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Abstract

Today, tourism destination branding related to sustainable
development concepts has become a powerful tool for transforming
regions. On the other hand, the digital reputation of a tourism
destination is one of the main factors affecting its competitiveness and
attraction of new tourists. Hence, managers need to control the content
affecting the digital reputation of the tourism destination brand.

- - This article is taken from a doctoral dissertation in business administration at the
University of Mohaghegh Ardabili.

* Corresponding Author: n.seifollahi@uma.ac.ir

How to Cite: Hamidzadeh Arbabi, A. , Seifollahi, N. , Zarei, G. and Bashokouh
Ajirlou, M. (2025). Designing a Model of Digital Reputation of Tourism Destinations
Brand Using Grounded Theory Method. Tourism Management Studies, 20 (70), 1- 50.
doi: 10.22054/tms.2024.82617.2996

25 | ATU
‘ PRESS

Received: 03/11/2024 *Review: 03/12/2024 *Accepted: 17/12/2024 Original Research

elSSN:2476-597X

ISSN: 2322-3294


https://tms.atu.ac.ir/
https://tms.atu.ac.ir/article_18215.html?lang=en
https://orcid.org/0000-0001-6502-9785
https://orcid.org/0000-0003-3084-256X
https://orcid.org/0000-0002-4949-5871
https://orcid.org/0000-0003-0367-3916

Summer 2025 | No. 70 | Vol. 20 | Tourism Management Studies | 2

Considering the high importance of this issue, this research aims to
provide a digital reputation model for tourism destination brands.
Qualitative research has designed the model using the research
strategy of the Foundation's data theory and the systematic design of
Strauss and Corbin. Data collection was done through semi-structured
interviews. The statistical population of this research was university
faculty members, managers, and tourism industry activists. Purposeful
sampling was used to collect information based on 14 interviews
conducted, and the basis for completing the interviews was theoretical
saturation. Data analysis was performed in three stages: coding, axial,
and selective coding using MAXQDA software. Accordingly, causal
conditions (tourism destination capacity, technological progress,
economic advantages, tourism habits), contextual conditions (digital
platforms, tourism facilities, institutional structures, technical
infrastructures, society and culture), intervening conditions (political,
economic and managerial factors, tourist characteristics), strategies
(tourism destination management, digital marketing development,
destination brand analysis, training of specialized human resources),
and finally consequences (economic, social, brand equity, political
and national consequences) are linked in the form of a comprehensive
model.

Keywords: Brand, Reputation, Digital, Tourism Destinations,
Grounded Theory.

Introduction

Tourism is one of the most promising areas of growth for any country.
A positive relationship exists between the number of tourists visiting
a country and GDP growth. Meanwhile, the role of communication in
influencing the initial perception of tourists is vital. Today, countries
and tourist places in them are considered "brands" that have the
potential to build trust, increase national self-confidence, and create
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positive expectations. On the other hand, reputation has become a new
intangible asset for tourism destinations. With the rapid increase in
Internet use, institutions are taking various initiatives to protect their
reputation in the digital environment. In today's era, traditional forms
of communication have become increasingly obsolete, and the
Internet has become a channel that tourists mostly use to obtain
information. Therefore, the presence of a tourist destination in the
digital environment and the content produced by the marketers of
tourist destinations effectively influence tourists' perception of a
destination. Currently, content is more important in marketing tourism
products and services than any other industry because the tourism
industry is more open to positive and harmful content, and managing
this content is critical to face competition in the online travel market
and avoid any potential public relations crisis. Under such
circumstances, it is considered that the necessity of tourism managers
and trustees to invest in digital marketing and the reputation of the
destination brand is more important than ever before. Therefore, the
current research was conducted to investigate how to manage the
brand reputation of tourist destinations through different digital
platforms. In other words, the current research is trying to find out
what the brand's digital reputation model for tourism destinations is
like and what components and indicators it has by studying the
theoretical foundations, asking for opinions from professors and
experts, and conducting field studies.

Literature Review

Digital reputation can be defined as a general idea about a social entity
that results from a social evaluation according to a set of factors with
a positive connotation (Yasarsoy et al., 2022). scholars have also
defined destination reputation as the level of tourists’ trust and favor
for the destination based on evaluating tourists’ attitudes, opinions,
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and behaviors about the destination in the past period (Zhang et al.,
2022).

Confetto et al. (2023) define destination digital branding as a
comprehensive set of branding choices and activities utilizing the
digital environment to raise destination awareness, engage visitors,
and create a complete experience. The final goal of destination digital
branding is to organize useful digital factors to identify and
differentiate the destination online (promotion); to build the
expectation of a memorable travel experience, creating an emotional
connection with the destination (engagement); to facilitate and
improve travel experience at every stage, reducing their perceived risk
(tourists experience enhancement) (Confetto et al., 2023).

Methodology

The present study is of a qualitative type. It is exploratory-applied
research, which, due to its exploratory nature, has used the
Foundation's data method and the systematic design of Strauss and
Corbin. The required data were collected through semi-structured
interviews with faculty members and managers (Cultural Heritage,
Handcrafts and Tourism Organization) and activists in the field of
tourism. A purposeful sampling method was used to collect data based
on which 14 interviews were conducted, and the basis for completing
the interviews was data saturation. Data analysis was performed in
three stages: open coding, axial coding, and selective coding, using
MAXQDA 2020 software.

Results

After monitoring the data from the interviews, 150 concepts were
placed in 21 categories. Based on the analysis and the obtained codes,
four categories of tourism destination capacity, technological
progress, economic advantages, and tourism behaviors and habits
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were classified as the main categories of causal conditions; five
categories of digital platforms and tools, tourism facilities and
infrastructures, institutional structures, technical infrastructures and
society and culture were classified as the main categories of contextual
conditions; The four categories of political, economic and managerial
factors and tourist characteristics were classified as the main
categories of intervening conditions; four categories of tourism
destination management, digital marketing development, destination
brand analysis and training of specialized human resources were
classified as the main categories of strategies and four categories of
economic, social, brand equity, and political and national
consequences were classified as the main categories of tourism
destinations brand digital reputation consequences.

Discussion and Conclusion

The present study has identified and introduced a complete set of new
methods that can lead to the creation and development of the digital
reputation of tourism destination brands in the current era. Based on
the research findings, it is recommended that managers first try to
create attractive and quality content. Using popular social media and
managing comments and feedback is another solution managers can
use to increase a tourist destination’s digital reputation effectively.
Data analysis, targeted marketing, and implementation of strong cyber
security measures to protect the information and data of the audience
are other recommendations that can be very important in establishing
and maintaining a reputation among the audience. Cooperation with
tourism influencers to promote destination attractions, developing
local partnerships, and promoting local culture and lesser-known
attractions to attract tourists are among other recommendations that
managers can take advantage of to develop the digital reputation of
the tourism destination brand. Finally, developing digital
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infrastructure, setting standards, providing financial support,
encouraging innovation, and promoting digital culture are among the
actions that governments and legislators are recommended to take care
of to help develop the digital reputation of brands in the national and
international arena.
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