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Introduction: The purpose of this study was the factors affecting the delight of
women's sports club customers. Customer delight can only be achieved by exceeding
normal expectations in the performance of a product or in the delivery of services,
in other words, having normal performance cannot cause customer delight, and when
these expectations are met at higher levels than the individual's desire, it causes The
customers will be happy and the emotional bond with them will be longer.

Methods: The current research method was qualitative and the research approach

was done inductively and with the systematic view of Strauss and Corbin. The
research participants include coaches and professional athletes who regularly use
women's sports clubs for at least 5 years and have enough experience in this field.
The criterion for determining the number of samples was the theoretical saturation
of the findings. The sampling method was purposeful and finally, 19 people were
interviewed. In total, 73 open codes, 17 central codes, and 7 selective codes were
identified, and the total number of frequencies for all classes was 88. To analyze the
data, the coding method was used in three stages of open, central and selective
coding of Nizamand Strauss and Corbin's perspective, which has an inductive
approach and an interpretive paradigm. In order to categorize the research data,
Nvivo version 10 software was used.

Results: The findings of the research showed that according to the coding steps,
causal conditions (facilities and equipment), background conditions (image of the
club), intervening conditions (gender discrimination), strategies (optimal budget)
and consequences. (community health), were selected as the main factors according
to references and sources.

Conclusion: Today's consumers do not judge only based on the quality of the
product’s performance and benefits Rational criteria include emotional and
emotional criteria Go back and by providing a pleasant experience before and after
the purchase and by satisfying the wishes and expectations of the customer, you can
guarantee your success.
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Extended Abstract

Introduction

In recent years, sports has become an important industry
and one of the most profitable industries of the 21st
century. This industry has been significantly affected by
changes in people's lifestyles, so that the interest in health
among people has increased and caused people to place
more value on leisure time and activities related to sports.
In addition to improving the sports industry, this style
change has also led to the growth of related industries.
Therefore, it is clear that in this situation, the number of
sports clubs also increases, which need proper marketing
activities for their survival, and with the widespread
emergence of sports clubs, the competition in this field
has intensified compared to the past, so that that the effort
to attract and retain customers and make them delight has
become an important marketing issue. The aim of the
current research was to analyze the grounded theory factors
affecting the customer delight of women's sports clubs.
Customer delight can only be achieved by exceeding normal
expectations in the performance of a product or in the delivery
of services, in other words, having normal performance cannot
cause customer delight, and when these expectations are met at
a higher level than a person's expectation, it causes delight in
customers and a longer emotional bond with them.

Methods

The current research method was qualitative and the research
approach was conducted in an inductive way with the
perspective of systematic Strauss and Corbin. The statistical
population of the research includes coaches and professional
athletes who regularly use women's sports clubs for at least 5
years and had sufficient experience in this field (the criteria for
selecting these people is sufficient experience in the field of
reference It was sports clubs and this lived experience is the
default for doing quality work). The statistical sample was
selected according to the researcher's theoretical saturation, and
finally interviews were conducted with 19 people, and in order
to ensure whether we have reached saturation, 3 more
interviews were collected after the 16th interview. was
examined and confirmed, and for reliability, Scott's intra-
subject agreement percentage method was used, which showed
high reliability in coding

Results

The research method in the present study was qualitative, and
by using the grounded theory of the Strauss and Corbin
Foundation, the opinions of the interviewees were analyzed
about the factors affecting the customer delight of women's
sports clubs. The statistical population of the current research
were professional coaches and athletes who regularly use
women's sports clubs for at least 5 years and had sufficient
experience in this field (the criterion for selecting these people
is sufficient experience in the field of referring to it was sports
clubs and this lived experience is the default for doing quality
work). Sampling in this research was a targeted method,
sampling continued until the categories reached theoretical

saturation. In the grounded theory, data collection continues
until the researcher makes sure that the continuation of
collection does not add anything new to his knowledge;
Therefore, the researcher has to continue collecting data until
reaching the saturation point, and theoretical saturation was
achieved after interviewing 19 people. The tool of this research
was semi-structured interviews. The questions of the interviews
were open-ended and based on the dimensions of data-based
theory, causal factors, effective and interfering factors,
strategies and consequences of women's sports club clients
were investigated to clarify the issue from the interviewees. The
time taken for each interview was an average of 35 minutes. All
the interviews were conducted by the researcher and then
implemented. Then, data analysis was done in Nvivo software,
which has been introduced as a tool to support group work in
the field of qualitative research (Nidbalski and Selzak, 2023).
Data analysis was done in NVivo qualitative data analysis
software version 10. Micro analysis method was used to analyze
the data, so that the data were analyzed throug the process of
open, central and selective coding and based on the grounded
theory plan of the Strauss and Corbin Foundation.

Conclusion

Companies are constantly evaluating marketing methods that
can be used to build customer loyalty. Whether it is useful to
use various educational interventions or marketing campaigns
with the aim of creating positive feelings in the customer in the
hope of creating loyalty behaviors such as word-of-mouth
recommendations. A potential tactic that has been considered in
practice. Considering the competitive conditions and changing
customer demands, we need to develop new strategies to gain a
competitive advantage over our competitors. Today, consumers
do not judge only based on the quality, performance, and
benefits of the product, they want products and marketing
activities, which according to their lifestyle, will stimulate their
hearts, feelings, and minds, that is, when It includes rational
criteria and emotional criteria as well.

Ethical Considerations

Compliance with ethical guidelines: The authors undertake that all
ethical issues have been observed in this research.

Funding: The research was done without using financial resources
Authors’ contribution: The authors have contributed equally
Conflict of interest: The authors have no conflicts of interest
Acknowledgments: The respected referees are thanked for providing
structural and scientific comments. The authors consider it necessary
to acknowledge and thank all the participants in the interview and all
the people who cooperated in the implementation of this article as best
as possible.



G0 )39 SLORIL (b o nd g1 530 Jolgs (Ll
T ke ! (T (28 58 U grema 10 pun

sardar.mohammadi@UOK.ac.ir ! i « ks ,S oSl ¢ eloinl 5 Slusl pole 5a8il ¢ B)y9 oyl 09,5 ¢ Jgghme bliungi .)
faridganji93@agmail.com ) ziicw (ks S oSl ¢ eloinl 5 Slusl pole 5aSKE ¢ 559 oo 09,5 5.F

annealavil552@gmail.com « )|yl zasiw o )lwd)S olKiils ¢ elanl § Sludl pole BN (555 oo 0g)5 Y

ouuS> Jlo wleYb!
Wlg5 e oS gyt cind g1 (65 (5559 SRSl i jido cind g2 e Jelse gy pSb g} B tA0dle iy} o g9i

5Sles il g)lhedr ] canday wleds Jigos 3 b Jgamme S5 3,80es 3 (odle @lyllal o, 51,50
oo 295 03913 3,8 dralgs 51 (5L oo ;> Szl ol &S Sloj g 39 (b yidie Cindd o L0 (s3le

Dydie BT §sVeb Lible Wgm g bjude Gind VFYNAEBL 3 6
35 plod (s 5 (gl 5apls o5 b g i o pg0 gy 3,50 5 S Sl gy by tawiab gy V0NV iSRSl &0
SolSal 31 Jlo gy Johis Gto 4y g pliie gty o Sl 03559 9 Slupe Jold gy BaSeS iz VORI EU
ok £l Wiges sy Mo idgy S Kt Ao el Aej ol 0 g S e wlimal (U5 bjys  VFFN) 1l U
WGl a8 VY Slis gasme 40 i pbl dalas 185 VA b Culps 0 g D90 bl Cijguody (6 pSdiges g, D9y lnadly
I osly odgaod (cly 09 M OlAb den (slp I Slgli ggecme 5 6ad olulid LiLS ISTY 5 gy S

w.:l.)l)l) 9 u)l)n..wl .))gia) dl)l.) & u,u)?f 9 up}l)wl .\uo'nu:v bl?.\g..) dl"“l 9 L) ;)L d)‘.\f.\f 5.l>)c Aw ) d)‘.\f.\f u»s) :Lﬁb)'s.).ﬁls
5 ool Vv Ao ag9 o Y3l 3l s sloooly (gisind jobaiods A oDl Cuwl (g s ls 59 oIS

2905) SMine; Ll s (o g USl) o Ll b ¢ 6,588 Jolpo 4y dongi b o873 (L5 imgh (slaail, saai8ly S piio Cind
@ a9 b ol oo e (ansls cooMo) Wadoly g (gllae dndgs) b putly o o (ums) Salsbio Laslys (oKl Dol g jbds i
2505 el e g el ol S

elgs LT S e ogluid e gilio g 3,SKkee oS ol 2 oS RISy g el 3.6 8 A
P e S Sy |y Ll ) g Slulus] (S855 S 4 a9 b &8 aitan ob)hb clacdlé 5 &Y game
Fam g o S8 0 GiSecl Lps S &)L g 2,50 o ) dble 5 Sbrs lajlne oMie sla)lae LS

D)5 e plgie |y 353 Cuge s pie Sl g ol glo)l g 0 5

Y=Y V() ¢ idiyg Copdo dypuii o \55 (o55y9 (soolRSl )b yitie Cind jy g0 Joloe (oluslids (V¥ ¥) dusl £ g5le €638 ¢ 505 €15 o (s hamo 1D L]
DOl :http//doi.org/1022059/JSM.2024.371760.3253.

