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Accepted: Context and Purpose: In recent decades, tourism studies have focused on well-being and

March 15, 2025 prioritized the study of tourists' well-being to develop tourism and create pleasure and
Available online: meaning. Therefore, to better understand well-being in tourism and improve tourist well-
April 20, 2025 being, the aim of the present study is to identify theories and models for measuring and
improving the sense of well-being in the context of tourism, as well as to identify their
dimensions and components. Design /methodology /approach: This study is a descriptive-
analytical type of research and qualitative-applied study. Based on the research objective,
using the PRISMA model, 83 articles published in the field of tourism and well-being in
Scopus databases were selected for systematic review. In order to examine the theories of
well-being involved in tourism, the qualitative content analysis technique was used.
Findings The most important theories and models include humanistic theories,
psychological well-being, self-determination theory, social well-being, the flourishing
model, authentic happiness, the PERMA model, DRAMMA, DRAMA, the integrated model of
well-being tourism, and transformative experience. Conclusion: This study's findings
identified the most important models and theories for measuring tourist well-being. PERMA
and self-determination models are the most used by researchers. The DRAMA model is the
newest model, proposed in 2022. Due to its comprehensiveness, it will be one of the most
important topics and models for promoting well-being in tourism, which requires further
study. Originality/value: Paying attention to the issue of well-being in the context of
tourism and identifying theories and models for measuring tourist well-being is considered
Keywords: the innovation and originality of the present study because it seems that this issue has been
Tourists' well—being, considered for the first time in domestic sources. Also, based on the studies conducted,
foreign sources have not directly addressed this issue. This study's findings can be
important for future research to effectively organize the measurement and promotion of
tourist well-being.

promoting well-being,
systematic review
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Extended Abstract

1. Introduction

Despite the attention researchers have
paid to the well-being issue in tourism in
the last decade, no comprehensive
research has examined models and
theories of tourist well-being. This study
aims to identify effective models and
theories of tourist well-being. Based on

this goal, using the Prisma model, 83
articles published in journals in the field of
tourism were selected for systematic
review. Specifically, this research answers
the following questions:

1) What are the models and theories for
measuring and promoting a sense of well-
being in tourism?

2) What are the components and
dimensions of the models and theories for
measuring and promoting a tourist's sense
of well-being?

2. Research Methodology

To achieve the objectives of the research,
the articles on well-being in tourism have
been reviewed based on the Prisma model.
Related keywords were first identified to
identify related articles. In the next step,
Scopus was selected as the main database,
the initial review was performed using
keywords, and similar articles were
deleted. In the end, 83 articles published in
journals were selected for systematic
review after reviewing them individually.
Thematic analysis was used in order to
identify common areas in studies related
to models of well-being in tourism.

3. Research Findings

To identify the theories and models
involved in tourists' well-being, the title,
abstract, and keyword analysis methods
were applied. The results show that the
main theories include humanistic theories,

psychological well-being, self-
determination theory, social well-being,
the flourishing  model, authentic
happiness, PERMA, DRAMMA, DRAMA, the
integrated model of well-being tourism,
and transformative experience.

4. Conclusion

Well-being in tourism or well-being
tourism is not considered a theory or
branch of tourism, but undoubtedly,
numerous theoretical backgrounds and
models have influenced the formation of
this concept and its planning. Considering
the expansion of well-being research in
tourism, the present study attempts to
present a general picture of well-being
theories and models in tourism through a
systematic review method, thereby
contributing to future research trends and
streams. After determining the keywords

in this field, Scopus was selected as the
main database to identify theories and
models of well-being in tourism. After
extracting the articles, a final 83 articles
were examined for systematic review.
Based on the research findings, the most
important theories and models influential
in the field of well-being in tourism are
psychological theories of idemonic well-
being (including humanistic theories,
psychological well-being, self-
determination theory, social well-being),
the model of authentic happiness, perma
and flourishing, the drama model, the
drama model, the integrated model of
well-being tourism, and the
transformative experience model, which
were analyzed in this article. Over the
years, various models and theories have
effectively measured and promoted the
sense of well-being of tourists in
destinations. The results show that
research on the relationship between an
individual's tourism experiences and well-
being is grounded in psychological
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theories and produces results that can
help improve the quality of various types
of tourism services. Existing studies show
that among the existing models, self-
determination theory, permaculture, and
hedonic and idemonic well-being have
been used by many researchers in
numerous studies on various types of
tourism such as cultural tourism, nature
tourism wellness, dark tourism, spiritual
tourism, food tourism, senior tourism, and
museum context.

Understanding models and theories for
measuring and promoting a sense of well-
being in tourism and understanding well-
being tourism will lead to the growth of
tourist well-being studies in Iran,
identifying factors affecting the creation
of a sense of well-being in tourists,
recognizing the needs and expectations of
tourists in destinations, and ultimately
achieving lasting pleasures and meaning in
life. It will improve the decision-making
and planning process of administrators,
managers, and marketers in the tourism
field to create and promote a sense of
well-being in tourists, host communities,
and employees. It will also help
researchers use appropriate and correct
models to study tourist well-being in
destinations.

Relying on research indexed in a
database, limiting the type of document to

articles and the English language may
affect the comprehensiveness of the data,
and some relevant documents may be
ignored. Selecting more criteria, such as
different types of articles and book
chapters, or using databases such as the
Web of Science, can increase the
comprehensiveness of the findings. This
study extensively reviewed the research
literature to enable data interpretation
and accurate and complete information.
However, due to the large number of
studies in the field of well-being
measurement, it was not possible to
conduct a qualitative content analysis of
all the studies. Future research could
explore in more depth the models and
theories of measuring and promoting
well-being in tourism.

Funding
There is no funding support.

Authors’ Contribution

The authors contributed equally to the
conceptualization and writing of the
article. All of the authors approved the
content of the manuscript and agreed on
all aspects of the work.

Conflict of Interest
The authors declared no conflict of
interest.

Acknowledgments
We are grateful to all the persons for
scientific consulting in this paper.

