https://nmrj.ui.ac.ir/
New Marketing Reserch Journal

E-ISSN: 2228- 7744
Vol. 15, Issue 2, No.57, 2025

Document Type: Research Paper
Received: 09/03/2025 Accepted: 26/08/2025

Designing a Brand Schizophrenia Management Model in Sports Clubs

Zahra Borgheyan
M.A. of Sport Management, Department of Sport Management and Motor Behavior, Faculty of Sport Sciences, University of
Isfahan, Isfahan, Iran
zahraborgheyan@gmail.com

Mohammad Soltan Hoseini “*
Associate professor of Sport Management, Department of Sport Management and Motor Behavior, Faculty of Sport Sciences,
University of Isfahan, Isfahan, Iran
m.soltanhoseini@spr.ui.ac.ir

Mohsen Vahdani
Assistant professor of Sport Management, Department of Sport Management and Motor Behavior, Faculty of Sport Sciences,
University of Isfahan, Isfahan, Iran
m.vahdani@spr.ui.ac.ir

Abstract

Brand schizophrenia, a contemporary concept in brand management literature, refers to the contradictions and
fragmentation in a brand's image, message, and identity as perceived by audiences. This study aimed to develop
a model for managing brand schizophrenia in sports clubs. Employing a qualitative, grounded theory
methodology, the research involved 11 participants, including marketing management experts and sports
marketing specialists from Isfahan City. Data were collected through semi-structured interviews and analyzed
using a 3-stage coding process: open, axial, and selective coding. To ensure research validity, strategies like
triangulation, peer debriefing, and deep engagement with participants were implemented. The findings revealed
that causal conditions included the managers’ characteristics and economic and social status. Contextual factors
comprised organizational issues, ineffective brand management, brand positioning relative to customers,
dissonant and imbalanced brand messaging, inappropriate positioning, brand inconsistency, lack of strategic
management, and strategic contradictions. Intervening factors involved inconsistent media persona development,
customer perceptions, and the competitive market landscape. Identified strategies for mitigating brand
schizophrenia included designing a brand, implementing promotional programs, institutionalizing brand identity,
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managing human resources, cultivating a transparent brand image, conducting environmental analysis, engaging
customers, and initiating social initiatives. Ultimately, application of these strategies can yield positive outcomes
for customers, managers, and the organization, fostering effective brand diffusion and promotion.

Keywords: Grounded Theory, Sports Brand, Brand Identity, Brand Fragmentation, Brand Personality Disorder.

Introduction

In today's knowledge-based economy, brands play a crucial role in the sustainability of organizations,
particularly sports clubs. A brand encompasses more than just visual identity; it embodies a collection of
perceptions, emotions, trust, and experiences cultivated in the minds of stakeholders, serving as the
organization's lifeline. As competition intensifies within the sports industry, investing in a brand has become
essential for presenting a cohesive image and fostering connections with the surrounding environment. A brand
is an intangible asset shaped by public opinion, past experiences, and unspoken narratives, promoting mutual
understanding and relationships. Brand loyalty arises not only from product quality, but also from the
organization's actions and mutual respect. Even without direct interaction, a brand persists in the minds of
stakeholders through social initiatives and identity messaging; it acts as the organization's primary language and
is integral to the development of social capital.

Materials & Methods

This research adopted a naturalistic paradigm characterized by a subjective approach and inductive reasoning.
From a purpose perspective, the study was applied; from a methodological standpoint, it was qualitative and
exploratory. Being conducted in the field using a systematic grounded theory approach (Strauss and Corbin), the
research involved participants, who were marketing management and sports marketing experts with a minimum
of 10 years of academic and research experience selected through purposive sampling. Semi-structured
interviews were carried out with 11 university professors and experts until theoretical data saturation was
achieved. The primary interview questions addressed the contextual conditions, dimensions, components,
strategies, and consequences of brand schizophrenia management in sports clubs. For data analysis, a 3-stage
coding method was employed: open, axial, and selective coding. In the open coding phase, initial concepts were
extracted from the interviews. During axial coding, these concepts were organized around key themes. Finally, a
framework for managing brand schizophrenia in clubs was developed based on 5 themes: causal factors,
contextual factors, intervening factors, strategies, and consequences.

Data validation and reliability were ensured through multiple reviews by supervisors and consultants, cross-
checking by the researcher, engagement with participants, triangulation (combining data from two groups and
two coders), participant feedback after interviews, and involvement of critical friends. Additionally, informed
consent was obtained and confidentiality of all participants' information was strictly maintained.