By 4 (CC BY-NC 4.0) 51ls’ 9025 (i (bl 1) 395 (6,56 el 35 5 ol (IS0, (ode &35 @

JSM@ut.ac.ir. : el | NEPS://jSM.UL.AC.IE/ tay puis yo o |l 03,8 1385

ulfv\uﬂ-‘y © ul)qe olRusly Ll ).ul:



mailto:sardar.mohammadi@uok.ac.ir
mailto:faridganji93@gmail.com
doi:http//doi.org/1022059/JSM.2024.371760.3253.
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1
https://jsm.ut.ac.ir/
https://jsm.ut.ac.ir/
mailto:jsm@ut.ac.ir
mailto:jsm@ut.ac.ir
https://orcid.org/0000-0001-7078-956X
https://orcid.org/0000-0002-7108-9095
file:///C:/Users/viano.ir/Downloads/0000-0002-9565-217
https://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1

VFoF Glino qo lgz 65lads pdldd 8,50 (il j )9 <ot preto £F

EVRVTY

Syt S cnl sl 00 a5 oSygunsy 08 alio Tl 1 (Ko g e a4 bl 3] sladle
U ool 0 oo g a8l a8l p3ye e 53 )5 d dBMe oS (6 abody ol 43,5 )3 313l S5 S Oy b cow
g ch)yg Gl dgaty oMo S il g BB (59 b basye sl g celd Sl sl (s (0] p35e
355 sliy el oS Wb Ll 305 by sboolsl i byl ol )3 sl ey ol sl 005 35 T L Lo mlio 03,
Wl 48,5 o ALENS Ay Cund 0jg> ) 0 Culdy (1) ys (slaolRil 83 S jarbs b g W) Gl caslio obylL slacled o
(Y VVUSlgn g (g52) Canl o1 a5 (2b)l3b e on o 4 el 53 cind sl g b yiiie Lais g i sl SN 45 (gt
celainl ol oyl 3o )b 5 Cusl 3Son 45 sl olyer (Mol b (el bl s siasd gy liug 5 LISl o (el
Lulyd 5 g2 45 090 axlge i (ul b (gl 9 398 olyan oSl 13 (5)58> 5 (Sujud Jolsi b g 5355 JSD (gilome gL
Sgdn (£ yidio 3 Cind i Sl e g sl 515 39y 48,5 IS5 M a5 3T 1 sdalcanddy (ypas Aunlye ) 4 39340

(Y VY ) Son o o yiles)

395 b yibe glp 1y (iSOl > g Cute pwlusl (slaa o5 bly byt bl Bun L WaolSials § WaolSidg)d 1 5l

Ceoss by Jpame 3,8kas wiajls (g chnd VoV (o Kon o7 55b) 29800 glae (ke hnd plyis Cod oS A8 o don]
ible el (S, 45 (VoY T e 5 30y58)S) sl 5,0l LA G pm 03 5 iyl b duglio 15 5 sl sans 1 il
Cuttn iS5 S 41 Sl (Sn i g (VoYY Qpmgailins ) ol )% sl ) 53, 51,8 51 ol e o ol o Taree
OlSan ol )l) 29 0o )l Jsame joboss o el (i of ) 513 & abl 4l o)l3l lods il )y a5 duldgs
039l sl 1 515 g SYL 1) (oyie slajls Sloss Bumads]) a5 ams &) Sloj Wlg oo Cpimen (5 yike and (Y+V)

2 Bl yaie o5 Sloj ofaghs sl plotle (suie Culd) | agrde o Sl (gyide Chnd &5 a3 e (Ui (LS Clidos

oyl drwgy diojls S Wb b i ladiolgd yuss g 0By bylpd dsgr L (VoYY () San 5 355L ) ail s cleas
Jgame gilio 93, Shas e S olul a5 BAS S pan 090l dinds 395 U3 51 i 0y Cujo p359] cawdss (gl bas
) Ll 2d 9 Slwlus] g cd8 LS5 Sow @ a9 b a5 aiiwd b,l5b claculd 5 ¥ game lalgd Ll auS o coglias
ol ) 5 S il b alesyaly 4 Jgame (63,0 sblie 5 cudS p ks 4 lear glojlo (26 (2b)lik 2l
B UL 15 s gl (13135 LS (glime @ ¢ 0l ljL el (6)S5k and] titn (S350 Lojls b5l slaisby, g poriie
W porde Comal & an g b (YN (5)L) w1y Dbyl (e (glayhgy b simd L) cuod> g glite (glamely Algn 4] ]

1. Choi & Hwang
2,.Sundaram

3. Barnes

4. Kronrod & Joshi
5. Ferdinandus

6, Paramita

7. Fernando


file:///C:/Users/Farid/Downloads/Choi,%20S.%20A.,%20&%20Hwang,%20Y.%20Y.%20(2019).%20The%20Structural%20Relationship%20between%20Brand%20Engagement%20and%20Customer%20Delight%20by%20Sports%20Brand%20Experience.%20Journal%20of%20the%20Korea%20Industrial%20Information%20Systems%20Research,%2024(3),%2051-66
https://ouci.dntb.gov.ua/en/works/42b2peW4/
file:///C:/Users/Farid/Downloads/Barnes,%20D.%20C.,%20Collier,%20J.%20E.,%20Howe,%20V.,%20&%20Hoffman,%20K.%20D.%20(2020).%20Multiple%20paths%20to%20customer%20delight:%20The%20impact%20of%20effort,%20expertise%20and%20tangibles%20on%20joy%20and%20surprise.%20Journal%20of%20Services%20Marketing,%2030(3),%20277–289.%20https:/doi.org/10.1108/%20JSM-05-2015-0172.
file:///C:/Users/Farid/Downloads/Barnes,%20D.%20C.,%20Collier,%20J.%20E.,%20Howe,%20V.,%20&%20Hoffman,%20K.%20D.%20(2020).%20Multiple%20paths%20to%20customer%20delight:%20The%20impact%20of%20effort,%20expertise%20and%20tangibles%20on%20joy%20and%20surprise.%20Journal%20of%20Services%20Marketing,%2030(3),%20277–289.%20https:/doi.org/10.1108/%20JSM-05-2015-0172.
file:///C:/Users/Farid/Downloads/Paramita,%20R.%20J.,%20Chairy,%20C.,%20&%20Syahrivar,%20J.%20(2021).%20Local%20food%20enjoyment%20and%20customer%20delight:%20Keys%20to%20revisit%20intention.%20Jurnal%20Muara%20Ilmu%20Ekonomi%20dan%20Bisnis,%205(2),%20384-394.%20https:/doi.org/10.24912/jmieb.v5i2.13260
file:///C:/Users/Farid/Downloads/Paramita,%20R.%20J.,%20Chairy,%20C.,%20&%20Syahrivar,%20J.%20(2021).%20Local%20food%20enjoyment%20and%20customer%20delight:%20Keys%20to%20revisit%20intention.%20Jurnal%20Muara%20Ilmu%20Ekonomi%20dan%20Bisnis,%205(2),%20384-394.%20https:/doi.org/10.24912/jmieb.v5i2.13260
file:///C:/Users/Farid/Downloads/Fernando,%20G.%20P.,%20David,%20P.%20C.,%20&%20Sergio,%20A.%20B.%20(2023).%20Effect%20of%20service%20experience,%20engagement%20and%20satisfaction%20on%20the%20future%20intentions%20of%20customers%20of%20a%20sports%20services.%20Heliyon,%209(7)
file:///C:/Users/Farid/Downloads/Barnes,%20D.%20C.,%20Kraemer,%20T.,%20Gouthier,%20M.%20H.,%20Ludwig,%20N.,%20&%20Giese,%20A.%20(2021).%20After-service%20gifts:%20evaluating%20how%20presence,%20context%20and%20value%20impact%20customer%20satisfaction%20and%20customer%20delight.%20Journal%20of%20Marketing%20Theory%20and%20Practice,%2029(3),%20343-357.
file:///C:/Users/Farid/Downloads/Barnes,%20D.%20C.,%20Kraemer,%20T.,%20Gouthier,%20M.%20H.,%20Ludwig,%20N.,%20&%20Giese,%20A.%20(2021).%20After-service%20gifts:%20evaluating%20how%20presence,%20context%20and%20value%20impact%20customer%20satisfaction%20and%20customer%20delight.%20Journal%20of%20Marketing%20Theory%20and%20Practice,%2029(3),%20343-357.
file:///C:/Users/Farid/Downloads/Guidice,%20R.%20M.,%20Barnes,%20D.%20C.,%20&%20Kinard,%20B.%20R.%20(2020).%20Delight%20spirals:%20the%20cause%20and%20consequence%20of%20employee%20perceived%20customer%20delight.%20Journal%20of%20Service%20Theory%20and%20Practice
file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195

