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Abstract
Objective: The purpose of this study is the effect of social media
personalization on loyalty with the mediating role of perceived value and
brand attachment among fans of Persepolis Football Club
Methodology: The research method was descriptive-correlation in terms of
time, cross-sectional and in terms of data collection, quantitatively, in terms
of the study, was a sample of the population. The statistical population of
this study included all fans of Persepolis team. Sample Power software was
used to estimate the sample size, and finally 348 were collected.
Measurement tools: Media personalization questionnaire was used by
Serinivasan et al. (2002), brand loyalty and perceived value by Yu and Dante
(2001) and brand attachment to Thomason et al. (2005).
Results: Findings showed that personalization of social media had a
significant effect on brand loyalty, perceived value and brand attachment (p
<0.05), brand attachment had a significant effect on brand loyalty (p <0.05).
Perceived value affected brand loyalty (p <0.05). Finally, the indirect effect
of social media personalization on brand loyalty with the mediating role of
perceived value and brand attachment was confirmed (p <0.05).
Conclusion: Media personalization should be part of a successful marketing
and advertising strategy of sports clubs, based on which media
personalization has positive results in loyalty, perceived value and brand
attachment. Thus, personalization allows clubs to adjust their interaction
with users to highlight the specific product in which the user has researched,
and also increase brand awareness, customer loyalty, customer satisfaction
and customer retention.
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Extended Abstract

Introduction and State of Problem

Brand attachment is a crucial relationship, strengthening the emotional and
cognitive bond between consumer and brand, integrating the brand into the
individual's identity. Brand loyalty and perceived quality are key in building
brand equity, leading loyal customers to pay higher prices and maintain long-
term relationships (Hosseini & Kalate Seyfari, 2017). Research highlights that
service quality and perceived value significantly influence word-of-mouth
advertising (Amjadi et al., 2020). Social media marketing is also essential for
enhancing purchase intent and fostering loyalty, with personalized social media
interactions shown to boost brand engagement and loyalty (Shanahan, Tran, &
Taylor, 2019). Studies suggest that media personalization should be a core
component of effective marketing and advertising strategies in sports clubs, as it
positively impacts brand loyalty. Thus, personalization enables clubs to tailor
interactions, maximizing user engagement and loyalty through strategic,
customized connections.

Methodology

The present research method was descriptive-correlational in terms of applied
purpose, cross-sectional in terms of time, and the data collection procedure was
online. The main tool used was a questionnaire. In this study, descriptive and
inferential statistics were used to describe the data, and Excel and SmartPLS
version 3 statistical software were utilized. The statistical population studied
included all fans of the Persepolis football team in Tehran who were on the
Instagram social network and also followers of the main page of the Persepolis
football team on Instagram (Perspolis), which had more than 5.6 million
followers (in 2021) on the platform. The sampling process was as follows:
people who entered the study phase were 1) fans of the Persepolis football team,
2) users of the Instagram social network, and finally, 3) followers of the official
page of the Persepolis football team's cultural and sports club. Statistical power
was used to determine the sample size. In this study, three scenarios (alpha:
0.01, 0.05, and 0.1) were used to estimate the optimal sample size. Considering
the variables involved in the model and the two-domain nature of the
hypotheses, the researchers estimated a minimum sample size of 274 people,
based on a statistical power of 0.9, an effect size of 0.05, and an alpha of 0.05 in
the Sample Power software.
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Finally, the researcher collected a total of 348 acceptable samples. In this study,
library studies and internet searches were used for the measurement tool. After
initial studies of the research variables, the following questionnaires were used:
for media personalization, the questionnaire of Srinivasan et al. (2002); for
brand loyalty and perceived value, the questionnaire of Yoo and Donthu (2001);
and for brand attachment, the questionnaire of Thomson et al. (2005). All were
measured on a 5-point Likert scale from option (1) completely disagree to
option (5) completely agree. To assess face validity, the questionnaire was
provided to four sports management professors, and after requested
modifications and editing by the researcher, the questionnaire was distributed to
the target population.

Results

Table 1 shows that the composite reliability and Cronbach's alpha values for all
research variables exceed 0.7, indicating adequate reliability. Convergent
validity reflects the positive correlation between an item and other items within
the same latent variable and is essential for fitting measurement models (Hair et
al., 2019). The average extracted variance values for all research variables, also
presented in Table 1, are appropriate, exceeding the 0.5 threshold. The Fornell-
Larcker criterion assesses the relationship between a construct and its indicators
compared to its relationship with other constructs. As illustrated in Table 1, all
values below and to the left are larger, demonstrating that the research model
possesses suitable divergent validity.