Research Findings
The results indicated that brand schizophrenia in sports clubs arose from multiple factors. Causal factors
included inadequate managerial competencies and unfavorable socio-economic conditions, which contributed to
inconsistent decision-making and the erosion of a unified brand identity. Contextual factors, such as an
unhealthy organizational structure and culture, inappropriate brand architecture, and misidentification of
customer needs, created fertile ground for this phenomenon. Intervening factors, including the media's
detrimental role in distorting brand perception, instability in customer mental images, and intense market
competition, could exacerbate identity crises. Conversely, effective strategies—such as cohesive identity design,
brand institutionalization within the organizational culture, meritocratic management, and cultivation of strong
stakeholder engagement—were essential for managing brand schizophrenia. The intelligent management of
brand schizophrenia yielded several positive outcomes, including improved customer attitudes and satisfaction,
increased loyalty, enhanced competitive positioning, financial growth, and development of the club's social base.
This research delved into the factors influencing brand schizophrenia in sports clubs and proposed strategies
to address it. Causal factors encompassed the individual and professional characteristics of managers, as well as
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socio-economic conditions. Deficiencies in these areas led to inconsistent decision-making and frequent shifts in
brand orientation. Contextual factors included organizational structure, club culture, brand management style,
market positioning, and stabilization of identity cues; any incoherence in these areas weakened brand identity.
Intervening factors, such as media influence, instability in customer mental images, and fierce market
competition, could accelerate brand changes and identity crises. Proposed strategies included cohesive identity
design, institutionalization within the organizational culture, meritocratic management, and effective interactions
with customers and the media. Proper management of brand schizophrenia could result in improved customer
attitudes, increased loyalty, and a strengthened competitive position for the club. Conversely, neglecting these
aspects could lead to diminished brand differentiation and organizational decline. This study emphasized multi-
dimensional strategies and offered a more practical model for the dynamic sports environment in Iran,
highlighting the importance of strategic and continuous planning at all organizational levels.

Discussion of Results & Conclusion

The findings of this research indicated that brand schizophrenia is a complex and multi-layered phenomenon in
sports clubs, stemming from the interplay of structural, behavioral, contextual, and environmental factors. A lack
of identity coherence and message misalignment not only jeopardizes fan loyalty, but also threatens the long-
term viability of the club. By thoroughly analyzing the causal, contextual, intervening, strategic, and
consequential dimensions, this study presented a model grounded in strategic rationality and cultural
authenticity. This model empowers clubs to maintain the integrity of their brand identity while fostering
dynamism and adaptability. Ultimately, the key to achieving sustainable success for sports brands in a
competitive landscape lies in a balanced focus on meritocracy, identity revision, and a deliberate effort to build
trust and loyalty among stakeholders.



154 New Marketing Reserch Journal, Vol 15, No. 2, Ser No. (57), 2025




REFELBIT
VFF (BV) &\:.L ULJt cr}é a)L;.ﬁ: crhé_/,.yb_ Jl
VEOB/SIF 1 VRN 8L b

VOV VY 1o

By Ve
9329 SWOIRIL 13 Wy (J P9 wwl Lo g Jo (b

TSy e F T G Olalo dese ! OB p 1 ga)

O 2l st st ol o 555 p sle odSES € 5505 T e 5 (S 585 03,5 (B35 e i) gl S )
Zahraborgheyan@gmail.com
Ol cOlgisl Olghol o&ils ¢ 5558 poke 0dSCuils ¢ (555 Sy e 5 (S 05,5 ((shas Sy e 5Ll
m.soltanhoseini@spr.ui.ac.ir
Ol cdlghol Olginal ol ¢ 3555 poke 0aSCails ¢ (B35 S e s (S LB, 05,5 (sBis L pka slobulY
m.vahdani@spr.ui.ac.ir

4
Hsﬁ.\_;ﬁgu_ﬁjrg‘ﬁﬂjawfj;wj,ﬁstugaf@\uuj_gﬁﬁ.xﬁol:@\);o).uu’mm\;ﬁ@;,}_&“l
35 5 S SR S Sl (2505 Saelsl 53 Ay 535Sl Ly ks S b Sl s Codas ol Olblies
b 550 il 8ism OB s 5 b3l Cu e 8 Olaainie Jols 08 S S L ol (6 et 3,50 5) ol
L) Sl pad (18U 51 mosls fulous (1 23 95 bl sl Lotas (slaalan Sledbl 5,573 8 S0 dilos gy (i VY o) Olgins!
Qlf.,\..fdj_& L Ges Jole g diie Oliw 93 (65l gt (s punly 51 im gy cideslael (6l s .ol ol oslinal ((ol3el 5 (6 ) s2en
deolse o Jeiie glane Ll o .ol olamr | 5 (golamdl Cand g O e o S5 Jols o Loyl 13 487 5ls 0Lt Laail s eslizul
0 Kealenl el ol b go i 0315l 5 095506 (6157 0L 2o b bLS,I 53 & Sl 3m o o 3l Sy e ¢ Glo
b 5 0zt &Sl dadiloy HE 5Ll (lacaaind Jols 35 Salslie Jalye 35 63 mal) gl a5l 5 G 51l Sy pde Oluis
el e Sy ke i p S (SSleanslg (s Slaasl i (b Dl s g ke sl oLl glas sl L g LIk (26,
15 g 0Bl )l (glas ol y 51 (Gume gs Zulgiys ¢ eloial DlaldBl 5 0L 2ie b LSyl ¢ Jasea Jowd <l 51 WS s seas @:Jgﬂi

