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Extended Abstract

Background and Purpose

In the contemporary landscape of sports, where competition intensifies across markets and
industries, understanding and addressing the needs of the target audience is paramount. Sports
and sports brands operate within a dynamic environment where the expectations of fans, who are
the core customers, continuously evolve. The ability to accurately identify and respond to these
needs is a key determinant of success in the sports industry. The growing demand from fans has
compelled sports managers and marketers to develop strategies that not only satisfy but also
anticipate the multifaceted needs of their audience to increase attendance and engagement at
sports events. Effective communication management with fans requires a deep understanding of
their cognitive and behavioral profiles. Such knowledge enables sports organiZations and teams
to tailor their services and interactions, fostering stronger connections and loyalty. Generation Z,
defined as individuals born roughly between the mid-1990s and early 2010s, represents a distinct
segment of sports fans with unique experiences and expectations compared to previous
generations. Their lifestyle, technological fluency, and social attitudes shape their engagement
with sports in novel ways. Despite the growing importance of Generation Z as a sports audience,
there remains a significant research gap regarding their specific expectations and desires within
the sports industry. Addressing this gap is critical for sports organiZations aiming to build
sustainable relationships with younger fans and to adapt marketing and communication strategies
accordingly. Therefore, the purpose of this research is to identify and explore the expectations
and desires of Generation Z fans in the sports industry, providing insights that can inform more
effective engagement strategies.

Methods
This study employed a qualitative research design grounded in an interpretive-constructivist
paradigm, utiliZing an inductive thematic analysis approach. The research followed the six-step

® Copyright: © 2025 by the authors. Submitted for possible open access publication under the terms
@ and conditions of the Creative Commons Attribution (CC BY) license

(https://creativecommons.org/licenses/by/4.0/ ).



https://creativecommons.org/licenses/by/4.0/
https://orcid.org/0000-0002-7849-8668
https://orcid.org/0000-0003-4566-6490
https://smrj.ssrc.ac.ir/

Generation Z Fans in Sports Industry: Expectations ... 18

model of Braun and Clarke (2006) for thematic analysis, which facilitates the systematic
identification of patterns and themes within qualitative data. The research population consisted of
sports fans aged 13 to 28 years, representing Generation Z. Participants were selected using
purposive sampling, with data collection continuing until theoretical saturation was achieved. A
total of 18 individuals participated in semi-structured interviews conducted both face-to-face and
remotely. Interview durations ranged from 15 to 40 minutes, with an average length of
approximately 30 minutes. Thematic analysis began with repeated readings of the raw interview
transcripts to develop a comprehensive understanding of the data. Initial coding was performed
with a focus on the primary research question, ensuring that codes were closely linked to the
study’s objectives. The research team then grouped codes into broader themes and sub-themes
based on semantic similarities. To ensure the validity and reliability of the analysis, the emerging
codes, themes, and sub-themes were reviewed by three of the interviewed participants, whose
feedback was incorporated into the final analysis. Additionally, two members of the research team
independently analyZed the data, and discrepancies were resolved through discussion to reach
consensus, enhancing the trustworthiness of the findings.

Results

The thematic analysis yielded a rich set of findings comprising five main themes, eleven sub-
themes, and ninety-six distinct codes. The initial coding phase identified 96 codes that captured
diverse aspects of Generation Z fans’ expectations and desires in the sports context. Through axial
coding, these codes were synthesiZed into five overarching themes that represent core dimensions
of Generation Z’s engagement with sports:

1. Tendency to Diversity: This theme reflects Generation Z fans’ desire for varied and
diverse sports experiences, including a preference for multiple sports disciplines, diverse
content formats, and innovative engagement platforms.

2. Social Responsibility: Fans expressed expectations that sports organiZations demonstrate
social consciousness, ethical behavior, and community involvement, aligning with broader
societal values and contributing positively to social causes.

3. Tendency to Be Seen: Generation Z fans value recognition and visibility within the sports
community. They seek opportunities for personal expression, social media interaction, and
acknowledgment as active participants rather than passive spectators.

4. Social Interactions: The importance of social connectivity emerged strongly, with fans
desiring meaningful interactions with fellow fans, athletes, and sports organiZations,
facilitated by digital and physical platforms.

5. Being Up-to-Date: Staying current with the latest sports news, trends, and technologies is
vital for Generation Z fans. They expect timely, relevant, and engaging content that aligns
with their fast-paced, digitally connected lifestyles.

Following multiple rounds of review and refinement, these themes and their associated sub-
themes were validated and finaliZed with input from experts and participants, ensuring a robust
and nuanced representation of Generation Z fans’ perspectives.

Conclusion

This study represents a pioneering qualitative exploration of Generation Z fans’ expectations in
the sports industry. The findings provide valuable insights for sports marketers and managers
seeking to tailor their communication and engagement strategies to this influential demographic.
The identified themes highlight the complexity and multidimensionality of Generation Z’s
relationship with sports. Their demand for diversity underscores the need for sports organiZations
to innovate in content delivery and event programming. Social responsibility reflects a broader
cultural shift toward ethical consumption and corporate citiZenship, which sports entities must
embrace to resonate with younger audiences. The desire for visibility and social interaction
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indicates that Generation Z fans are not merely consumers but active co-creators of sports culture.
Sports organiZations should leverage social media and other interactive platforms to foster
community and engagement. Finally, the emphasis on being up-to-date points to the necessity of
integrating cutting-edge technology and real-time communication in sports marketing efforts.
Given the limited existing research on this demographic within the domestic and international
literature, this study opens new avenues for deeper investigations into Generation Z fans. Each
main and sub-theme identified offers fertile ground for future research, enabling a more
comprehensive understanding of how to harness the potential of this generation to advance sports
organiZations’ objectives.

