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ABSTRACT

Objective: The purpose of this study was to determine the impact of the tourism experience on
satisfaction, revisit intention, and attachment among sports tourists.

Methodology: This study employed a meta-analysis method and a quantitative approach,
aiming to systematically combine and analyze domestic and international studies on the sport
tourism experience from 2004 to 2024. After applying the inclusion criteria, 22 studies were
ultimately selected for final analysis and inclusion in the software. The data were selected
through purposive sampling and analyzed using CMAZ2 software, with the effect size of each
study calculated.

Results: The results showed that out of the 22 studies included in this research, 19 were journal
articles. The largest sample size was related to the study by Hallmann et al (2021). The findings
also indicated that the tourism experience variable could have a significant impact on
satisfaction, attachment, and revisit intention among sports event tourists. Furthermore, the
software output reported that the effect size in all studies was above average and statistically
significant.

Conclusion: The results of the present meta-analysis showed that the experience of sports events
has a significant impact on three key components: satisfaction, attachment, and revisit intention.
Overall, these findings indicate that the quality of participation in sports events not only
contributes to satisfaction but can also lead to the development of lasting emotional bonds with the
event and a desire to return. Therefore, it can be concluded that enhancing elements related to
positive experiences in sports events plays a vital role in audience retention and growth and should
be seriously considered in the design and management of such events.
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Extended Abstract

Introduction and State of Problem
n recent years, various countries have increasingly hosted major sporting events to
enhance their economic and cultural standing. Besides their economic benefits,
these events contribute to destination awareness, infrastructure development, and
the enhancement of the host country's image (Zarei & Naghavi, 2025). In this
context, the concept of sports tourism experience, which comprises cognitive,
emotional, and physical dimensions, plays a crucial role in shaping tourists'
satisfaction and future behaviors. Research has shown that a positive experience can
significantly influence satisfaction, destination recommendation, and tourists' intention to
revisit. Moreover, sporting events offer opportunities to create unique tourist experiences
beyond the events themselves. Given the importance of the topic, the present study employed a
meta-analysis approach to examine the impact of sport tourism experience on tourists'
satisfaction, revisit intention, and place attachment. The research aims to synthesize the findings
of previous studies and gain a more comprehensive understanding of how experience influences
the behavior of sport tourists.

Methodology

The present study was conducted using a meta-analysis method. Meta-analysis is a statistical
and systematic approach that helps provide a comprehensive and reliable picture of research
findings by combining scattered results. The statistical population included all articles and
theses related to sport tourism experience published between 2004 and 2024, which were
retrieved from domestic databases such as SID, Noormags, and Magiran, as well as international
databases including Scopus, ScienceDirect, Web of Science, and Google Scholar. Sampling was
carried out purposefully and non-randomly. Out of more than six million reviewed titles, 182
studies were selected, and ultimately, 22 studies were included in the meta-analysis (Figure 1).
Data analysis was performed using CMAZ2 software, and effect sizes were evaluated based on
Cohen’s criteria. The validity and reliability of the tools were confirmed through expert
agreement in the identification, classification, and coding of the studies.

Results

After reviewing 182 articles and theses that met the inclusion criteria, it was found that sport
tourism experience and its various dimensions can significantly influence satisfaction, personal
growth, word-of-mouth promotion, behavioral intentions, memory recall, storytelling,
behavioral tendencies, revisit intention, destination recommendation, brand loyalty, place
attachment, emotional commitment, happiness, perceived competitiveness, and tourists’ trust.
Among these 182 documents, those lacking clear information on reliability and validity, sample
size, or sampling methods, studies with fewer than 100 participants, those without valid
questionnaires or statistical tests, qualitative studies, articles with non-causal or relational
hypotheses and comparative designs, incomplete articles with inaccessible significance values,
and descriptive studies were excluded.
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Figure 1. The articles search and selection process
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Ultimately, 22 relevant articles and theses were selected for final review and analysis.
Subsequent analyses revealed that hypotheses related to satisfaction, revisit intention, and place
attachment were the most frequently studied variables in research on the sport tourism
experience. Furthermore, the results indicated that the number of international journal articles
exceeded that of theses and dissertations. The study by Hallmann et al. (2021) had the largest
sample size.

In response to the first research question, using a random-effects model under the
assumption of study homogeneity, the mean effect size was found to be 0.44, confirming with
99% confidence that the hypothesis concerning the impact of tourism experience on satisfaction
is supported. Moreover, the N-safe analysis indicated that the results related to this hypothesis
are likely to remain stable over decades.

For the second research question, after aggregating the effect sizes using a fixed-effects
model, a mean effect size of 0.44 was obtained. Inferential statistical analysis and generalization
to the target population confirmed, with 99% confidence (based on Z and P values), that the
tourism experience has a positive and significant effect on the revisit intention of sport tourists.
These findings are consistent with global research related to this hypothesis.