.>}.':a)>.=:.av\iﬂg,l.b@b:)-er\-u.)v\_i:b.A:_'::\:objb;blﬂ.ugoliﬁadljugiadumlﬁ

Ly e IOt iy (S a5 iy S gh ¢ B35 e3luesls (5555 0 319"

I3 e ok 55 ¢
4&1}4‘}.3[:;_)/)@ Q[d;j;u";w:)'lj le.&ali.:«\..u BE) ..,\Jj.! v_ljjjﬂg..»‘ S pde Jde f‘)b (VFY) . s 4&‘&}) owo <Muwﬁa <\IA) cL)L:ﬂ.;JJ
JAVY V0N () V0

2228-7744 © The Author(s). Published by University of Isfahan @. BY _NC

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0).

g 10.22108/nmrj.2025.144619.3167


https://portal.issn.org/resource/ISSN/2228-7744
https://creativecommons.org/licenses/by-nc/4.0
https://doi.org/10.22108/nmrj.2025.144619.3167
mailto:m.soltanhoseini@spr.ui.ac.ir
0009-0000-7206-3594
https://orcid.org/0000-0003-2803-8265
0000-0002-8747-1475

VECF OV) gl o)l cpgs oslod coas il Jl e g 23k Slidos /108

Sl 530 Ol g ol i 53 05 gass ¢ filase &S )5
S Lo (A8 e oy (s w1y (6 rie aonsT
JL3 55 Olejls 2S4S (g Sleads b Jle
Ay Sl flae gl gl g SASe s el ot
a e Ablo 5 S e Dy o en IS,
Zhao et ) b e Wiyl il o g &b gl oyl
e 3 LS S 4SSl LIl (al, 2025
o gy oy P 353 03 (5 3 g o0 I it LS
23 Geipr L Ul 5 o0 U e p sl pled
slaply 5 sl glatyly) o slazrl gla S
S oS i B W o3 Oladl s 35 (58
Sy 7 5 b Ol e 4 Olajla (0 2SS
oLl SUds a8 oo 51t e3lisl plp 55
&= 45 (Ozsomer et al., 2024) A1l o A
0L a8 63 5 B35 538l 6 ¢ Sy T 0 ks
RO DS IR - PR MOV SR I VR B0
plomadl cbdd 5 515 ) S Ll o\@T bk 5 o 5ol
Az gl ol LS e Lot 1y 5 Sl ol s
5 e L B s e Lol (6Lds s Ol mr 1o 5 5 Les
sl tler el ol o s slae ol El
P St e E PSP NS P USRI S
raekals g wsads (gla e a1 Olejle sy oS ol
\)w\)b&|6\a—6\qbﬂgs)3@@..ﬁj@v§)
S Ll Ol jle i Coaded Ll 5 o L 65,8
5 b s Jlal Ak 5 (6 e Sapraal i3uply]l
el 5 Olelw sla OLS Hlcale o ol .l ol
(Aman etal., 2024) 5 5 dal g plazl 53 Hl4L 558
L5450 5 psge 0509 SLis 9 055 e 02

OlesS” aSd cslaslnlis Sl U (s)lod i
el olaz| (¢ K8 5 el | cline 1 (Glokiomy

= . . . - . . . & .
(N Slo sl ey 53 5 o Ulgea s

-

A0Jio
452 Gl Ola 231 slasBl o 3T i 7 0 )3
oS 53 Ol Sl detir oS ¢ 25 5 (slals
sl s a5 0 eSTel 0T Bl sl
ol 31 5153 (o b Sl 0k ok Lina 51 (glo3 28
eslaze! caible (53 5 (glos s .6 s dbile L K,
A 0T 153 A S Gl T sl S3lwatn 5 4 25
S & (Azhar et al., 2024) uS” oAby g 34
Ol 5358 0 (A LS St b 6 s (92 )
Slolibl 03 54 Olajlu a elerl Slo w5 SDhalas
S ol gkl g iy an o IS T, 5550
By 3 ol ol 5 plad i, Ul g e
A5 085 1) Olejlw Sl el 5 g DL Oladicsd
<oy sl As, (Nascimento & Loureiro, 2024)
Js25 5 LS laale w3955 (2505 mlw 53
g S e el ozl O3 e sl S
Sa e a8 ol wlas b e 5 a3 A |
S 5,5 53 Jama 5oL Ol b3l 0L 5
Sl Glolr Cy a5 5 5 gl 5 e ¢ ool
(De Meulenaere & De Boom, 2024)
WS 5 —me 508 glads 2 (oo o LSS
oY K B glacaly, 5 laub SISl
0370 RS 33 iy S5 0m o8 il 53 15 Ol
sla oles @_:,,\J_i: 548 el glaSs Olea
PSSV Jols Olajlw L 855 5 S 8
A g il e sl 53 (B 0557 O gomen OlaSl
(ol oo 5505 ST pebaw 51 VL &Sl OT 51 g s
5 Sl Sl Gas 3 ad; 0T O Ll
Maghraby et al., ) 5,15 2w ,d5 sla o 5T 55,
el 5 ediS Elblos i e 55 3 S0 o3 (2024