Key Words: Generation Z, Sports, Fans, Thematic Analysis, Fan Engagement.

Article Message

"Diversity", "Social responsibility", "Visibility", "Social interactions" and "Being up to date" are
among the expectations and demands of Generation Z fans in the field of sports. Given the
importance of Generation Z in the field of sports marketing, according to the research findings, it
is possible to provide appropriate conditions for this group of fans and, by meeting their
expectations, pave the way for this age group of fans to become more inclined towards sports.
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Figure 1- The schematic model of expectations and demands of generation Z Fans

B o o8 w5 003k g ol o8 iy Jeld aF Gl baeosls Ssles Jdow sliws g Joe Ko (V) S

&5 xd g o

G2 opl (8 )T plol (oiS (55 5s Cas 0 Z i o )lole slaarulgs g ol el Slubis Baa b sty ol
2 Z s Glblsa slaaiules ¢ ol el SLulis b oakal, )8 a5 cadils 25 slo g sgams 5l olgs oo |,
D% 4 g8 oo 039>l yo L e ldas 51wl ouls samlice Madlis 9 (LS slo wlie jo 3,9 Caio
Sloons 33k 5 Looasil STl (o) 2 LZ Jod (22555 By slaylid; jige S0 855> ;5 45 3,5 o)Ll (V- V) ogmule
IS5 (235 oS35S ystl s 3 o8 Z b gl 51t (558, Sl & 57 bt ol o SoLs
9 850l Sl 0 az sl Wl on (Jus (al S g 5350 anlllae slivl) o (Slidod plnil wilazd S
5 Obb,LL 4 asdllas ol s 05 Cgmmme s (pl Gl Baa b 5559 bbb slecalas i saal S
ol iinn Z ol Bu 095 a5 Sloj (2l )il slaaslyy 1ozl 5 pes 5 0975 3550,0 (SNl (3555 ()l o
a G cpl joiaes e &l 5559 Caiis 0 Z Jd ol lolse ARS8 g Sl WAl 8 50,0 Siis edored 5 WS 0
Al asles aisls (il Al o) Sl Julow jo oozl sl slaes s 9 (S y2o

AF oylous AV 0,90 NFeF wihwl g o (o) y9 Co o Olafllao aolilad



oo 5 5yl Y.

55555 4y sy b ) 45 el 00y el Z s o) lolgn elazl 5 Sim b byl oliasdl 5 oy 56 905
Sbajls 5 (S5 S 5l (255 (ol g (nl g WS S | egiie 5 it slronay (gile il slalad
argi bl ond ke lagl il 5l oo5u Glsiear 2l Ses cnl 5 (5509 8557 5 5ycnlil 2055 )T (g,
ol 5L 15 5 ey |y ool (sl e ol Al (00 slas3ST 1 4S5 L Z e ol 45l
@bl 00 slis 5o Ghiye bulpd b ojlo s calisee sloossay L2654y (Soed (slajye 5l 51,8 5 055 (S
5 o lad 4y a5 el oad cely 35,9 dope j0 Lo g, Ot g Dleas b LTl g g 0Ll (6 i
2309 % DL Gl aBl (559 839> 50 wax slaayad JLis 4 g wils Wb 5588 (8559 » @S slasls
el Conl ALlgh )9S (3359 calBhdnwgs (Slo )9l BN oS 098 o0 1,55 2 (5 Cenl I Slej Ol
At L33 (559 59 S5 Ay vl aili; o Llolea ()b 510)ls o8 (6591935 89> 50 59, slacd i b
by anlon o 4 6590985 b a5 99800 (Shilolga DLWl g 35290 Ll ol o SIS sl el 9050 (nl &5
Sl 3l €aas glads o 5 «Oloas &Il jo £90» Klaslayg, Co pie 10 E40» Wliwd (s S 50 (6591SS
S e )3 LS 8009 Z Jud (llolsa (o 50 (] SEgis Sl il &5 s (ol Seeis (ol o5 4 by e (258
S35 «53lme slaculd; dmwgs 25559 HS el 5l eslitul jo CoBNE (L5555 slaasl p 50 (5 )slg daolayg) 5155 0
3 Sglita g slmonyl b laslags, & i lomed cpar gloonyl b s Lasome (5,5 ol YIS adgs 5o
P L Jes Glse 2l Fees Gaslas il 59, 5o Lol shug, LS )0 (ol S, 6155 n g ol
sleaslo, loolaiul yemmen olae Joli «loas &l 4o £40% day .aiols 7 kae laolay g, Co o 10 405 am
Brnsgs o« Sdg 2SN (glo 5 55 rnsgs dloolSaly ay e Slaculucs (s5lue jshateniz (Jluoms Glye adgi (gl
Wolfil & et g3lme slalad o Lagye Sl ()55 wlails;) slocodld )5 555 (glne o335
slal 51,500 (SO 5 €agax lads 2o . Cosl 089y olKil cowsy Colug (o baslayg, g Olilas Co e
ooy, 4 o85,9,8 slaadls (0938l iOlis slady o ol a5 el ool B Z s ol olsa oI Sees
LT e o895 sbaolag, JUS 5o 60 83 slaogla jl oslaial daslayg) )5 Hea> slad 25 (a3l Sglitte (o559
Senl eadly cpl 5l (Sl Shllasl plog (1555 )0 abszl izl Gl Cogli g (b9 S sloaiz 4 (0,5
ol T Y Y e o Kan 5 0ypdli) s 055 A58 b s &) Conmns slicie (cltils, Shole Z s ol ol a5
doazily 51 Giso cnl sbial) 50 0,8 )13 Jaiae oy yob 4 59 55l g Carto o Lol i, cu e 40 b ggdge
535> ;0 E5090 (pl &S (Yo (o )5 5 hanw) Wiy oo A o Slo oo b oyl (sgins 51 Z s ol 3