Table 1. Structural validity of the research instrument

Latent variable a CR AVE 1) (2) 3) &
Perceived 0.90 093 0.77 0.88

value

Brand 090 093 077 082 0.88

attachment

Media 085 089 063 058 065 0.79
personalization

Brand loyalty 0.88 092 080 082 078 056 0.90

To examine the mediation of the model, in the first stage, the effect of media
personalization on brand loyalty was examined, which predicted 0.57 of the
changes in brand loyalty, and a t-value of 1.96 also confirmed this path. Given
that the total effect of media personalization on brand loyalty was significant,
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the inclusion of mediating variables in the final model was acceptable, and the
ability to examine these variables as mediators was measured. According to the
results in Table (2), the direct path between media personalization and brand
loyalty in the presence of the mediating variables of perceived value and brand
attachment was insignificant. In other words, the non-significance of this path
indicates the complete mediation of the two variables of brand attachment and
perceived value for the relationship between media personalization and brand
loyalty. The results are also presented in full in Table 2.

Table 2. Evaluating research hypotheses

Path model p SD t Result
Perceived value > 0.531 0.074 7.16 support
Brand loyalty
Brand attachment -> 0.327 0.08 4.09 support
Brand loyalty
Media 0.585 0.037 15.84 support

personalization
—>Perceived value

Media 0.659 0.03 21.78 support
personalization ->
Brand attachment

Media 0.034 0.45 0.77 Not support
personalization ->
Brand loyalty

Media 0.311  0.047 6.66 Complete
personalization -> mediation
Perceived value »>

Brand loyalty

Media 0.216 0.054 3.98 Complete
personalization -> mediation
Brand attachment—>
Brand loyalty

Discussion and Conclusion

According to the first hypothesis, media personalization predicted 0.57 of the
changes in brand loyalty. The findings suggest that as media personalization
increases, brand loyalty will also increase. Social media personalization allows
sports clubs to increase their interaction with users or highlight brand features
that the user finds more attractive, which will lead to increased customer
loyalty. According to the second hypothesis, media personalization predicted
0.66 of the changes in brand attachment. The results of this study indicate that
among the factors affecting media personalization, brand attachment is one. In
this regard, when sports clubs create advertisements based on consumers'
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personal preferences and previous purchases or recent browsing history,
personalized messages can increase consumer attachment to the brand.
According to the third hypothesis, media personalization predicted 0.59 of the
changes in perceived value. Nowadays, perceived value is one of the essential
prerequisites for creating customer satisfaction, so giving value to customers is
one of the most important tasks of sports clubs; thus, personal advertising on
social media will increase the perceived value of football club fans. According
to the fourth hypothesis, brand attachment predicted 0.59 of the changes in
brand loyalty. One of the signs of brand attachment is customer brand loyalty,
so brand loyalty, as an emotional construct, largely depends on the fact that a
person feels attached to the brand regarding a specific product and the quality
that they think of when they buy it. This feeling of brand attachment will lead to
increased customer loyalty and satisfaction with the brand. According to the
fifth hypothesis, perceived value predicted 0.82 of the changes in brand loyalty.
One of the keys to a brand's success is the ability to create brand loyalty through
brand equity. Brand equity is one of the most widely used concepts in sports
club branding. The higher the brand equity among fans, the higher the customer
loyalty. In accordance with the sixth hypothesis, social media personalization
has a mediating effect on brand loyalty with a perceived value of 0.311 among
Persepolis fans and a T-coefficient of 1.96 or above, which also confirmed this
finding. Therefore, considering the overall mediator, social media
personalization will lead to loyalty among Persepolis fans through perceived
value. Thus, perceived value has an influential role in customer loyalty and
social media personalization. In accordance with the seventh hypothesis, social
media personalization has a mediating effect on brand loyalty with a perceived
value of 0.311 among Persepolis fans and a T-coefficient of 1.96 or above,
which also confirmed this finding. Therefore, considering the overall mediator
of social media personalization through brand attachment, it will lead to loyalty
among Persepolis fans. It can be said that brand attachment plays an influential
role in customer loyalty and social media personalization. Finally, suggestions
for other researchers who are interested in conducting research in this area: 1) it
is suggested that a study examine the relationship between the role of brand
emotional attachment on buyers' behavioral responses, with the moderating role
of brand equity and social media personalization. 2) The role of social media
personalization in brand awareness should be examined; and 3) the model of
this research should be tested in other sports clubs (team and individual), and
the results should be made available to senior managers of the Ministry of
Sports and Youth and relevant federations.

Keywords: Social Media Personalization, Brand Loyalty, Perceived Value,
Brand Attachment, Social Media.
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