Leila Mirghadr, Mehdi Basouli, Manouchehr Jahanian. Framework of Theories and Models for Promoting A Sense of
Well-Being in the Tourism Context: A Systematic Review




G 3,8 duwgi g (50 by um.mg).;-uolc b Jaad
YELG1A0 Oldio NFoF lgs OV 6)leids VF 6,95 Journal of Tourism Planning and Development

Jioplas 590 1SS (g i > Gl 9 5l sl g oy las Lg2)le

O rololez zsio O Jsol gage (DO 08,00 U

(Lmirghadr@stu.usc.ac.ir) ¢lygs Saeyd g ple oBils S)Qs)f 828wl (5)1.}:3)5 o 69,5 155 6ozl !
(mehdi.basouli@gmail.com) |5 Sin,8 g ple oiils (5)1.}:.3)5 828wl (5)5..».)).? o 69,5 sl '
(lahanian@usc.ac.ir) olygs Soayd g ple sBuiils (5)8803,8 831> (50,8 gy pase 69,8 JLsbiwl ©

28 HBriwmy© obaijle s&iuls : bl

d 10.22080 /JTPD.2025.28467.3961

:\:Aéli)_) é..{)lj

038> > PEel (LT YA

OLS3)S 2 s 9 03 Syatio a3 1 6,503)S Glalllas pusl dos iz 53 1838 g dise) 1oy g
o Sl jolaio @ el by -l 0315 4B Caglgl liso g 3 syl g (6,5 dags jglaio @, 1Fel sidul YO
Unziow oo g oy ylas (olwlud pols Giogh WBas 5,8 (i 10 15l g (6,503,515 (w0 il go,6
:UAMUA:I(J:JSJ Cawl LmL',T GmeLéJéa 9 Sl U_JLwLuiJ Orx0D g G)K&v.\)f S D (S g o> ;LB.J")l 9 \Fo¥ 0.’.3)9)-é W\

(a9l B30 (slino o awl (63,05 g 4uS dalllan Sy g ulexi - bwogi slogpiagh gl Sl gl ol
ga95awl 815 (5loolBal 53 (i 190 9 (5,5503)S 8595 43 630 piuiie Ao AV ow 3 Joo 5l (5 uS0,00 L
o S5 516, 50)8 55 Jusd Gl o2 6l )98 (s solaie 4 2 Dl siwpllas 9,0 (sl
o2 sipge (LSl .3 Jul=i MAXQDA 5815 5l oslatiuwl b esls Gugaw 303,85 e3latiuwl (a5 glgizo
a3 s S omsings &yl (s luboly) i ier WLLSulul lady,las Jolds ladse g loay las
o2 & ya «siam 19 (5,50,5 Az LSy o (Lol dlaslys oy Jo i Juol (63Li (2868 o «eloiz|
i iz glbalal g lodse Guipge lelid 4 e Glegh ol sloadl blpii 9
bowgi it ¢S5l duylad g 595wl (s Somsidzgd e Jxo o ol I a8 3938 Sis)S
Casols Jus @ g 03 g lao YoV Jw 5o aS Cawl (Jaw (53032 bl)s Jaw g9 036 oslatiwl ¢libsw
Sl o2 303l 45 gy 30lgS (6,88 )5 (i 2 S| slad e 9 Dlegidge oo Sl S Wl
Ul lod 3o g s )95 (lwliud 9 (6,508 jiuan 53 (siam 342 Egud90 4 a2 :lol g (5 yglh . uwsl
€ 91590 il dwy 0 a3 4 S|z 1394050 Slaeld pilo Ghagly sl g 9Tes Olgicay S, (i 2 Lo 65lgauls
ilio 850 010 (slogsunr pulily Gaizan ol 45855 )18 dzgi 390 IS golio )3 s wlgl sl i)l Sbn)S i
~olab sl lgie el ol 5l Juolo sloaidl . x5latsle,0 9080 ool 4 prilas jslbody 45 52> TS
il Cgsal 35l asl Wlisssd gl S3,S i jgr pue £185)] g Gl Gido,il s Soplas 59 50 f( s 42

Fo0b (5390 iJgiuno 0ungs ”
Basouli@usc.ac.ir :Jaedl S g ple olBlisls i uysl
AFIOFRee :al

Cawl Glygs \_<.|.b)9 9ple ol&ils 23 pow 9 P9 835uug) 8,9l g loialy 4 Jol 835umg) gJiSb Al ;I 2o dllio ol

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W



mailto:l.mirghadr@stu.usc.ac.ir
mailto:mehdi.basouli@gmail.com
mailto:jahanian@usc.ac.ir
https://doi.org/10.22080/JTPD.2025.28467.3961
mailto:Basouli@usc.ac.ir
https://www.orcid.org/0000-0001-7790-3759
https://orcid.org/0000-0002-3787-4938
https://orcid.org/0000-0002-7674-0772

6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

6ol g 3 JiedBle (i g P80 U
2 S Sl jemeswlidiply) 9 jexo uld
ol 3l osliiwl g 3,8 1ag Jeeld (6,502)8 Wliyiioes
ol 4 58 i ) laaylai g el
a1 g o sezmis 3 bl il el
9 4uld djo> ;5 i lxiw g W)l glo
Ll ol @l Jre e wlidpl,
599 65035 sy 4 Loy J3o 9 (6 Smsivgs
SSi3)8 w340 Glsamiaw 9 W51 aga 9 3)S ay
bl aS ol .98 18 eslaswl 3,90
@ bai8l i glosaly oo ipge jl S e
Gretzel & Stankov., 2021;) Cawl 5,5%53,5
33 6,5%03)8 Wlellas 13 (Sirgy & Uysal., 2016)
ol =)l o (Swjgr p sidoy 5 sl dod iz
9 cpog Laol)d Jao oS (glabgS au . xlosds S ,eie
a3 65535 )iy s (V41F) ol)lSon
ki lawgi Loljs Jae g (Yol V (0503 9 Caponl)
o 3 Latido lode olgicds (YoFY) ol Ko o
L33 2olao Sia)S G pme o
S slodse jl b ladse ool Jb ol
s by g audd o
89> 43 iopllas 9,0 Wlalllas Ly (w2
sope lalllas Jlo @l )58 9 w2
65035 9 i oo Aol Sletuw
900 d{Konstantopoulou et al, 2024)
9 @b ol ) gy Silotaman
Joro Céamara et al., 2024) (S35 5l eols,
Wlio 6,503)5 ple bLI) (o0 Slatpw
OLjro dzol> i jgr 9 iolw g laly dougi
Chang et) d<llao (Brooks et al., 2023)
Olellas Siloimmn 59,0 Capjgmxe b (al,,2022
folls 8855 > obialle iesie
9 gl olge L (Pocinho et al.,2022)
90 p eSS RSy
Vada et) gl 19 32965 Jslo 5> Seilatunus