a3 oo ol 1) 993 55 (959 (6)lolee
SO e Fes 5 o gl | el lacd g Z s llolga o5 ols plis laaxdl, 1 e lodar| Cad gmno
Z Jui Oyl3lgn oS Cosl Saably ol 5l (Sl loaidly 5l 25w cnl los Sy pa5 (8555 Saie )3 995 lacudlsl
Ol 32 o Glasmelz @y Cod oloizl lacadgiue 5 (3555 U5 50 a5 Wiyl Jlanl T oS slad 5 (5559 5|
olyo 4y yio (S35 9 lblbre slp a5 slacaw! LS 50 g slogisleiss ail ails oS 58 aisS o S
g oS Joo cilise sladie; 0 Sabyd g chigel Hlpl SO loreas a5 conl ailo 1) clbB pl o lgen il
) e ol 53955 s 5 4, L Z Jus o folye a5 e elasnl 5 Sam b slnogaal |y 055 ool
2 3y slalesle g LolEil da ooyl oy )K55 59 Lawss cloiz] glacudled calises Golas b aS wilails
Ol g Gois 3 ollolen 5leg,S cnl i) )s banmme (SB35 laadlr JLS )3 cnlply saigd sl alises sloygts
Gl dledy § €yl jlatwgoy aiil ails )y g Jbd jei> claiz! slacadlad (o a5 aijls jUas!

AF 0yl IV 0,90 Ve F il 5 cyake e o )9 Sy lalllas anlilad



A Laiwlgs g ol )Wl 1 h),5 Cowo 13 Z Juwd ol lolg

4 (D)9 Ol 5 (B9 Comlas bl (B (slein] Sudsis o8 Gland I 9550 g0 plpreas «ailalys >
S3bogSl i ammacons s lacallad )3 (l)15055 59 &5 jLiwe ()55 (Sl 53 (g slacss Al 3l eslinl (any s lanon
9 M)Ja.m L S8 6‘)‘.‘ LS)L"‘-" le.é:_é )“ ool ‘w),]a.ou LsL:aa\.oUﬁ L5>‘)'I° ‘W)Ja,:;m LE) ‘alj.';p‘ e
«w).‘a,:u )|A1..,43.>)> é\sjm).;) d;oLa.o 410)‘ ‘gs’jlﬁ 9 6)l.>m slas 50 Sl 4 ‘n|)_';:>\ @)3 Ty (o
Slaxgi e 0 olyllasl 5l Lo Glecas 7 s ol jolgn a5 s cloia| Cudginn £ 8 slaes 5l (SO Glgiea
Jolis a5 095 00l B e o)lolga Sl 5l s (S s «alalgs > sl Jledy s ST # ke (55,9 Cais
yool plml (K2 yd glacldld o jgas (sloix] laddld o o8 lie ), K0 4 SeS gmen solas
OSLlyo LISy jean laeils a4 SIS gl (35,9 51 eslawl ( sloaim! ot 4 ax g ilalys o
S5 2 esrlem (5559 slaslug, 155w analz Sijsal g lecinyd )0 (G555 5 Olase Jlb 5wy o5
209 5959 40 pdycaw] HLadl 4 0B é g o slaSaS g it slacawbie jo ol iy swolyg,
Sliios 5 (VY o S g pheonn) Wpco 0l elaiz] slacdlad 1o &8 5 51 Z Juss daasdly 5l idu opl awb
S jlaoms 0)by0 S50 g (soog,S 4 Cond g diud S jlae Jlaings 7 s aS aes e lias s ol
Sl 1S (00 9 03,5 (S (g8 Sl y3lE a0 | 095 0059, (S 5l (85 Z i ol g b o
o5l 0ng slos5alsiss ol Baolaas 5l ()l 355 hrogi lag] (S Sews 5l i |y (ngi slos yslid ol s
Gl asils jo Jlid jeax> o oo 100 @elad 5 0o s yme o], 100 5 05 ol 8l aS wis olalad
S5 4 S Sole Lad pl jo 1,58 ad eass g s a be s (S0 5l oo s cpl Gllolss 098 o el
o0 ¢l cnl bl g o0 iyl o (35 plgieas bl gl calisee (glalas jo jeio g o eas ol &S
O 00 Camedl (Cawl 00,5 iy 23 (05,9 Ol 9 Lad 5l ass Lol slacyolsl o ol jlasl 51 SO lgreay |, «yas
Los o (VoYY (i) cunl (g5lee  slaizl glad (0 Z s o) 557 (25,50 5 (5L, Slaituw [0 pgo jolic )
5985 Sl Z S oten s100 355 5 (S lsreas olSole 5 L8 a5 350 55 (V0¥ +) ppgle daasily 51 i cnl L
Iy Ceoyd pl o)lgen (65906iST o 1 (g3l 5L slad ST oljlolsa 5l atws ol ol gu slo s, 0
Jlao 51 6 ylenn 50 g oS 5l wlslyT im0 i 5 i 1) 995 Slulus] g oyl wylie ol las a5 wslassls
Slodiz ;0 5 Wed onys yiden Wl hle 53 ()5 sLad jo Bds e a sy Ja3 Lol g 052 5l ol plie jo 1, 055
Jgamd g €olSil o e jo oS Lier deamil 4 axgr boacsl 105,50 olen oleieay (i3,e 4 bogy e cilises
olylolgn 4y ool cosIb 51 cisn (6 138y oyl Jolsn oBaus laing ad oaus ol o3 olal 1 klaslayg, jo Jlad
sblad o llslga slaculss ;o o, ol lolgn slaolpiiny g ol las sloslaiwl ¢l )lolgn 51 o las 5 oalgslas
Lollil by yw o ollolga yids 0,8 a1 (s lolga Calizes slog )T (slo jiul)S o addle 4y 4> g5 ¢ cloix]
(nl 09l aing €Kil Cupae o &S lie? iolas 5l elRol Sleear o ol blee s Jleel yioren g
O 50,8 S5y olilolar oS lie a4 ols el Gl e g was slady sy ol yols oS L
(s olsa ol (gilu Jled ol jlolsn 4 gt (5,105 Ty (ool ia Cueds daolag, )15 0 o o lelee
Copde sloam! laasis o llolan slacdled 4y (jols Coenl g o e (ol olga (gile slaoled 0,5 S,
aolagg, jo Jd jeam» o cd¥o 15 Jdbgls 0,555, L culucg gilailely gilme slad o Ldbgls 5 ol lolsn
Bow yindiom yga> g CS )i 4 1, Z Jud oS wuS b 1) slael  aslgn L8559 ol pde 45 (S g o anils

