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Avrticle Info ABSTRACT
Article type: Introduction: Social media serves as one of the most effective and widespread
Research Article tools to aid personal development and build a personal brand. The purpose of this
research was how to use social media as a personal branding tool for student
athletes.
Methods: The research method was a qualitative type of hermeneutic
Article history: phenomenological analysis with an applied purpose and an exploratory nature. The
Received: research participants were students who used social media for personal branding
20 February 2024 and had at least 5 years of training experience in one of the combat sports, who
Received in revised form: were investigated through semi-structured interviews and based on the purposeful
20 April 2024 sampling method. In this study, the data saturation point was 11 interviews. Data
Acceptegé May 2024 analysis was done with the help of MAXQDA software.
Published On,?r)],e: Results: Through empirical exploration, five main themes and nineteen sub-themes
29 June 2025 were extracted to elucidate the participants' experiences in the research.

Differentiation, attractiveness, media literacy, benefits and opportunities, and
disadvantages and limitations were identified as the identified components in the
use of social media as a tool for personal branding among student athletes in the
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Extended Abstract

Introduction

Throughout history, individuals have sought to establish and
leave their own symbols and effects (Jafari, Barghimaghdar,
Bashiri, & Najafzadeh, 2022). The term "brand" emerged in the
early 20th century in the field of marketing (Dasic, Ratkovic, &
Paulovic, 2021). Today, branding has become an important
issue in the world of sports (Zakerian, Khobiri, & Alidoust
Ghahfarokhi, 2021). Peters (1997) defined personal branding as
a marketing tool that allows individuals to promote themselves
and achieve their career goals. A personal brand is a collection
of all the expectations, images, and perceptions engraved in
people's minds when they see or hear a person's name (Shakari
& Shibani Far, 2011). With the emergence of the concept of
personal branding, the idea of personal branding through social
media has recently entered the literature, addressing social
media platforms, blogs, or websites as means of personal
branding (Black, 2013). Considering the effectiveness and ease
of implementation, social media platforms act as one of the
most influential and extensive tools for personal development
and creating a personal brand, and student athletes are no
exception to this rule (Laberge, Marcus, & Milne, 2011).

Methods

In the realm of unknown studies, this research was conducted
to investigate the use of social media by student athletes for
personal branding. Eleven participants were examined through
semi-structured, face-to-face interviews. The interviews were
conducted individually to allow participants to express their
experiences on the subject matter with ease and confidentiality.
The interviews were recorded with the participants' consent
using a smartphone device and prepared for qualitative analysis.
Each interview took place in a private setting at a selected sports
club, and the conversations were also transcribed on paper for
analysis and thematic organization. The average interview
duration was approximately 40 minutes. Throughout the
interviews, the primary researcher utilized an interview
questionnaire and posed additional questions to gather
supplementary and potentially critical information related to the
research topic. To ensure the confidentiality of participants, the
obtained data was stored on personal electronic devices of the
researchers with password protection. Pseudonyms were
assigned to each participant during the verbatim transcription
process to safeguard their identities. Finally, the researchers
provided a comprehensive description of the statements,
including textual and structural descriptions, which illustrate
the perceptions or experiences described by the participants and
how they unfolded. In this study, the researchers employed the
method of thematic analysis, introduced by Van Manen, to fully
capture the themes present in the data. The software MAXQDA
was utilized as an auxiliary tool for data entry.

Results

Five main themes and nineteen sub-themes were extracted to
elucidate the participants' experiences in the study.
Differentiation, attractiveness, media literacy, benefits and
opportunities, and disadvantages and limitations were
identified as the components in the use of social media as a tool
for personal branding among student athletes in this research.

Conclusion

The delicate findings of this study indicate that the proper
use of social media by student athletes to present
information relevant to their brand and interact with their
fans is crucial. The present study offers new insights and
knowledge regarding improving brand management
through social media in the context of personal branding
for student athletes.
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