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Contextand purpose. Nowadays, customers are more intelligent and have significantly changed their behavior
in line with the new technologies, marketing tools and digital content of the world. The purpose of this study is
to design a digital content marketing model based on creating consumer value.

Method/approach. The current study was conducted with a mixed methods approach. Semi-structured
interviews were used to collect data. The research model was presented based on the grounded theory approach.
Theresearch participants included 13 academic experts and digital content marketing activists who were selected
using the purposeful sampling approach and snowball sampling technique. The data were analyzed through

three coding processes including open, axial, and selectivecoding. In the quantitative phase, the structura
equation modeling was considered using the partial least squares technique.

Findings. The findings show that the creation of consumer value in marketing is directly influenced by design
and planning, appropriate platform, and focus on the production of various types of content. Creating consumer
value also leads to reducing the cost of content production, planning to create, deliver, monitor and update
valuable content, creating content and an interactive environment to engage customers.

Originality. While explaining the developments and achievements of content marketing in relation to creating

customer value, the current research develops a digital content marketing model that fits the domestic
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P conditions of the country.

EXTENDED ABSTRACT

Context and purpose. Nowadays, customers are more intelligent and have significantly changed their behavior in line
with the new technologies, marketing tools and digital content of the world. With the expansion of online platforms, the
desire to buy online is increasing day by day due to its many advantages. Digital content marketing is an important factor
in influencing customer acquisition. This means that whatever is done in the field of content marketing and its
components, customer attraction will also increase. The purpose of this study is to design a digital content marketing
model based on creating consumer value.

Method/approach. The current study was conducted with a mixed methods approach. Semi-structured interviews were
used to collect data. The research model was presented based on the grounded theory approach. The research participants
included 13 academic experts and digital content marketing activists who were selected using the purposeful sampling
approach and snowball sampling technique. The data were analyzed through three coding processes including open,
axial, and selectivecoding. In the quantitative phase, the structural equation modeling was considered using the partial
least squares technique.

Findings. The findings show that the creation of consumer value in marketing is directly influenced by design and
planning, appropriate platform, and focus on the production of various types of content. Creating consumer value also
leads to reducing the cost of content production, planning to create, deliver, monitor and update valuable content, creating
contentand an interactive environment to engage customers. It should be noted that the results showthat creating content
in an interactive environment to engage customers significantly results from the initial value creation of customers and
of course leads to the improvement of this value creation in the future. This is important through improving the content
provided to customers, increasing the power of marketers, and improving the decision-making power to purchase
products, which helps to improve value creation in the future.

Originality. While explaining the developments and achievements of content marketing in relation to creating customer
value, the current research develops a digital content marketing model that fits the domestic conditions of the country.
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