AF 0 ,Lah IV 0,9 NP+ F il 5 cyake « o3 y9 oo lalllas anlilad



o2 5 5yl Yy

SHL) oS Wyl e e Lol jo  eloiir | Sinaan g bL3 | cons jo  sidte il Silg3 0 Z Juuss o5 T coio

AV-YY o)) e g
N oleea ) slaml Ol Z s ol lolsa a5 sls lis jiesty glaadl 1 Koo cidu i sloda| OMoley
olis (YY) gl daadl 5l idu ol b gudaie ailes S 7 kae o 5,15 (355 5! 093 ol el o 5 Lol
AS Al dEize k_?)" ] ‘5.......: (_5190»1))5 o )5..4} L.S‘)" Z ‘J—U-AJ o L_Sl.(bo)j.“ u‘g—hcd—‘ suu\...u GCLA.._'>| as sls
s ,5ld aSy!l f ya Lol el 00 )5 pogasma |, claiz! SMeles 5 ool [50SG 5l ol 3l (6,90 cely g sl s,9l8
O, s (P9 1 Z e pllgn el oal (5,982 8 5 Silome Sjp0 4 (29,5 9 (leizl DMl 5 Dbl
lo ot 5 ial380 (0359 50 15 50 e ol 8l o eloda| Ol a5 oS wal 3 1, el 28 w5 ls Ul )35 59
u..o|).9‘ C)‘)“"?’Q (_g|).3 1) B 33)) EUIRES "\"9"6‘ o slcdles PL?;S‘ 9 ‘5‘)10‘5.‘5 6L°°5)§ 3O ypa> g QS)L..'L.A LY
3 Z e ilolsn Jlad o8 Lis )y oo Hhas 4y auS paly8 1) ol lolse o alis soloiat ODolad aie) ¢ a0
SLlslga 5leg 5 ol aS cunl oo cels o)l)lolgn g o Ylaws oy )l5 Koo b lagy] Ly, Jupund g olois! sloaSs
ol 53,9 8592 5 shol el 51 SO lsieas 093 ABIS ) 59wl ansly eloza! Ol 4 (6 yiin ]S
oty 0,b,0 Z s oyl lolse s calites DMoles il 38l sl (5510 5 (5 50> Slo olend 5 0,5 wal)d a0
G508 Sl 5 05 @8ly 5o Z s ol SHUA I i ol (0555l sbily o Wil oo (o559 alizes
AL LLED 5 «pliugs 5 (Ylaon b ol o> aas (31 Glilslsa 5o S ool ln | (o5559 slaslug, 4
oy, 5 JSis (ol lolsa Koo b o5 gcdl ccalides ol 81 Hays aiws claa| Oelas 28 sbaed 5l 58 € geie
Gbe (L3, b (0295 Slo 6 )5 omex Ol &)25 (VLe g e o2 S (OLR00 b S e slacadlad o olsa
Loz o Gliuge b olsl 5 lings b ol pen o bli | slap,aly o codled « dbgls sloeg,S a4 o
©lad 1o jain )I805,9 9,5 JLss da o sl (5 50> G ails SV «liwgs § Yleen L ol 0n®
4 ool pwytwd gyme G550 L8, 5 (S35 b ad Lal cBypme L5555 b bLS,I (685 (sl
9 a5t OHS5,59 b (bl sla JUIT Jagens caddled j90 (1IS8559 b (53,5 (oS o359 Gl 9 OIS )
] € gpaiin o1 31 L LS I 55°15 o b g e sl 3l iogme g By e dliidzlh 05558 s «gue
Wloads haws liwgs 5 oolgils (Ylawa b bLs )l g1y Sl slpl 0 Z s ol blsa gl sloia] sboaile,
DS o oolitul 095 WS Lo g 043 Slo s 1aldS Shpal 4 bls )l s ol cloix! sladils, l o]
EMales a5 Glizren byl a5 oy o, 4w o Wl Z s S05j 50 cepe LS slein] slaails, ax S
.\qu;o oAl )in) ul)lo\}m 9 °9)§ 6L4C‘ l) M 9 )iam )L»S ) )9..4? )‘ 9 \.\-A-»S‘SO us).w La:u).“...S o
Sl (Sad Sl 05 (g0 KD (Glme g (S alide slalad jo (55,5 oLl (oS slatzl Cales
Jled cpl (VN () San 5 6 pla) o algs o] &8Mes 50 slapss b o)l )lolsn homen mlaw (ioldl g by
lad o Jod cnl oy Ay 4 S oS Cl Z s la Shg 5l (o plradl 5 (Snon 5 2 S rex @
5 Ol b aisn oloul 51 Z Jus ol 8 IS jabay (Y- VY (plSc) cowl oolidl lasl ailyglid 5 el g5lxe
Wpee O (eleixl glacudlad [0 ES 08 e 5 ilyy i b 5l s Sl b ey (serdian
oSy, ol yo jls 093 (elaixl Jolss sl (oS5 0,509, Z Jusd (L psbots (VY e 5 g o)

