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Corporate social irresponsibility refers to unethical or illegal behavior by brands
that harms consumers. Such harmful practices lead to financial losses and
damage to brand reputation. The main purpose of this study is to examine the
effect of brand authenticity in situations of corporate social irresponsibility and
the moderating role of consumer ethnocentrism in this relationship. In this
framework, brand forgiveness plays the role of the most important consumer
response and acts as a mediator. The research was designed as an experiment
based on two scenarios: experimental (authentic brand) and control (inauthentic
brand). Data were collected through a non-probability sampling method using
questionnaires distributed among residents of Tehran. A total of 193 valid
responses were obtained. Data analysis was conducted using SPSS software and
the PROCESS macro extension. The findings revealed that in cases of corporate
social irresponsibility, an authentic brand (compared to an inauthentic one)
leads to higher brand forgiveness, reduced negative word-of-mouth, and
decreased brand avoidance. Moreover, brand forgiveness mediates the
relationship between brand authenticity (authentic vs. inauthentic) and both
negative word-of-mouth and brand avoidance. In addition, consumer
ethnocentrism positively moderates the relationship between brand authenticity
and brand forgiveness.
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2 Average Variance Extracted (AVE)
3 Composite Reliability
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! One way unianova
2 Spss
3 Confidence interval
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