su13168889
Jenkins, O. H. (1999). Understanding and measuring tourist destination images. International Journal of Tourism

Research, 1(1), pp. 1-15.

Jennings, G., Lee, Y. S., Ayling, A., Lunny, B., Cater, C., & Ollenburg, C. (2009). Quality tourism experiences: Reviews,
reflections, research agendas. Journal of Hospitality Marketing & Management, 18(2-3), pp. 294-310.
https://doi.org/10.1080/19368620802594169

Jung, D., & Cho, M. H. (2015). A discovery of the positive travel experience in pre-trip, on-site and post-trip stage.
Travel and Tourism Research Association: Advancing Tourism Research Globally 2015 ttra International
Conference. University of Massachusetts Amherst.

Kanwel, S., Linggiang, Z., Asif, M., Hwang, J., Hussain, A., & Jameel, A. (2019). The influence of destination image
on tourist loyalty and intention to visit: Testing a multiple mediation approach. Sustainability, 11(22), Article 6401.

Kay, P. (2003). Consumer motivation in a tourism context: Continuing the work of Maslow, Rokeach, Vroom, Deci,
Haley and others.

Kim, C., & Lee, S. (2000). Understanding the cultural differences in tourist motivation between Anglo-American and
Japanese tourists. Journal of Travel & Tourism Marketing, 9, pp. 153-170.

Kim, D., & Perdue, R. R. (2011). The influence of image on destination attractiveness. Journal of Travel & Tourism
Marketing, 28(3), pp. 225-239.

Kim, J.-H. (2017). The impact of memorable tourism experiences on loyalty behaviors: The mediating effects of
destination image and satisfaction. Journal of Travel Research, 57(7), pp. 856-870.

Krey, N., tom Dieck, M. C., Wu, S., & Fountoulaki, P. (2023). Exploring the influence of touch points on tourist
experiences at crisis impacted destinations. Journal of Travel Research, 62(1), pp. 39-54.

Lai, I. K. W., Hitchcock, M., Lu, D., & Liu, Y. (2018). The influence of word of mouth on tourism destination choice:
Tourist-resident relationship and safety perception among mainland Chinese tourists visiting Macau. Sustainability,
10, 2114.

Larsen, S. (2007). Aspects of a psychology of the tourist experience. Scandinavian Journal of Hospitality and Tourism,
7(1), pp. 7-18.

Le, H. B. H., & Le, T. B. (2020). Impact of destination image and satisfaction on tourist loyalty: Mountain destinations
in Thanh Hoa province, Vietham. The Journal of Asian Finance, Economics and Business, 7(4), pp. 185-195.

Lee, T.H. (2009). A structural model to examine how destination image, attitude, and motivation affect the future
behavior of tourists. Leisure Sciences, 31(3), pp. 215-236.

Lilja, J., & Wiklund, H. (2005). Getting emotional about quality: Questioning and elaborating the satisfaction concept.
International Journal of Quality Innovation, 6(3), pp. 38-55.

Loureiro, S.M.C., & Gonzélez, F.J.M. (2008). The importance of quality, satisfaction, trust, and image in relation to
rural tourist loyalty. Journal of Travel & Tourism Marketing, 25(2), pp. 117-136.

Mannell, R. C., & Iso-Ahola, S. E. (1987). Psychological nature of leisure and tourism experience. Annals of Tourism
Research, 14(3), pp. 314-331.

Mariani, M. M. (2016). The role of partnerships in staging tourist experiences: Evidence from a festival. In Tourism
Management, Marketing, and Development: Performance, Strategies, and Sustainability (pp. 173-193). New York:
Palgrave Macmillan US.


https://doi.org/10.1080/19368620802594169

(OF k) ¥ Sl poler osled it S/ ol ol oLl o lalllase UL 5 eslpde / V¥

Maunier, C., & Camelis, C. (2013). Toward an identification of elements contributing to satisfaction with the tourism
experience. Journal of VVacation Marketing, 19(1), pp. 19-39.

Molina, J.A. (2013). Altruism in the household: In kind transfers in the context of kin selection. Review of Economics
of the Household, 11, pp. 309-312.