AF 0yl IV 0,90 Ve F il 5 cyake e o )9 Sy lalllas anlilad



Yy Laiwlgs g ol )Wl 1 h),5 Cowo 13 Z Juwd ol lolg

Cushi sl grie S slacudled [0 ES 8 rizmen 5 (1Ko L LS ln () Gl (eleiz] laails,
LS o oolawl (60,8 o il

orAGkel 51 R (S0 8 ) oo 9,0 Z Jas (yller a5 ols plis raghy slaasdl I s (LA tog j9,4
Ollolse a8 culonds el o9 SIS Y 5o Jab jpam iles S zrkae (T G5l 5 (3,5 51 095 ol U]
S S S0, 9 B (139 dlexjl 393 (S it slaacir o bags,5ld cnl 4 (Sily o Z (s
Al axsls Bles 093 el sboosuay 5 laan]8 e Dligand 0D )4 g jeedS & dlwgn S50 4 g 2Bl B
slep il Jloons olliiws jloslaiul jo g wiloads )5 )00 5,08 b aS sitiwn Js 1ol Z s ol lolgn
035y (SN 3 sede SR 1 ayle y)de (5,5L8 4 sob; aBdle ol il (soly ylee elezzl slaailes,
A e o dy s ol yod (335 (glaolSass 5 ool (sladoli ool glotiles) 3y 51 o] ol Lo
25,38 STl 4 saz slasasay 511y 0s5 sz Sl yos g oS 18 bLs | o Ko b ass oo Sl oyl 45 a8
g 03938l Codly 5 (53lone Comdly wiile jsedigi g W (slasyglid 4 (ol WBMe Z Jus lilolga onl ol
slop il 5 laaaly Giolesl 5l g 058 oo, a4 ]y ayo slas,gld e o ay lay T 05 ls slisl s il 5 cqiuas
L bl )l g blol bis 4 lagl 5Ls 51 (80 o090 (s ylid 40 Z Juus aBle (S 9oty )05 5 i
S1al Jogms b g asieleiSs cnl 039 yoebg 9 oz slag slid 355050 )] (solSousS cpizmen ¢ ()50
onl g Al 59,4 alisee GBI 5 loasay 4 Cas Jud ol l)0lse a5 04 o el waliBee LS g Sledlbl
4509 3 @olblsr alez il it lacuase ;o Guizran WS Jad 095 (T Sew 3l (S50 4]y OO 9,4
Sloslaiuhr (roghy pl Gleadl 4 axgi L aisS (o pai 995 Il g acu gyl 5l (SO Glaieas 1) gad90 opl
Sloas &l (8559 50 $590955 S| 3 g (392 59,4 (bl o sl jl€aatisn Slady 250 5 € g slags sl
g Sl O 24 w0t 5B Sl by (ol 5,58 b L g (o5 S 2
SSLlT )l g J2bs 5o gumai sla Sagled sl oslinwl ((oj)s Sl o bt cu ol Cushi 9, slags sl
ER2 e L Jed Ghblga DL aloz ) s 3me slalldg)8 Anwgs 5 laslys, Aoy 59 (5,5L8 dasd (50555
(5 Sty sloasly (G Sehl g oz leime wlgi (s )b laisg €ings slacs b Sl ool
5% jledard slags,glid sl oslitul (5559 839> ;0 oyglie dxwss g (b H il (e (Sl byt
56 Ss Sl AL s ilme (8555 6,K80,F e Bips Shisel 50 iludned dewgi daslyg, iy
1 (Voo A) Lan 5 s el il Byme Coiadign (slodsod o6 w5 0 Z s o lola il olgica,
b aslg oo o] Gk 5l a5 wlis,sbd b lasye o555 locadlsd piboos i oo Jus 45 diies adiee
2 ohlab aslr lacdld a5 gxlul o el jsb aadl adly s ol (23559 Sloyas
SBb S5 Glez Jud sln Wlgioe S (o0 Jeten Silome slalad oo 5 wjslie aiile wu (LS| sladasee
TYY QoS 5 )

)0 Z Jui pllolsn 1 il g Dbl 835> 0 Beis Sluol 4 0938l sl asl LS e legh ol
gk (S Olosl 09 fagh (nl Slaasgaze | (S (g% 819> (09 95 4 az i b o)ls 13 placusguze
D295 ol gcangass 5l Ko (S iged diedan Ol ¢ 5850 Ages Sgase dlaad L0gy cdddsllas £abge 0
R 9 Exie sladiged jlesliiul WS (oo a2lse laludgize L] @l peed (o9 4 45 S9dio0 g