#4 Olj Hisg sWolRIL (b yrieo cindd 0 pigo Jolpe (ot Lulils

Glodd il (0B balyd 53 LaolSsly Sloladl o 5 swlsl 5| (S (8559 08—l S (slas oyl g Slogouad )3 (g yiiio
Cowd 3935 b yide Sajls dsgere I (hyd (S & ((o))9 oS o B g U a8 8L ol a5l e 5508 o yel (23559
aegarme L5 A8 o S8 oSl e sy (LT (1l 9 2,5 o0 )8 dilo sz o aglyl i 5l sl ol 48 Al d 5 iy
re 4 LBy Ly acuglie 0 Gk ol 5l g e J8 (08555 ceedd Sl gpiidie ke slajls 39 sl 3 1) 355 el
ol 5 pastie Slolusl (] BUSlm] Jelse 1L (g ynde Ol 4 ol gly > e 4 (V410 1 p0)55) b Cusd (26,
S 3l les S sl (g yiie |y cind 1S o (M €8 15 Sy &S LalKin coplpliy Y0V (g 5 (ypmilou) Ngs
buml) S b Sy e 2K 45 3 1) Lible gl g plord e (295 (Sl 5 1S 03] (oole b ) 5151, e
Caldy ) b gyide cind (YN collSan 57 59)5) 48 0 15T Sledlias 5 ol (slagusly sl o)y Y guae
Y hyllanl (38 03,502 (sl (6t B o3l > Coldy (I3 (VA k) ol IS8T st (o)) Ol (s yie
bl Glyiie dbml Bun b LES,S il (VoV (hlSen T 0nB) 950 pll pliie (9)5 Bgnde 5 (5ynde
Sraaly 9 )loly 3)50 )3 (iog3 39008 Sl () b iS00 3bmal 355 (o sl ]) (3500l (i g Cuto ulus] Sy o
Sll G g cols) a5 amd o i (YoIY)P b 3uios ol (Yo o, Kan o o939 ) 3513 3939 )b e (g5l Bgadio
gy S 58 cand gl Slg es Colis) bylyd dgm g0 Clidasd a8 Cuwl Cpl Sy yol pl g Wb (gl wolie 1) (daillas
ol & Wb Gglite 5L ¥F (oM g pluileanls oSl S ) plyide dm e L5 (Y20 0F Len 5 o) Sl (izen
SU (S5, 3U1 @Sl claaaby (S gl o 09,5 5yl igd e pais LIS 09,5 Lt B 5 bajly
)39 B (pgrmen ;0 ()5 Ol > lad (Sl (LS5 I g S5 g ealiil B Cliees oSl
>l (QLSHE 3) 4yl flod c(gjaed (8L)d Cuodd 4 Cuord Cannd iz j (onen) (595 0955 Jla 3 Wajls ol (V18
CudeS BBl ()5 Sl (9 (Lol doy (o yiwd o) gl (Sl Sl «ljra Gl (Arwge 95 (S
(Obyde i silopased @Sl Gom bel) B2l g (5L pls @de ((Ses) «(obiyg 5 (ayed sladaly
A (w2
5190 sl gl ot oo & et ol yiite _slus] (slagusly o o 0,1 Slots Caiss b 0355 blsyl (s yiiba colis,
M8 o i |y less Baimsaly) Jle 5,Shee g 538 o ol lods Gl Ly (die clulus ol 5 3yl )l angs
1 g 63l (sl e S yme S lyieds ) ] pISlcnls Slol 3 e Jole K Lise] cols, (Y- VF ) Seom 4235
Sygpe Jole K ol wotejlydy Cuddge (ol (VoI5 (o), Kan ' g00,]) Canl o cdly pluileanls 39,0 (sliael ole 3 (5,8,

b s pas s 4 cnl (S 0 o8l) olyiidie aSl S o S 1y lojle (LSlU b e W 1y s (B Lol el

I Torres
2.Crotts

3, Guidice
4, Ludwig
5. Finn

6 Lam

7. bodet

8, Bourdeau
°. Arroyo


file:///C:/Users/Farid/Downloads/Torres,%20E.N.,%202014.%20Deconstructing%20service%20quality%20and%20customer%20satisfaction:%20challenges%20and%20directions%20for%20future%20research.%20J.%20Hosp.%20Mark.%20Manage.%2023%20(6),%20652–677
file:///C:/Users/Farid/Downloads/Swanson,%20S.R.,%20Davis,%20J.C.,%202012.%20Delight%20and%20outrage%20in%20the%20performing%20arts:%20a%20critical%20incidence%20analysis.%20J.%20Mark.%20Theory%20Pract.%2020%20(3),%20263–278
file:///C:/Users/Farid/Downloads/Crotts,%20J.%20C.,%20&%20Magnini,%20V.%20P.%20(2011).%20The%20customer%20delight%20construct:%20Is%20surprise%20essential%3f%20Annals%20of%20Tourism%20Research,%2038(2),%20719–722.%20doi:10.1016/j.%20annals.2010.03.004
file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195
file:///C:/Users/Farid/Downloads/Guidice,%20R.%20M.,%20Barnes,%20D.%20C.,%20&%20Kinard,%20B.%20R.%20(2020).%20Delight%20spirals:%20the%20cause%20and%20consequence%20of%20employee%20perceived%20customer%20delight.%20Journal%20of%20Service%20Theory%20and%20Practice.‏
file:///C:/Users/Farid/Downloads/Ludwig,%20N.%20L.,%20Heidenreich,%20S.,%20Kraemer,%20T.,%20&%20Gouthier,%20M.%20(2017).%20Customer%20delight:%20universal%20remedy%20or%20a%20double-edged%20sword%3f.%20Journal%20of%20Service%20Theory%20and%20Practice,%2027(1),%2022-45.‏
file:///C:/Users/Farid/Downloads/Finn,%20A.,%202012.%20Reassessing%20the%20foundations%20of%20customer%20delight.%20J.%20Serv.%20Res.%208%20(2),%20103–116
file:///C:/Users/Farid/Downloads/Lam,%20E.%20T.%20C.,%20Zhang,%20J.%20J.,%20&%20Jensen,%20B.%20E.%20(2005).%20Service%20Quality%20Assessment%20Scale%20(SQAS):%20An%20Instrument%20for%20Evaluating%20Service%20Quality%20of%20Health–Fitness%20Clubs.%20Measurement%20in%20physical%20education%20and%20exercise%20science,%209%20(2),%2079–111
file:///C:/Users/Farid/Downloads/Bodet,%20G.%20(2006).%20Investigating%20customer%20satisfaction%20in%20a%20health%20club%20context%20by%20an%20application%20of%20the%20tetraclasse%20model.%20European%20sport%20management%20quarterly,%206(2),%20149-165
file:///C:/Users/Farid/Downloads/Bodet,%20G.%20(2006).%20Investigating%20customer%20satisfaction%20in%20a%20health%20club%20context%20by%20an%20application%20of%20the%20tetraclasse%20model.%20European%20sport%20management%20quarterly,%206(2),%20149-165
file:///C:/Users/Farid/Downloads/Bourdeau,%20B.%20L.,%20Cronin,%20J.%20J.,%20Padgett,%20D.%20T.,%20Voorhees,%20C.%20M.,%20&%20White,%20K.%20(2024).%20The%20other%20extreme%20of%20the%20circumplex%20of%20emotion:%20an%20investigation%20of%20consumer%20outrage.%20Journal%20of%20Services%20Marketing.‏
file:///C:/Users/Farid/Downloads/Al-Msallam,%20S.%20(2015).%20Customer%20satisfaction%20and%20brand%20loyalty%20in%20the%20hotel%20industry.%20International%20Journal%20of%20Management%20Sciences%20and%20Business%20Research,%204.‏

1P F Glinoj g0 lgz 65ladl ot ddd 8,50 ( i )9 ot pt oo 55

g b ol 3 1y ssllao €ty o ytdo Cind laal (Vo VA MsSaus o 2205 6Sesl) 1S it |, ot 1 odlitus] e
5 Pok) Conl 0l 48T 03l (B5)9 diej 3 Ol pie Chnd 0jo> CliS (05) (pix wy e Cawl ALED ojg> pl (i
3 0 Coanl & drg b S Slon) din (oo 145 s (S8 (sl 1 oSl ol ogde byl (YT el
328595 ol 5 Lol coss 48,5 0audl (59 (slmolBsl 8,byd LE losl 5 )] gols g salgw 9 ol 58 oo jle cosesih Cuddge
A3 o b yanS Lacl ()l Ols dawg )d Cand awyp b1y (o859 colEisl lodl §uios ol (slaaisl .ol odd aidlyy o 4
ly loss b 33l g0 3B 1) gl 5 sl o ()9 (sloolSily lpde (sl 35000 i Lael culd) 5 cind 4 &S Jele Sy
9 Sy Cand dalllae ol (! . 5,15aK5 oy 1) Lol ases 13 9 aimd iol38l 1) 3¢5 (cliael (odguid 45 Aiso dgup0 (sl 4
o3lg 93 nl el g 4S5 g0 il JBI 53 (s s cul 3 9 Sl Yl (saieold) porde L ggdge nl SSE
sl gyt Slaedios diojl 09> ol g Gl ol Sl YL Al yo S (gynde chnd & Jlo > gy o0 S TS, clray
SiPraska gy (olel 2 9 998 PRSI &S () 4 Cunl 5o )13 3925 (55559 (s ytie chnd Ainj )3 (ind Al Sl a2 57 L
rolb 34855 9 WS (o35)9 ol i 3 9 gy (3 Jidd ladsle (alulid & pladl (1o 5 oglyinl d5was) sliuesls

el oS lgly (8559 loolRal )3 cand Slml claadlye ( Yore & (ol iy ol & ol Jliday

wwligig y
sy She Jeloe 5)byd BN gbanlas (sl ylas ¥ iy ysS 5 el il sbisedls & ks 5l eslatel b &S 3y S pols imel b9,
4 g phile Oygody & Gl L8509 5 loje pole hagfy (BASES e A s Glgl (o355 (slaelidly oL mde
anlye & 0 S A &y 01,8l ol Clsesl SMe) aisiily (5559 (slaol&il i oolatwl )0 diwsj &yo0 Sl gy JBlis s
O dedin o) 4 (agh (nl xS Hged (Cunl (&S o)l Pl (5t die S (il g 39 (B)yg slaolal &
Sl imgy il a5 Jols 5 0 alas Sl 6yl gl 5 il wobl 6yl gl o lgia iy b (s S eige
9 ¥ Jolss  de Clage wlasodls & )k slal wlul g 09y el 5L g5 5l aslae OYl5w g il ki ludes baslas

Oloj 298 () Epdge (B Nsdanlas (L) 1T A8 ()p Olel (55)9 SWolsl (L ptie Cand glasely 5 badjaly Saldlie
Silwodly deldl j3 9 cd )3 plodil giore etk lawgl aslas plod 0g dtdd YO (1 Sle jsbdy dnlas jo (ly oabad 5 o >
bosly Jlows Conl 04 (B (S Oliios dinej 3 (29,5 )1 I Coles slp IRl Clgisdr & 9590 3Bl > g 5
Gyl 5l edly a5 yaun cpl 4y s oolawl 33 o gy 5l laedly Judodisds 5 (gl (Vo VY (STl 5 (Sdbag) €8 )8 &g