Ng, C. Y. N., Wong, B. K. M., & Ma, E. (2017). Antecedents of consumer loyalty. In The Routledge Handbook of
Consumer Behaviour in Hospitality and Tourism (pp. 263-276). Routledge.

Nguyen, K. T., & Nguyen, D. P. (2021). A critical review of factors affecting tourists’ loyalty. Recent Developments in
Vietnamese Business and Finance, pp. 439-462.

Nilplub, C., Khang, D. B., & Krairit, D. (2016). Determinants of destination loyalty and the mediating role of tourist
satisfaction. Tourism Analysis, 21(2-3), pp. 221-236.

Ozturk, A. B., & Qu, H. (2008). The impact of destination images on tourists’ perceived value, expectations, and loyalty.
Journal of Quality Assurance in Hospitality & Tourism, 9, pp. 275-297.

Park, S., & Santos, C. A. (2017). Exploring the tourist experience: A sequential approach. Journal of Travel Research,
56(1), pp. 16-27.

Pearce, D. G. (2014). Toward an integrative conceptual framework of destinations. Journal of Travel Research, 53(2),
pp. 141-153.

Pike, S. (2009). Destination brand positions of a competitive set of near-home destinations. Tourism Management, 30(6),
pp. 857-866.

Pizam, A., Shapoval, V., & Ellis, T. (2016). Customer satisfaction and its measurement in hospitality enterprises: A
revisit and update. International Journal of Contemporary Hospitality Management, 28(1), pp. 2-35.

Prayag, G. (2009). Tourists' evaluations of destination image, satisfaction, and future behavioral intentions—The case
of Mauritius. Journal of Travel & Tourism Marketing, 26(8), pp. 836-853.

Prayag, G., Hosany, S., & Odeh, K. (2013). The role of tourists” emotional experiences and satisfaction in understanding
behavioral intentions. Journal of Destination Marketing & Management, 2, pp. 118-127.

Prebensen, N., Skallerud, K., & Chen, J. (2010). Tourist motivation with sun and sand destinations: Satisfaction and the
WOM-effect. Journal of Travel & Tourism Marketing, 27, pp. 858-873.

Rajesh, R. (2013). Impact of tourist perceptions, destination image and tourist satisfaction on destination loyalty: A
conceptual model. PASOS. Revista de Turismo y Patrimonio Cultural, 11, pp. 67-78.

Richardson, R. B. (2021). The role of tourism in sustainable development. In Oxford Research Encyclopedia of
Environmental Science.

Rickly-Boyd, J. M. (2013). Existential authenticity: Place matters. Tourism Geographies, 15(4), pp. 680-686.

Rodriguez Molina, M. A., Frias-Jamilena, D. M., & Castafieda-Garcia, J. A. (2013). The moderating role of past
experience in the formation of a tourist destination's image and in tourists’ behavioural intentions. Current Issues in
Tourism, 16(2), pp. 107-127.

San Martin, H., Collado, J., & Rodriguez del Bosque, 1. (2013). An exploration of the effects of past experience and
tourist involvement on destination loyalty formation. Current Issues in Tourism, 16(4), pp. 327-342.

Schofield, P., Coromina, L., Camprubi, R., & Kim, S. (2020). An analysis of first-time and repeat-visitor destination
images through the prism of the three-factor theory of consumer satisfaction. Journal of Destination Marketing &
Management, 17, 100463.

Selstad, L. (2007). The social anthropology of the tourist experience: Exploring the ‘middle role’. Scandinavian Journal
of Hospitality & Tourism, 7, pp. 19-33.

Snepenger, D., Snepenger, M., Dalbey, M., & Wessol, A. (2007). Meanings and consumption characteristics of places
at a tourism destination. Journal of Travel Research, 45(3), pp. 310-321.

Su, L., Hsu, M. K., & Huels, B. (2022). First-time versus repeat tourists: Resistance to negative information. Journal of
Service Theory and Practice, 32(2), pp. 258-282.

