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the customer's point of view. Therefore, marketing programs try to increase the value of the
desired service or product by using scientific solutions. This research was conducted with the
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aim of investigating the influence of influencers' characteristics on the intention to use
services according to the mediating role of customers' perceived value. This research is
applied in terms of purpose and descriptive-correlative in nature. The statistical population
in this research is all the followers of Mithaq School page, whose number was 3748 at the
end of 1402. In this research, the sample size was determined according to Cochran's
formula of 350 people who were selected by non-probability method. In this research, the
data collection tool was a standard questionnaire. The validity of the content has been
confirmed by the opinion of the professors and the validity of the construct using the
method of factor analysis. The reliability of the questionnaire was checked and confirmed by
Cronbach's alpha method and composite reliability coefficient. Structural equation modeling
by SmartPLS3 software was used to check the hypotheses. Based on the obtained results,
the characteristics of influencers have an effect on perceived value and intention to use
services. Also, perceived value affects the intention to use services. In this research, the

mediating role of perceived value has been confirmed.
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Extended Abstract

Introduction

In today’s competitive service markets,
understanding customer behavior and decision-
making processes is crucial for businesses aiming
to enhance customer engagement. The role of

* E-mail address: misaghgostar1400@gmail.com

perceived value in shaping customer intent to use
services has gained significant attention,
particularly in digital environments where social
influencers impact consumer choices. This study
investigates how influencer characteristics,
including credibility, expertise, and attractiveness,
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affect customers’ perceived value and their
intention to use services, with a specific focus on
educational services.

Social media influencers play a pivotal role in
modern marketing strategies, leveraging their
reputation and social connections to shape
consumer preferences. Previous studies have
demonstrated that influencer endorsements can
significantly impact consumers' trust and purchase
intentions. However, limited research has explored
the mediating role of perceived value in the
relationship between influencer characteristics and
service usage intention. By addressing this gap,
this study contributes to a deeper understanding of
the mechanisms through which influencer
marketing shapes consumer behavior.

Methodology

The study adopts a quantitative research approach,
employing a descriptive-correlational design. The
target population consists of customers of a private
educational institute, with a total of 3,748 potential
respondents. Using Cochran’s formula, a sample of
350 individuals was selected through non-
probability convenience sampling. Data were
collected via a structured questionnaire, which was
adapted from wvalidated scales and assessed for
reliability and validity before deployment.

The questionnaire comprised items measuring
influencer characteristics, perceived value, and
service usage intention. The constructs were
evaluated using a five-point Likert scale. To ensure
construct validity, confirmatory factor analysis
(CFA) was conducted, and internal consistency
was assessed through Cronbach’s alpha and
composite reliability (CR). Structural equation
modeling (SEM) using SmartPLS 3 software was
employed to test the hypothesized relationships
and the mediating role of perceived value.

Results and Discussion

The results confirmed the significant impact of
influencer characteristics on perceived value and
service usage intention. Specifically, credibility,
expertise, and attractiveness positively influenced
customers' perceptions of service value, which, in
turn, affected their intention to use the service.

o Influencer Characteristics and Service
Usage Intention

The analysis indicated that influencer attributes

significantly affect customers’ intent to use
educational services. Consumers tend to trust
recommendations from influencers who

demonstrate expertise in a specific domain.
Furthermore, influencers' ability to communicate
effectively enhances their persuasiveness, leading
to greater customer engagement.

e Influencer Characteristics and Perceived
Value

The study found that influencer characteristics
positively influence perceived value, which plays a
crucial role in shaping consumer behavior.
Customers who perceive a service as valuable due
to influencer endorsements are more likely to
engage with it. This finding aligns with prior
research suggesting that influencers create an
added value perception for brands, making their
recommendations more persuasive.

e Perceived Value and Service

Intention

Usage

The results demonstrated a strong relationship
between perceived value and service usage
intention. Customers who believe they are
receiving high value from a service are more likely
to use it. This supports the argument that marketing
efforts should focus on enhancing perceived value
to drive customer engagement.

e Mediating Role of Perceived Value

The mediation analysis confirmed that perceived
value partially mediates the relationship between
influencer characteristics and service usage
intention. This implies that while influencer
credibility and attractiveness directly impact
consumer decisions, their influence 1is further
reinforced by the perceived value of the service.