S Sy 5B 5 Ll gl B e sakel slaarle e



VOV / O, 5 0l 105/ s solKal 3 Ly 558 58Kl S pils Juko 1 b

ol ls 8T8 sl s jon 3l gl S 53 S
SLa i)l oleiil ible (ks 5 Soo Sl
oSl ) Ko T b3l 5 Sl 5
PRS- U IR NP PSS PJIN I PRy
e s sladow 5 gilame ol
S s s, Shes Sl as s, ol A4S
15l Lad koo § 0595 (S55 3 bae S5 3T
5oL i (o e upp o & lalins
{(Nanjundeswaraswamy et al., 2025) & ; s

=13 S e A s sl i e s
s (5505 SO 5 el il L pelels
s Laplr 5,5 53 L ol8al (65l 55,0555 00
Blo o (51555 50 58 Ok oS s L le g8
Jyo 48 Conl )l5Lo s sl i 5 (oloil (5 s
S e O wle s S 5 05,8 o S b,
L g2,y 5 (ST (g smen dlss 0 Gl
sokazst L (@ Somtn i (113 4 Az o laolSsl
o) Bleds ash b K i elazl Lt i
SLasysT 5 Ol iy dais 5 baale oy O3
led Sl o535, Gl g I dre 5 e
Lsl (Kunkel & Biscaia, 2020) 3 3-& oo Oladig3
iy g ey 03 B3 n 2l 5 )8 Lk )
O ol e ol atig bl 5y CosMie 0L
(=l Dbl rampldl (6 ) (505 Sl 5o
(SN Y e sla S o 5 olazm| S L
CtIgSS 5 5l g ol B oa LS 3 Ko
o L oL S e iy el Bl
goas (S Sy pde dilliadigan by i g cpl Llgn oS
RN R U BT YRR PIPRLIP
At oo L1 Sler 5 e oo 3 3 oKl
(Alghizzawi et al., 2024)

Oly 5 Olor 487 25T o @l 3 1) Lo Bl
503 0 T 58T s S 4 ) a5 0 sk
2B350 sl 5 e jle g Sl bas) - ple 1
(ol ol 5 el able low oS <
0Bl Ol LS, slaas¥ oles 53 & (glaslo pu
ol (S5l amala 3Lgs 5,550 ¢SS5 lsl
Ao lga 33,5 s, (Keller, 2025)
S slatalsy 5 sl Lty 5l 6,55
A 3y ez ys 8 5 G el 40
Olsoay Ladd as Lh5,5 L5 ely)o A5 —
31 (1 5 i S Ol Ly o 1 Sl
s blele s oS (La o 3Tl Lo )6
i o A Olslgr 5 Lasl Ol &S i gla 55
b 250 5 2las Sl e ol Al o7 aalSsl
> 4 Ql_bl,;,l,rl_g S s g deas fiwe g5
SHal Sl 5 T (gl 51 el e jle (55l
TUENT ) L35 g0 sl 95 5 Olylslsa 51 555 dmal
5830 Caa &S (¢ e 3 (& Amirouche, 2025
Ol o 5 slaloy OV o8 (6 00 53 Ddday mex
P PP SN G I S B G [P N
lgSas Obbslsr S (o Jme T pp S
S5 Sl (ot b Y guzmes GBS 5 e
slabo Solom (o by 5 (Ol ja L oS Uil
55k 4 eleml sl 55 Slulast 1 41 o
w5y Il il o (6ol gmem Ca92 ol 5L
SIlwila, ¢ 55 9 S0 sla S ey e oS
S 15 g g2 ol o155 e 3Ly ol oL
AT 505 @l 3 b e 2 S e
=309 45 ¢SS (Pohlmann et al., 2025) uS" .
Jio Sl SOl i (g ylslan (’“"“?“”;‘ FFRUR SN

6l 5 8wl lalgn o S3L &7 gl 6545



VECF OV) gl o)l cpys oslod coas 5l Jlu e g (23l Slisioss / 10A

L5 355 (5laarl b G Sl Ly (5lame
St Sy (s Al (68T S I3 0T ply
Kuter, ) 4ol o (51531 0T 6 pdycnaT 5 J 58l
Sl B o (555 s g olere v 5 op b (2024
Ll OT Lty a8 ol Vi 5 L gy ety
(Sl gl 5 g 3lmdiadl 5 cp gl (2 1L
03 Glbe (o a5 S pn 5 Sl o Sl
Golans ol 51 4SSt ol Cialoies s
2w slis 53 Al g oo (S Clabloue dilliad ga
slazel (S ol 1 0L 2o (5)laL s Sy
5N 6y 5 AT s 4 1 OIS e e
(Kimetal., 2025) .48 La> | 5 5 eloz]
sl il 51 sl elam| OY 5
(S5 S S din Ly Sl 53 5 d5 Sle
== 3 L5 Y g da o & g ] 55
LSy ol g wls cla_.» (slal ladl s
sl 53 35l o 2l iy 9 Jlw | OLb L
o S b 53 (5550 4 S Lol oS
s slaply 53 on (o b b sl dan g
el pline (SolS Lk st
Iy aelBal Cil cCnele s ol 3 5h o oo
Bl 0350k ol8 5 e L B 5 5le n il
23 545y pabate bLisl s oLk clas el
25 ST S Sl 4T Ll e e
W s Sl s ((Jiang et al., 2023)
o dS Sl Wy o e Slusl s Oyde (ol
Cesr g ply p gl o oS 5 3La5 55 (Slime
S0 4S w8 DM il Olblie a3 43 L,
33 2l d B 5 4SSy Gy 5 Slesely
o olsie Gl 3 55 Lol o5 !
5 Sl Sl sla,lis colylsl sa

