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Objective: Augmented reality technology makes it possible to create an interactive and
attractive experience for consumers in marketing. This technology can improve customer
experience, optimize production processes, and increase sales. Today, the food industry is
one of the most profitable industries that can be adapted to new technologies. Therefore,
the main goal of this research is to investigate the impact of innovative features and
attitudes on the intention to use shopping applications based on augmented reality
technology with the mediating role of perceived value.

Method: This research is of applied type and also descriptive-survey in terms of data
collection method. The statistical population of this research is the customers of food
purchase and restaurant reservation programs, and the sample members in this research
using G*Power software were equal to 381 people. The data of the current research was
collected using a questionnaire whose face validity and construct validity were confirmed.
Finally, SPSS and Smart PLS3 software were used for data analysis.

Results: Based on the results, out of 13 hypotheses proposed in this research, 11
hypotheses (according to the geographical location chosen for the questionnaire) have been
confirmed.

Conclusions: The findings of the research showed that attitude has an effect on the
perceived value and the intention to use shopping programs based on augmented reality.
Hedonic motivation, perceived compatibility, perceived complexity, perceived
observability, perceived relative advantage, and perceived usefulness also have an effect
on attitude. Also, the perceived value is effective on the intention to use augmented reality-

based shopping programs, the amount of use, and the variety of use.
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Introduction

In this research, the impact of innovative features and attitudes on the intention to use
augmented reality-based shopping applications is examined, with perceived value playing a
mediating role. Augmented reality technology is utilized to create interactive and engaging
experiences for consumers in marketing. The article discusses the changes in marketing from
the past to the present and focuses on electronic marketing and its impact on improving
marketing effectiveness. Furthermore, it introduces next-generation technology and its role in
marketing, including artificial intelligence, the Internet of Things, augmented reality, and
virtual reality. Additionally, the research investigates the impact of innovative features and
attitudes on the intention to use augmented reality-based technologies in the restaurant and
food preservation industry. Today, the food industry is one of the most profitable industries
that can be aligned with new technologies. Therefore, the use of augmented reality
technologies in this industry is vital for increasing satisfaction and efficiency. By utilizing this
technology, customers can interact with products and services in a three-dimensional manner,
gaining a more immersive experience. Augmented reality technology can lead to improving
customer experience, optimizing production processes, and increasing sales. In the food
industry, it can create unique experiences for customers. For example, customers can use
these applications to visualize their desired food in 3D on their table and obtain information

and details about the product through images and instructional videos.

Method

This research utilizes a combination of three conceptual models: Jiang et al. (2021), Shen et
al. (2022), and Yoon and Oh (2022). The study is applied in nature, and in terms of the data
collection method, it is a descriptive survey, as it seeks to interpret the conditions and
relationships between variables by collecting information from a group of individuals. The
statistical population consists of customers of food ordering and restaurant reservation
applications who have used augmented reality technology. Simple random sampling was
employed, and the sample size was 381 individuals. Standard questionnaires were used to
measure the variables, and their face validity and construct validity have been confirmed.
Data analysis was conducted using both descriptive and inferential methods. Descriptive
statistics were used to describe the data, including demographic variables such as gender, age,

and education level. The software SPSS was used for implementing descriptive statistics.
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Data normality and homoscedasticity were examined, and due to the non-normality of the
data, the Smart PLS software was used. After collecting the data, the KMO and Bartlett tests
were used for factor analysis, and the results indicated that the data were suitable for factor

analysis.

Results

The findings of the research indicate that attitude towards perceived value and intention to use
augmented reality-based shopping applications are influenced by factors such as hedonic
motivation, perceived compatibility, perceived complexity, perceived observability, perceived
relative advantage, and perceived usefulness. Additionally, perceived value has a significant
impact on the intention to use augmented reality-based shopping applications as well as the
level and diversity of usage. The study concludes that the integration of innovative features
and positive attitudes towards augmented reality-based shopping applications can increase
customers' intention to use them. This research emphasizes the importance of perceived value
as a mediating variable between innovative features, attitude, and intention to use. It suggests
that marketers should focus on creating augmented reality-based shopping applications that
are perceived as enjoyable, compatible, efficient, and convenient for customers while
providing comfort and utility to them. The findings section summarizes the results of the
study. These results demonstrate that attitude towards perceived value and intention to use
augmented reality-based shopping applications are influenced. Moreover, factors such as
hedonic motivation, perceived compatibility, perceived complexity, perceived observability,
perceived relative advantage, and perceived usefulness also have an impact on attitude.
Furthermore, perceived value has a positive effect on the intention to use augmented reality-

based shopping applications, the level of usage, and the variety of usage.

Conclusions

The implications of this research for the field of digital marketing are significant. This study
highlights the potential power of augmented reality technology in transforming marketing by
providing immersive and interactive experiences. Marketers can leverage augmented reality to
create innovative and engaging shopping applications that enhance the customer experience
and increase sales. Consequently, this research demonstrates the impact of innovative features

and attitudes on the intention to use augmented reality-based shopping applications, with
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perceived value playing a mediating role. The findings of the study emphasize the importance
of fostering positive attitudes towards perceived value and innovative features to enhance
customers' intention to use augmented reality-based shopping applications. The research also
emphasizes the impact of augmented reality technology on improving the customer
experience, optimizing production processes, and increasing sales. Furthermore, it
underscores the significance of attitude towards perceived value and its various aspects in
shaping the intention to use augmented reality-based shopping applications.
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