The findings underscore the importance of
strategic influencer partnerships in marketing.
Businesses should carefully select influencers who
align with their brand values and possess high
credibility in  their  respective  domains.
Additionally, the study highlights the necessity of
leveraging influencer marketing not only for direct
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promotions but also for enhancing the perceived
value of services.

Conclusion

This study provides empirical evidence on the
significant role of influencer characteristics in
shaping consumer behavior, particularly through
the mediating effect of perceived value. The
findings suggest that businesses, especially in the
education sector, should integrate influencer
marketing  strategies to enhance customer
perception and drive service usage.

Practical implications of the study include:

e Selecting influencers with high domain
expertise to establish credibility and trust.

e Ensuring influencers effectively
communicate the unique value propositions
of the service.

e Using influencer marketing to create an
emotional connection with consumers,
thereby enhancing perceived value.

e Focusing on long-term  influencer
collaborations to maintain brand
authenticity and customer trust.

Future research could explore the impact of
influencer marketing across different service
industries and investigate additional factors, such
as consumer personality traits, that may moderate
the relationship between influencer characteristics
and service adoption. By continuing to refine
influencer marketing strategies, businesses can
maximize customer engagement and drive
sustainable growth.

123



S8y o poo g (Flowlro pale )0 (g8 gl
‘Y’A—‘Y‘ 6‘?“‘ 6Y O)Lou;) sY O)’é

Ry R Al
NECSBM https://necsbm.shandiz.ac.ir

L3

o) 49 4> 63 b lond 31 oolaiwl wad g oyl 10T Wil sl 5 39 wils
Ol o o I1501 v 1 5 5 o

"SLTuw gl Ao

Ol e caguine oy 3 oBils (goladl g (g ol pole 0uSiiils (g o wl | bl IS

SN 9 (0D § D>

o aslw b

VE-YTOIVY sl o gl - 3 . . . :
VBT ANY s, o f syl 5 el i Sl 5l 5, L oyl5S ) aiesls Ceens Syl esliiul b oy, 4y ol i caé

VETI A e s g O A g0 Jpame b Coaas ) ale (slo Sl oalind | i o O ol csloadl
:LM;"S 5 b 4 4 b oleas Sl eslitl w35 25U sla Sy pSl gy Ban b Baisd (pl as

OiS,el la S5~ hres Saale S5y 005 (g0, Ban Al G cnl Cesl oads plodl l ide 00l STl )
loss §f oolizul as 20! Slaa o5 aiBlion Glize idjpel En LS JLis 4l Gudizd nl o ilel dnsler ol (Sten
Ome A Y0 G565 Joa 2 & a3l wigas oo G (ol )3 ilosgy 185 TYFA slaas VF-Y JLo (LL s
3 il dolicow yy Bosls (5,515,5 Il Gdms | )0 aiol Gl Lo yiws,s Jleisl e jog, 4y a5 ol
odd Al gl le slo)l Ll g, 5l eslannl b oojle olgy o auslol Slas b lgise sls, el 00
or Sl el ead wnl s ey oS bl werd s s ST ) b adiiy (oL o
el ol el o0ds ooliul Yol lg @obomsl 53 o5 Lyt (g,lmle S¥oles bow 5l bags,s

Ol oals Shysl 5

<bylb

Sl et el 35 56 Bloas 3 ooliiul wuad g ool STyol (35,1 p L1355 sla g coael oy
ol Al oads STl o5l mle il Gadod cpl o sl HIAS 51 Gleas 5l eolainl wad  oals ST

Published by Shandiz Institute of Higher Education

(4o 4y Sl

G S ol i 4 a5 b Sledst 1 eslizul dad 08 50 Gl S5s 5B (051 o (Gdam g ey 5 Gidoes LTl ) 3 e