e 55 A e s Sy e 5,28 5o
Sy 03 g o (Al (65l (3L b lies
50U 05 Sl glodamy 5 4Vl (g)lens Jol>
5 Pl SLbL (e 5 (35 sy pa 0T 55
501 pde LSS 5L c0lylslpa Ol s litze el
JU Ty L bg olams ol AS o0 olads 5 ansl
L Gl 5 J o (Ul 5 oS 35lu g0 0] (3 50 4
(308 40 3Ll 1S )l 1 5y Slaatie
Jrize M8 5L 5 3T o 3550 5 Lime Sl (1Y
w8 e sloul 1y a0, G S ASLs KaS
ST dbads (S 5 (g e s s» (Brand et al., 2024)
lastes sLa & JlacKS) sl L3l ;a3
L kS g ol b sl gl 54 et
33T3L (G s o a5 0 35 5 by
e 5 835 S gp ool (5,8 S g 5 lne bl
3 b s O (B! y 15 or o8 K55 1S 5T
sl ol T 5 el 5 olasly, Jl=La S
slagpl e daear e AL AL e lasles
o 03 Ollalsa B 53 1y Ly s O ¢ Sad 1
(Brand etal., 2024) & ,Is
O s Baalsas 2555 2155 Jarses
2 slalid 5 O me sla S0 3 pslibe i el
S e g A S sl 83,
5 Gy L 39 Oln Sialasl o 58z S
4 ki SLBLS ISy pe 53 SISL L (65 Shas
A )l 8 adis 5 me 53 1) Ny See g e Al 5 e
(«§ j—ws == > (Ristevska-Jovanovska, 2024)
a aS Conl 63 ey 51 B ame ol S g
s oo Comnl Y ol Oloe gt (Sialen
L Sisuplddl 5 s oy Olos Cblinn o7 (14 S
PSS ol s (L, U a5l s o s



V08 / O 5 0l a5/ s selKal s L 558 5Kl S pits Juko b

s 55 LlasS 4 Can s o (S U]
(ol S Lo 4 5H0T a5 dalosl o L o sa
LA ) L S ey G Dot GBI )3 Sy
OF Y OLSen 5 5)) A5 o
St Jolo Sy (GBSl (6,8 S b
LIS 555 gy 51 bl 3l g OT 434S ol
e a el Oy 3950 SL8) A& gl plr AU 20
slaylis 5 labu) ool 4 S ke IRy
2,8 oy spalol 5 (63 paly Sy ke gl abais
(Pl 3 6 n) O 5 o8l (ol b i 5
u,e}p&,r\u‘@m&‘f;\é\w@&p
Y g A Sloply (b el b a5 45T o
13Uy 5 O3 glsads ) p g 5L S5 (B
3 S 35 IS o ST sl sl 55 4
Srs 0355 e Cilliue i Oles b SLalusl s
T C a0 (S50 ol 258 0 5L
oalS S g alazel o 0T A 5 455 0
OFY OS5 oUs) Cal Ol lslga (g ,l505
23 01 a1y A 58 Sl )l slaas po
El s 5 oKl a5 S sdalin yla i
(silome sbds bl gla 25715 L Olaylaw
L o elesl ppa U aS s e 36l ol
WJlis (gl m 65,05 sl (glabols il Sn 5 i
Jyol 5 (538 o 1y 355 O g 2L S
A SBAS o eaST o Lol il ealgs Ly O
2L S e plae S5 eSn b Lasle
i 4 S Sl s Sl

0 o&sl Cdliiwo ol 5 1y Olylslga oy 5,lsb

S b G Glaailis i o3l L5
(\f’ . ‘)|Jj‘ ‘_g..\.«.>\ 9 ﬁ-‘?) J}.&Gﬁ
bl laply 4 35ue Lo o g SaisT oy