Regarding the third research question, due to the heterogeneity of the included studies, a
random-effects model was employed, and the mean effect size was reported as 0.64. Inferential
analysis and generalization to the study population showed that the tourism experience has a
positive and significant influence on sport tourists' place attachment, confirmed with 99%
confidence. In other words, the synthesis of international studies supported this hypothesis.
Since the p-value in studies examining the impact of tourism experience on place attachment
was less than 0.05, the null hypothesis was rejected and the alternative hypothesis was
confirmed. Therefore, due to the heterogeneity of the studies, the random-effects model
provides a more accurate estimate of the overall effect.

Discussion and Conclusion

The meta-analysis results for the first research question indicated that satisfaction, with an effect
size of 0.44 and a significance value of 6.58, is the most important outcome of the sport tourism
experience. This finding aligns with previous research, as satisfaction is consistently identified
as one of the most frequently affected factors by tourism experience. Furthermore, a comparison
of effect sizes revealed that the study by Cevik & Simsek (2020) holds higher scientific value
due to its lower deviation from statistical models. According to the results of the second
research question, revisit intention, with an effect size of 0.44 and a significance value of 4.05,
is another key outcome of the tourism experience. This finding is consistent with theoretical
frameworks and prior studies.

Additionally, the comparison of effect sizes showed that the study by Hallmann et al| (2021)
is of higher value, as it demonstrated the least deviation from statistical models and the highest
consistency with the mean of other studies. In response to the third research question, it was
found that place attachment, with an effect size of 0.64 and a significance value of 4.49, is one
of the outcomes of the sport tourism experience. The study by Hwang & Li (2018) is considered
a valuable contribution in this context due to its minimal deviation from the random-effects
model. The study's final findings suggest that the variables of tourism experience, satisfaction,



place attachment, and revisit intention are interconnected. A high-quality tourism experience
can enhance satisfaction, leading to revisit intention and other favorable tourist behaviors. The
quality of experience plays a crucial role in physical dimensions (such as stadium design and
facilities) and emotional/relational dimensions (such as social interactions, entertainment, and
aesthetics). Time limitations in hosting events may reduce the long-term impact of the
experience. From a managerial perspective, actions such as staff training, enhancement of
supplementary services, optimization of the environment, and engagement of star athletes can
increase satisfaction, revisit rates, and word-of-mouth promotion. Additionally, nationality,
gender, travel motivation, and event level significantly shape diverse tourist behaviors. Overall,
enhancing the sport tourism experience is a key factor in long-term success and building lasting
relationships with tourists, ultimately contributing to effective event marketing and destination
branding. Thus, enhancing positive experience elements is crucial for audience retention and
growth and should be prioritized in event design and management.

Originality/Value

This study presents a significant methodological innovation by employing a meta-analytic approach—
used here for the first time as a systematic quantitative method—to synthesize and analyze previous
research findings in the field of sports tourism experience. Not only does it address the existing gap in the
literature regarding the application of meta-analysis in sports tourism, but it also contributes to data-
driven decision-making in policy-making, planning, and the development of sports tourism by providing a
more accurate and evidence-based understanding.

Research Limitations/Implications

This study has several limitations, some stemming from the research design and others beyond the
researcher’s control. One limitation is the time frame, as the included studies were restricted to the past
two decades, and only publications in Persian and English were analyzed. Moreover, the nature of meta-
analysis requires the researcher to rely solely on the data and results reported in primary studies;
therefore, the validity of the findings depends on the accuracy and reliability of the original reports, over
which the researcher has no direct control. Additionally, the quality of a meta-analysis largely depends on
the completeness and precision of the statistical information provided in the original sources.
Furthermore, in some primary studies, due to the absence of reported effect sizes or detailed statistical
data, it was not possible to compute effect sizes, which led to their exclusion from the final sample.

Ethical Considerations
Compliance with ethical guidelines
In this study, various methodological measures were taken to prevent bias and ensure adherence to ethical
principles. A standardized and systematic protocol was employed for selecting studies to avoid selection
bias, so that the researcher's personal judgment would not influence the selection process. Data were
collected from at least eight reputable Persian and English databases to minimize citation bias, and
unpublished studies were also included in the analysis. Additionally, to identify and control for
publication bias, funnel plots were used to detect highly skewed, weak, and missing studies and assess the
balance in effect size distribution. The authors affirm that all ethical standards related to academic
publishing have been observed in this study's conduct and dissemination, including avoiding plagiarism,
research misconduct, data fabrication or falsification, and duplicate submission or publication.

These measures were all undertaken to enhance scientific validity, transparency, and ethical conduct
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Figure 6. Fixed-Effect Size Tree Diagram of Studies on the Impact of Tourist Experience on Sports
Tourists' Attachment
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