AYO-VYY (Y)Y ‘szté) o pde g ij.wL:u r‘,l;).: d‘if Lgbldlj‘.f QLiJ:.LA ol Sb)‘ U;'JJ‘
https://necsbm.shandiz.ac.ir

d:) https://doi.org/10.22034/necsbm.2024.473158.1074 openaccess
L oz o)) (sode sl Sal, 5l oolsul b oS o (D dodo .Y
w0 9031 sla,Kal 5 S iy oldl 11 8 0 Jguaste W) aiails Cends o 3l ool b st 4 b yiie cody

SRR T FRCIUN A KC Ot CRS B IS Lol 4y Aol . . e e -
OO S gen S8 By Sz g 0T deog Sl sloasl s gyenl 5l el g i k5l a5l L oliS
il it slroje> 0 (5,540t slcwass .)u"ljs >

* E-mail address: misaghgostar1400@gmail.com


https://doi.org/10.22034/necsbm.2024.473158.1074

VYO S8, oy g (Slewle pole 13 (ngi slaigls

ooy 31 5 )km 03958l Wdia Sl [N, o131 g5
RS oy ) gz adgi g laaSils (pl )0 50> alauls L
S Blye (Fr S g Sty LIS EE ke &
9 b oSt dapld )3 plaal jpa> 5l wgSae (b
@ Sgai yo olagl HAS 31 w8 51U ogd co colatul la g

(VoYY LS g plails) 39,5 osliul o5 Bus asel>
5 odle a8 ,5T o3l 5l solitul o) el ey oo i lnly
LTl IS 5 cnS 5 (yne (5l dllaiatign Sl Sy aS
Kol sl g Ll me OIS lp D9y So el
ly Wl oo Baiow (nl 9)0nl 5l Db o0 Cgme Wi g S0
4 (sl 9 )l SoS ph g lanip (8L 5 (o 45
oolaiwl ¢ sbwl LB Jleas sbo)l5 g eSS 039> ;0 ogas>

sl

S Sl T

9 b 92t (prendl Juld a5 Al e paiz Sl anl 3
aad ojlger o cpl Ho el cad LSa el s, sl
Sl yesie 5l (S 5)L8; Al S jsba g sy aB b oolan|
RV PO PCVRPYESRE I VW OV IR e
S ik b e Lulyl ST as cool Lise gy 5 o
L 9,3 dal a5 ol )8l s oo lis Sliass 0,5 0 Oyee
a pldl sy S s Wyl | Jeame 5 5l colatul wad
aiile g eoges Slin L0 w ly ol wauss ay 5 g eolaiul
PR ) L O3 Y- 0 RVRCURUIE G S JURE &
Glize a5 0y 5wl 6 Foslail Ko B b I (V-TY () Sen
Slidos 5l gl )3 Jodo Gl el (Dbl sl Cuddse
@ 3y duad oolitwl wad s ol e Jolee Loy 5 auab
o )5 s ol e Glae 4 6313, slaaad lge
(VYY) San g lsgule) S

ool e0,00 eolitul wad p ceniivs ,u5b a5 Lelse alex
35 i b itie 5l S oad STl i) el sad Sl
oSt 5krs 5l bl it )l s (g sl (L)L
o5k 4 Sl oogy i pai pabiglia (ASu ()] E9o9e 0)lgen
WS elenl aseh &5 35d o0 JeoSS 0 5wl P (ol S5
o Sl wed)l o)35 Sy 9o o0 a5 b il o

3 Jansom et al.

4 Leung
% Masuda

Sl a3 (29,5 5 (smez ladile, 39ii g dxugi b adly)o
bly 6 yS i ab; ol 3l & > paenal (O jgpedee g )L.\f)...;l.‘
el 01,31 0y, dad graea 55 6, NS b Wil Sosee
S Sy b ey S L i Gl ol
b b 4 amg b cleas ) oolitul wad o138 ,56
Glive ola590] liyiie 3550 53 it oad STol 5l
R W ‘nl:;ul