Suhartanto, D., Brien, A., Primiana, 1., Wibisono, N., & Triyuni, N. N. (2020). Tourist loyalty in creative tourism: The
role of experience quality, value, satisfaction, and motivation. Current Issues in Tourism, 23(7), pp. 867-879.

Tipu Sultan, M., Sharmin, F., & Xue, K. (2019). Sharing tourism experience through social media: Consumer's
behavioral intention for destination choice. World Academy of Science, Engineering and Technology, International
Journal of Humanities and Social Sciences, 13(2), pp 129-133.

Velazquez, B. M., Saura, I. G., & Molina, M. E. R. (2011). Conceptualizing and measuring loyalty: Towards a
conceptual model of tourist loyalty antecedents. Journal of Vacation Marketing, 17(1), pp. 65-81.

Vengesayi, S., Mavondo, F. T., & Reisinger, Y. (2009). Tourism destination attractiveness: Attractions, facilities, and
people as predictors. Tourism Analysis, 14, pp. 621-636.

Vergopoulos, H. (2016). The tourist experience: An experience of the frameworks of the tourist experience? Via.
Tourism Review, (10).

Wu, S. I., & Zheng, Y. H. (2014). The influence of tourism image and activities appeal on tourist loyalty: A study of
Tainan City in Taiwan. Journal of Management and Strategy, 5(4), pp. 121-135.

Zhang, H., Fu, X, Cai, L. A, & Lu, L. (2014). Destination image and tourist loyalty: A meta-analysis. Tourism
Management, 40, pp. 213-223.



Yo / Y LS'L"') Yy QL"“"A) LP)LQ% c)Le.\..f) ‘W"""‘"’ LJL..;/ ul:)L.; f‘y GLJ‘P Sldlas ---6})[53 ul/wo » ul)iwé)f %}%}A)L

References:

Abdul Rashid, R., & Ismail, H. N. (2008). Critical analysis on destination image literature: Roles and purposes. In 2nd
International Conference on Built Environment in Developing Countries (ICBEDC 2008). Universiti Teknologi
Malaysia, Skudai, Johor Bahru, Malaysia.

Afshardoost, M., & Eshaghi, M. S. (2020). Destination image and tourist behavioural intentions: A meta-analysis.
Tourism Management, 81, 104154. https://doi.org/10.1016/j.tourman.2020.104154

Al-Kwifi, O. S. (2015). The impact of destination images on tourists’ decision making: A technological exploratory
study using fMRI. Journal of Hospitality & Tourism Technology, 6, pp. 174-194.

Andersson, T. D. (2007). The tourist in the experience economy. Scandinavian Journal of Hospitality and Tourism, 7(1),
pp. 46-58.

Basile, G., Tani, M., Sciarelli, M., & Ferri, M. A. (2021). Community participation as a driver of sustainable tourism:
The case of an Italian village, Marettimo Island. Sinergie Italian Journal of Management, 39(1), pp. 81-102.

Bigne, E., Fuentes-Medina, M. L., & Morini-Marrero, S. (2020). Memorable tourist experiences versus ordinary tourist
experiences analysed through user-generated content. Journal of Hospitality & Tourism Management, 45, pp. 309-
318. https://doi.org/10.1016/j.jhtm.2020.08.019

Bowen, D., & Clarke, J. (2009). The driving force of motivation. In D. Bowen & J. Clarke (Eds.), Contemporary tourist
behaviour: Yourself and others as tourists (pp. 88-103). CABI Publishing.

Butler, R. W. (1991). Tourism, environment, and sustainable development. Environmental Conservation, 18(3), pp. 201-209.

Cai, L. A., Wu, B. T., & Bai, B. (2003). Destination image and loyalty. Tourism Review International, 7(3-4), pp. 153-
162.

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors affect behavioral intentions? Tourism
Management, 28, pp. 1115-1122.

Chen, C.-F., & Phou, S. (2013). A closer look at destination: Image, personality, relationship and loyalty. Tourism
Management, 36, pp. 269-278.