4 Eudaimonic
° Authentic happiness
6 Engagement

oido |

0bgr obed Sl SwllS pogho SO Sl
o 4 Ly,85 g (Su et al., 2020) cowl ol
0 19230 Ll 8 1059, aled g (S35 I slasi
488 @ .(Smith & Diekmann, 2017) >g.
g 1S9 ey gl (VelY) g ulusl
Gl i lioly, Slosl 5> Guiisd (gl lodise;
U pggdo ol (ol » ogMle [(Alexandrova., 2012)
(50908 bl (swlivbhasols @audd sloojo>
Pyke et ) cawl 634 6315 puasi Cuwlbiw g sLaidl
-UbeS )l Olgicd logae (st 30 (al., 2016
Diener &) s¢d 0 hwogi (S jl lw
aS (ol pogao b auglio 5 .(Seligman., 2004
Spai sl Oloyai g pawigie p Uses
2> S Sl laaly ool I (o (S g2 35S (50
Flse Gus LS 5o 1) Cudio Olwlms! S8l T
Ruggeri ) 38 0 o 395 deuwgi g &Sl
(i 19 dy90 > Wldusxd s L(et al., 2020
9 "Sugsn aumld 3545, 93 4 | pogho il
Lee & Jeong.,) sles,S SuSai FSoganlal
2020; Rahmani et al., 2018; Voigt et al,,
9 93> O Jold Sbgae (g jgr (2010
slime @ Suigealnl G 9 Sl (=)
Smith &) S 50 bogy o (pazil :\gwg.l 9 LS.\J)
0 ogMe .(Diekmann., 2017; Pyke et al., 2016
O ol (g3l & ,a5 b (Foll Wool) ¢poSulis oyl
(509 JHAIE (S (g PIRR0 A A g O

35S slgidiy " Jolei lgie i |,

23 o lawgi dSutio wlisbioly) ealshl

Lee &) 5,5 law ,90lo (6,803,5 )5 Yeoo Jlw
Sl i A9y Cusel p g (Jeong., 2020
OLS)S &y25 9 03851 > Siganlagl 9 Siigae
Olellas ) .(Vada et al., 2019) sg905 ;5,05
Old=o a2y @ Yooo Jlw jl @5 00 plis Ok

! Well-beimg
2 Sense of purpose
3 Hedonic

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




(6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

YEL G190 Olxiuo NFoF g OV 6)laid VF 6,95

Journal of Tourism Planning and Development

-4l g a3 I pIsS 5o slail g loddlso (¥

e oue sl g Lk Capz Lo
Sz Sibs)S

g Olusl ¥

652,843 (w2 pogde Y/
3 i (PoV) oLas HblS s @i
(0> dgalal dbgae glail 3 (58S
Ngdso i owlwel g GElibolg,
ol 5o SisS las=s .(Camara.,2022)
L -(Nawijn.,2010) 2538 313l |y Saigan pogio
LSS i slojbee doses Jlo o
b GhyinS Saigagl sl g Siigae polic Sy
9 Caoml (plplo .(Rahmani et al., 2018)
olgeas L Sa5S mie (YolV) oSy
Gyl Sia)S Sugeglal 9 Siigae (i o2
9 o > .(Smith & Diekmann, 2017) 135S
bigan by, o iy 39355 Ol (VoV'Y) ol Sas
of JWis 40 9 OI Il O)le 68033 5
Fabgs Feude dable Ftulwl Moyl Olis
Demeter et) * Juso 9 %pS oo déble
> Wgellsyl 1wy ezl (al,2023
9wl (pasd M) 9 (S35 lime (5SS
Acdlol V3,9 (=8l 595 @8 ol Gl G
Mogzg Slpl dags L bl A olsgsis
b elaizl byl g " Jols ¢ (l0gSuidgs
L Logae iy =i a5 olewl;l (Filep et al., 2024)
Huta & Waterman., ) Cuwl laiiye '@ ows &3
kol pogio Cude Wlwlws! b adble (2014
adble (ol 2 oglle 3l Sigae Dl
ohao plojee b J&iuwe jobo 4 Algiso jui (520

® Flourishing
10 Self-connectedness

11 Self-expression
12 Self-actualization

18 Engagement
14 Social connectedness
15 Sensory gratification

~0lo) Sledun j90 pogaz > (al,2022
Otz oSS i o WSiude ol
503,89 [Sutio (uulidioly) Silaiw g0
653,85 Suilasiaw 9,0 (Garcés et al., 2018)
Sl (Magano et al., 2023) i g0 9 SOl
lwlisd 4 St laglas zuo aS ol ol )l
i Gl g Wl gleay,lal g ladae
ol L U.«:>|_>)J wplplo ol 4.«:>|_>).u )iuu_))g
sz (6 8i0)S )3 32 ngolo A4S £ gudgo
O)l> Ghemiaw g (o2 SoblB (plaghy, 4z 4 g
G loglhegh ) jSaie JSib 4y aS Sl (se9090
llas B S plgicdy g oauis wislyy of
L;ugip 9 Olool M )'| 4> OT ol C)Ja.o
Ao s @ 65035 )3 i Suelo
slodse g laaylas 9lSly g Julxi &gy
"o oibig) 1) SSus)S i sl g Gleriaw
slodso g logs 98 (lwlids 4 5l erlpbo -5k
damgi )3 ueSU aS 588 )3 e
Si3)S i o £l g Gl (pgeie (iaale
Fr Sy sl ) rbio o «uwl 039) 350
Ol Gl 9 (5,800,832 sl pggie
Ghogly Dao polul Gres 1 iSe pakde
i 2l Rlodse g loay las plwlid o) Gy
&2»)9) 3 aS Sl Oy Olellos Guwlwl o
O Sb3)S S ser sl 9 Lo (pgeho
-fwly (2 o pole Guaghy eplply wawl abls

ol 23 M & 5§

oue sl g Gliaw gloy,las g lodse ()
SailplaS 83,8 (i jg

! Avoidance of pain

2 Comfort

3 Positive affect

4 Enjoyment

® Low negative affect

6 Carefreeness

" Realization of one’s true self
8 Authenticity

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W



6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

Suwigae g 9 (Land & Michalos.,2018)
3)90 ;5935 sl @ (ol g (Garcés et al.,2018)
r ol Jo sz )5 35800 18 eslaiuwl
Dillette et al, 2019; Neuhofer et al, ) & leJUas
23 a3 Olsiedy | ol es o, (2020
e Olallas Gle )3 iz i8S LA
Bosangit et al, 2015;) (uegh @ids
Chirakranont & Sakdiyakorn, 2022; Wilson
olgicaw I, Tblse 4= (& Harris, 2006
ilplio olaid) S Jlas 55 Sigaalal (S 42
O (i 30 8519 o )led Gasbid Olwsl (o)
Olddzs (y9jdlig) ABle p)de a5 s
390 53 @93 pac Ligas g Ligaalaal @ (55,3
olizen oojly ol ilwdldes g (5jlwpgpto
i85 )90 (5l gm0 32 Uy paizeen -l (B
b 6,503,853 i o) ) 39290 paolio
i «Swigse (g Usio V)3 plgie
“Oloy G (0D i Swigenlsl
D)2 9 081920 dy2d (5355 S il
@ @lite Wlellas (3 aS 5,5 (gaudiws Hlslize
of Ui glp b 803,85 e 851y sl

dleasd eslasiwl

ey (swlibygy ¥

- 4la skl bl 4 galiie Glogly 9SG
653,85 )5 ol Glamiaw 9 w42 slod o g o
bz Olgiedy Mlgi 0 Liragly Kol 9 4i8)SI )i
solio 5 (65035 iyl s el
aid)S )5 @y (5,85 slodile ohgay calisw
Jo glivo w9 Uhegly Bl pululy g
5j9> 5> oxidplal Glalllas (1 l5903) Loy
aid)S JL8 wyp 390 5005 ) e
o 48,3 plail SUlas Ll jglaie @y al
Eo090 L ladbie ads Glls lwlids
ol Lol slosls sl ¢lgicds © GugigSunl