S ok 4 Wyl bk s ol i S ST 05l
S9as D)a8 5l as s S edalie i e |y i g B gemnS oS
RO P FCES R R KT U0 CRIRCL RPN FE R AT R
2 e b lagl &)l e 050 S A Cod sandd
ol e g Wload JLiel 5 @t sl 895 caass oKl
sliel (sgziaz 50 Gladin slp ke Sl 55w @ ) Ll
250 Y Jle jo oLLLIL 5l asye AD wS o o
logy] slocres a5 witiS sy AV 5 wisg 105,50 JbliL
Iy dwd diedy,l L1850 L e judSelan! .conl 00g S50
b ol o) Jlo j0 o858 S aS gliel 4 (5598 (o yiwd
Sloaros 15T cov bolia 5l as,oVe aums o &l 1, 8l
o Jlasl alais LIS 50 axtes 065 st Ylaen ol 3l
e 5 1) wS o wald 1) bl Bas Ll s eSS
(YYY

slezel was oo Gl 1) w5l BT 8,56 aoen
sy abuly 4 5 ) plejle SlbLs )l g wddn se Seue |, L1
L Sgd o o 13 Conl pte Sl I8 ,5T 813 Olxio
St (S o 4y (Ul Glagies (0 wip 5 S0
SEl A oj5yel S B g j5ige YL laas, o
3 et S S aS Cewl odd pge (5,08 4 )‘Jf)u;b
ladus b 355 bLs)| Lis 5 )Lk 5l 095 pe Lad>
oS o ooliinl 593 Slinks o 18,55 o3l 5l 2 Y il
(oY) LK ozl

‘a\)fl.’;.m.:.ﬂ aosle ‘_,,_CL;..}‘ GL““S%:’ 9y 4.‘4.».4‘5 4 Q—.‘.‘ o
el 0 i am3 93 5l s, Jlews L3S, 5T ol 31 als
Obletulw 5 OLIS8555 5 Lot 150 LS axads™ o 51

! Cabeza
2 AlFarraj



VE-Y Y ol Y c)5a‘w.6wf¢;p)5£m.ou.\:p)ﬁw Y&

ol Jo 6y ol wisSe bytie aad Sy )l b
il i3 5 15 aallloe e slive olKS 50l L yiie altews

o9h S 4o 8.y

Sleas 5l eoliul wad p oS SE sla Sy Nars
Sl loliae )....L e oK g0l

Obydie oad STol 5l oIS L sla i Y ans
Bl jlolise 56 slice o550l

Sloas 1 oolaiwl duad 5 )b i ool STyl o)l Yas,8
S5l loliae ).,.,La e oK g0l

bShy b 5o olyie sas STl gl Fas
O 3l o550l Sloas | eolil wad  o]a8 50

Syl il

03ed0 S o 1LY

"o (VoTY) o5 5 55 Olindod 5l aid S 5adod cogpde Joo
e Olyie 4 GLIS,EE Ty wite Joo ol o sl
oolisl 0 g zles i gt 4 o0d STyol (55, e Jiiuse
B emon s dtaly Slapsie Glie 4 Slas
Sl oo ools las VS o a5 05,5 e

S0 sle (T

Sl 5l salind aad

(YoVY) o5 g 95 olindond 31 a8 )8 o gudioxd cogbo Joo —) JSCi

od9R 9y T
00 Dgmite (60,15 Slidsd s> (Bos ol Lol Gaiss
ol oolil LB Bly S g S ol o o @l L
i ol ) osliial b o8 ol haghy 605 3aiss
Aoy, oyl Guls, JlS 4 g oge sokiie 4 ok
el 0alitl )50 (sl 5 n kil wilodss o olug a3
gy Aliae Suple 5 g9 4 azgi b dgdoe plwl (Sl
Sl Sygo a ) bosls 5 ooy ol — Shroy i
elBihs, degerme Joli oy Gdss wliie 5ysleex
Spe ooy b llyd 03,5 Grog lap] Gus a5 cul
St SSLL Wlg e oy Guiind Gl il (o)
Sl gy el anld 4 paile; 65 b g vgzge Ll

