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ABSTRACT

This study examined the relationship between family communication patterns and
green consumption willingness, considering the mediating role of moral identity
among secondary school students in Shiraz. The research is applied in terms of
purpose and employs a correlational-descriptive methodology. A multistage cluster
sampling method was employed to select 384 high school students (male and female)
in Shiraz. Participants completed self-report questionnaires comprising the Family
Communication Patterns Scale (Fitzpatrick & Ritchie, 2007), the Moral Identity
Scale (Aquino & Reed, 2002), and the Green Consumption Willingness Scale
(Roberts & Bacon, 1997). All scales demonstrated acceptable psychometric
properties (validity and reliability) in preliminary analyses. The path analysis results
revealed that family communication patterns (both dialogue and conformity
orientations) had significant positive indirect effects on green consumption
willingness. Both dimensions of moral identity showed significant positive direct
effects on green consumption willingness (internalization and externalization).
Furthermore, family communication patterns demonstrated significant positive direct
effects on moral identity dimensions. The model explained 29% of the variance in
green consumption willingness. The obtained goodness-of-fit indices indicated an
appropriate model fit with the theoretical framework.
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Introduction

Green behavior refers to the consumption of
environmentally friendly, recyclable products that
demonstrate sensitivity and responsiveness to
environmental issues. Green consumers are
defined as individuals who have replaced their
purchasing behaviors and activities with
environmentally conscious actions or green
product purchases (Afridi et al, 2024). Key
individuals, particularly family members, play the
most significant role in developing and promoting
environmental behaviors within society (Huang et
al., 2014). The most fundamental aspect
individuals initially acquire from society is their
relationship with family members and the
communication patterns established within the
family unit (Bakhshani et al., 2006). It is within
the family context that individuals first learn how
to communicate and interact (Matteson, 2020). The
family serves as the wvital link connecting and
reinforcing cultural values and social order,
functioning as the institution responsible for
maintaining the moral health of society (Dunn,
2014). As the primary and most fundamental
social unit, the family influences individuals' moral
identity, thereby shaping their environmentally
responsible behaviors (Mason & Laurie, 2006).
Consumers with an activated moral identity
demonstrate  greater propensity for  green
consumption, as they consciously acknowledge
environmental responsibility. This relationship
hinges on the connection between perceived
accountability for environmental damage and
green consumption practices (Zhiyong Yang,
2018). Given the growing importance of
environmental issues and consumers' attention to
this matter, along with the research gap in
academic studies on this topic, this study seeks to
answer the question: Is there a relationship
between family communication patterns and the
tendency toward green consumption, with moral
identity playing a mediating role?

Methodology

This research is quantitative research, and the s
This study adopted an applied research design with
a descriptive-correlational approach, utilizing
structural equation modeling (SEM) for data
analysis. The target population comprised all
senior high school students in Shiraz during the
2021-2022 academic year. Using multistage cluster
sampling and Krejcie and Morgan's table, 384
participants were selected as the study sample.
Data were collected using three standardized
instruments: Family Communication Patterns

Questionnair (Fitzpatrick & Ritchie, 2007), Moral
Identity Scale (Aquino & Reed, 2002), Green
Consumption Tendency Scale (Roberts & Bacon,
1997).

Results

Based on the correlation matrix table of research
variables (Table 2), the findings showed that the
conformity communication pattern (r = 0.17, p <
0.01) and the dialogue communication model (r =
0.13, p < 0.05) had the highest and lowest
correlation coefficients with green consumption
willingness, respectively. Among the endogenous
variables, internalization (r = 0.46, p < 0.01) and
externalization (r = 0.39, p < 0.01) showed the
highest to lowest correlation coefficients with
green consumption willingness, respectively. The
highest correlation coefficient was observed
between internalization and green consumption
willingness (r = 0.46), while the lowest correlation
coefficient was found between the dialogue
communication model and green consumption
willingness (r = 0.13).

Also based on Table number 3, the dialogue
communication model had significant direct
effects on internalization (0.23) and externalization
(0.18). The conformity communication pattern
showed significant direct effects on internalization
(0.19) and  externalization  (0.31). Both
internalization (0.40) and externalization (0.31)
had significant direct effects on green consumption
willingness (all p <0.01). The indirect effect of the
dialogue communication pattern on green
consumption willingness was 0.15 (p < 0.01), and
the indirect effect of the conformity
communication pattern was 0.17 (p <0.01).

Conclusions

This study examined the relationship between
family communication patterns and green
consumption willingness, with the mediating role
of moral identity, among high school students in
Shiraz. The results indicated that both dialogue and
conformity communication patterns had direct
effects on internalization and externalization.
Moral identity components (internalization and
externalization) directly affected green
consumption willingness. Family communication
patterns indirectly influenced green consumption
willingness through moral identity components.
All reported effects were statistically significant.
Research has established parents' key role in
shaping children's moral characteristics. As
children's first teachers, parents significantly
influence various personality, social, and moral
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traits in children and adolescents.

Accordingly,  focusing on  parent-child
relationships and providing proper parental
training can  improve  children's  moral
development. We recommend that schools and
relevant organizations hold diverse educational
classes and programs for parents. Such initiatives
help parents understand their crucial role in
different aspects of their children's development.

Indeed, by teaching modern and appropriate
parenting methods, we can improve parent-child

relationships and consequently enhance
adolescents' moral development. Parents should
particularly focus on internalizing moral values in
their children to achieve optimal results.
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Figure 1. Conceptual Model (Input) for Predicting Students' Green Behavior
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Figure 2. Fitted Graph of the Green Consumption Tendency Prediction Model (Output Graph)
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