3 Transformative experience
4 Meaningful experience
%> Scopus

Diener et al.,) 395 8, Cule Olwluws! U
5 31 oty wlans! (slimo @ I 2 2010)
sy Olellas I .(Huta,,2016) Cuwl i
Ewert et al.,2020; Lee &) gloghagiy i
i (Jeong.,2020,2021; Yu et al, 2021
2 - 2losyS bl Sdgaulaal 9 Sigae (g,
ol Cade ddble ¢lgicds Wigsa alellas ¢yl
(Lee &Jeong.,2020) JLs (o 9 pS oo déble
Ewert et al.,) =l) 9 (29>0d plgeu b
9 ok way,ei (2020; Lee & Jeong.,2021
Ewert)' ,a8Ts95 g 395 jlnl olgicay Ligaulsl
2y 9 e ol (slize 4 (et al., 2020
bl g (590395 L (Lee & Jeong.,2021)
o =i (Lee & Jeong.,2020) ubdge
S £a1090 Suigagll aSil @ dzgi bl
~y o il Qlisizl jglaie @ 9wl 03y
(Swi30 5d) Uil i iz o olaie
oldé=s (S (Huta & Waterman., 2014)
-0l sl 1) psio lez (VoV) Sigie g (J el
(V) liso (1) :205,S Ll Sugaalsal 4oy ¢als
ol (F) g Coibge Gulus! (¥) o b bls)
dable (V) wusio dable (1) ,usio jlgz g (pazed
el ) Swgae D3 (F) g Jus (2 (F) dpS) (oo
Lee &) 15,5 oy Sigan duymi ool lis
i 12 (Yol A) o) 8o 9 Guaw)§ .(Jeong.,2021
2o Swigaall G oles | GiBLbolg,
(19A9) &, 9 (Garcés et al.,2018) siS 0
9 Wgae 3=y 95 Jold | (sizbidply) (s i
Liwly caad 5> g (Ryff, 1989) xls 0 Ligaysyl
doyzeo y lalud (g )93 (Yoof) S g i
3SB g pasd 3 winto Olbls)l (S35 Yo
3iiS (50 Zakae IS LLbplg, (sl g2 3 7 1) 295
bl aST e w30 (Ryff & Singer.,2006)
Wl (S g i dable « S35 5l culs, slal
S35 SS9 e b5lg L Byl a8

! Self-realization
2 Subjective well-being

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




(6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

YEL G190 Olxiuo NFoF g OV 6)laid VF 6,95

Journal of Tourism Planning and Development

slodse (olwbud g 639 (5,50,5 alize
15 slona ol b 5 i 45 i 3o Glimiaw
L aSil ous . Cawl 0390 inaghy ¢l Blsal 6 505
ol b oo OVlEe (6,503,883l s9zgim
£j> il 4 azgi b Jg (o 4l juo looje>
038> b g plgie (ow)y ‘oliim g Sl
39SVESY el Gwlwl  .35305,8 Wi WVlis
allie 05 Jgas (sloslmo Jlac b &S 3 sl
aS Qleddlés 4 3gS) (h3,5393=0 L .35l (8L
GilPiolego 9 il (5 Sin)S 80> (sloalzne 5
loglgic Hgy0 jl Gug - Lkl allés FoA (3559
ladye jue Alés OF loosuSe ) Lg dlis #V
L .3l (8L alés YAN g Yl Guegh Yao b
aS dlie AV wulys 5 @lis YAA (o d=lllas
o slod e g 5 ka0 glowgz )zl zasgy
i 2 e £l g Glaiun g (6,802,850
Vb Judmxigaujmd (isgs 65,5 eslasiwl ,Sbs,S

4,5J9| yye (5.\,5.15 OllS )| oslaiwl LJ RRSAWW
Cowl ol uungS.uﬂ olxil Juds k.AQ)J.\J O g0
) 85U pmigl BT Ly 6Bl 4 s S
9 (Emich et al., 2020) _)),Sb.o Pl P &wg
50,8 8j9> lodlzo I (g 503, iy
Lin & Rasoolmanesh., 2022; Shekari,) s>
J ow OYs (s9zgtums Sy 65L .l
Yooo Jlw jl aSh> 303,85 Olsail YoVF 15 Yooo
Ug bfu.wo wwlbbply) Camuo (s lawwgi
03 (5,503)8 Wlellaos 3)lg o of Jis
03 (P9 (699> dpoly wlwlpy .l
L olgie o 1) 125 sloojly &S (lodlis () Jgaz)
bye B3l o 5l .a0auh Ol bl 63uSe
83l ol L lakipe lopisy g 535 L
ol dalllas Wi aSly> b il (g ,5us)S

2 S8 i 0 slodde g oy o olwliss

. dSuuu) &|9J| R (5).<.w_))§ (5meu_>l> 9 (5).<.m_§)§ Jolss
929Cam> sl ) Jos=
Scopus OleMbl oliab
tourism, OR hedonic AND wellbeing, OR eudiamunic AND wellbeing, OR subjective looilasls
AND wellbeing, OR psychological AND wellbeing 9
Title, Abstract, Keyword
99
YoYF i Yooo | Jlw
Document type: Article
Source: Journal slo)lzo
Language: English Jooud
Journals: In the field of tourism, Hospitality or Leisure
o JolS e g 03282 (w2 pulwly Glegly Blaal b 0390 ladise - pac slo)lso

i JolS ¢yio (g2 bl O Glixinw y9laie @ im jgr J3o b g plas 51 03,55 eslatiul - Joasd

'Web of science

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W




6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

A Vi o sl o (ulwl p e BeF —
Jsasd slo Jlumo ol Lao 515 bl 025 ol almsgS, c
107 0ol VEEY tosls E
»”
9 6558 8j9> oo )3 0 pikiio slodllio i
\‘ol\):ogl_» 0382 g o ylgic (5, 5L e
[
* N
Gi> Guogh Bl b lagje e dléos \We 41 %
JEVEW] .

