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Objective: Nowadays, consumers usually make many instant purchases without planning,
personality factors have a great impact on instant purchase motives. The purpose of this
research is to investigate the effect of personality type on instant purchase tendencies.
Method: The research model was explained in three parts: independent, dependent and
adjustable, in which the two variables of personality type of customers and sellers were
identified as independent and adjustable variables, respectively, and the index of instant
buying tendencies was determined as the dependent variable. Based on this model, a
questionnaire was prepared and distributed among the 385 sample customers of
hypermarket food products in Tehran.

Results: According to the results obtained from the calculations, the results showed the
confirmation of the hypotheses, except for two hypotheses, the effect of openness to the
customers' experience on the instant buying tendencies of the customers and the effect of
the conscientiousness of the customers on the instant buying tendencies of the customers.
Conclusions: According to the obtained results, the highest impact coefficient related to
the effect of sales staff compatibility on the relationship between customer compatibility
and instant buying with 0.78, tendencies, and the lowest impact coefficient is related to the
impact of customer compatibility on the instant purchase with 0.55 tendencies.
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Introduction

Consumers make a lot of decisions in all aspects of their daily lives. However, many of these
decisions are made without proper planning and without considering the consequences of the
purchase decision. In general, in most decision- making situations, consumers rarely search
for the necessary information, because if all purchase decisions require extensive effort, it will
become a tedious task. The extent to which a consumer tries to delve into the problem largely
depends on the level of accuracy of his choice criteria, the amount of prior information he has
about the product, and the number of alternatives available. Recently, researchers have begun
to identify the relationship for consumers’ environments. However, theory- based research on
long-term consumer relationships is still in its early stages. First, the majority of past research
on consumer relationships is conceptual in nature. Second, empirical research on consumer
relationships has focused mainly on the benefits of the relationship with the seller as opposed
to the benefits of the relationship with the buyer. As a result, many researchers claim that in
order to understand the factors that cause customers to buy, attention should be paid to the
relationships they have with the seller. Because the main goal of the seller is to increase and
maintain customer satisfaction, and one way to achieve this goal is to understand how the
customer responds to marketing activities. Only a few studies have focused on internal
motivators such as personality and their impact on impulsive buying behavior. Therefore, the
purpose of this study is to investigate the effect of personality type on customers' impulse

buying tendencies.

Method

Since the aim of the study is to determine the causal relationships between the personality
type variables of customers and sellers and the impulse purchase of food products; this study
is descriptive and correlational in terms of its applied purpose and in terms of the method of
data collection, and is specifically based on structural equation modeling. The statistical
population of this study was selected as the customers of hypermarket food products in
Tehran. The appropriate statistical sample for the study was calculated based on the sampling
formula from an unlimited population and based on the Morgan table of 385 people, which
was collected based on the stratified cluster sampling method based on data collection in each
cluster corresponding to the north, south, center and west of Tehran. In this study, structural

models were tested based on a conceptual framework, partial least squares analysis is based
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on regression that takes into account the hierarchical structure of the data and a framework
including variables at each level of the model is presented.

Results

Considering the verification of the reliability of the questionnaire and the normality of the
dimensions, the relationships between the dimensions were analyzed using the structural
equation modeling method. According to the outputs obtained from the calculations, the
results showed confirmation of the hypotheses except for two hypotheses: the effect of
openness to customer experience on customers' impulse buying tendencies and the effect of

customer conscientiousness on customers' impulse buying tendencies.

Conclusions

Given that in order to improve the influence coefficient of brand experience, it is necessary to
pay attention to the feelings, emotions, thinking and behavior of the customer in interaction
with the organization, it seems that understanding the needs of customers, the way employees
treat them, the reputation and previous history of the brand, geographical location, the country
of origin, the mechanization of services in line with the services, and how to provide services
to customers are very effective in this matter. Therefore, it is suggested that the organization's
strategies be planned based on how to associate a special and enjoyable experience in the
minds of customers from receiving products and services so that the customer has an
acceptable feeling and belonging from interacting with the organization and enjoys it and
recommends receiving services and products to others. Also, based on the results obtained
from the present study, it is possible to accelerate and facilitate the attraction of customers by
distinguishing and pioneering in providing services, providing advertising that informs about
services, distributing brochures to inform customers about services, establishing a system of
accountability for the services provided; compensation for errors in case of problems in
providing services in line with customer needs, informing customers about the services
provided, fulfilling obligations and maintaining contracts, and involving customers in
providing opinions regarding the products and services provided. It is also suggested that, due
to the expansion of social networks, sellers use these platforms to obtain information about
customers' feelings after purchasing through a questionnaire. Also, through the use of

customer clubs, information such as the frequency of purchases and other information
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required by customers can be obtained so that they can categorize customers, and this also
helps to understand the immediacy of customer purchases.
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