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Received: 23 November, 2024 Perceived value, by altering tourists' perceptions, can influence brand image and,
Revised: 29 December, 2024 consequently, tourist destination choice. A high perceived value undoubtedly enhances the
Accepted: 24 February, 2025 adoption of the brand and improves its image, leading to the selection of that tourist
Keywords destination based on the quality of services and their value. This, in turn, can reinforce brand
loyalty. In other words, a strong and compelling brand image can shape the perceived value
Brand image, of services, thereby influencing destination selection. This study adopts an applied research
destination choice, approach with a descriptive-survey design. Data were collected using standardized
perceived value, questionnaires: Bakhshizadeh’s (2008) questionnaire for destination choice performance,
tourism management, Boo et al’s (2009) questionnaire for brand image, and Yong & Peterson’s (2004)
brand. questionnaire for perceived value. Cronbach’s alpha was used to assess reliability, and

confirmatory factor analysis (CFA) was employed to evaluate construct validity. The study
population consisted of tourists visiting Chalidarreh in Torghabeh during the research period.
A sample size of 384 participants was determined using non-random convenience sampling.
Descriptive statistics (frequency tables, percentages, means, and standard deviations) were
used to summarize the data, while inferential statistics included the Kolmogorov-Smirnov
test (to assess normality), exploratory factor analysis (EFA), and structural equation
modeling (SEM) to test the hypotheses. Data analysis was performed using SPSS and LISREL
software. The results indicate that brand image has a significant effect on tourist destination
choice, and perceived value mediates this relationship.
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Extended Abstract

_ behavior. These constructs significantly influence
Introduction both the cognitive and emotional evaluations that
In an increasingly competitive global tourism tourists make when selecting travel destinations. A

landscape, destination image and perceived value robust destination image enhances a place’s appeal

have become critical determinants of tourist and encourages tourists to revisit or recommend
the location, while perceived value encapsulates
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the trade-off between the benefits and costs
associated with the travel experience. In this
context, the mediating role of perceived value in
the relationship between destination image and
destination choice has garnered considerable
scholarly attention.

The present study aims to fill a gap in the literature
by empirically examining the effect of destination
brand image on tourists’ destination choices, while
also exploring the mediating role of perceived
value in this relationship. This research focuses on
domestic tourists in Iran and aims to offer
theoretical and practical contributions to tourism
marketing, destination branding, and consumer
behavior. Specifically, it attempts to determine
whether a favorable destination image translates
into higher perceived value and whether this, in
turn, affects the ultimate choice of the travel
destination.

Methodology

The study employs a descriptive-correlational
design within the framework of applied research.
The population comprises tourists who have
visited the city of Mashhad, a major religious and
cultural destination in Iran. A total of 384 valid
responses were obtained using a structured
questionnaire. The sampling method was non-
random and purposive, targeting individuals who
had recently made destination choices based on
image and perceived value factors.

To ensure the validity and reliability of the
measurement tools, the study used well-established
constructs from previous research. Content and
construct validity were verified through expert
reviews and confirmatory factor analysis (CFA),
respectively. Cronbach’s alpha coefficients for the
research constructs all exceeded the 0.7 threshold,
confirming internal consistency.

The main constructs assessed were destination
brand image (comprising cognitive and affective
dimensions), perceived value (emotional, social,
and functional aspects), and destination choice.
Structural Equation Modeling (SEM) using AMOS
software was employed to test the hypothesized
relationships and mediation effects. Goodness-of-

fit indices (such as RMSEA, GFIl, and AGFI)
confirmed the adequacy of the model fit.

Results and Discussion

The findings reveal that destination brand image
significantly affects tourists’ perceived value (path
coefficient = 068, t = 7.28, p < 0.001).
Furthermore, perceived value shows a strong
positive impact on destination choice (path
coefficient = 0.76, t = 6.92, p < 0.001). These
results confirm the hypothesized mediating role of
perceived value between destination image and
destination choice. The indirect effect of
destination image on destination choice through
perceived value was also statistically significant.

From a theoretical standpoint, the study
corroborates the assumptions of value-based
decision-making and the theory of planned
behavior in the context of tourism. A favorable
image of the destination activates both emotional
and rational evaluations among tourists,
contributing to increased perceived value and
ultimately guiding the decision-making process.
Notably, the affective components of the
destination image (e.g., emotional attachment,
aesthetic appeal) were found to have a stronger
influence on perceived value than purely cognitive
elements (e.g., infrastructure, accessibility).

This mediating relationship also suggests that
perceived value plays a dual role: not only does it
reflect the tourist’s evaluation of what they receive
in exchange for their expenditure, but it also serves
as a cognitive-emotional filter through which the
destination image is interpreted. In this way,
perceived value becomes a decisive mechanism
that links marketing efforts aimed at image
enhancement with actual tourist behavior.

Conclusion

The study underscores the strategic importance of
enhancing the brand image of tourist destinations,
particularly through emotional and experiential
branding techniques. Destination marketers should
focus not only on improving infrastructure and
services but also on crafting memorable
experiences that elevate emotional engagement.
Given that perceived value serves as a bridge
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between image and choice, marketing campaigns
must be designed to maximize the perceived
benefits and minimize psychological or financial
costs.

From a policy perspective, tourism development
initiatives should integrate destination branding
strategies into broader urban and regional planning
efforts. Investing in both tangible (e.g., amenities,
transportation) and intangible (e.g., cultural
narratives, local identity) assets can significantly
improve the destination's perceived value among
potential tourists.

Future research could extend this model to
different types of tourists (e.g., international
visitors, religious versus leisure tourists) or
alternative  geographic contexts to enhance
generalizability. Longitudinal studies might also
explore how these perceptions evolve over time
and how repeat visitation influences the mediating
role of perceived value.

Overall, this research enriches the body of
knowledge in destination marketing and consumer
behavior by elucidating the cognitive-emotional
mechanisms underlying destination choice. It
highlights the critical mediating role of perceived
value in transforming destination image into
actionable tourist decisions and provides a robust
empirical foundation for both scholars and
practitioners aiming to enhance the attractiveness
of tourist destinations.
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