WA o0 o ysS g (el yiel sliseald & ylas il wlal g i3S 9 (gyeme 5l (6105087 )8
b plosl 5 Glehl (iaggy ((2l)) s bl 5 bl jl Gluebl Joa> sl
b 4255 (SaS Lnodld yoasl g o > M S e 5] lazad sty (292 (o ybie

53,8 il 1y odelumsds sladlgie o Julo anls 0 pd 31,31 51 485 65 tlael gy gulas

1. Skogland & Siguaw
2 Strauss & Corbin


file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195
file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195
file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195
file:///C:/Users/Farid/Downloads/Barnes,%20D.C.,%20Krallman,%20A.,%202019.%20Customer%20delight:%20a%20review%20and%20agenda%20for%20research.%20J.%20Mark.%20Theory%20Pract.%2027%20(2),%20174–195
file:///C:/Users/Farid/Downloads/Niedbalski,%20J.,%20&%20Ślęzak,%20I.%20(2023,%20January).%20NVivo%20as%20a%20Tool%20for%20Supporting%20Teamwork%20in%20the%20Context%20of%20Qualitative%20Research%20Conducted%20Remotely-Opportunities,%20Limitations,%20and%20Practical%20Tips.%20In%20World%20Conference%20on%20Qualitative%20Research%20(pp.%2038-59).%20Cham:%20Springer%20International%20Publishing

a4 Olj Hisg sWolRIL (b yrieo cindd 0 pigo Jolpe (ot Lulils

b 43,5 0300 125 slosbs) 5 Gl (bl)s nilSSl aab

Ay S 5 Sygme (650D oy Sod Sidagh 4 (I8 gl Anlae Glxao jlas)d Ve SbL el jlaied
Lol oy (33195 oy 4 T ygu0 > b dline SISl L oo 3ayb 5l (61389 60 le 385 Mo yd (85 O ygo ol ygiand
SISl ol cops Gliwe & ool (088 Wlul) 3,05 dgg 38le5 1380 o a5 CiS lev e il o yd Ve 5l i
@ Splsl sla 6 )l3808 o bl dsle (g, Cunl idgss (sYU Jls (5 LIS buias lis slael oyl conl duop> /A« 51 i
1l ) el Sdnghy b
Slaslgs slass X 2

L by =—— X 100
S oS S olass

09y YO Sloj Aol 13 )b g5 Ll 5l a1 o g s Sl aslias ¥ dlaw  Bolal & yguods i3 Spbul claaslas oy )
ROMPSWR! Jodz 0 b o)l 5l ol s .ud (6)l588 Siagh lawy

0903158 ohg) 4 baslas bl Gl ) Jgas

3903154 2Ll

0"’(’ 7" ‘-’; " lidlys pas dlaws olidlys slaws S JS slaws aslac plgs
v v A i A \
Q¥ Y 2 W A, Y
AD Y s Ve Ay ¥
AY v v A Js

5 ¥ iy IS o Sl S Sass FA 1l g Y0 ilaj daols )3 1atS” JS slaes 95 a ot ) gt 3 45 yoboslas
Cawl JAY ).j‘).j co..\w);.) J9A)9 )‘ odlawl b L)""b9)" U”‘ 0 w;[nbul LSLQ:\.&-LM uy)])b qu” Dy Y )gl)g uus‘y pis Jf oy

&db

BLicgmen (Sh ¥ Jstr 0 ool a5 18 aST 550 sy 3y50 Bis> )0 odigdanlas Sl CuiS Lol G
ool ool 3l el &g &y g o (Mt prdanes i (ks 51 B gddslias

i (sBdiged (o)) Bilgw 9 (53,8 CLENLILY Joua

G¥3I9 My o CHmass 31
s Y sl I8 & ynbio
s YA wlis I8 & ynbo
A ¥ ) li)lS 8 i

1. Scote



1P+ F Hliueoj oo lgs 6 Lo o ldd 5590 ( i) 19 Cot gt ko

FA

v Yo ool )S (& i
A ¥y Ayl gl (& s
[ v owlad )5 &y
s Ya S5 8 abke
o \id L)) wlis, S (& yaiind
5 0 ol S 5 s
5 ' lis S 8 i
£ YA L)) (wlis, S (& i
4 ¥y ol s & ywid
A YA swld s & o
A Yo owlad s & o
A Yy ol S & yo
5 Yy S5 &y
\4 ¥ owlad s & o
a \rd owlid s & o
\e AR Ayl ol )8 & o

ol 04 &) g e JoB S lgica dnlas (o dged ¥ Jgia )

aabao &gl S5 iged Y Jgaa

X lye U5 algd 3,
0o i 9 SUSal coenl 0350 sl 15 5o (8559 (slaelSsl & axlye y3 W G lsieds e )

oslp 2l bayguiS plo s 53 )l gl (5559 oL S 5l &S (Slyga 5 258
e 9wl 35 )53 s )eiS Bl laolals Sl (ojlre sLad > Sl
Pl Cann bolRal 3 (o3))y Gbedloyj g ple bld jl oslis (s

ol 5l e Ul cpl 4y 065 jguiS

9129 D (i [aend

Obi by olye g U5 om 2 gl (Bl 4 (e g SISl e > Y
st Slodas MU Hlad Ao oy

e byl Jole ol il oS ¥ Josa

Jole ol b ey S Yl
e bl Y W Jloa) Clal g clisges g ol s ytud s93)9 Fugs S99
4y S8 gy oed g cuslio sloay o
2023 3 5 sl (g 0
Srude sajls

3,84 pazsio Clods Sy g jued Lame

ke 9 oL (glad

laolSsly el clas

e g 4 plin Slpaos




£4

Olj 9 sl b pideo cindd 1 yigo Jolpe (ot Lolids

CoaS L oloss

Bl cole (b

Aoly g Ban il oh&s 559 culs,

o) e e

Oblod sl K]y cugae

S Hacs yida

oKk yo ¢S ylte

JLLCJJYRUACS

ol (S5 S

e S el

e g 03,5 sbox

i slyis 15

Ll iy, o

Ko BMe 5 1l )5

Oleye GHBI

Jole

Falilae byl b Jole ol yiuw] S0 D Jodo
oyl gk 5 S

gl

Sallie byl

R\ V¥ (S Aued Bot> gl

anels iy

b dun o 43 oyleil a3l Coo]

ol

O3 9250 O s

Oltie &olgs — 5o = Gy UG

oS Il

TS

S ey

w9 sbad

Lad g 5lw ol

Pl 3 cigiss

Liadlgs LS i

Slad > jolin (il

e ol o

590!

() dige; Jals (2l il S00S 5 Jgu

Jole

okl gl ety Sre

bl

Ao

\$ W oS5 e &3l LIS

i s

adgy g Iyl

lard) ) g9

awdy 5l 3y90 Jolwg

sy g5

EH)Pe (S yuino

Clie clils

Gollas 2byliL




1P+ F Hliueoj oo lgs 6 Lo o ldd 5590 ( i) 19 Cot gt ko

v

(5 o Sl 8.5 5

sl caa glpte 5 ploye o (Salon
awlgs

Olejle g3kl

Pl sy Qs &g,

OS5 il

W32l Jole ol Sl oS Y Jgua

Jole

olels

&lbe 3y S

bsless

ool

VO u9l]aA 3?.)9{ u,.,o;l: ).) u9>)l> u:.wl.)
oKk

bluail g ol
2 088559 sl IBs pus
N 8
AT

S8 559 Cudlage

UPis &y

o bnals

G939 rwgi
bl Cylos

R g el
&l 2
P dliy
dda 5155 2

8o

gy g I
ol

Basly Jole ol il sBaS A Jooo

Jole

olels |

&be i 35 Sy

bsless

ol

W 2 e Sl g (223l b dasl>
del> pooc

anoly K3 Coghi

L) axols (a5 59 g8Ue Arwgi
(w5 B
arols 4> ObLI,l Coalls
St g gy codlw
RULSSIT

eV 9 (19359 &9
39 8 o 381
axoly & ol (B yre




I Olj Hisg sWoolRAl (b o inds  pigo Jolye (ot lwlids

soladl dngy 4.5)5“’9‘“’

2SSl ol > 31

Ol e daas ] 581
Ol panass 1 saliiwl
ot Gl yo 55 B4

G395 5 N5 0S maldl b 51y UG
S5 4 g Sy

anbas jl Jobs glaosly Jloxiga o5 09 (il (18))5 (solRly b yuie chnd 2 S50 Jalgs ooy Jlow ol yingy Ban
05 gl 35 20 4 e g ol 6llS I3Bln 5 5 el ) 5 gobio las bl 2 4 15 ST 935 o) Jl38lp 5 5