2 ply 4 oS il 5 8 1 8 5 s
LBl e b er «slize (L5 LS a s
9Ok e ad 53 0 51 (b sal LS 4 il
ol 458 o a8 3 8 e S8 Ollal s
L ale e odr (= L Bk dnw s )15
Ly 5 Sel W d al g S
33l S aT ( So LSS o1 o8 e (slias
e g e g slazel dn gl comT (I lg s
OF Y OLan 5 ol ol o8l e loz|
et O3 0 5 04y (5 3 Sl 3y oy
By melgr o3 kel 5 plliae o sa D] o
s 3 OLay o 5l i a5 (galus  6ils gl
a5 S o 6 S o st (3555 slaole sl
059 el A8 o L 1) (sl p SIS
o By Olds 5 L 8555 sl
35> uijﬁ("—:ir‘“ﬁ))wﬁ‘&li‘&e-@
R P P I ¥ E O Jarp
LB D5y 63,0 55 nl (B Lol A Ol
o ot 05 oo s Slamar 63,505, L L
Sl el i Ly sl &)rﬂﬁ 5 St
4355 p s¢ie (Stanghellini et al., 2023)
il 0T 348 Slecurd s 4 Col ol (i
3oL Lo sdxe wlas LG H5 (8555 Olejla b
Saleal 5 ailize sla b3,l L Laply canl>
S SNV LNV IR BT R P
IS dls5 5 4 slSS 3l 558 (e pe (53
BE Lsalf_wb al_fja 2yl ol )J\f 94 glae
Ll gleiula b o 2550 Sty el (10
Sack Olajen Jlie ol 0358 (S 55 Sl 55
Il e03 5 dos | ()l S pp 4 sy
35 S s i b e ST leranad 5 Loyl



VECF OV) gl ol cpss oslod coas 3l Jlu e 5 gliyl3l Dladons /19

Josle a8 Wsls QLS 3 5 g3 55 55 (VFrr)
Sl slg ploe s 5 5 il oy s
Ly osr G s Sleile a3 Ly g
g b e Jale a5 el Uiy Ol s
Olgean s pau riliskezel 9 0 5 an 054 )l56
lods Sluld &, 555Kl sladaly

S P9l o Lol 0L 15550 ol Edy
052 (2ladoaly dil5 o 0T 05 5 prbos 0 s 5
0155 lasks) Sl eals) ol (s )lsly Cuas
1y 2Ll e eSS 5 08 WS s s
iy (o) p ot Slallls (S Sk adls U
Sl Ozpan) (s 5 (ames Jool o oy
sl ,lis @ig.uj o133 95 (8 el (al_i'.w})'
a1y (Olasi g shaze SilHlsl g oyl Sodaols S
Gladdos 3T 5 o an has S Lol tiles S
4S s slaelal Sl 3 ey ol s ks
s 0yls jablae AlE 5 wleol by sale
ol U g ge 53 O0F e vl (gdiamt 5 [2d) o
5 o Colanl olacs ol 201y S yg o el s
Sy pln s S blie J 58T (o) (oS 5 glan S0
gt bl Gl e 2 GBS i
ST Ol s G 55 p o) S Ao
Slab )y Caslian gla)Lis 5 mer 563 2 Olulus]
LBl sy s s s 45 ST o Ol
S o laend 51 515 (555 lael&al il
P} 2 4SS L ol s gh andllas 5 op 9
S 351 5 sl G 4 505 Lol
9 S sl byl s mnly e 3o Ol Ll 52
33,5 A 53Uy 3RSl ke 53y o 2
osle nl U8 5 68t sl e ol )Sal,
(Hsu etal., 2018) aas 41,

Slacs S g LSSL L e g5 53 o 6
Co e &S )5 i g a0 (Sluls sl ¢ 3
sl il S sy d peodalin 5 o0& 5b5 55,
B OS5l 6 (6 a5 Kinlen cla, s
%Cpgf@\,@\aﬁﬂsuawm&
S 5 g 9 Olylslen ‘Q‘JL{AA}A;;@ 3 585 Olo b
Saeed et ) was oo 1 3 oolazel o g3 5315 Gyl
@@ujt_@:‘@;j;ﬁglww(al., 2022
2058k 5 OTOF LS slal 4 maler 5 sbu o
S S 9 Ol s s oy g 457 ol (gl T
SRS LS s 53,08 e Ghlal 4 ol sl
.(Eisend & Stokburger-Sauer, 2013)

Greios Ly s e ols R 5o 5558 s o
Sler (1749) O LSn 35 cmwlagb 35 552
Sl oy 5 sls ( dble (6o Lely
LT slaaml bl 5 . s jod 5 S35 55wl
WS, 5m 9 o) alS) Jels 6>J§L‘..c sladly
SLbLs b 5 Ob i Ss\gjii),» W by falS)
Jols s sladly umman 5 g (L LeT,L
(lu\_;j ﬁ)_.,e: ubjianaZi) ‘(("UJ’f j,’_}"'e: QMC..M?))
QT ﬁoj)ko (3 Cj_]a.a ((-\_;J.: 4 Q)ﬁb\—oﬁ&\!) 9
3 (ol eslanuh wolash fold (g ks, sladely
Sladaly Colg s 0 (sl g,y tals)
Jels) e Cablge 3 (glo 28 55,8 s ible
S el ] (} 6—’3‘? ‘U“;L—i cj_é.l.? cd.i.»u._?
OLES 545 G 53 (VFAY) (6 ot 5 5 5 slogh
G a b 53 d T gn O (s lwanslg s
Gl Ol sean U p o pr S0 5 Sl

