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Abstract
Objective
The survival of businesses depends on brand loyalty, as it ensures long-term customer relationships, sustainable revenue,
and stable profits. Therefore, businesses constantly strive to foster customer loyalty and influence their purchasing
behavior. This study aims to examine the impact of market orientation on brand loyalty and customer purchase decisions
in the rebar and steel sections industry.
Method
This research is applied in purpose and descriptive-survey in method. The statistical population includes customers of rebar
from Zafar Steel Company in Iran. A non-probability convenience sampling method was used, with a sample size of 200
customers.
Findings
The results indicate that customer orientation has a significant positive effect on brand loyalty and brand commitment,
while it has a significant negative effect on brand risk. Additionally, brand risk negatively impacts brand loyalty, whereas
brand commitment has a significant positive effect on brand loyalty. The social value of the product positively and
significantly influences brand commitment and brand loyalty. However, brand commitment has a significant but negative
effect on brand risk.
Conclusion
Customer commitment and loyalty are directly influenced by customer-centric approaches. From a practical perspective,
companies should enhance customer orientation to strengthen customer commitment and, consequently, brand loyalty.
Moreover, reducing perceived risk through transparency and trust-building can help retain customers. Paying attention to
the social value of products can also serve as a complementary strategy to reinforce the relationship between commitment
and loyalty.
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