Y USG



V1P F Glino g0 lgz &5ladd o ddd 6550 ( i jy9 St i iko vy

G G ye 339 b dmalis BB (3l (559 29 Sl g Ol 5 o Ll b (250 3 ol il o ygeiie 5l (S
Sbyide > Cind bl gy Jole b L 5 cosl iy 33L5 gl U3ipg 5 o] 5503 il ob adyl SUl (e 5]
oKl o 4l (ijhe slp CUII sl by 5l (S g Conl Gallas GUIKal 5 Slinzs et gl )9 (slaolKil
O35 50 Cand Do) o chg’h.‘xjo D5 yumo Jole pl S g Cunl sz laolKil dbu! sl dvde javass 5,
2 8 b Sl doole 331 o et ol 85 ot & 25 b ploe 13 90 S 4ol 585 Slse 5
> a8 Gl g (U5 b 398 03y (B908 4 WS 58 (leil pate (B slaelKil 4 dr g Wl (03559 el
o d)lge Judin )3 9 W)l gl paie (Lb)ye (slalad g laelRil )3 jls sl it bl (elaial y (Sin) Pl
2 (YY) ohlen g ool ole e e 5 a8 oo glital (3559 0 S lie 5l oSl () (98 canlio b ot (o yid
S5 Joee )3 (o859 CUSl (1395 (o359 lacadlad 3 (U5 S b wlge (n Pare dloa Il a8 WL Cund dxiS cpl 4 (g
(Vo A) coug g baese ol 3uios donc b Jole oyl pol .l U5 (b5, slacaled pbs] (sl cuslio (slalad 04 39i5e 4
s ole flaisas 1) L5559 Sliaad g oSlel (glad lubio] Chns a5 0Bl Cuwd e (pl 4 395 B35S )0 &S Cuwl lgsren
5 oM oty pae Mol g Cugi b cdS lgi o dinj cpl 50 ol ()l g JBb 3559 L5535 Lls pas 3 38,50
piY oylnlinl b by slacdloy ) sbol g (S3d (Sbl pl (S g (oS drwg &by b g Il o ple & blue 5 jawmsis
A3 ol L3> (slnyguiS b dulie 13 |y dnoly (sagos codl Ban L) plgsls (559 (8ly ool (5 m <(585)9 5 (5oLl (Sl yos
agl owlul At (pl 4 LU brdio; don )0 5 2l oMo ) drols I 0 B0y oM leil (gly cand s D] & )0 g
Sl Jole (Cans sbol) Jlasl I 515 5 Slee aio) ol 55 g 2k awsly LS Wlgs o colisy Gyo (1359] Camdas Jlisa 9 cuily
il b Ll oS cwl

oSS lie 3,8 Yl bl ) drgi b gy (it i Saldle Lulyd (5o 55 eddgl gl slaggense Sl (So

B0 (oBhyg sacadlsd 3 (U5 CSlie waew (392 ol (IS doo yal (pl @ plgi oo SV I ool 4 axnlpe b oS
S Glowa (S 25 g bedld wwuwl (1b ixio glasely jl a5 @l 3 adle filug 9 ndipged (S L &5 cul
bl (U5 a8 Glej o> Ut 395 (g )3 (VoVV) (e cpimonn (Vo VR o) So 5 ,8015,3) ol Bl il Jloails 5 Jels
ok S g 4l Vldye i )3 e o Jilus i g )y Jlb (SRS 1 lsisas Iaer g 590 plaliles lgise,
5ol p oSl e g oled (bing 3 U5 sl pogad 5 blus g L 1 el cun lbS lgisa Ko )k o
Sl (o ddllas (5 (L8559 (slloy iudgy g Cusl atily 3929 (oolotte Ll Jobo )3 (5559 53 U5 il jga> (wiomen
Sapell (65 s iunsd dliane sy oo oaiS ol )b il yed 4 el galgn 13 bl i g mis Jlawe I (edamie sl ] p3 &S
59l e Sl (Silsye 3 (L5 5 By Sl ye sl Bl Blsisar e sy oS Ll 00,5 o3l ey 08 gl 4
b (ouitne byl b5 a0l & do gy b sl S5 pe8" (559 sl 1o Glgl jpis b Ol ylas] sbool cuw gpeld ol 4 U
g )12y95 p ol oDl Sl 4l il dnsle dnwngi )3 (soten e &S (295 (e g S (o0 Mg dnelr DB ) o (S35
153l ol liios golis & dalsl )3 )18 o b 02l oMl S 125085 2 s joloty 0329 dnal (slael ) S ym oDl


file:///C:/Users/Farid/Downloads/Ahmadi,%20M.,%20Abbasi%20Daloui,%20A.,%20and%20Behbodhi,%20L.%20(2016).%20Comparing%20the%20effect%20of%20eight%20weeks%20of%20aerobic%20and%20resistance%20training%20on%20paraoxonase%201%20activity,%20arylesterase%20and%20lipid%20profile%20in%20obese%20girls.%20Kurdistan%20University%20Scientific%20Journal.%2021%20(4),%2083-93%20(in%20persion).
file:///C:/Users/Farid/Downloads/Shahmohamedian,%20Nasreen%20and%20Nobakht,%20Zahra,%20(2016),%20examination%20of%20the%20status%20of%20sports%20facilities%20and%20equipment%20in%20sports%20tourism,%20the%20first%20national%20conference%20of%20applied%20research%20in%20volleyball,%20Hamedan,%20https:/civilica.com/doc/71783.%20)in%20persion).
file:///C:/Users/Farid/Downloads/Farzadfar,%20Mena,%20Yousefi,%20Bahram,%20&%20Bahrami,%20Shahab.%20(2018).%20Social%20consequences%20of%20the%20presence%20and%20success%20of%20veiled%20Muslim%20women%20in%20international%20sports%20events:%20a%20qualitative%20study.%20Scientific%20quarterly%20of%20applied%20research%20in%20sports%20management,%207(4),%2075-86.%20doi:%2010.30473/arsm.2019.39080.2662.%20)in%20persion).
file:///C:/Users/Farid/Downloads/Hasan,%20H.%20(2022).%20A%20Critical%20Study%20Of%20Media%20Representation%20Of%20Women%20In%20Sports:%20Construction%20Of%20Narratives%20Around%20Sexuality,%20Male%20Gaze%20And%20Sexism.%20Journal%20of%20Women%20Empowerment%20and%20Studies%20(JWES)%20ISSN:%202799-1253,%202(02),%201-4.‏

Yr Olj Hisg sWolRIL (b yrieo cindd 0 pigo Jolpe (ot Lulils

slalad 25008 (Vo) 1SomY) R0y slacusp (cplpl il Glosen yols Gis @l b &S wjbp e disej cpl 5
OMSEe (B )yg sl sluad )3 (0l b 0559 (U5 Wl g9 4 bgspe Jluwe ((Jlabine ;185559 U 0529) U 8329 (o559

(VoV- Col g olis) Casl Il (559 42 bgrye ML g wilse 150 il (3509 42 d2dg (ol ol 3 (aed 5 (golaid]

dixej e )3 g2 BBl prguad ol polaitl 3 4 |y el g e oy & (Jgede il b slaipe) baulyd iSu

Pl sl (6)908 9 wheo (S yol 0MIS Bpan b3 (S el sy olRiBg )8 (92) (sl By (L (VoY) (Slailgu (3uios gl
olyonds 1y b yidie (03 (3,5 59y 9 (S10,Sag) o Mt (alge g3 (alidg) g plode 0lKB9)8 0 g shae (Gleble (S5
Y shb 3955 g syl JSK5 wloss YIS a5 o510l lod 4 3yl 0 flo (YoOF) ohSan o7 o)l5)y 3285 ol Cpiomen )l
oo Jolis ol 31y Lo 5 L 3l Copanl 5 98 o )l loss o 55 a5 oLad wcal 38,50 ol jaie Gl
8509 Solidy b Sl byide (SIS0 g 298 Cguene Sledd (gl (il Wl 353 iy g (awge Sy e
9 Sl Comid 93 5l Joome jobdy g Col ol8B9)8 3590 )3 (lyide 5 LBl Sline & (2ESg S pgal WS (6 pS s>
o byye (olas] Cuand 9 ol8ig )b (63,55 CodeS 5l b ynde slaSTol 5l JSise (STl Ceand 355 0SSt sl
G5 > (VOO eIl 39 o i yinio a3 (53] bml carge Cled 3 AT ol BSB)8 Ay (e o] (SisSe
Comn Cusl 0dd (08559 (S Lal 3 (33,5 (10159 4 381 Gl S Gl Bl oz 4 S (Jame Jolge I (S 4501 00 (ol 295
lydl ialy S e g 3w 18 8 e ) ol 8l oMl jLiby Wl e b Colle 5 (BLb oloj wonl (LB ol
el 45 md e QU Ghaggy cpl )l d92g (e Alaily (LS olaj WSle (e puiie 5 ()59 slacld 4
ol sl b g Al azdly (3))5 lacld ao cuf 5 psbimen 9 25 53 313 (35 WieddMe > Wil 0 olRidg 3 (arme
b gldd o SBen (3))9 8js> 55 x leilk (B9 )] gz Bl Gleil (509 8j9> (e 5 (Y ghue 93y Slsan img

sl adly s 3 1) by basme il g lase oy syl G by 3559 >

Jelods G5yg el Casdsy Bime Jolodigty 26 5l oy (B 42392 (pgao (53559 sloolSdly o cinds sl slod el i )

s> aolie & sl udly iz y fl clgd o (clacSeS Mol cigdise il ConSid s & (6l selazs] (sla S
oise ool Bayb I S5ys 50 i Jlo @l @ pliwd lp 2l gergcwe b el gl 9 sl dgue
b jsboes glie ol ol asl g Jlo el s 1 bl (2w (Ap> wlie o ol (hain SelS cplply il poguas
P oaes g Jlo O s ST gl ()59 laolKil (VA (Jgle) s (8559 slaglojle Sl (55l aleisa
2 a9 5 )18 5 Lallas dndgy Cou g (3 18,0 o8l Ao ledl & g Canl dadg olaid! yol ped AGS o culled 59
Blaalsio il axpn Jlo gl sy olal Blial & oliws Geomes sl gy908 9 3V S0l (5555 slrolRIL L