Gleaxl 5 Lo Lleds oLulis Uy Sy Sl



VOV /O 5 0l a5/ s sWelKal s Ly 558 5Kl S pits Juko b

5 Je ol (e b Lo o 5555 S Sl e
Calides slal 4 Ul g a8 5,luS s 6l sy L
(Lo s n g 63313 10 55 850 53 ey
il 53 0S5 S 55 e s
s Sl L G e (Gl (o355 slaalSsl)
S e S b e 5 el
s 5 CohS 2350 SalS i 5 S
3 et el Ol e o 53 i 5SS
B ah gy g ES e 53 ¢ sbse p) Ja B el
) s S8 Sl S pde Joe &Iyl bl ings

.ﬁ@w}ﬁd%\ﬁ&j‘)}ého&il{)s

b 9
b gl @S oab ey bl
ol el IV js a9 Sl a3 Caale 6l yls
(832l Gdn Lol g sl
o)}_.pgjg._w\gu{\@_;,'\daggﬁmﬁjl
33 eddoslizl 5,55 5y eomen Lol ol | > Sl
5 5D S bt 55 3l 3lesls (655 e
Jls s ol 53 0B S S ke .l (y S
5308 bl s gLl Sy pde o) - Olaass
Olaaiie 457 5 5 (il Godiodd 4y 2555 slins sy
laagh 5 oo ailw Jlw Ve Glyls Blus
oo 3 aslas gl sl 3l Ol (6l s g Lo e
Al U 4 Laae i osliuwl dabts (5,5 45 o3
gL (550 2ol 65 s OS5 oKl
A s baslae & V) L aS b aslsl baesls (g ks
bl it L alan Goiond )l )28 8,13 ¢ La
By o)l Jols asliae Jol OYIGw sy
2255 SRS e S Ll s )

Sz oS 555 slaalSsl

Ay ALK g e O M55 el 5 53
A O Bedss 5 )5 sl 5l o
5 Easn e Jalse S (SS Olge (G Sl
ol O gy 55 Lipss ol oy olazal & ey
Lo el 5 s sl G il L S
3 ol s e oh s b Al
33U S Sl o e (gl 1y AT,
iRy 3 S s S Al 55 seelSal
(S dalsd 5 (6B slal Ol sy Sl e
o Sl iz e (SIS (sla et L £l s
PRI ,@;urﬁ,@t_:w sla,Kal, syl
LolBsl 08U rolaw 55 5uly S 16 S
ol B 5 40 e L&) jluais; 5 5 AL
S5 s B s s Oljle osTol
.(Escher & Karner, 2025)

O g 4L ¢ golassl ol Hls Lais &5 5 § amn )
35 Bl oLy Jale 5 LS oo e sr
) il Ol g Ao (58Sl
&S5 LS o g | Olejle Ll g ks, (il
2l GLa A plalid oy oyl (slaady s 5 ke
98 S sadis Cole gl Sy (o e
Laol8bl oadily S go 5 (5ol oy 008 Ky
23 el S Dyt i mal 35l Dlgr )3
sl cLACL:g. L;)'L.ﬂrLiA.a cé_i:i.\_;'j{ slas .l
LISy (S LSS g 5 elazrl Bl e
sAe g ool e Copa U plads 4 ol
.(Razavi et al., 2025) 5 5 al

S i U S8l Sy gl o a5
L dos e (dla s Sl sl il sy a3
Sl (05 SladS 2 5 o Sae 3 edidy



VECF OV) gl o)las cpss oslod coas 3l Jlu e 5 gyl Sliioss / 19V

:?L@%‘})b&\f&f&jﬁl{d;}b.\
b 5 L8 s 5 ol ity sl L -
5 FGaes OVl b bl aslas 5555
W8l A5 L bl s Lty i 55L55 T
(e (gl p taT Cwd 4 (6 5 Gres s Lk L;Lmlf.,\.la
1S o et 48T dd o OB ASES 5
3 8kee 695 58 o8Bl Ay Sy g 2O

Ll ol 51 el e 53,108 e 5T o Ksl

(ilwldin) (g5l sunan .Y

335145 52 5 s 5SSl sl gy 6555 (6l o -
R EO P T I N I R S
R O e T S L PN &) Lg)}TCQ.? o513 o sls
S s ol IS aS Ol geas a
)JJ_AQD_EJ).\JJ‘J Cl_‘au‘ b Laosls J:.l:r.'\')‘ﬂ_.v'ﬁ
6ﬁ}—£3'4a£)u.:j>é'l§'cvbb;wﬁarﬁbba)f
ey ba 25 S5 Sl el