o3l gloddlis JolS (o Hg 50

YAA:051>

¥

oS loallia (lwlid gl lgize Julos

e ladi e Ghegi Blael b

v

_\.;.oPUa.J 190 sl sabulkil glodls

r

AV ool \E’

(Lowasz 52 Jao) ,Ss,8 i g oue sl g Gl gloadsw g lody ko disoj o osbplol Wlallas (o) ) S

(\FoV ‘Uimgj.g iy 8.u.o)

3g0 Alie Wi gliwly jo a5 Vo Guaw
L olgic 3 a5 Ve Jbo gl 03358 Wi
9 oo dsoly (Jin sz GilelS logl 6382
5l aS GVs ol 5l O A B3 gy laie)lS
Jol8 ¢yie (63 6,Ll | Jgaz d) 255 ) loyilid
Logas 55 JolS wleMlbl U 35,8 aslllas Lo
bl o) 394 (5,913)5 oo g loay Lo
~U3e g laa,las oS 315 Lo S lgioe Julo
DS iy 53 G b3ec g ol glo
i ESldolyy  gleaas Jeld
bl o, Jold a5l Suwigoalsl
omsisgs ki islidols) Gier wULS
bl Geleizl e ws)lidedes b )8
o s o lez Syl peizes
9 HElbply) dwsaslal dingse luwjer Hi=
Jao pleie Cod i slodse (eloizl

Casw g loaisy F
2 aS SV (uegh Wlaoel a4 i) lwl) o
g oy plail @ SS90
o0 4 Slallas loj 85U 8)S HLE )y
NECS IRV e us)fb.o P31y Yeeo-VeVF 25k
g Yol VoY lo luw 4 @latio iy @y Vs
oleMbl lw F g FigladSi (¥ JSub) 392 Yol
Jold oz g0 loddlie  (Slbols
W 3030 Ol 1) Silojlw (Sily iy
ol sladse g logylas olwld  jglaie
Jalod g, Sl 1l (6,503,855 s i j42
Jud=d ol eolaiwl ojloadS g eauSe (plgic
looje> (lwlislh ;5 Bilgi e Lgiial (sa4lS Wlals
ilgigo aSL il subo oS Liegs jSyed Sbol
S SaS 0 Silellas §je> Sy glasig passd
.(Hu et al., 2018; Pourjahan et al.,, 2022)

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




6 5ud)S dmungi g (53 4ol (Sgiysele doliad

YEL G190 Olxiuo NFoF g OV 6)laid VF 6,95

Journal of Tourism Planning and Development

lowgs im0 (5,540,842 )So Jao ouigen
02812 g2 Jae g (Yol A) eSe3 9 Caounl
lodlad (B Sl S5 4 eV ol Q)
Lpas (s Silulses dplas i bl
o Alad g i plaw & la) g5l
oslaiwl 390 0 K038 i Olelllas o
U 3)Shg) 5l plaS yo bl s RVETER G

load (wyp SuSai

g 53 2 plae (89893 g Loy el (3L
Jw ) iy slodso gagogels s @ ol
9 walid g Lol Jao phKes g ogs YelF
C)Ja.o 9 L;‘>|)Jo I) LOT)_) JM Y°YF (JLLU )_3 OI)&D.Q
Moz S5 oo i Glgie ol 333,
Il glodse jl e Guoier ewld o
50 Ll g laslys Jaw oy g (BsSidg3 (ol
3 it etz S i 53 S Al
Se o oslaiwl Sins,S aujgr ome sl

(w929Sawl guio)Yooo-Vo¥F I (5, 8b3)S ;5 i oo U laxize OVl a9, .Y JSub

(Uwo2eSawl 1guio)loallis Slasi Gulwly o8 siungs R rbel Y S

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W



6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

(waeeSanl :@uio)loallis slasi Gulwly dwwdo i sbol F JSib

650,855 2ol ya 38 oo bl | e g
2 S _>)|_> S99 Ls]"°|9'c S ol (=0 C):!‘ L8]
G 5 Jie plgsa ohSesS G slojls
G i Jobo 3 byl g (Simlids (Ml
s e a3l yaw Sl G b b I B @
)l Pl pogae wline .(Filep & Laing, 2019)
Sl (199) Jlge wifew Yool ol
EYLIWES IR CEITIE FJES IRV F U PR CE IV
G)lgo 1 xdlaw L 3y8 ol )5 &S Cuwl i (J0d
o 3Shutlle Gled )5 @ye JolS Spei b
b glxd pols gl 4 (Satud Combg g
) 395 2B8Tag5 8l T ;5 aS 868 0 Cawogs
Caled 398 @ |y 595 JolS azgi g 35138 00 JLS
B o8 JpsS Lol ierlplo s e Lolais
(Hsu & Lu, 2004) 35,1 laoo g 395 slacalad
51 ol @i (Pooh) Jlgao iSomn &1sS ubo
9 wulled plail gl (Jgyd LRSSl et
425 pgo oz I culled )3 JolS (5,5,
&)= .(Stebbins, 2018) bl (S
"o Ly el i Sl pege Llkdy (S
058 Cdabloe i Vs ol 55 oLl 1 slgd

% Flow experience

ol (Ghegh Jgl WYao a4 &wly @alsl >
i i 9 W1 gloay,las g ladse
Ll 03 031> 2 uabo jglo @ Ks)S

2 S i glodse g laaylas F
G5 iy
i 2 SiSluboly) gloaylas  F/)))
Saigaslayl

'S yluil sloay i E 1)
BT p i SLLSoLul glaay s
2 Cdodus g (639 Wl il lajls
Mol sl 208 pie el g il ol 029l
Pl plolyl .3iiS e auSh Jlsline (S5
S8 IS oludl ulidly) 1380l a5 (195A)
Olgicas g glul | (l8gSirgs Ml g 0
90 2 slas (il cihealudwy > (2l Lo
Sy elwly glolknl Jold (28gShrgs
ol 395 Jlocl Cdgdame i8piy 9 (281395
29l lod,2d pilivne (8gSuiigs (il 2 oglle
2035 Slwlws| 3181 GT jy a5 oleslig) awwl

! Humanistic theories
2 Peak experience

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




(6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

YEL G190 Olxiuo NFoF g OV 6)laid VF 6,95

Journal of Tourism Planning and Development

L, (Vo) olKen ¢ KI5 (et al, 2018
W 3Sye%0 (S (e s )lez b ] (S
zhang,) .\J_))S LsJLJ))| L;JL) d8\le 9 (59&3.15
58 a0 Am duw (VoY) STulT o JSLul,ls (2021
oy I g ploy Jo=i pwlus! (s
Karasakal &) 555 (wyp |, 08Tsgs
9 SuaigS @lin b« .(Albayrak, 2022
Ay aS a0 plis jbls (YoV) oL,k
5Syod 425 b Laas Olylasi Jobo 53 (Sibuds
$2B8Tg5 0als caws 5l g oloy Je=i pulms|

