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Extended Abstract

1. Introduction

Putra et al. (2017) believe that some
intervening mechanisms (such as intrinsic
motivation) can increase employee work
engagement. Ryan and Deci's (2000) self-
determination theory emphasizes the
fundamental role of motivational drivers in
employee engagement, which extends to
the realm of green work, and Gagne and
Deci (2005) differentiate between intrinsic
and extrinsic motivation. Activities that
are intrinsically interesting, challenging,
and goal-oriented as intrinsic motivation
leads to increased job satisfaction and
personal satisfaction (Deci et al., 2017).
This type of motivation is critical for
sustaining work engagement, especially in
the context of green work engagement
(Putra et al., 2017; Aboramadan, 2022).
Intrinsic motivation refers to the inherent
desire to engage in an activity for the
intrinsic satisfaction and pleasure it
provides, independent of external rewards
(Ryan and Deci, 2000). According to this
issue, the current research defines green
intrinsic motivation as the intrinsic
motivation to participate in
environmentally friendly behaviors for job
and personal satisfaction. As Deci and
Ryan (2013) argue, green intrinsic
motivation develops when individuals have
a strong internal source of causality, a
sense of responsibility, and control over
their actions and their positive impact on
the environment. Previous research
confirmed the relationship between
inclusive leadership and work engagement
in a non-green context (e.g., Aslan et al.,
2021; Vakira et al., 2023). In the green field,
researchers have investigated the effect of
inclusive green leadership on some
variables, such as green creativity (Bao et
al., 2022) and examined the green

behaviors of employees (Aboramadan et
al, 2022) and green organizational
citizenship behavior (Abdou et al., 2023).
The research conducted by Aburamdan et
al. (2022) analyzed the effect of inclusive
green leadership on employees' green
behaviors, such as green knowledge-
sharing behavior, green service recovery
performance, and green innovative work
behavior. Aburamdan et al. (2022)
recommended future research to
investigate the impact of green inclusive
leadership on other green behaviors, such
as green work engagement, which
indicates a  significant gap in
understanding the direct relationship
between green inclusive leadership and
green work engagement. According to the
research literature, less research has
examined the direct relationship between
green inclusive leadership and green work
engagement or the indirect relationship
between these two constructs, and green
intrinsic motivation has been considered
as a potential mediating factor, especially
in the hospitality and tourism industry.
Therefore, the present research has two
goals. First, it will fill a gap in the literature
by examining the relationship between
inclusive green leadership and green work
engagement. Second, it examines the
mediating role of green intrinsic
motivation in the relationship between
inclusive green leadership and green work
participation in the hospitality and
tourism industry of Isfahan City.

2. Research Methodology

In terms of practical purpose and syntax,
the current research is considered to be
descriptive and correlational information
based on the structural equation model.
The statistical population of the present
study consisted of all the employees of
four-star hotels in Isfahan, numbering 440
people, from whom 205 people were
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selected as a sample through Morgan's
table, through stratified random sampling.
The data collection tool in this research
was a questionnaire that included
specialized questions from 3 variables
examined in a 5-point Likert scale and
included 15 questions.

3. Research Findings

The findings showed that inclusive green
leadership positively affects green work
participation, the coefficient of which was
0.55, and green intrinsic motivation played
a role as a mediating variable in the
relationship between inclusive green
leadership and green work participation.

4. Conclusion

The present study examines the effect of
inclusive green leadership on green work
participation and the mediating role of
employees' green intrinsic motivation. The
findings showed that inclusive green
leadership positively mediated this
relationship  between  green  work
engagement and employees' intrinsic
motivation. These findings are consistent
with previous green research by Fang et al.
(2021) and Patwari et al. (2023), that that
inclusive leadership strengthens team
relationships fosters employee loyalty, and
promotes green behavior, access to
resources, and behavior. It shows the
innovativeness of employees, especially in
the hospitality and tourism industry.
Research by Bhutto et al. (2020) concurs
that visionary leaders motivate followers
to invest their energy in their work.
Inclusive leaders have a positive effect on
green human resource practices,
prioritizing  employee  needs  and
increasing engagement with green
practices, as well as resulting in increased
motivation in hotels in Isfahan City; in

addition, inclusive green leadership by
transforming hotel policies into guidelines
and training employees in The case of
green results has a positive effect on the
hotel sector. This approach strengthens
positive perceptions of the organization's
green space by creating freedom and
achieving green goals (Bhutto et al., 2021).
In addition, the findings are consistent
with research conducted in non-green
fields, such as Lee (2024) and Sin and
Sonems (2024). The present study also
showed that green intrinsic motivation
positively affects green work participation
and positively mediates the relationship
between inclusive green leadership and
green work participation of hotel
employees in Isfahan City. These results
are consistent with the research of Bhutto
et al. (2021) and Abramadan et al. (2022).
Inclusive green leadership, a style that
prioritizes employee needs, can increase
engagement in green work by motivating
employees through an open approach
(Bhutto et al., 2021). It can also increase
engagement in the hospitality sector by
focusing on green-related work tasks.
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