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ARTICLE INFO ABSTRACT

Keywords: Context and purpose. Businesses that target market orientation willundoubtedly improvetheirperformance. Infact, marketing capabilities
are considered as tools to clarify the company's ability to create customer value in a dynamic environment. In addition, entrepreneuria
i o orientation and market orientation are known as effective strategies for improving the performance of various companies and b usinesses.
# Marketing capabilities  aseq on this, the aimof this study is to investigate the eflect of orientation to the market and orientation to entrepreneurship on company
# Orientation to the performance with the mediating role of marketing capability and moderating cooperative type.

# Company performance

mar_ke‘ . Methodology/approach. The present study was conducted with a quantitative approach in Razavi Khorasan province. The statistica
# Orientation t0' population included board members of cooperatives in Razavi Khorasan province, and using Kelin's proposed method, 240 people were
entrepreneurship considered as a statistical sample. The members of the sample were studied according to convenient sampling method. The data collection

. tool was a questionnaire taken fromprevious studies. The proposed model ofthe research was estimated using structural equat ion modeling
Received: bv the partial least sauares method.

29 April 2023 Findings and conclusions. The findings of the research showed that entrepreneurial orientation and market orientation have a positive
Revised: andsignificanteffect on thecompany's performance, and thecooperativetypemoderates theseeffects. Based onthefindings oftheresearch,
28 June 2024 sufficient evidence was obtained to confirm the effect of marketing capabilities on the performance of cooperatives. Orientation to the
Accepted; market and orientation to entrepreneurship had an effect on the performance of the company through the mediating role of mark eting
17 July 2024 capability.

Availableonline: Originality. Despite the existence ofrich literature on the performance of cooperatives based on entrepreneurship and market orientation,
20 June 2024 no study has been conducted on the moderating role of the type of cooperative company in this field. This study has investigated the

relationship between the mentioned variables in the formofquantitative method and using structural equation modeling.

EXTENDED ABSTRACT

Context and purpose. Cooperatives as platforms for economic-social development generally do not have a favorable performance.
The evidence shows that most of these companies can improve their performance by focusing on the market, strengthening
entrepreneurial platforms and strengthening marketing capabilities. Despite the fact that cooperatives can play a significant role in
improving the socio-economic status of their members and reducing poverty, improving their performance has received less
attention. Cooperatives that target market orientation will undoubtedly improve their performance. In fact, marketing capabilities
are considered as tools to clarify the company’s ability to create customer value in a dynamic environment. In addition,
entrepreneurial orientation and market orientation are known as effective strategies for improving the performance of various
companies and businesses. Based on this, the aim of this study is to investigate the effect of orientation to the market and orientation
to entrenreneurshio on company performance with the mediating role of marketing capability and moderating cooperative type.
Methodology/approach. The present study was conducted with a quantitative approach in Razavi Khorasan province. The
statistical population included board members of cooperatives in Razavi Khorasan province, and using Kelin's proposed method,
240 people were considered as a statistical sample. The members of the sample were studied according to convenient sampling
method. The data collection tool was a questionnaire taken from previous studies. The proposed model of the research was
estimated usina structural eauation modeling by the partial least squares method.

Findings and conclusions. The findings of the research showed that entrepreneurial orientation and market orientation have a
positive and significant effect on the company's performance, and the cooperative type moderates these effects. Based on the
findings of the research, sufficient evidence was obtained to confirm the effect of marketing capabilities on the performance of
cooperatives. Orientation to the market and orientation to entrepreneurship had an effect on the performance of the company
through the mediating role of marketing capability. Cooperatives that have a special focus on identifying and understanding
customer needs should strive to acquire, improve and use market information, which ultimately leads to superior p erformance. The
growth of market orientation can improve performance; because it clarifies the perspective of the organizational strategy and by
creating a sense of pride in the organization, it strengthens the morale of the employees and increases the organizational
commitment, and by guaranteeing customer satisfaction, it causes repeat purchases and attracts new customers to the cooperative.
Originality. Despite the existence of rich literature on the performance of cooperatives based on entrepreneurship and market
orientation, no study has been conducted on the moderating role of the type of cooperative company in this field. This study has
investigated the relationship between the mentioned variables in the form of quantitative method and using structural equation
modeling.
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