.(Qunming et al, 2017) sg. 50 Jrol>

aS ool Slgidy Ju> @ UL{‘;OW‘
218 SLESH 3)90 g0 )lgis LT Ghuoiaw g by =5
o 12 295 Jaws olilopan las asds )5 . ai9)S
aS 3558 Al la b))l 9 )lsi «Sigaalal
g0 > Swigalal jole (595 aw Jolds
(SELboly) G olgis S S
Sl el ] (Gl g2 9 S omsives 4,k
g g0 0315l doldl o

slitioly rusies FULY
-0lo) w2 ool SN0 das )5 8y, Jo)l8
i 2 650513l sl 6l olgiedy sl
Mtynkowiak-) 35S edlaiwl Lol Jlg,
YelV A9A9) wau, oy 5l (Stawarz., 2023
(1) 23S0 2Ll b sy Gl Ligaglsgl (VelV
apgllas 5Slac g (BgSigS) 39> Ry
ObSs b o Lalg (V) deridls g acs i
9 WS L lhauoliss (Jyes oluicl)
9 JUsiwl polwal) (g)liesgs (F) (Cusoron
lasxe Slxl) lyxo 0 bl (F) (L9, palais
Ul G2 Slay 9 oy bbb b cesline
b sy gl walio glolaimo sll g ol
9 Gl Joloe J,iS (sl 359 (Ulgs I eslasuwl
Blsal g Ba S)3) (S35 0 B (0) =)l
Jeall oy (QUlgl) (et 3, (9) S5

@ 2% Sy @y aSil Sy sl Wl pasle
D 9 O sl wubn v L;)|9J Cusog v

(Chang, 2014) sgis o0 48,8 Jla3 ;5 ey 0
SIVISTINE- NP G AN - E NPT CENE TS,
s b Oloas lgil I gyl 1) 03 2 4lao
WolS' G a2 0 65l (1, 83)8 @ s ol o o
Brunner-Sperdin et) g 63j0laus g 58,5
b &yad 48 Cannl ol slaiel (a., 2012
slocled ;5 LSS &Sl gl 2 o i
Csikszentmihalyi,) S0 JWd 5,50,5
P ey BB b eplplo (1975a
ol ilosds Syetio (Sl ayad ) 50)S
._))S (5.\.*;4.9_*]0 Alwd gd U|9JL>"° |) Olellao
sloaled (59, p Olallas I 69,8 sl
09,5 313 35505 (5 )lgmds,295 9 (59,05l (Sl
65038 segee Oloya 80,0 Wlalllas pgo
&y s 9 (099Y) e Cofow .l
23 sl el 5l plaSye aS 3905 2 4lao |, RTINS
S (S0jlal g walite slogegn
ol Joli slsl il saud oslasiuwl [,Ss,S
Sraio plgal 093 29550 (g Slaal «)lge
o3 Caws 5l (BT -5,Shae plesl b

Su plgieay ¢puizan ((Csikszentmihalyi, 1990)

oléd=o S A3 0 olds w)fu)g.uo (SLQUAAJ)H
3229 a3 395 slovtiss )3 (5,Seb0S 830
(Yoo d) Sl g 99 (Jlio vlgieay . 35165,55 05lasiuml
omsi 5> DY g ploj Joxi pulwel a2y 9o
Wu and Chang, ) 153,5 eslasuwl (S &,
Oloj S8 g (59l8axiS (YeoF) gl 9 (J (2005
Li and ) s9)8 ,las )5 (Saed slal lgieau |,
9 iz dlllas ;5 aS Jl> 5 .(Browne, 2006
WA riwl 0al eslaiwl syl (Yol A) )00
Jeon) J,iS g vlej Jo=i pulimsl s jSyait0

! Psychological well-being

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W



6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

o3l o> (Buzinde., 2020) cowl cowlbio o
“O)lge b Gils odly (Ulgs) ¥ Sl ey ylas
bl g o Ll glaculles 55 3 gl
L Wil degdled )3 (30l g ()il
23 )8 p JyuS g ol ibls) s bieses
Tbli)l 9 (Fa> wlaghbly g Sl oy
aw Olgiean (315 H13us @ 5,9 a5 aled (wlwe)
Gl &S ol (GBLlply, swlul g gskad 5L
Gagneé & Deci., ) Cuwl (559,00 Wollas (i 30

(2005

sl gaasio gloghogdy 6,58 8je> )

Vada et al, 2023; Scannell & Gifford, 2010;)
Berno & Ward, 2005; Rittichainuwat et al,
4 ,las 51 (2003; Hidalgo & Hernandez, 2001
9 SS03,S (S wir S S OmSidgS
il 4188 Sygo gl same 3 4 Joles
Dl T s (5,095 pgo Vil laaidly
olod 4 o)Lz wudSb glp b 25 ,Lid e
OB 3035L (189 uioes .3S oo 3wl Juads
W oo ol 4S5 35S Sy sdeud) )l g jlbliee glo
Sgdise pui e g (SAj (0D (e
O9xiamdgy 9 93)Ug) uizxen .(Vada et al, 2023)
S Jsgb o @S SB3uS3055L @S 3ssdh ;s (YeVo)
395 G o)l (led (aisS oo S0 |y JUsswl 305U
236 LT by o ol 9 3S jgaloge @i )3 )
(Lunardo & Ponsignon, 2020) 538
o U Hboaws ) bld)l (b uizxes loaidl
4 daz=e 335 4 Jaled g s I able b
Sob Bniesplio ol e olis |, sade
i p ezl lause g eloiz] Glbls)|
slaaidl, .(Vada et al, 2023) <ol o803,
-0 VLS izen (5,503)5 859> )5 Wlalllao
3590 53 5281 g (2Ll @o,bo 5l (Sl aS 32

