Financial and Banking Strategic Studies

www journal-fbs.com

Fin. Bank. Stra. Stud. Vol. 1, No. 4 (2023) 216-232.

Paper Type: Original Article
Measuring Brand Performance in the Petrochemical Industry

with the Approach of Improving Financial Performance

Bardia Pouresmaeil Motlagh***=", Abdolrahim Mohtasham?

1 Department of Accounting, Ayandegan Institute of Higher Education, Tonekabon, Iran; bardia.pmotlagh@gmail.com;
2 Department of Chemistry, Tarbiat Modares University, Tehran, Iran; abdolrahim.mohtasham@gmail.com;

Citation:

rip Pouresmaeil Motlagh, B., & Mohtasham. A. (2023). Measuring brand performance in the
i petrochemical industry with the approach of improving financial performance. Financial and banking
strategic studies, 1(4), 216-232.

Received: 11/11/2023 Reviewed: 14/12/2023 Revised: 06/01/2024 Accepted: 07/02/2024

Abstract

While the brand and its management have ruled in the marketing of consumer goods and services, industrial brands have
been very slow in gaining a marketing position for themselves. Perhaps this is due to the belief that brands are very
unspeakable in the face of an organizational buyer whose decisions are based on logical and reasoned reasons. Providers
of products and services in the petrochemical market, in order to remain in the world competition, seck to gain a
competitive advantage through the strategic use and development of brand value. Heavy competition in the
petrochemical industry among countries requires that attention be paid to the brand debate in Priority should be given,
especially companies related to the petrochemical industry in Iran due to sanctions issues, they can move by creating a
strong industrial brand to protect their customers. In this research, the design of the brand performance model in the
petrochemical industry was discussed. By conducting consistent interviews with brand experts in the petrochemical
industry, as well as library studies, the concepts and basic components of brand performance were identified. Out of the
28 components identified in the qualitative analysis, 11 components remained, which became the basis of the analysis.
The result of the confirmatory factor analysis showed that out of the 11 components mentioned, only 7 components
significantly explain the performance of the brand. These 7 components are: sales efficiency, innovation in response,
modeling, brand-oriented organizational capital, organizational competitive strategies, product quality, production and
sales volume.
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Table 1- Summary of the research done on the subject of the research.

Godod glaaidly G oylgie OB Ny
0 ,Skos slal dad a5y 059 83, A5 Wy aze ol & T oag G35, G b)) Jae dxwgs [7] &), So 5 alllosl

PRI PRRVIVIJCIN s VO] CIPIPICIPR ISP PYPRY 1 PRCIVNE:) IR SV JUIRSL Y P PP DT SO |0
Foe Ny d S (IS G805k w5l 8 @ (Glapes Slicks (o Glaain 6950 adlllae 5L 5o

oW ol ik o
5 wlgly Savd (mizen g wp 3Shes 5 plosle ally ieo,9e addlhe) ol Qe gl (8]
Sind by, o ol 5 s spmy iste Akl S (o e s Jld slac
AL a4 e Hlosle & o Slas b 5 5598 bLs)l ailyglgs
EN

Sl g siien 2y o5y (23 p NSE Slavar i (5515l O 0% (50559

Y\A

s 3ae Jeronly g

YVE=YYY taoein VY0 Y Gl F oyl (Voyos c‘ﬁb'j‘_;“.d LS"JI’MJ Sladlas [ gia



Y\4

Cnind 33 L1 3,500 Jiowins

T

Jb:ﬂw:maji_’”b.

.olol =) Jgus
Table 1- Continued.
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Figure 1- Research algorithm.
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Table 2- Cronbach's alpha estimate of the questionnaire.
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Table 3- Weight of the presented criteria.
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Table 4- Final importance coefficients of indicators related to brand performance.
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Table 4- Continued.
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Table 5- Distribution of age group of sample members.

Sl ey (Slgld VY
36.13% 86 JLo ¥ 5l s
24.78% 59 JLfe Y.
23.11% 55 JLb- k-
15.98% 38 JLub- 5l St

100% 238 Js

& o YWN% lo £0 Y0 o YEIVA% L Yo 51 508 4 ge3 sliasl JS 51TV % ol5e 0 J g (glaaily L ollas
& god (Gliasl] CJMC]UG;}: Sl dess 5 Sl s Jgde lazils cpuw Jlus 00 51 5 s 55 10/4A% 5 Jlw 00
J‘A');_sAQL‘:‘“\)

ges gliacl OMuass mlaw 29395 -7 Jgue
Table 6- Education level distribution of sample members.
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Figure 2- Factor loadings of second-order factor analysis of factors affecting brand performance.
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Figure 3- Significant statistics of second-order factor analysis of factors affecting brand performance.

t-=-0.39) oL i g sy (t-value = -0.07) o580 & el (t-value =-0.41) & o5 9 5),) 45 das_se HLES Bsb 15 50 ]
SBES,S & 5,50 s 53 (Solslims 28 VAT 51 5858 (g lskie slao)lel L (t-value = -0.27) & = 1SS 5 (value

Wy 3 ySdas ) Yigo Jolge p90 axiyo (ol (Jole Julod ulis aodls -V Jgux

Table 7- Summarizes the results of second-order confirmatory factor analysis of factors

affecting brand performance.
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Figure 4- The final model of factors affecting brand performance in the petrochemical industry.
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Figure 5- The final model of factors affecting brand performance in the petrochemical
industry based on importance coefficients.
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Table 8- Descriptive indices and normality test of model variables.
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Table 9- Results of t-student test and binomial ratio in determining brand performance status.
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