Chi, C. G. Q. (2012). An examination of destination loyalty: Differences between first-time and repeat visitors. Journal
of Hospitality & Tourism Research, 36(1), pp. 3-24.

Chiu, W., Zeng, S., & Cheng, P. S.-T. (2016). The influence of destination image and tourist satisfaction on tourist
loyalty: A case study of Chinese tourists in Korea. International Journal of Culture, Tourism and Hospitality
Research, 10, pp. 223-234.

Christie, M. R., & Morrison, A. M. (1985). The tourism system: An introductory text. In Library of Congress
Cataloguing in Publication Data.

Crompton, J. L. (1979). Motivations for pleasure vacation. Annals of Tourism Research, 6(4), pp. 408-424.

Cronin, J., Brady, M. K., & Hult, G. M. (2000). Assessing the effects of quality, value, and customer satisfaction on
consumer behavioral intentions in service environments. Journal of Retailing, 76(2), pp. 193-218.

Do Valle, P. O,, Silva, J. A., Mendes, J., & Guerreiro, M. (2006). Tourist satisfaction and destination loyalty intention:
A structural and categorical analysis. International Journal of Business Science & Applied Management (IJBSAM),
1(1), pp. 25-44.

Dodds, R., & Jolliffe, L. (2016). Experiential tourism: Creating and marketing tourism attraction experiences. In The
Handbook of Managing and Marketing Tourism Experiences (pp. 113-129). Emerald: Bingley, UK.

Doosti Masouleh, M. (2019). A tour in Gilan: Astara (1st ed.). Rasht, Iran: Bolour. [In Persian]

Fakeye, P. C., & Crompton, J. L. (1991). Image differences between prospective, first-time, and repeat visitors to the
Lower Rio Grande Valley. Journal of Travel Research, 30(2), pp. 10-16.

Farmaki, A. (2012). An exploration of tourist motivation in rural settings: The case of Troodos, Cyprus. Tourism
Management Perspectives, 23, pp. 72—78. https://doi.org/10.1016/j.tmp.2012.03.007

Fraser, H., Draper, J., & Taylor, W. (1998). The quality of teachers’ professional lives: Teachers and job satisfaction.
Evaluation and Research in Education, 12(2), pp. 61-71.

Fullerton, R. A. (2013). The birth of consumer behavior: Motivation research in the 1940s and 1950s. Journal of
Historical Research in Marketing, 5(2), pp. 212-222.

Gallarza, M. G, Saura, I. G., & Garcia, H. C. (2002). Destination image: Towards a conceptual framework. Annals of
Tourism Research, 29, pp. 56-78.

Gibson, C. (2012). Geographies of tourism: space, ethics and encounter. In The Routledge Handbook of Tourism
Geographies (pp. 72-77). Routledge.

Giese, J. L., & Cote, J. A. (2000). Defining consumer satisfaction. Academy of Marketing Science Review, 1(1), pp. 1-
22.

Goodhue, D. L., Lewis, W., & Thompson, R. (2012). Does PLS have advantages for small sample size or non-normal
data? MIS Quarterly, 36(3), pp. 981-1001.

Green, J. (2008). Assessing satisfaction: Insights from a multi-methods study.

Grundner, L., & Neuhofer, B. (2021). The bright and dark sides of artificial intelligence: A futures perspective on tourist
destination  experiences.  Journal of Destination Marketing & Management, 19, 100511.
https://doi.org/10.1016/j.jdmm.2020.100511

Hasan, M. K., Abdullah, S. K., Lew, T. Y., & Islam, M. F. (2020). Determining factors of tourists’ loyalty to beach
tourism destinations: A structural model. Asia Pacific Journal of Marketing and Logistics, 32(1), pp. 169-187.


https://doi.org/10.1016/j.tourman.2020.104154
https://doi.org/10.1016/j.jhtm.2020.08.019
https://doi.org/10.1016/j.tmp.2012.03.007

(OF k) ¥ Sl poler osled it S/ ol ol oLl o lalllase UL 5 eslpde / Ve

Heitmann, S. (2011). Tourist behaviour and tourism motivation. In Research Themes for Tourism (pp. 31-44).
Wallingford UK: CABI.