3 Autonomy
4 Relation

.(Camara.,2022) (a,=i «u LS.)Q.\»S 9 b
JobS i 32 i i Sl ) poge ol
ubog).cm Ll 9 ol Ls_(.'.Ln..‘:>| 9 Ls"|9) ;u_JLmM?
(093 (S35 9 Gl JB5lw [Suie (wliubplg,
Slagl 1) adlaud)y Couazd gloShg 9 wals,
5 oxizen (Seligman et al., 2005) xS0
C)T U“L*“lj-.’ as b)ﬁfuo ‘DL&” QJa.w)| L;Q.».uJ.Q Cduw
G853 (Ryff,, 2017) Wigaslsal ¢lgieas (ol
Do) GUS ) g0 s 3590 SO Jamiliy
)2 plgiedy 1) (ol a5 g g2 Saisigan
L g0 Ol disey 5 .30l 0 il g A
Ul Olgiedl paigan 3,509, «isluboly,
.(Diener., 2000) >9850 oo (G2 (iaw 342
9 yliel I aS 5l dgzg (A= Wl
MiSse Cale> (9359 (g URldl 9 i
65038 Wlellas s .(Lambert et al., 2015)
R g2 ) (S Lbolg) (s 42 =l 1 50
ol 50 A8 Gl oad ealaswl [K3,S i 40
Lengieza et al., 2019;) Giogi 4 olei o ol
kim et al, 2020; Mtynkowiak-Stawarz,

3,8 o,Ll 2023)

'ilirosgs U o Spmaings dpbai Kl 1 P
23 3 9 bl g a8 (g Somsi 29 & ylas
2 gl Wgaylnyl 5l (Jae olgicay Yoo Jlw
390 5 63,mS 4,y S (Lambert., 2015)
@ B3 1) pludl a5 cowl pladl oM g i,
a2 Ol pleol g 392 lauxs 5 lalud Caouw
Deci & Ryan., 2012; Ryan.,) se> 0 @ow
Olgicay | (e3Ld (s Somsi 95 &,la5 .2009)
S2 0lgiedy a8y (el 295 (6995 4 Bae Sy
Sheldon ) 358 0 655 J5JolS 3,Sdlac (sl (539,9
-y ,lay el woudy el @ (& Lucas., 2014
o dlgidey Sz plaw > Lozuler Sa olgic
"o Wl i &S Glaabd (ol gl a5

! Self-Determination Theory (SDT)
2 Competence

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




(6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

YEL G190 Olxiuo NFoF g OV 6)laid VF 6,95

Journal of Tourism Planning and Development

.(Wellness Tourism Worldwide, 2011)
| elaiz! Colas «g,503,5 aile wuélyd @l
9 S ladlg, sl sl 1) 3V layxo g palyd
Nawijn & Veenhoven, ) 3iS 0 Cagdl (wgd
Ol 45 aS AS 0 pald ) (olad ¢ ,Sbs)S (2011
5 VL daw g 205 dsuwgi 1) 393 Jlgi e 59
McCabe & Johnson, ) S =i | (uds Oje
Ol b Slegoge yols Wlellas (2013
sgie 9 elaizl (ELboly) (Sajelerjad
Sh8l (G jgr 9 eoMaw o | el (6,50)5

.38 0 JWis (Morgan et al, 2015)

S 2 (i lgz S FY
Saigaalal glodylas 9 Suigae gloay,las
Carlisl) s35)l> plalas 3¢5 (5395 U (i 32
Ly o o 5l (L8 S (lgsiaw g (et al., 2009
‘oli.ub aS b dwogi oplplo RN SIS <l
S92 35509, 95 42 | S 2 2Ll 9
Henderson &) sgb oslaiwl Suigaslssl g
Jloz <818 ¢l 88, (sl eullia (Knight., 2012
S5 Sy b s 55 g8 55 S (panls ains
losss 355 g ykao Loy g ol ol sladae g
bol)s Jswo g (YoIF) oo g (pogns slowlyd Jao
zHae 55 ohles g Gadid lawgi YerF Jlw o

Al

Ol Crollw gol> Jro U 2l6gSs K1 1))
@ o)l wly | l8eSit Mol (Yeo¥) S
g9l )8 slgidding 0lg) JolS Cuollw Cusidg
J e saled Jold gl (ligSis «ols
9 295 ol (Jlie plgicdy) Cuwl pllu 3)Slac
el la89 Sl aSh (e 3)Slec
(FooF) 35 .(Keyes., 2002) sl (g, (saolishs
3 S5 4 Slgy el @l a5 58 YVl
ol el Sl elaizl g (g, istlole (S o

4 Actualization
> Acceptance
6 Flourishing

Sheldon &) 5,138 0 il (iwjgr y Suabo
9 ,Kgs Llas gl .(Lyubomirsky, 2012
5 ol @i @ Siwls (Yol¥) olen
Dolnicar et) 38 0 SwS ¢lSi@3)S (S 140
aS iloj SLl (VoY) a3l a5 Gubo .(al., 2012
rSoh sl Sty gleodled LS,
Se 0 e glbdlge S b oaas Giles
SiSe e b Suunld e M
(Fo19) omsle 5 JU Liegly -(Buzinde, 2020)
Slo) i 9 sy Sl o bl s
Thal) sl> GLés (guwy3dd 6,503,855 1) o9l

.(Hudson 2019&

i Wiselnl pgo glogasly 5 Sus (S
SLAl L )8 lajly) CaodsS g 35S0 Joe g3 395
Keyes &) 3,58 o0 ;a5 )3 |) daols g alo 500
ol (ol eloizl (wu g (Shapiro.,2004
(\’U‘DL'.Z‘\M.H (Y\:AS)lJiLO ‘\LF{?)L'?S“)- 1wl R3] a..u

(Keyes., 1998) ® Gy 9 Fuasi J=alb

9 bzl i (oSS Olallas )

oslatml 503y sl 4 o8 elaizl (5808
SOl gl 1) Cusyd ol (,5503,8 aSha tailossi
9 Wlluasi golaw wol)> b S8l 45 S 0 pal)d
O 9> 9 Mg bglxe alize (elaizl Cu=dge
ol 5l 9 Sjgely alide loKinyd 3)90 55 Jl
b S elaizl g (639 dawgi 4 @b
6, 503)8 ol o oglle .(Minnaert et al, 2009)
alizo slogig) aS o0 |y Guild ¢l 518l a4
Ol dloz I g3sa (il g 38 Syo | (S
€99 ol 39T s 4 |y )b 9 Kiyb 4 bogy o
9 M550 SwS sl I IS aBT 4y 6850
S)d Aol 3 1) 395 i U 258 0 1SS )81 @y
A8 SaS Lol (5,88 g (selosz! i g2 4 g 318

! Integration
2 Contribution
3 Coherence

Siopllas 90 1SS (gium s puo Ghiaxiaw 9 L) sladse 9 oyl Lozl .olilg> 142950 (g0l 340 38,0 W



