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The main goal is to identify the types of storytelling and explain its impact
on brand reputation and sharing on social networks in micro businesses.
The present study is applied and developmental in terms of its purpose and
descriptive and survey in terms of its method. It is applied and
developmental in terms of its purpose and interpretive research model. In
the present study, an inductive approach is considered in the qualitative
phase. The statistical population of the study includes all micro businesses
that are active on the Instagram social network. Given the researcher's
inability to study the opinions of all micro businesses that are active on the
Instagram social network, sampling was carried out and then the results
were generalized to all micro businesses. The method of collecting
secondary information and data is library studies. In this study, primary
sources are extracted using books, previous research and articles. The
method of collecting data from previous study models is the systematic
literature review algorithm. In this study, the meta-synthesis technique
(including systematic literature review and data analysis) was used to
analyze the research data. The results of the research showed that the
categories of: information technology, product features, brand category,
service category, customer category, environmental factors, marketing
factors, business capability, and social responsibility are the main
categories of storytelling and explaining its impact on brand reputation and
sharing it on social networks in small businesses.
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Extended Abstract

Introduction

Small businesses have a significant impact on the
country's economy, however, they do not always fully
utilize their innovative and creative capacities because
many of these companies do not use the tools that
modern technology has provided us and do not take
advantage of the benefits of social networks. However,
in this era, various businesses, including small
businesses, make great use of social networks to attract
customers. Using the right storytelling method can be
arevolution in the marketing of such businesses. There
are many methods for storytelling, but these methods
have not been identified coherently and in the form of
a model, and their dimensions and components have
not been identified. Reviews of internal studies show
that no coherent research has been conducted in this
area, and therefore the main research question has been
raised as what methods for storytelling on social
networks exist and what impact does each of these
methods have on small businesses?

Methodology

The present study is applied and developmental in
terms of purpose and descriptive and survey in terms
of method. It is applied and developmental in terms of
purpose because it deals with the application of
previous studies and theories in the field of brand
storytelling in the context of social networks. It is also
descriptive because the researcher does not interfere
with the variables and only describes the dimensions
and components and the relationships between them,
and it is also survey because the researcher has used
methods that require reviewing previous articles and
surveys of small businesses to extract and identify
relationships. The philosophical model of qualitative
research is. In the qualitative part, the research model
is interpretive because the researcher intends to reach a
recognition of patterns and results by using the review
of the knowledge obtained from previous research,
which is the nature of interpretive knowledge. In the
present study, an inductive approach is considered in
the qualitative phase. Because in the qualitative part,
the researcher intends to put the sub-knowledge
obtained from previous research together and reach a
more general pattern, which is an inductive approach
in this respect. The statistical population of the study
includes all small businesses that are active on the
Instagram social network. Given the researcher's
inability to study the opinions of all small businesses
that are active on the Instagram social network,
sampling was carried out and then the results were
generalized to all small businesses. The sampling
method of the study is purposeful and judgmental.
Because the research  population includes
representatives of small businesses that are active on
the social network. The method of collecting
secondary information and data is library studies. In
this study, primary sources are extracted using books,

previous research and articles. The method of
collecting data from previous study models is the
systematic literature review algorithm, which is
explained below. In this study, the meta-synthesis
technique (including systematic literature review and
data analysis) was used to analyze the research data.

Results and discussion

The main goal is to identify the types of storytelling
and explain its impact on brand reputation and its
sharing on social networks in small businesses. Given
that the method of conducting this research was multi-
grounded, therefore, in the first stage, the literature on
the subject was collected using the meta-synthesis
method. In the next stage, using the grounded theory
method and relying on the interviews conducted, the
final model of the multi-grounded theory was
integrated and extracted along with its components.
The results of the research showed that the categories
of: information technology, product feature, brand
category, service category, customer category,
environmental factors, marketing factors, business
capability, social responsibility are the main categories
of storytelling and explaining its impact on brand
reputation and its sharing on social networks in small
businesses. According to the results, it can be stated
that website quality in online purchases was among the
concepts that had the highest frequency in this
research. This finding suggests that if the website does
not have the appropriate structure, layout, and ease of
use, and does not have the ability to search for the
customer's needs, it will cause the online customer's
intention to return to the site to decrease. Product
awareness also includes messages of product scarcity,
product knowledge, and the customer's perception of
the overall quality or superiority of the product or
service in relation to their expected goal of comparing
it to other options. Ease of use refers to compliance
with packaging standards, compliance with product
portability, compliance with product packaging
opening, and ease of use of products. One of the
important points in providing appropriate services to
customers is to focus on the customers' previous online
experience. If the customers' previous online
experience is successful, this can lead to their
satisfaction and repeat purchases. However, if the
experience is unsuccessful, customer trust may be lost
and they may look for alternatives for their future
purchases. Due to the nascent nature of micro-
businesses in mobile applications and Internet
websites, one of the important and fundamental criteria
in online shopping from these businesses is the
knowledge and ability of its users. In general, in this
study, customer empowerment includes customer
education, creating a customer club, customer
awareness of organizational goals, customer trust
programs, customer knowledge, and customer
segmentation. Given the increasing growth and
development of micro-business activities, the
competitive situation of these micro-businesses always
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affects their growth and profitability. Competitive
advantage guarantees the long-term survival of micro-
businesses. Undoubtedly, the existence of a
competitive advantage leads to the development of
new products, the development of customer
relationship management, the advantage of being a
pioneer, and as a result, an increase in the market share
of micro-businesses. The existence of a competitive
environment is one of the factors for developing repeat
customers in micro-businesses.

Conclusion

Based on the findings and extracted indicators of
this study, it is suggested that; considering the
importance and high frequency of indicators
related to customer characteristics, it is suggested
that small businesses consider the individual and
psychological characteristics of customers in
designing various functions related to the ordering
process until the stage of delivery of goods by the
seller and provide a friendly environment. It is also
necessary for small business managers to pay
attention to customer experience management. In
this regard, it is suggested that the purchasing
processes be integrated in a way that enhances the
feeling of happiness and pleasure in customers. For
example, the website functions should be so
attractive that customers do not feel the passage of
time in the shopping environment and become
immersed in it. Also, the ability to receive
immediate feedback should be provided to the
customer. In this study, information and
communication technology is considered as an
enabling tool in the field of online product and
service sales. In this regard, companies can better
serve their customers by categorizing and grouping
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