Hou, J. S, Lin, C. H., & Morais, D. B. (2005). Antecedents of attachment to a cultural tourism destination: The case of
Hakka and non-Hakka Taiwanese visitors to Pei-Pu, Taiwan. Journal of Travel Research, 44(2), pp. 221-233.

Huh, J., Uysal, M., & McCleary, K. (2006). Cultural/heritage destinations: Tourist satisfaction and market segmentation.
Journal of Hospitality & Leisure Marketing, 14(3), pp. 81-99.

Hultman, J., & Gossling, S. (2008). Nature and the environment as trans-boundary business strategies. In International
Business and Tourism (pp. 84-98). Routledge.

Hung, V. V., Dey, S. K., Vaculcikova, Z., & Anh, L. T. H. (2021). The influence of tourists’ experience on destination
loyalty: A case study of Hue City, Vietnam. Sustainability, 13(16), pp. 8889.

Hung, V., Kumar Dey, K., Vaculcikova, Z., Hoang Anh, L. (2021). The Inlfuence of Tourists’ Experience on Destination.
Loyalty: A Case Study of Hue City, Vietham. Sustainability, 13(16), 8889. https://doi.org/10.3390/su13168889
Jenkins, O. H. (1999). Understanding and measuring tourist destination images. International Journal of Tourism

Research, 1(1), pp. 1-15.

Jennings, G., Lee, Y. S., Ayling, A., Lunny, B., Cater, C., & Ollenburg, C. (2009). Quality tourism experiences: Reviews,
reflections, research agendas. Journal of Hospitality Marketing & Management, 18(2-3), pp. 294-310.
https://doi.org/10.1080/19368620802594169

Jung, D., & Cho, M. H. (2015). A discovery of the positive travel experience in pre-trip, on-site and post-trip stage.
Travel and Tourism Research Association: Advancing Tourism Research Globally 2015 ttra International
Conference. University of Massachusetts Amherst.

Kanwel, S., Linggiang, Z., Asif, M., Hwang, J., Hussain, A., & Jameel, A. (2019). The influence of destination image
on tourist loyalty and intention to visit: Testing a multiple mediation approach. Sustainability, 11(22), Article 6401.

Kay, P. (2003). Consumer motivation in a tourism context: Continuing the work of Maslow, Rokeach, Vroom, Deci,
Haley and others.

Kim, C., & Lee, S. (2000). Understanding the cultural differences in tourist motivation between Anglo-American and
Japanese tourists. Journal of Travel & Tourism Marketing, 9, pp. 153-170.

Kim, D., & Perdue, R. R. (2011). The influence of image on destination attractiveness. Journal of Travel & Tourism
Marketing, 28(3), pp. 225-239.

Kim, J.-H. (2017). The impact of memorable tourism experiences on loyalty behaviors: The mediating effects of
destination image and satisfaction. Journal of Travel Research, 57(7), pp. 856-870.

Krey, N., tom Dieck, M. C., Wu, S., & Fountoulaki, P. (2023). Exploring the influence of touch points on tourist
experiences at crisis impacted destinations. Journal of Travel Research, 62(1), pp. 39-54.

Lai, I. K. W., Hitchcock, M., Lu, D., & Liu, Y. (2018). The influence of word of mouth on tourism destination choice:
Tourist—resident relationship and safety perception among mainland Chinese tourists visiting Macau. Sustainability,
10, 2114.

Larsen, S. (2007). Aspects of a psychology of the tourist experience. Scandinavian Journal of Hospitality and Tourism,
7(1), pp. 7-18.

Le, H. B. H., & Le, T. B. (2020). Impact of destination image and satisfaction on tourist loyalty: Mountain destinations
in Thanh Hoa province, Vietham. The Journal of Asian Finance, Economics and Business, 7(4), pp. 185-195.

Lee, T.H. (2009). A structural model to examine how destination image, attitude, and motivation affect the future
behavior of tourists. Leisure Sciences, 31(3), pp. 215-236.