1. Lee

AF 0 ,Lah IV 0,9 NP+ F il 5 cyake « o3 y9 oo lalllas anlilad



oo 5 5yl Y¥f

5 FGds 3ld Caz 5o QLlb eelie b T oS5 5 Z Jud (3 liigly, 5 (Slbansly il glaai>
il 51 Slidzs (0 azgiyes,0 Slegdge sl ilgi o llolsn 5l 09,5 (5 Gaoe

dlllae 925 5l )l 5 U (cheghy Slaol 10 Z s l)blsa b alal, jo Dladed (o5 dgamme 4 azgi
Ol abal) oS alisee sl (55,5 (209, 4 Wlgge (3359 8397 )0 GLlge jleg I nl b bad e ilisee laar
8597 0 0SE &S 3,8 plyie Gllllas dg0me 51 (S Gl e |) pol gl S SS9 b ol)lg 5leg S
lsear Wl ge polo il @S (053 5 ol land 51 Sy el onds gl 2 s (lylse 5 (355
O3 05 513 (SB5)9 Capde Bie> Gl Hlilde SGaee 5 fod S Slilllas bl lp coslis £9090 SO
alllae sl wollae (o b Wlgi oo (1359 53 Z o Sllo0lge dalllas jolaieds (2S5 S0, b (Sliniods plonil oy 5
il slaiagh )0 .aiS wal b alise glaojsm ;0 (b3)9 5 ollolen b b 5l g 550 0 slily 1o i 5 G
oo LS 4 wlgi oo (B39 Caio 0 2l ) blsa alidre sladiz g sl (g )0 (S slrog S dalllas
A5 S8 039> ol o

Ao ply

sleaulgs o Ol el alas 51 €0 g 5,00 o € eloiz| Dol & ol oas o & cloiz| Codsine? & ol Seo»
G sloadly 4 azgi b (2))5 byl aose 0 Z o ol gy i ain (559 835> )0 Z e oy0lse
et G e T S 5 03,50 555 085 0ol 58 ol sl 1y omlin Bl ol
355 Ltee |y (o9 4 ololga (g 095 ]

S olboMo

el odl Cule, IS Jgol colod (ipghy cpl plxil o

OB ww g o5 Lo

Alazbls (hagly cnl )0 (GluSy e QB g galed

&lo )l

15 gl il st el S

@‘é}”sﬁ
S gl a8 g Sid ol dslllas o HBanS S L0 eled 3l iy se p3Y 055 Bainn g

&b

1. Ahearne, M., Bhattacharya, C. B., & Gruen, T. (2005). Antecedents and consequences of customer-
company identification: expanding the role of relationship marketing. Journal of Applied Psychology,
90(3), 574-584. https://doi.org/10.1037/0021-9010.90.3.574

2. BoyatZis, R. (1998). Transforming qualitative information: Thematic analysis and code development.
Thousand Oaks: Sage publications.

3. Braun, V. & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in
Psychology, 3, 77-101. https://doi.org/10.1191/1478088706qp0630a

4. Cilliers E. J. (2017). The challenge of teaching generation Z. PEOPLE: International Journal of Social
Sciences, 3, 188—198. https://doi.org/10.20319/pijss.2017.31.188198

5. Farren, K. M. (2018). Sports celebrity influence on the behavioral intentions of generation Z. Honors
Theses and Capstones. University of New Hampshire. https://scholars.unh.edu/honors/415

AF 0yl IV 0,90 Ve F il 5 cyake e o )9 Sy lalllas anlilad


https://psycnet.apa.org/record/2005-05102-013
https://psycnet.apa.org/record/2005-05102-013
https://psycnet.apa.org/record/2005-05102-013
https://psycnet.apa.org/record/2005-05102-013
https://psycnet.apa.org/record/2005-05102-013
https://books.google.com/books?hl=en&lr=&id=_rfClWRhIKAC&oi=fnd&pg=PR6&dq=Transforming+Qualitative+Information:+Thematic+analysis+and+code+development&ots=EBmHzfih6i&sig=Hfe6kIEkFG49EaAuZtp0WOhPmJM#v=onepage&q=Transforming%20Qualitative%20Information%3A%20Thematic%20analysis%20and%20code%20development&f=false
https://books.google.com/books?hl=en&lr=&id=_rfClWRhIKAC&oi=fnd&pg=PR6&dq=Transforming+Qualitative+Information:+Thematic+analysis+and+code+development&ots=EBmHzfih6i&sig=Hfe6kIEkFG49EaAuZtp0WOhPmJM#v=onepage&q=Transforming%20Qualitative%20Information%3A%20Thematic%20analysis%20and%20code%20development&f=false
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.20319/pijss.2017.31.188198
https://doi.org/10.20319/pijss.2017.31.188198
https://doi.org/10.20319/pijss.2017.31.188198
Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.
Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.

Yo Laiwlgs g ol )Wl 1 h),5 Cowo 13 Z Juwd ol lolg

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.
23.

24.
25.

26.

Foedermayr, E. K., & Diamantopoulos, A. (2008). Market segmentation in practice: Review of
empirical studies, methodological assessment and agenda for future research. Journal of Strategic
Marketing, 16, 223-265.