039 Laplojlo (f5yaeliy drgi 3)50 b jl padld cnlegyonl jl 258 o0 a3l (059 slaglojl adex I Slojls yo (sl

I, Lapchick

2, Senarath & Liyanage
3, Rizan

4. Al-Msallam


file:///C:/Users/Farid/Downloads/Lapchick,%20Richard%20(2001).%202001%20Racial%20and%20Gender%20Report%20Card,%20Center%20for%20the%20Study%20of%20Sport%20in%20Society.%20http:/www.sportinsociety.org/
file:///C:/Users/Farid/Downloads/Moradi%20Abbasabadi,%20Jamila,%20Amirtash,%20Ali%20Mohammad,%20&%20Didari,%20Javed.%20(2010).%20Comparing%20the%20facilities%20of%20public%20and%20private%20women's%20sports%20clubs%20in%20Tehran%20from%20the%20point%20of%20view%20of%20managers,%20trainers%20and%20athletes.%20Journal%20of%20sports%20management%20and%20movement%20behavior,%205(9),%2041-54.
file:///C:/Users/Farid/Downloads/Sukandi,%20P.%20(2014).%20Relationship%20between%20the%20atmosphere%20food%20court%20campuses%20with%20buying%20decisions%20by%20the%20student.%20Sustainable%20Competitive%20Advantage%20(SCA),%204(1)%20402-22
file:///C:/Users/Farid/Downloads/Rizan,%20M.,%20Warokka,%20A.,%20&%20Listyawati,%20D.%20(2014).%20Relationship%20marketing%20and%20customer%20loyalty:%20do%20customer%20satisfaction%20and%20customer%20trust%20really%20serve%20as%20intervening%20variables%3f.%20Journal%20of%20Marketing%20Research%20&%20Case%20Studies,%202014,%201.‏
file:///C:/Users/Farid/Downloads/Al-Msallam,%20S.%20(2015).%20Customer%20satisfaction%20and%20brand%20loyalty%20in%20the%20hotel%20industry.%20International%20Journal%20of%20Management%20Sciences%20and%20Business%20Research,%204.‏
file:///C:/Users/Farid/Downloads/Joshi,%20P.,%20&%20Kronrod,%20A.%20(2020).%20Sounds%20of%20green:%20How%20brand%20name%20sounds%20metaphorically%20convey%20environmental%20friendliness.%20Journal%20of%20Advertising,%2049(1),%2061-77

V1P F Glino g0 lgz &5ladd ot ddd 6550 ( i jy9 St i ko VF

Agise o dlex &8 S o olatul ljaals (ol ilise (sla by 51 (5509 slaglojluw ojgpel (YN LS i) ol
Jsl 3> 5 olg, ol Sl cogae 3 (i amo 5 o el (Sl iy G Gaen (M gaws 3 alisel 4
2 loss o YIS (39,8 5 (bjgel sladaliyy syl (ool sl 3 (T3 0929 cpwizman 3,8 o)Ll bay] B3 5 LSS
Cusl 00 gyhae (5154l 5 Wl 9 SliaS (0958 ((Shedes 9 138 9,8 (S Lol Sl oslisul g Cugiae bl o ol golaw
@l g 2bylib pgi (sogmd 5| (6 pSoye b algi oo WolSsly o (lis (WAR) () Ken g (650 Gaiod @l (VIO L (90)
soaieds o plo g Jlo plals cisle 5oy dol,> il (slily sy B> «olyblgn (5, laclab 1plai oljel, calises

S olitnl ¢ Molliym g 31 sladioye D a3y 8 e Caps g oKL dawgs ( Jlo slajls ool

Caryf sladan 5l (S g Clebel g gt yide b ol @gas o (FoMw 519 (251 (yede lasely (i 5

GBio9 9 S slacdld el A1 (S5 3 S cllld g h))5 Ahwgar plle daale 5 (S5 ()5 Lkes <89 psle 5 S
Ss)lon 13l (250 4 bgye lagsslon Jl (i ploy 5 65ty 3 Sl (il 5l (S5 890 I stowd lgisas
A8 rw 00 y95d b 213l 4SSl 9 0y (0oL Hlws Cue] il j3 5559 (VY () Sen g (saan) 39 oolail Bgye — 8
i il 4 15,8 sl 3 (Y)8) S oTTan,nl il o5 oS o0 pie ©MSuite 1 1 dusy s aidy 6y AL Jled
5 SWRej9y emed D9 cuw |y 0p0je) (S5 Sl )3 dgm 5 (63, es Sl Ulg5 (M Cundg dgre o (S
(6313855 yol 13 (B Byl yu g 43391 D95 Cpricmed g cyesl g 3yuibiusl il juao 5 LISl 5 Sluuli D95 45 Wikizae (Y4 VF) (),
gt (YY) ohlan 5 (6)35 dino) (b 10 D950 (o5)yg slacedled )3 L8l iy (9,55 &8 b s 3 (25005 5 drogs
b w3,8" o)Ll (5559 9 (S b )3 €80 Car (o350 Jalge plgisar () g (Jaee Ul g Mg a0 2l 81 &S 00,8
oS iy el o S b gl bodlgld 3550l 45T sl g 393 AST lduxe g (g0laiBl Plus g OMSis 259 4 a8
09 Vb (liee C85 Glgi o (izmen 98 o8 odlgls duw )3 (13559 oBGla oS o s Alias (e 9 390 o L g 0B
9 poRie )5 ol g oo eddpplae Clas 4y dag bl 0ad )50 cl LRI Cge 5 (5559 slaelRal (slaay
Sl 5 B LIk 15 s Lol (a8 HUST (gline & ¢ b1l manlie (6,S55L andl i (6,555 siojls 2L)l3L (slasdg,
5 YU (98 55y » 3505 ) ellil sladpenly il 1) (bl (gt slat)y b b @l e g glate slaol) il
Cog (S o (503 9 (sAlate S bjly Jol o @l j03 w5 1) sl 4Bl yuid (g pidio sl o)l SRl Cons 4 losd
SLl3b e 5 oS5 g Casl 0313 yosis |y byl 5 155 poin Lol Byuae &y a5 ]y Juazee 3, Khos 885 S ghyiie
L Sy B L )8 aales gl enl g ausa ddlae elal g b ) Jeame (gl 938 algd Iy e S
55l 2l GLblil 258 e (g e 1) 293 Culge (s putie ST g baatulgd L)l g b5 5l a5 o S 3 piseed
ol yor Ciliseo (slavay o5 &) Jlidas ()9S o 25 Dbl3L 5o sl BB ) jide 0 S0 Sogel b o )los Bl (gl (o3b;
Obyiie oS ol 3 g Cwsl JolSS ol Juol 220 sLaBl popde g Cunl 395 4 e lagsby)l olil 384 pasdie Cuaid |
lyt Gloslids Sl ol cnlplly iyl Sl (o ) US98 3 9 Mt 3 pete il 35518 9 Y gams (55 5 Aden

oS Sl ool s )8 5 Cunl i awyp w3l sl Jlo )0 (g i axd ol S gewS slp Sl Gl oL e

I, Gijsenberg
2, Hoon Lee
3. Andrieieva


file:///C:/Users/Farid/Downloads/Gijsenberg,%20M.%20J.%20(2014).%20Going%20for%20gold:%20Investigating%20the%20(non)%20sense%20of%20increased%20advertising%20around%20major%20sports%20events.%20International%20Journal%20of%20Research%20in%20Marketing,%2031(1),%202-15.‏
file:///C:/Users/Farid/Downloads/Paramita,%20R.%20J.,%20Chairy,%20C.,%20&%20Syahrivar,%20J.%20(2021).%20Local%20food%20enjoyment%20and%20customer%20delight:%20Keys%20to%20revisit%20intention.%20Jurnal%20Muara%20Ilmu%20Ekonomi%20dan%20Bisnis,%205(2),%20384-394.%20https:/doi.org/10.24912/jmieb.v5i2.13260
file:///C:/Users/Farid/Downloads/Hasan,%20H.%20(2022).%20A%20Critical%20Study%20Of%20Media%20Representation%20Of%20Women%20In%20Sports:%20Construction%20Of%20Narratives%20Around%20Sexuality,%20Male%20Gaze%20And%20Sexism.%20Journal%20of%20Women%20Empowerment%20and%20Studies%20(JWES)%20ISSN:%202799-1253,%202(02),%201-4.‏
file:///C:/Users/Farid/Downloads/Ahmadi,%20M.,%20Abbasi%20Daloui,%20A.,%20and%20Behbodhi,%20L.%20(2016).%20Comparing%20the%20effect%20of%20eight%20weeks%20of%20aerobic%20and%20resistance%20training%20on%20paraoxonase%201%20activity,%20arylesterase%20and%20lipid%20profile%20in%20obese%20girls.%20Kurdistan%20University%20Scientific%20Journal.%2021%20(4),%2083-93%20(in%20persion).
file:///C:/Users/Farid/Downloads/Andrieieva,%20O.,%20Hakman,%20A.,%20Kashuba,%20V.%20,%20Vasylenko,%20M.,%20Patsaliuk,%20K.,%20Koshura,%20A.,%20%20Istyniuk,%20I.%20%20(2019).%20Effects%20of%20physical%20activity%20on%20aging%20processes%20in%20elderly%20persons.‏%20Journal%20of%20Physical%20Education%20and%20Sport;%2019%20(4):1308%20–%201314.
file:///C:/Users/Farid/Downloads/Rozbahani,%20Kamkari,%20&%20Mirzapour.%20(2014).%20Investigating%20the%20effective%20factors%20on%20the%20barriers%20to%20the%20participation%20of%20elderly%20women%20in%20recreational%20sports%20activities%20in%20Alborz%20province.%20Organizational%20behavior%20management%20studies%20in%20sports,%201(2),%2033-42.%20(In%20persion).
file:///C:/Users/Farid/Downloads/Rozbahani,%20Kamkari,%20&%20Mirzapour.%20(2014).%20Investigating%20the%20effective%20factors%20on%20the%20barriers%20to%20the%20participation%20of%20elderly%20women%20in%20recreational%20sports%20activities%20in%20Alborz%20province.%20Organizational%20behavior%20management%20studies%20in%20sports,%201(2),%2033-42.%20(In%20persion).
file:///C:/Users/Farid/Downloads/Nederi,%20Safania,%20Alimohamed,%20Amirtash,%20&%20Alimohamed.%20(2016).%20Determinants%20of%20performing%20physical%20activities%20among%20the%20elderly%20in%20Tehran.%20Journal%20of%20Gerontology,%201(2),%2066-79.%20)in%20persion)

va Olj Hisg sWoolRAl (b o inds  pigo Jolye (ot lwlids

3 52525 B35 e 5 QSIS @l 5 Bilss ) (g degorme sl oa] Cliion 355 00 ey 9 0)b 3929 Bk

A8 ool WNgd o yoxie b yiiie s g OV & &S]y Lol Jelge

S g PR
353,56 )b 1y Lo Wlis ol 2 Mol 5 (65l D15 5 45 okl G ) el ) ol )8 Eabsbl ) g ye dlio oyl

References

Al-Msallam, S. (2015). Customer delight and brand loyalty in the hotel industry. International Journal of
Management Sciences and Business Research, 4.