Lilja, J., & Wiklund, H. (2005). Getting emotional about quality: Questioning and elaborating the satisfaction concept.
International Journal of Quality Innovation, 6(3), pp. 38-55.

Loureiro, S.M.C., & Gonzélez, F.J.M. (2008). The importance of quality, satisfaction, trust, and image in relation to
rural tourist loyalty. Journal of Travel & Tourism Marketing, 25(2), pp. 117-136.

Mannell, R. C., & Iso-Ahola, S. E. (1987). Psychological nature of leisure and tourism experience. Annals of Tourism
Research, 14(3), pp. 314-331.

Mariani, M. M. (2016). The role of partnerships in staging tourist experiences: Evidence from a festival. In Tourism
Management, Marketing, and Development: Performance, Strategies, and Sustainability (pp. 173-193). New York:
Palgrave Macmillan US.

Maunier, C., & Camelis, C. (2013). Toward an identification of elements contributing to satisfaction with the tourism
experience. Journal of VVacation Marketing, 19(1), pp. 19-39.

Molina, J.A. (2013). Altruism in the household: In kind transfers in the context of kin selection. Review of Economics
of the Household, 11, pp. 309-312.

Ng, C. Y. N.,, Wong, B. K. M., & Ma, E. (2017). Antecedents of consumer loyalty. In The Routledge Handbook of
Consumer Behaviour in Hospitality and Tourism (pp. 263-276). Routledge.

Nguyen, K. T., & Nguyen, D. P. (2021). A critical review of factors affecting tourists’ loyalty. Recent Developments in
Vietnamese Business and Finance, pp. 439-462.

Nilplub, C., Khang, D. B., & Krairit, D. (2016). Determinants of destination loyalty and the mediating role of tourist
satisfaction. Tourism Analysis, 21(2-3), pp. 221-236.

Ozturk, A. B., & Qu, H. (2008). The impact of destination images on tourists’ perceived value, expectations, and loyalty.
Journal of Quality Assurance in Hospitality & Tourism, 9, pp. 275-297.


https://doi.org/10.1080/19368620802594169

Yy / Y LS'L"') Yy QL"“"A) LP)LQ% c)Le.\..f) ‘W"""‘"’ JL..;/ ul:)L.; f‘y GLJ‘P Sldlas ---6})[53 ul}w » ul)iwé)f 4))70)»1

Park, S., & Santos, C. A. (2017). Exploring the tourist experience: A sequential approach. Journal of Travel Research,
56(1), pp. 16-27.

Pearce, D. G. (2014). Toward an integrative conceptual framework of destinations. Journal of Travel Research, 53(2),
pp. 141-153.

Pike, S. (2009). Destination brand positions of a competitive set of near-home destinations. Tourism Management, 30(6),
pp. 857-866.

Pizam, A., Shapoval, V., & Ellis, T. (2016). Customer satisfaction and its measurement in hospitality enterprises: A
revisit and update. International Journal of Contemporary Hospitality Management, 28(1), pp. 2-35.

Prayag, G. (2009). Tourists' evaluations of destination image, satisfaction, and future behavioral intentions—The case
of Mauritius. Journal of Travel & Tourism Marketing, 26(8), pp. 836-853.

Prayag, G., Hosany, S., & Odeh, K. (2013). The role of tourists” emotional experiences and satisfaction in understanding
behavioral intentions. Journal of Destination Marketing & Management, 2, pp. 118-127.

Prebensen, N., Skallerud, K., & Chen, J. (2010). Tourist motivation with sun and sand destinations: Satisfaction and the
WOM-effect. Journal of Travel & Tourism Marketing, 27, pp. 858-873.

Rajesh, R. (2013). Impact of tourist perceptions, destination image and tourist satisfaction on destination loyalty: A
conceptual model. PASOS. Revista de Turismo y Patrimonio Cultural, 11, pp. 67-78.

Richardson, R. B. (2021). The role of tourism in sustainable development. In Oxford Research Encyclopedia of
Environmental Science.

Rickly-Boyd, J. M. (2013). Existential authenticity: Place matters. Tourism Geographies, 15(4), pp. 680-686.

