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Introduction: The purpose of the present research is a meta-analysis of satisfaction
on word-of-mouth advertising in sports with the moderating role of research location.

Methods: The meta-analysis method was used to conduct this research. For this
purpose, most of the articles and theses related to the research topic were examined
between 2002 and 2022 and finally, 27 studies were analyzed by using CMA2
software; also, according to the g-value, I-squared, and tau-squared tests, the
heterogeneity of the studies was determined.

Results: The results of the research showed that satisfaction had a positive and
significant effect on word-of-mouth advertising with an effect size of 0.46 (P<0.05).
By using a tree diagram, the internal and external studies that had the least deviation
with the effect size of the random model were identified and identified as more
valuable research. Also, according to the FSN test, regarding the effect of satisfaction
on word-of-mouth advertising, it can be claimed that this variable had a positive
effect on word-of-mouth advertising for decades. Considering the heterogeneity of
the studies, the location of the study was recognized as a moderator in the relationship
between satisfaction with word-of-mouth advertising.

Conclusion: According to the research findings, it is suggested that sports managers
pay attention to the needs and demands of their customers to increase word-of-mouth
advertising and provide customer satisfaction by using new technologies and
providing high-quality services and products.
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Extended Abstract

Introduction

Advertising is very effective in sports marketing; word of
mouth advertising is one of the effective types of advertising.
In sports events and clubs, the more satisfied the consumer is
with the product or service, the more he will introduce it to
others using word-of-mouth advertising. Further insight into the
information transmission process and the impact of advertising
in various contexts may be obtained by looking at the
moderating influence of in the link between customer
satisfaction and its effect on word-of-mouth advertising.
Besides, using the meta-analysis method in this research, it is
possible to compare the results of previous studies, and reach a
more accurate conclusion. Therefore, the purpose of this
research was a meta-analysis of satisfaction on word-of-mouth
advertising in sports with the moderating role of research
location.

Methods

The research method was meta-analysis, which is a type of
secondary studies. By searching the keywords word-of-mouth
advertising, sports in 5 internal and 11 external databases, and
Google Scholar search engine, 771,305 articles and theses were
selected as the statistical population. Persian and English filters,
articles, and dissertations and the time period of (2002-2022)

were performed, and 68785 studies were obtained. By carefully
reviewing the titles and abstracts of studies, 51 studies were
selected for full text review. After reviewing the full text 36
studies were selected. Finally, based on the exclusion criteria,
27 studies were determined to be suitable for meta-analysis as
a purposeful sampling.

Results

Using CMAZ2 software, statistical analysis was performed on
18 external studies and 9 internal studies and the effect size of
each study was obtained, and finally, the results were reported
in two models, including the fixed effects model with an effect
size of 0.49 and a random effects model with an effect size of
0.46. The tree diagram was used to determine the strong and
weak studies by comparing the impact sizes of each study with
the average value (Figure 1). The tests (tau-squared, I-squared,
and g-value) were then chosen in order to assess the studies'
homogeneity. The results of these tests showed that the studies
are not homogeneous. Finally, considering the value of FSN
regarding this question is 5392 and is greater than 1000, it can
be claimed that satisfaction has a positive effect on word-of-
mouth advertising. In the moderator analysis, the place of
research was considered a moderator and the effect size results
of the studies were reported in the form of random effects model
in internal studies with an effect size of 0.32 and in external
studies with an effect size of 0.48.

Figure 1.

Conclusion

Based on the results of the research, it was found that in
internal studies, Bahrami & Amiri (2020) with an effect size
of 0.46, Sadeghi Boruojerdi et al. (2023) with an effect size of
0.45, Pourkiani et al. (2021) with an effect size of 0.51, and in
external studies Moreira & Silva (2016) have an effect size of
0.43, Kim et al. (2020) with an effect size of 0.57 among all
studies are valuable researches. Furthermore, the moderator
analysis showed that one of the elements contributing to it is
the research location (internal and external studies), in
accordance with the heterogeneity of the studies. It was found
that the number of external studies and databases was more
than internal, and in all internal studies the effect of
satisfaction on word-of-mouth advertising was positive and

significant, while in external studies, Lin (2018), Gray &
Wert[Gray (2012), Hedlund, (2011) this relationship was not
significant, in addition, in terms of the sensitivity of CMA2
software to the number of samples, in internal studies the total
number of samples was 2656 and in external studies 12808,
and most internal studies were conducted on club customers,
while in external studies on Sports events were conducted that
can affect the meta-analysis results.
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