WSS 5 4 alae e 0ils 5 ¥

i baslze (l_QJU\w_;LML::-l_..mJHe—
L aml g LT 515 oils 8 o8 s’ es” s
JJMCW‘QLQLAMWEJQJAIJQL;JE
LT 5l g ds osls ulfub)JwLmu;)g;_af
eyt LS| s LT 4 oS au b b s a5
03 Pl 4 L L Sl 0k Sate

tdee dtaﬂﬁ.} )\ oalan! ¥

33 4w d5Lal (gl (I US 2 l (slabens
UMQ‘?})L@JT}‘}-LJJJLw)‘LszLi)UL.;).F
Olaises a0 5, 5L ol i S5l 1) 5 5 (golasi]
Wy S Swl Jde Calises glaai b5 S eSS

LIS e SN Sl 5,8 5 s gl o

2Ny G5l Ly e glaail g 5 slal Y
Sn oIS 555 el

Uiy SRSl o e fge sty <Y
Sien IS (5555 lelKal s

SRS L s b 5 Sakely 5l -
Suizen oIS 5555 elSiaL s &

Sl o3l > lag—wl Gl—e
(LM 2in b ghtedas s 08 S S 5
oo, OE LSS5 50 35 5 S 5 25 Ve
0 N Sl o gas 2 ) gataa Al
GHMZ WY GL o HEuSO Jolss gl joans
s osliul sl g 18U (F 5 (g gome

sty A5 ) 03 GOMEAS a p
L oaslas) a8 baosls Juow 5 o rlfquf
oLl (3355 (lolil Olamainze 5 Laolal Ol ke
o) pls gLaesls L ST U i e s
Je) ad sl alie 5 A () o (ha-Lias
5 sh e LBy s 03 S
GIISAS 55 e i Al (s
SHlS sl e s oS Ty eilie ol () g
ESTyal 5 0L yda L LU 55 A0 5 (ol pd 5o L3Le)
Sl Salens (U 58 pame (40 51 0L 2l
e 5 el 53 Ly 55058l Sy pe ol
Jool58) 5 3mea O i 5 (6555 S et i L
Sl (daly 5 Las aly 5 gladstde oglae ) ¢ e
5 J=m o A S L WS b s
W3 anlsl (k5 pLil 4 Oy b St pslike ~SAosl

G bl Sledbl DL 5 Lo 5 (e lisl
slin 5 Laaly skl clslul bow g ) S (gla gy »
s bl Siasg b sdomn 5 filise (sla o5 5

NE R



VY /O 5 0l a5/ s selKal s L 558 5Kl S pits Juko 1

il Sl dzle JL YO 1 i 8 Y 5l
Lks,- 6)14'&?“‘}—5}\ LY EPVR FU PN
s e QLGS |y Garoes
230 (Gl Sy s Jie )l Wil

el ol 43\)\ Y J)v\:- BE) L‘;‘jlj)ﬁ Ls\.hag.j:b.

WMJ&L&\?TQL&)O\?MJF

asl

Sy 05,8 Y 53,0 54 Jels 08 S e S Lk

YOLSH&:%J_&JFQLM\LS\Y&:{JAJOI@TQL:A

G 53 OB WSS b (o, dal pi -V J sl

Table 1- Verbal evidence from research participants

&0 Aol slaus” SHUE aaled
0 5 led doliae Som ot sl | - elaml Ol ST 5 Sy m oS e s Sl Ul dob S e
sl asls o5l Ky o9 5Ll
4okl dolas sl S g g | o5 S 51 oal Ly WIS o 555 drale laaal g 5 L S e
S ol Olb b b Il Ll
Yol dlas ol L 385 5leysn | bl kS sl o5l Sy sale 5 a5l 5 (s 853 i Dy g (s
S o0 )3 6 i BLS
Y oled doLias B Coltal b 8 5l aseie 351 al | dS e oslital A5 Colal 3 i () 1 padedie 3l 51aST o lolKsL
A e 1 Ol s slazel U5l 5 e
% 5 les dlaae oyl 5 bale Sy | Lo 1y o8Bl Uy S ga Wl e bkl U sl i Slads Syl a8
S LIy Ly S s Sl 5 03 S T
Filed i>lae Olblee (655 (slaesls Sl eslamal | 5 A IS Josle (3-8 slaosls ‘5,)TCA,, G bl bl jlo, sl

Clasl 2| sl O gn glaael gl 2l 5 10

L amelr 3l cmlem e ol | st glac s 47 o lael8 sl

N A oo slos S | 5y Dbl 3 S o My (e 2 55 s coin g plal OIS S5
S o

¥ led doLa Lael Iy St | pedaw a1y o8l 4 (611305 O Ol 5 oo bl Sl Lol (stas Loy S
oS o8l (slaaal 53 Laesl il Zubh ) s Gy b ol 515 2 65V

235

V5l do-lias oAl iy oy pn B | A Cysn g () el SN g ey 355 oKL iy 2B

S sl Lael Ol 53 (6 iy Gl ples| Al g5 0 (ST 187 5




VFoF (OV) u;)_L.v o

)Lo.:-l f}é a‘)w c(..&b}'lgr Jls tup:}: U’JL__J‘)L CJLL_.E’J/ \o¥

Table 2: Selected, axial, and open codes extracted from interviews
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