Golafshani, N. (2003). Understanding reliability and validity in qualitative research. The Qualitative
Report, 8(4), 597-607. https://doi.org/10.46743/2160-3715/2003.1870

Gould, D., Nalepa, J., & Mignano, M. (2020). Coaching generation Z athletes. Journal of Applied Sport
Psychology, 32(1), 104-120. https://doi.org/10.1080/10413200.2019.1581856

Haenlain, M., Anadol, E., Farnsworth, T., Hugo, H., Hunichen, J., & Welte, D. (2020). Navigating the
new era of influencer marketing: How to be successful on Instagram, TikTok, & co. California
Management Review, 63(1), 5-25. https://doi.org/10.1177/0008125620958166

Hampton D. C., Keys Y. (2017). Generation Z students: will they change our nursing classrooms.
Journal of Nursing Education & Practice, 7, 111-115. https://doi.org/10.5430/jnep.v7n4pl11
Heiskanen, E. (2022). Social media usage among generation Z in a sport event (Master’s thesis).
Jyviaskyléd University. https://urn.fi/URN:NBN:fi:jyu-202206213518

Howe, N., & Strauss, W. (1992). Generations: The history of America's future, 1584 to 2069. Harper
Collins.

HrehorowicZ, A. (2021). Sports in college-opinions of generation Z about physical education during
the COVID-19 pandemic. Journal of Physical Education & Sport, 21(2), 1091-1097.
10.7752/jpes.2021.s2137

Jaberi, A., KhaZaei Pool, J., Verij KaZemi, R. (2014). Factors affecting fan-team identification and
fan loyalty: An empirical study of Iranian Premier Football League. International Journal of Research
in OrganiZational Behavior and Human Resource Management, 2(3), 104-120.

Jaberi, A., Sajjadi, N., & KhaZaei Pool, J. (2019). Providing a model from the formation process of
fan-team identification among football fans in Iran. Sport Management Journal, 11(1), 1-14.
https://doi.org/10.22059/jsm.2019.28060. [In Persian].

Jaberi, A., & ZagalaZ-SancheZ, M. L. (2023). Enhancing sport brand preference in football: A psycho-
branding model. SPORT TK-EuroAmerican  Journal of Sport Sciences, 12, 16.
https://doi.org/10.6018/sportk.528311

Kamenidou, I. C., Mamalis, S. A., Pavlidis, S., & Bara, E. Z. G. (2019). Segmenting the generation Z
cohort university students based on sustainable food consumption behavior: A preliminary study.
Sustainability, 11(3), 837. https://doi.org/10.3390/sul1030837

Lee H.-W., Kim S., Uhm J.-P. (2021). Social virtual reality (VR) involvement affects depression when
social connectedness and self-esteem are low: a moderated mediation on well-being. Frontiers in
Psychology, 12, 753019. https://doi.org/10.3389/fpsyg.2021.753019

Mighton, S. (2020). Generation Z and attending traditional spectator sports: A study of contemporary
sport consumer behaviour (Master's thesis). Brock University St. Catharines, Ontario.

Miri, S., Jaberi, A., & Ghahreman TabriZi, K. (2022). The partial role of SERVQUAL dimensions in
the brand positioning of Persepolis and Esteghlal Football Teams. Sport Management Journal, 14(1),
194-216. https://doi.org/10.22059/1sm.2021.310933.2583. [In Persian].

Park, J., Uhm, J. P., Kim, S., Kim, M., Sato, S., & Lee, H. W. (2022). Sport community involvement
and life satisfaction during COVID-19: A moderated mediation of psychological capital by distress
and generation Z. Frontiers in Psychology, 13, 861630. https://doi.org/10.3389/fpsyg.2022.861630
Puiu, S. (2016). Generation Z—a new type of consumers. Revista Tinerilor Economisti, 27, 67-78.
Seemiller C., & Grace M. (2017). Generation Z: Educating and engaging the next generation of
students. About Campus, 22, 21-26. 10.1002/abc.21293

Seemiller, C., & Grace, M. (2016). Generation Z goes to college. San Francisco, CA: Jossey-Bass.
Sheth, J.N., Sethia, N.K., & Srinivas, S. (2011). Mindful consumption: A customer-centric approach
to  sustainability. Journal of the Academic  Marketing Science, 39, 21-39.
https://doi.org/10.1007/s11747-010-0216-3

Shilbury, D., Sotiriadou, K. P., & Green, B. C. (2008). Sport development. Systems, policies and
pathways: An introduction to the special issue. Sport Management Review, 11(3), 217-223.