6 A5u3)S dmungl g (530 4ol (oegiysele doliuad

Journal of Tourism Planning and Development

ladye Sgailsl o8y L wadbay Lo (o
(Steger., 2012) cuwl

Ploy Jro EILEV

) 395 Jwol oli Jao Yol Jlw ;> cpaSulin
e b gy Jao g db LS e s 390
-4y g (Lambert., 2016) (Juwjer )lwpgeto
g sl gl @l wezly o plgis
Jb=o 5l e ¢l (Garcés., 2019) 5,8 slgiiny
oy  QbgSs delghuwyy  Glexiw
Ll @id)S olas (Pourfakhimi et al, 2020)
g Jwol @old" aS 3,5 Vil (Vo)) oSl
@b L) it oSy Sl SO i
5lenlay b g cawl baiye (3900l b logac Juol
L .(Seligman., 2011:13) 5g o0 63wz "S55
S35 Semw Jro Sy Loy Syl eyl Jlo ol
b (8,8 Wlising (gl lail s a8 Sl
i Gilwpgghe ) lizas Lol gy 03uis
(Dillette et al., 2018) Cuwl wgumo oL, u5,8
4 g 3950 JLid dL8l lawgi jolic gl jl S0
G dzgi b S SeS i SIS A
08305 Sl Lilsgyee b lagl 509, ol bl
lajlg) 95 Gipdy il Swigalsl (S jo0
23 Bae il g e by 505 L3I b ke
J3e 5l (Seligman., 2011) wsiume b (Sa55
Olalllas )5 Sibn)S a2 Lo Cage Loy
Song et al., 2024; Rossetti et) silo (g buww
al., 2024; Vada & Prentice., 2022; filep,
=l (2016, 2022; Mendes et al., 2022

G b Sy by eSS
(Y) Jgaz 5o 6,503)8 sloasla glgsl ,o ,Sus)S
slaal Glao 4o a8 Cawl JS3 @ o3V el 63 ol
WolS ssy Sy 8oLl wasiio Olwlus! a2 oy
3> U J8las slal sy aS Jls ) il Suwigae
Butler & Kern.,) siiwe Swgaslsl (oleil
.(2016; Filep et al., 2024

3 PERMA
4 Measure of PERMA Profiler

Ol )2 a5 380 jalaiie Sl plgicay | (8gS
glaw b 1) Gied i I QYL alaw oLl
S o Sy selaizl g Silg, 3 Slac I (gllao
-0lg) g2 Jold oS (20gS Jao el by
L P2 i eloizl G 9 U
wbde VW L g (Keyes., 1998) cuwl Suigan
sy Gl e doble g (5355 5l cobs, Joli
G S a9 GEldoly) e e
99 .(Keyes.,2012) s>qi 0 (L))l (cloizl
653,85 )3 gl (S (514584 I o
olgieay (5,503,548 Cawl ol bolusuwl i 0
ol 398 Olae b sl beud b Culled S
239 pladl g (65,200 (o)l 38ambiw )3 pogin
» b olege 9 0lje pr bliie (Sl alg
89S 3)Sug, 5l eolaiwl slosely .50 jlas
(5390l Lol 534S ol ol (6,840,855 bl
oS S8 (Sa 5l ols, g e
(g et il Jold &S b
aiile (LLad g &3 g (ol @WBUS (glod,gliws
Cheer,) cuwl Jlae g cuelowds (Jladiel (g ) K)o

(2020

' Juol 53l ELFF
yon daw (Voo¥) oSl Juol (ool gzl
9 Jolsi (03 13S0 ol @b @l | nlin
Moz 5o 53 uSaia o b loymus ol liso
-0 (S Gume gl Laiwe (awdd Coww
Caste Olwlws! b, Sl @ 4 ik
b3S puSaie M s eplplu .Cawl 35t
(ol (pgd o .l Syiuigae S g
ianndd i g Wil syl cauld glaviiow lawg
sl bl iy Jolss . dgib 0 Calsa Yeduad
Joliaad g g8 bolas 51 etz b oo Linlocadled b
alocr | 35S gn Jagoad |y 855 < iuaiedy
Cag8d aiaclond g (6 S50 U e (393 wgliw
o (Peterson & Seligman., 2004) 3¢50

! Authentic Happiness
2 Virtue Philosophical Tradition

Siopllas 90 158y (i g puo Ghariaw 9 ) sladse 9 oyl L9zl .olilg 142950 (g0l 5340 3850 W)

Y GA0 Olxiuo NFoF g OV 6)laid VF 6,95




G 3,8 duwgi g (50 by um.mg).;-uolc b Jaad
YELG1A0 Oldio NFoF lgs OV 6)leids VF 6,95 Journal of Tourism Planning and Development

(VFol (Gaiioi gloaidly) s, Sbs)S ;o oy Jswo slul ¥ Joa

Sl & o loys sl
@3 doaBlle Aol A l5)38 Vubadh Feuld) dasg FOi Fgde X oS sile | wablge
Seligman., 2011; Camara.,2022) \\ jg,¢ g Vo
Seligman ,2011, 2018; Goodman et al, ) \Fog0 alas) ;3 55,03 ¢ S AW ods ,
(2017 sl

liso @ Loy 3 Lalg, .(Seligman ,2018) V3oLl AA elaiz| plésl AV 35 A5 S
(Filep et al., 2024) cuwl closizl Olbli)l CunsS g CapbsS S
Gz skl g gli (Seligman ,2018) ooz (b))l abse Gulus! Woge (Ju>
(Camara et al., 2022) 595 ;I ;358,50
U O, s, lizedg5 b, (Camara et al., 2022) YF Sl g YV laluwd Y'Y Cubdge
Sy b ass slow)lge (6,850 Jolis Slgi oo oo .(Goodman et al, 2017) Wlsol Y15,qLws
.(Laing & Frost., 2017) s.&b gjuz bdelS

10laslg,

Yolio

@ logl .(Newman et al., 2014) ol cuélyé Plaols Jro ELEF
plod 5 céld oligl b (KiSs egd JLos 2529, (VIF) phlen g ogss oy Jo Sl o
Olulusl wgld) o) G003 i b=l ol Lol 2938 sl G wlp b g
(Camara et al.,2022) x5 (fio 9 e 3ulS (sluibply, Oluysd G8ss aS 3usS oo
Loolys o 0 e 2Selr Jo S ool iyl g o, KBaS 3 e i Ll

1, Positive emotions

4. Pleasure

5. Ecstasy

6, Contentment
7. Compassion
8 Gratitude

°. Hope

10 Interest

11 pride

12 Engagement

13 Absorption

14 In the moment
15 Relationships

16 Bonding

17 Bridging

18 Social integration
1% Connection

2 Meaning

2 Accomplishment
22 Achievement

23 Mastery

24 competence

%5 DRAMMA
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4 Meaning (M)
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! Detachment-recovery (DR)

2 Autonomy(A)
3 Mastery(M)
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¢ Economy

" Transformative experience (TE)

8 self-belief

Transformative Learning Theory (TLT)
10 Free-choice learning
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4 Environment
5 Mind
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