Andrieieva, O., Hakman, A., Kashuba, V., Vasylenko, M., Patsaliuk, K., Koshura, A., Istyniuk, I. (2019).
Effects of physical activity on aging processes in elderly persons. Journal of Physical Education and
Sport; 19 (4):1308 — 1314.

Ahmadi, M., Abbasi Daloui, A., and Behbodhi, L. (2016). Comparing the effect of eight weeks of aerobic
and resistance training on paraoxonase 1 activity, arylesterase and lipid profile in obese girls. Kurdistan
University Scientific Journal. 21 (4), 83-93 (in persion).

Baena-Arroyo, M. J., Galvez-Ruiz, P., Sanchez-Oliver, A. J., & Bernal-Garcia, A. (2016). The
relationship among service experience, perceived value and behavioural intentions of customers in a
group fitness class. Revista de psicologia del deporte, 25(1), 89-92.

Barnes, D. C., Collier, J. E., Howe, V., & Hoffman, K. D. (2020). Multiple paths to customer delight: The
impact of effort, expertise and tangibles on joy and surprise. Journal of Services Marketing, 30(3),
277—289. https://doi.org/10.1108/ JSM-05-2015-0172.

Barnes, D. C., Kraemer, T., Gouthier, M. H., Ludwig, N., & Giese, A. (2021). After-service gifts:
evaluating how presence, context and value impact customer delight and customer delight. Journal of
Marketing Theory and Practice, 29(3), 343-357.

Barnes, D.C., Krallman, A., 2019. Customer delight: a review and agenda for research. J. Mark. Theory
Pract. 27 (2), 174-195.

Behzad, F., Mohammad, I., Gholipour, H. F., & Hyun, S. (2019). Examining relationships among process
quality, outcome quality, delight, delight and behavioural intentions in fitness centres in
Malaysia. International Journal of Sports Marketing and Sponsorship, 20(3), 374-389.

Bodet, G. (2006). Investigating customer delight in a health club context by an application of the
tetraclasse model. European sport management quarterly, 6(2), 149-165.

Bourdeau, B. L., Cronin, J. J., Padgett, D. T., Voorhees, C. M., & White, K. (2024). The other extreme of
the circumplex of emotion: an investigation of consumer outrage. Journal of Services Marketing.



https://www.researchgate.net/publication/282705042_Customer_Satisfaction_and_Brand_Loyalty_in_the_Hotel_Industry
https://www.researchgate.net/publication/282705042_Customer_Satisfaction_and_Brand_Loyalty_in_the_Hotel_Industry
https://scholar.google.com/scholar?q=.+Effects+of+physical+activity+on+aging+processes+in+elderly+persons.%E2%80%8F&hl=fa&as_sdt=0&as_vis=1&oi=scholart
https://scholar.google.com/scholar?q=.+Effects+of+physical+activity+on+aging+processes+in+elderly+persons.%E2%80%8F&hl=fa&as_sdt=0&as_vis=1&oi=scholart
https://scholar.google.com/scholar?q=.+Effects+of+physical+activity+on+aging+processes+in+elderly+persons.%E2%80%8F&hl=fa&as_sdt=0&as_vis=1&oi=scholart
https://www.sid.ir/fa/VEWSSID/J_pdf/66713950408.pdf
https://www.sid.ir/fa/VEWSSID/J_pdf/66713950408.pdf
https://www.sid.ir/fa/VEWSSID/J_pdf/66713950408.pdf
https://www.researchgate.net/publication/304782309_The_relationship_among_service_experience_perceived_value_and_behavioural_intentions_of_customers_in_a_group_fitness_class
https://www.researchgate.net/publication/304782309_The_relationship_among_service_experience_perceived_value_and_behavioural_intentions_of_customers_in_a_group_fitness_class
https://www.researchgate.net/publication/304782309_The_relationship_among_service_experience_perceived_value_and_behavioural_intentions_of_customers_in_a_group_fitness_class
https://www.researchgate.net/publication/303378322_Multiple_paths_to_customer_delight_the_impact_of_effort_expertise_and_tangibles_on_joy_and_surprise
https://www.researchgate.net/publication/303378322_Multiple_paths_to_customer_delight_the_impact_of_effort_expertise_and_tangibles_on_joy_and_surprise
https://www.researchgate.net/publication/303378322_Multiple_paths_to_customer_delight_the_impact_of_effort_expertise_and_tangibles_on_joy_and_surprise
https://www.researchgate.net/publication/303378322_Multiple_paths_to_customer_delight_the_impact_of_effort_expertise_and_tangibles_on_joy_and_surprise
https://www.tandfonline.com/doi/abs/10.1080/10696679.2020.1842769
https://www.tandfonline.com/doi/abs/10.1080/10696679.2020.1842769
https://www.tandfonline.com/doi/abs/10.1080/10696679.2020.1842769
https://www.researchgate.net/publication/332585007_Customer_Delight_A_Review_and_Agenda_for_Research
https://www.researchgate.net/publication/332585007_Customer_Delight_A_Review_and_Agenda_for_Research
https://www.researchgate.net/publication/333825640_Examining_relationships_among_process_quality_outcome_quality_delight_satisfaction_and_behavioural_intentions_in_fitness_centres_in_Malaysia
https://www.researchgate.net/publication/333825640_Examining_relationships_among_process_quality_outcome_quality_delight_satisfaction_and_behavioural_intentions_in_fitness_centres_in_Malaysia
https://www.researchgate.net/publication/333825640_Examining_relationships_among_process_quality_outcome_quality_delight_satisfaction_and_behavioural_intentions_in_fitness_centres_in_Malaysia
https://www.researchgate.net/publication/238400253_Investigating_Customer_Satisfaction_in_a_Health_Club_Context_by_an_Application_of_the_Tetraclasse_Model
https://www.researchgate.net/publication/238400253_Investigating_Customer_Satisfaction_in_a_Health_Club_Context_by_an_Application_of_the_Tetraclasse_Model
https://www.researchgate.net/publication/377263848_The_other_extreme_of_the_circumplex_of_emotion_an_investigation_of_consumer_outrage
https://www.researchgate.net/publication/377263848_The_other_extreme_of_the_circumplex_of_emotion_an_investigation_of_consumer_outrage

TP F Glino g0 lgz &5lonis ot ddd 6590 (il jyg oyt ko 74

Choi, S. A., & Hwang, Y. Y. (2019). The Structural Relationship between Brand Engagement and
Customer Delight by Sports Brand Experience. Journal of the Korea Industrial Information Systems
Research, 24(3), 51-66.

Crotts, J. C., & Magnini, V. P. (2011). The customer delight construct: Is surprise essential? Annals of
Tourism Research, 38(2), 719-722. doi:10.1016/j. annals.2010.03.004.

Farzadfar, Mena, Yousefi, Bahram, & Bahrami, Shahab. (2018). Social consequences of the presence and
success of veiled Muslim women in international sports events: a qualitative study. Scientific quarterly
of applied research in sports management, 7(4), 75-86. doi: 10.30473/arsm.2019.39080.2662.( in

persion).

Ferdinandus, M. G. N., Syahrivar, J., Chairy, C., & Wei, Y. (2023). The role of customer delight in foreign
e-commerce platforms evidence from Indonesia. Journal of Technology Management and
Technopreneurship (JTMT), 11(1), 1-17.

Fernando, G. P., David, P. C., & Sergio, A. B. (2023). Effect of service experience, engagement and
delight on the future intentions of customers of a sports services. Heliyon, 9(7).

Finn, A., 2012. Reassessing the foundations of customer delight. J. Serv. Res. 8 (2), 103-116.

Gijsenberg, M. J. (2014). Going for gold: Investigating the (non) sense of increased advertising around
major sports events. International Journal of Research in Marketing, 31(1), 2-15.

Guidice, R. M., Barnes, D. C., & Kinard, B. R. (2020). Delight spirals: the cause and consequence of
employee perceived customer delight. Journal of Service Theory and Practice.

Hasan, H. (2022). A Critical Study Of Media Representation Of Women In Sports: Construction Of
Narratives Around Sexuality, Male Gaze And Sexism. Journal of Women Empowerment and Studies
(JWES) ISSN: 2799-1253, 2(02), 1-4.

Joshi, P., & Kronrod, A. (2020). Sounds of green: How brand name sounds metaphorically convey
environmental friendliness. Journal of Advertising, 49(1), 61-77.

Lam, E. T. C., Zhang, J. J., & Jensen, B. E. (2005). Service Quality Assessment Scale (SQAS): An
Instrument for Evaluating Service Quality of Health—Fitness Clubs. Measurement in physical
education and exercise science, 9 (2), 79-111

Lapchick, Richard (2001). 2001 Racial and Gender Report Card, Center for the Study of Sport in Society.
http://www.sportinsociety.org/

Ludwig, N. L., Heidenreich, S., Kraemer, T., & Gouthier, M. (2017). Customer delight: universal remedy
or a double-edged sword?. Journal of Service Theory and Practice, 27(1), 22-45.

Moradi Abbasabadi, Jamila, Amirtash, Ali Mohammad, & Didari, Javed. (2010). Comparing the facilities
of public and private women's sports clubs in Tehran from the point of view of managers, trainers and
athletes. Journal of sports management and movement behavior, 5(9), 41-54.