AF 0 ,Lah IV 0,9 NP+ F il 5 cyake « o3 y9 oo lalllas anlilad


Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.
Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.
Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.
Farren,%20K.%20M.%20(2018).%20Sports%20celebrity%20influence%20on%20the%20behavioral%20intentions%20of%20generation%20Z.%20Honors%20Theses%20and%20Capstones.%20University%20of%20New%20Hampshire.%20https:/scholars.unh.edu/honors/415Foedermayr,%20E.%20K.,%20&%20Diamantopoulos,%20A.%20(2008).%20Market%20segmentation%20in%20practice:%20Review%20of%20empirical%20studies,%20methodological%20assessment%20and%20agenda%20for%20future%20research.%20Journal%20of%20Strategic%20Marketing,%2016,%20223–265.
https://doi.org/10.46743/2160-3715/2003.1870
https://doi.org/10.46743/2160-3715/2003.1870
https://doi.org/10.46743/2160-3715/2003.1870
https://doi.org/10.1080/10413200.2019.1581856
https://doi.org/10.1080/10413200.2019.1581856
https://doi.org/10.1080/10413200.2019.1581856
https://doi.org/10.1177/0008125620958166
https://doi.org/10.1177/0008125620958166
https://doi.org/10.1177/0008125620958166
https://doi.org/10.1177/0008125620958166
https://doi.org/10.1177/0008125620958166
https://doi.org/10.5430/jnep.v7n4p111
https://doi.org/10.5430/jnep.v7n4p111
https://doi.org/10.5430/jnep.v7n4p111
https://urn.fi/URN:NBN:fi:jyu-202206213518
https://urn.fi/URN:NBN:fi:jyu-202206213518
https://books.google.com/books/about/Generations.html?id=oOztAAAAMAAJ
https://books.google.com/books/about/Generations.html?id=oOztAAAAMAAJ
10.7752/jpes.2021.s2137
10.7752/jpes.2021.s2137
http://dx.doi.org/10.7752/jpes.2021.s2137
https://www.indianjournals.com/ijor.aspx?target=ijor:ijrobhrm&volume=2&issue=3&article=011
https://www.indianjournals.com/ijor.aspx?target=ijor:ijrobhrm&volume=2&issue=3&article=011
https://www.indianjournals.com/ijor.aspx?target=ijor:ijrobhrm&volume=2&issue=3&article=011
https://www.indianjournals.com/ijor.aspx?target=ijor:ijrobhrm&volume=2&issue=3&article=011
https://doi.org/10.22059/jsm.2019.28060.
https://doi.org/10.6018/sportk.528311
https://doi.org/10.6018/sportk.528311
https://doi.org/10.6018/sportk.528311
https://doi.org/10.3390/su11030837
https://doi.org/10.3390/su11030837
https://doi.org/10.3390/su11030837
https://doi.org/10.3390/su11030837
https://doi.org/10.3390/su11030837
https://doi.org/10.3389/fpsyg.2021.753019
https://doi.org/10.3389/fpsyg.2021.753019
https://doi.org/10.3389/fpsyg.2021.753019
https://doi.org/10.3389/fpsyg.2021.753019
https://doi.org/10.3389/fpsyg.2021.753019
https://dr.library.brocku.ca/bitstream/handle/10464/14937/Brock_Mighton_Stephen_2020.pdf?sequence=1&isAllowed=y
https://dr.library.brocku.ca/bitstream/handle/10464/14937/Brock_Mighton_Stephen_2020.pdf?sequence=1&isAllowed=y
https://doi.org/10.22059/jsm.2021.310933.2583
https://doi.org/10.3389/fpsyg.2022.861630
https://doi.org/10.3389/fpsyg.2022.861630
https://doi.org/10.3389/fpsyg.2022.861630
https://doi.org/10.3389/fpsyg.2022.861630
https://doi.org/10.3389/fpsyg.2022.861630
https://www.ceeol.com/search/article-detail?id=541897
https://www.ceeol.com/search/article-detail?id=541897
10.1002/abc.21293
10.1002/abc.21293
https://apps.nacada.ksu.edu/conferences/ProposalsPHP/uploads/handouts/2021/C177-H05.pdf
https://apps.nacada.ksu.edu/conferences/ProposalsPHP/uploads/handouts/2021/C177-H05.pdf
https://doi.org/10.1007/s11747-010-0216-3
https://doi.org/10.1007/s11747-010-0216-3
https://doi.org/10.1007/s11747-010-0216-3
https://ideas.repec.org/a/eee/spomar/v11y2008i3p217-223.html
https://ideas.repec.org/a/eee/spomar/v11y2008i3p217-223.html

ohses g Gyl Ys

27. Shin, J. H., Lim, Y. S., & Kim, J. S. (2020). Exploring sport consumption style of generation Z that
the 4th industrial revolution paid attention to: Applying decision tree analysis based on data mining.
Journal of the Korean Applied Science and Technology, 37(5), 1208-1221.

28. Turner, A. (2015). Generation Z: Technology and social interest. The Journal of Individual
Psychology, 71(2), 103-113. 10.1353/jip.2015.0021

29. Twenge, J. M. (2017). IGen: Why today's super-connected kids are growing up less rebellious, more
tolerant, less happy—and completely unprepared for adulthood—and what that means for the rest
of us. New York City, NY: Simon and Schuster.

30. Zorn, R. L. (2017). Coming in 2017: A new generation of graduate students--The Z Generation.
College & University, 92(1), 61-63.

AF 0yl IV 0,90 Ve F il 5 cyake e o )9 Sy lalllas anlilad


https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Exploring+Sport+Consumption+Style+of+Generation+Z+that+the+4th+Industrial+revolution+paid+attention+to%3A+Applying+Decision+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Exploring+Sport+Consumption+Style+of+Generation+Z+that+the+4th+Industrial+revolution+paid+attention+to%3A+Applying+Decision+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Exploring+Sport+Consumption+Style+of+Generation+Z+that+the+4th+Industrial+revolution+paid+attention+to%3A+Applying+Decision+&btnG=
10.1353/jip.2015.0021
10.1353/jip.2015.0021
https://doi.org/10.1353/jip.2015.0021
https://www.amazon.com/iGen-Super-Connected-Rebellious-Happy-Adulthood/dp/1501151983
https://www.amazon.com/iGen-Super-Connected-Rebellious-Happy-Adulthood/dp/1501151983
https://www.amazon.com/iGen-Super-Connected-Rebellious-Happy-Adulthood/dp/1501151983
https://www.amazon.com/iGen-Super-Connected-Rebellious-Happy-Adulthood/dp/1501151983
https://www.proquest.com/openview/7a8cb932d9f8d5cc3ceee7c540073464/1?pq-origsite=gscholar&cbl=1059
https://www.proquest.com/openview/7a8cb932d9f8d5cc3ceee7c540073464/1?pq-origsite=gscholar&cbl=1059