Rodriguez Molina, M. A., Frias-Jamilena, D. M., & Castafieda-Garcia, J. A. (2013). The moderating role of past
experience in the formation of a tourist destination's image and in tourists’ behavioural intentions. Current Issues in
Tourism, 16(2), pp. 107-127.

Sadeghi, S., & Mofidi-Shamirani, S. M. (2017). Fundamentals of climate-based design of Astara city (1st ed.). Tehran,
Iran: Azar, Simaye Danesh. [In Persian]

San Martin, H., Collado, J., & Rodriguez del Bosque, 1. (2013). An exploration of the effects of past experience and
tourist involvement on destination loyalty formation. Current Issues in Tourism, 16(4), pp. 327-342.

Schofield, P., Coromina, L., Camprubi, R., & Kim, S. (2020). An analysis of first-time and repeat-visitor destination
images through the prism of the three-factor theory of consumer satisfaction. Journal of Destination Marketing &
Management, 17, 100463.

Selstad, L. (2007). The social anthropology of the tourist experience: Exploring the ‘middle role’. Scandinavian Journal
of Hospitality & Tourism, 7, pp. 19-33.

Shepenger, D., Snepenger, M., Dalbey, M., & Wessol, A. (2007). Meanings and consumption characteristics of places
at a tourism destination. Journal of Travel Research, 45(3), pp. 310-321.

Su, L., Hsu, M. K., & Huels, B. (2022). First-time versus repeat tourists: Resistance to negative information. Journal of
Service Theory and Practice, 32(2), pp. 258-282.

Suhartanto, D., Brien, A., Primiana, 1., Wibisono, N., & Triyuni, N. N. (2020). Tourist loyalty in creative tourism: The
role of experience quality, value, satisfaction, and motivation. Current Issues in Tourism, 23(7), pp. 867-879.

Tipu Sultan, M., Sharmin, F., & Xue, K. (2019). Sharing tourism experience through social media: Consumer's
behavioral intention for destination choice. World Academy of Science, Engineering and Technology, International
Journal of Humanities and Social Sciences, 13(2), pp 129-133.

Velazquez, B. M., Saura, I. G., & Molina, M. E. R. (2011). Conceptualizing and measuring loyalty: Towards a
conceptual model of tourist loyalty antecedents. Journal of Vacation Marketing, 17(1), pp. 65-81.

Vengesayi, S., Mavondo, F. T., & Reisinger, Y. (2009). Tourism destination attractiveness: Attractions, facilities, and
people as predictors. Tourism Analysis, 14, pp. 621-636.

Vergopoulos, H. (2016). The tourist experience: An experience of the frameworks of the tourist experience? Via.
Tourism Review, (10).

Wu, S. ., & Zheng, Y. H. (2014). The influence of tourism image and activities appeal on tourist loyalty: A study of
Tainan City in Taiwan. Journal of Management and Strategy, 5(4), pp. 121-135.

Zhang, H., Fu, X, Cai, L. A, & Lu, L. (2014). Destination image and tourist loyalty: A meta-analysis. Tourism
Management, 40, pp. 213-223.

o C}'l‘ a olcw! 092

169,90 aslllas) (6,550 5 auaie ;o (5,llg ol X5 du)Pu),uLx OFY) oo ((uslossl g Lo s 0 (Sho 5 o ¢ (e conslogl taams wolile
DOI: 10.22124/GSCAJ.2025.30650.1358 DV-YY (5 o Lol ( >loi oLl iz Sl ()] (6550 yocis

Copyrights:
Copyright for this article is retained by the author(s), with publication rights granted to Geographical
studies of Coastal Areas Journal. This is an open-access article distribted under the terms of the
Creative Commons Attribution License (http://creativecommons.org/licenses/by/4.0), which permits
unrestricted use, distribution, and reproduction in any medium, provided the original work is
properly cited.



https://hgscaj.guilan.ac.ir/article_6239.html
http://creativecommons.org/licenses/by/4.0

	1358-Extended Abstract.pdf
	1358-NEW REF.pdf