Niedbalski, J., & Slezak, 1. (2023, January). NVivo as a Tool for Supporting Teamwork in the Context of
Qualitative Research Conducted Remotely-Opportunities, Limitations, and Practical Tips. In World
Conference on Qualitative Research (pp. 38-59). Cham: Springer International Publishing.

Nederi, Safania, Alimohamed, Amirtash, & Alimohamed. (2016). Determinants of performing physical
activities among the elderly in Tehran. Journal of Gerontology, 1(2), 66-79. (in persion).



https://cbs.uok.ac.ir/article_62742.html?lang=en
https://cbs.uok.ac.ir/article_62742.html?lang=en
https://cbs.uok.ac.ir/article_62742.html?lang=en
https://cbs.uok.ac.ir/article_62742.html?lang=en
https://www.researchgate.net/publication/242014202_The_Customer_Delight_Construct_Is_Surprise_Essential
https://www.researchgate.net/publication/242014202_The_Customer_Delight_Construct_Is_Surprise_Essential
https://arsmb.journals.pnu.ac.ir/article_5710.html
https://arsmb.journals.pnu.ac.ir/article_5710.html
https://arsmb.journals.pnu.ac.ir/article_5710.html
https://arsmb.journals.pnu.ac.ir/article_5710.html
https://www.researchgate.net/publication/373825572_The_role_of_customer_delight_in_foreign_e-commerce_platforms_Evidence_from_Indonesia
https://www.researchgate.net/publication/373825572_The_role_of_customer_delight_in_foreign_e-commerce_platforms_Evidence_from_Indonesia
https://www.researchgate.net/publication/373825572_The_role_of_customer_delight_in_foreign_e-commerce_platforms_Evidence_from_Indonesia
https://pubmed.ncbi.nlm.nih.gov/37455980/
https://pubmed.ncbi.nlm.nih.gov/37455980/
https://www.researchgate.net/publication/235356995_Reassessing_the_Foundations_of_Customer_Delight
https://www.researchgate.net/publication/260917933_Going_for_gold_Investigating_the_nonsense_of_increased_advertising_around_major_sports_events
https://www.researchgate.net/publication/260917933_Going_for_gold_Investigating_the_nonsense_of_increased_advertising_around_major_sports_events
https://www.researchgate.net/publication/340462125_Delight_spirals_the_cause_and_consequence_of_employee_perceived_customer_delight
https://www.researchgate.net/publication/340462125_Delight_spirals_the_cause_and_consequence_of_employee_perceived_customer_delight
https://hmjournals.com/journal/index.php/JWES/article/view/417
https://hmjournals.com/journal/index.php/JWES/article/view/417
https://hmjournals.com/journal/index.php/JWES/article/view/417
https://www.researchgate.net/publication/338135905_Sounds_of_Green_How_Brand_Name_Sounds_Metaphorically_Convey_Environmental_Friendliness
https://www.researchgate.net/publication/338135905_Sounds_of_Green_How_Brand_Name_Sounds_Metaphorically_Convey_Environmental_Friendliness
https://www.researchgate.net/publication/243666616_Service_Quality_Assessment_Scale_SQAS_An_Instrument_for_Evaluating_Service_Quality_of_Health-Fitness_Clubs
https://www.researchgate.net/publication/243666616_Service_Quality_Assessment_Scale_SQAS_An_Instrument_for_Evaluating_Service_Quality_of_Health-Fitness_Clubs
https://www.researchgate.net/publication/243666616_Service_Quality_Assessment_Scale_SQAS_An_Instrument_for_Evaluating_Service_Quality_of_Health-Fitness_Clubs
http://www.sportinsociety.org/
http://www.sportinsociety.org/
https://www.researchgate.net/publication/291135544_Customer_Delight_Universal_Remedy_or_Double-Edged_Sword
https://www.researchgate.net/publication/291135544_Customer_Delight_Universal_Remedy_or_Double-Edged_Sword
https://msb.journals.umz.ac.ir/article_378.html
https://msb.journals.umz.ac.ir/article_378.html
https://msb.journals.umz.ac.ir/article_378.html
https://www.researchgate.net/publication/370474709_NVivo_as_a_Tool_for_Supporting_Teamwork_in_the_Context_of_Qualitative_Research_Conducted_Remotely_-_Opportunities_Limitations_and_Practical_Tips
https://www.researchgate.net/publication/370474709_NVivo_as_a_Tool_for_Supporting_Teamwork_in_the_Context_of_Qualitative_Research_Conducted_Remotely_-_Opportunities_Limitations_and_Practical_Tips
https://www.researchgate.net/publication/370474709_NVivo_as_a_Tool_for_Supporting_Teamwork_in_the_Context_of_Qualitative_Research_Conducted_Remotely_-_Opportunities_Limitations_and_Practical_Tips
https://joge.ir/article-1-108-en.html
https://joge.ir/article-1-108-en.html

vy Olj Hisg sWoolRAl (b o inds  pigo Jolye (ot lwlids

Paramita, R. J., Chairy, C., & Syahrivar, J. (2021). Local food enjoyment and customer delight: Keys to
revisit _ intention.  Jurnal Muara llmu  Ekonomi dan Bisnis, 5(2), 384-394.
https://doi.org/10.24912/jmieb.v5i2.13260.

Rizan, M., Warokka, A., & Listyawati, D. (2014). Relationship marketing and customer loyalty: do
customer delight and customer trust really serve as intervening variables?. Journal of Marketing
Research & Case Studies, 2014, 1.

Rozbahani, Kamkari, & Mirzapour. (2014). Investigating the effective factors on the barriers to the
participation of elderly women in recreational sports activities in Alborz province. Organizational
behavior management studies in sports, 1(2), 33-42. (In persion).

Senarath, S. I. U., & Livanage, T. P. (2020). Religious involvement in young Islamic women participation
in physical education, sports, and physical activities. Psychology, 10(8), 319-323.

Shahmohamedian, Nasreen and Nobakht, Zahra, (2016), examination of the status of sports facilities and
equipment in sports tourism, the first national conference of applied research in volleyball, Hamedan,
https://civilica.com/doc/71783.( in persion).

Skogland, I., & Siguaw, J. (2018). Are your satisfied customers loyal? Cornell Hotel and Restaurant
Administration Quarterly, 45(3), 221-234.

Sukandi, P. (2014). Relationship between the atmosphere food court campuses with buying decisions by
the student. Sustainable Competitive Advantage (SCA), 4(1) 402-22.

Sundaram, S. S., Sachdev, D., & Pokhrival, S. (2023). Customer Experience and Delight in the Metaverse.
In Handbook of Research on the Interplay Between Service Quality and Customer Delight (pp. 133-
150). IGI Global.

Swanson, S.R., Davis, J.C., 2012. Delight and outrage in the performing arts: a critical incidence analysis.
J. Mark. Theory Pract. 20 (3), 263—-278.

Torres, E.N., 2014. Deconstructing service quality and customer delight: challenges and directions for
future research. J. Hosp. Mark. Manage. 23 (6), 652—677.



https://www.researchgate.net/publication/355678800_LOCAL_FOOD_ENJOYMENT_AND_CUSTOMER_DELIGHT_KEYS_TO_REVISIT_INTENTION
https://www.researchgate.net/publication/355678800_LOCAL_FOOD_ENJOYMENT_AND_CUSTOMER_DELIGHT_KEYS_TO_REVISIT_INTENTION
https://www.researchgate.net/publication/355678800_LOCAL_FOOD_ENJOYMENT_AND_CUSTOMER_DELIGHT_KEYS_TO_REVISIT_INTENTION
https://www.researchgate.net/publication/267569932_Relationship_Marketing_and_Customer_Loyalty_Do_Customer_Satisfaction_and_Customer_Trust_Really_Serve_as_Intervening_Variables
https://www.researchgate.net/publication/267569932_Relationship_Marketing_and_Customer_Loyalty_Do_Customer_Satisfaction_and_Customer_Trust_Really_Serve_as_Intervening_Variables
https://www.researchgate.net/publication/267569932_Relationship_Marketing_and_Customer_Loyalty_Do_Customer_Satisfaction_and_Customer_Trust_Really_Serve_as_Intervening_Variables
https://ethics.ssrc.ac.ir/article_2750.html?lang=en
https://ethics.ssrc.ac.ir/article_2750.html?lang=en
https://ethics.ssrc.ac.ir/article_2750.html?lang=en
https://www.davidpublisher.com/Public/uploads/Contribute/5fa3d02001e84.pdf
https://www.davidpublisher.com/Public/uploads/Contribute/5fa3d02001e84.pdf
https://civilica.com/doc/1541063/download/
https://civilica.com/doc/1541063/download/
https://civilica.com/doc/1541063/download/
https://civilica.com/doc/1541063/download/
https://www.researchgate.net/publication/230558539_Are_Your_Satisfied_Customers_Loyal
https://www.researchgate.net/publication/230558539_Are_Your_Satisfied_Customers_Loyal
https://journals.ssrc.ac.ir/article_1566.html
https://journals.ssrc.ac.ir/article_1566.html
https://ouci.dntb.gov.ua/en/works/42b2peW4/
https://ouci.dntb.gov.ua/en/works/42b2peW4/
https://ouci.dntb.gov.ua/en/works/42b2peW4/
https://www.researchgate.net/publication/259926078_Delight_and_Outrage_in_the_Performing_Arts_A_Critical_Incidence_Analysis
https://www.researchgate.net/publication/259926078_Delight_and_Outrage_in_the_Performing_Arts_A_Critical_Incidence_Analysis
https://www.researchgate.net/publication/271991932_Deconstructing_Service_Quality_and_Customer_Satisfaction_Challenges_and_Directions_for_Future_Research
https://www.researchgate.net/publication/271991932_Deconstructing_Service_Quality_and_Customer_Satisfaction_Challenges_and_Directions_for_Future_Research

