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Abstract

Background and Objective: Building green accommodations in desert areas,
considering the prevailing climatic conditions, using renewable energy, and
designing structures with low energy consumption, can be an important step in
the sustainable development of tourism. Although its economic and
environmental benefits can be very valuable in the long term, it always faces many
challenges at the beginning. The purpose of this research is to investigate the
capacities of creating green hotels in the desert areas of Isfahan. Methodology:
This study is applied in terms of purpose and descriptive-analytical in terms of
methodology. Information and indicators related to the subject were extracted
from environmental behavior theories and collected from the study population in
the form of semi-structured interviews. Then, data analysis was performed using
a qualitative method, open coding based on content analysis, and finally, the data
collected through interviews were classified and analyzed through interpretive
analysis and MAXQDA software. Findings: The findings indicate that while there
are many obstacles to building a green hotel, the current environmental planning
system for desert areas has overcome the problems of building a green hotel. For
a green hotel in specific areas, such as desert areas, it is necessary to manage
costs and reduce them by using technology. Conclusion and suggestions: Based
on the results obtained, managers have always faced many problems in this
direction, and the government's support and extensive culture building in the
media and holding meetings for education are strongly felt; therefore, the
existing capacities in the regions must be identified so that the alignment of the
goals of the local community with the goals of sustainable development leads to
the support and attention of the authorities and appropriate measures can be
taken to build green hotels. Innovation and originality: Limited studies have
been conducted in the field of green hotels, and this research can be considered
one of the initial steps in this field.
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1. Introduction

Today, organizations must focus more on
social and environmental factors in
addition to economic factors in order to
achieve success in society and increase
profitability. The difference between the
present study and the aforementioned
precedents is that previous studies have
examined the approach of creating
nature-friendly hotels and
accommodations in favorable climatic
conditions; however, in this study,
researchers have examined dry and desert
areas that are hot environments and
unfavorable places for accommodation. In
these areas, it is necessary to use skillful
technologies to cope with desert
conditions and adapt to the environment,
including digging aqueducts and installing
windbreaks and special architecture that
is appropriate to the environment, which
is unique in its kind. Building a hotel in
desert areas is one of the new challenges
in the field of responsible environmental
behavior.

2. Research Methodology

The research topic in this study was
selected based on the scientific needs of
the community and the personal interest
of the researcher, and is practical in terms
of purpose because the research results
can lead to awareness among managers
and activists in the tourism industry in the
private and public sectors. The method of
the present study is considered to be
qualitative research based on the time of
data collection as a survey, and on the
other hand, based on the nature of the
data. In this study, considering the type of
subject and research tool, semi-
structured interviews were conducted
with senior managers of 4-star and above
hotels in Isfahan and green hotels, and the

researcher obtained the required data
and, by analyzing them using the MAXQDA
version 10 application software and
interpreting the data, achieved new
results. In this study, the documentary
method was also used to complete the
literature section, in such a way that the
subject was studied by studying
documents, books, theses, articles, using
internet databases, and tourism and its
related concepts were examined, based on
which domestic information databases
such as Magiran and Civica and
international =~ databases  such  as
Knowledge, Springer, Sage Oatd,
ScienceDirect, WILEY were used. Data
analysis was also carried out using a
descriptive-analytical method based on
documentary studies.

3. Research Findings

according to the research conceptual
model respondents ranked high initial
costs and the lack of technical and
government support as important
obstacles to establishing green hotels. The
most important of these obstacles was
mentioned. Respondents also highlighted
the need for local community support and
government assistance as The main
reasons for not building green settlements
in desert areas were cited as the main
factors mentioned above and the lack of
widespread media culture, and the
creation of appropriate infrastructure.

4. Conclusion

Therefore, considering the Results
obtained, establishing green hotels in
these areas can be an important step in the
sustainable development of tourism and
environmental protection. Isfahan, as one
of the tourist cities of Iran, in addition to
its historical and cultural attractions, also
has beautiful natural areas, such as the
surrounding deserts.
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