S beanze g )l 5l i 8Ly (b)lesll e S
@ ol ol (VoY IS g Lls) ol 5 odl, sased sl
sl 5 Gl glady sled o cwl glags
5 Phb Cwas b Jyame So ) RIB Soa b bliL
byl ol STl o5l (ol Allasl o 89l o 2]
2ol @by g oleas b Jyame S (Sl 1 ol e
Obliea b awslic )0 oy @ dapl sl 5 bajls (o0
0us ;0 S5l wedge sip Wy 4 cens 1) ol &S oo
o 2bbl Wl )"-’i" Jyame S 5l (BaiS Srae
ool oialidl g 68,5 gl o el wleas b Jsame
@Lu) ‘é}‘).lo sisle cssl.lbw.o.,.f )"‘)"‘9‘%5"’ aS el O] OALLJ)Q
(Y1 Sl5) as o o] ool b oy 5 ls
Aoy wylPly Cwds S )l Wl ge oS else alas
b (VoY) e o eal) ol 1385 Lawgs T
oo oliebl 5 slazel sl yo soby Lads o 8,56 IS
Sy 4 IS5 5l o3l coe azg Al o311 (6l w5l
o] sloaog 4 AR oo g )l.\f).s..l_» ol 8l 4y Cad o>
G gile slad g Copinl 3585 g anwgs booiS Jee
85T et Syl oo B 5l 55,5 e oS 8k
boabul, b Cusdge o zls ldl s a4 a5 ceul S
S 1) oL &5 Sleveas 6,108,580 &8 o aildobre
VoY) S 5 " plusls)

Slots i oI5 5t arog a5 Sbb)lS 5 S alex
»)9} Lﬁ"‘?’“ ) él)ﬁ‘ S Al ‘5»)5.0—‘ )5‘).0 9 L%oli..u)s.{‘ sQ)‘»)
oad &l Bleas ColS o9 ar (Byb Sl WIS (67
Olie & OLIS,E s ez 58 ol i Syt sl
Sl calizes sblsy 5l 1, olKige] Sloas ailes co dealas
Slaal g olSijge] 4idS m B oy 4 s dules e
3 ROV PR VIRUCOWE SN S PON IRV OO | B KN EE VS
Al ool pussd axil bl p cusls asalgs o0l jo jga>
SR U 09es Gle 455 (nl Gl o ) Beiiod Lol alis
ol odazg b Sleas l eolatwl aad )38 ,50 sle

! Sharma & Klein
2 Konuk

% Abou Ali

4 Jansom



\YY S8, oy g (Slewle pole 13 (ngi slaigls

655 la iy, Llaiias o blassls Slasie p e s,
) ceslie o Goliod Slo Sy ololn a5 Wls 052 5
5 8] sla e dlaws wlolp po> pnd 0SS 0 attie
0> et Sl Cesleby,y Cnl G250l 5 5 Aged 59 (lesy
onl oo olial IS g8 5l Gakos ol 50 skl Aiged

0,8 i S YO olaws g kel diged px> JBlas oLl

Loold 59T xoa 1pl F.¥

S Gl GRS 5 Sl slaghy, 5l sl regh 5o
oo oolaiuwl &.Q_’?U )0 Og> g0 ML&A 6)9—‘<':o.> 9 alius e
It mesy s b Sbe sl slp ol
'oLiil.g: 9 lm:\i).i;j 5O ol pAie jilxe Y oS ‘La:culsolili
SaS 4y Goazs slrosls e el 000 ) oolaiul ale sl
6‘1.3 w00 LS)S‘&“’ W) G)Lm‘say O)L).JL..M:‘ Mw))
Sl 00 L’:’>|)'L° ‘_g‘A.aL..m...;).» YL u;\ 5 osls Lg)j]éa_?
A pgd iSu 0 e g edd (gyglaen Sl Conex
o..\,».o)f 6)516"4’ &5-’0 6&’4‘:’.55 ) LQ)JM o)l.g)o u_a.!ol?u&

alodds 53 55 o] aade (cagtho Jde piie ,o 4

&0 OY g Slass goess K9,
\$ OIS 5T la S5 \
(Y-YY) oS 5 53 2 oo STl 3 Y
¥ Sloas 5l oslaul wad Y

Wodld Jubowi 9 4385 33 Solol b9y .0.F

Om S5z ge Laly) (owyp B 2 50 e sl (S
Slaez sloosls bl 5 2lsy o by LI L 5 b i
@ 6ol Sy Gaio [ oolaiwl 5,90 Sl Livg,y el oo
CoisS g BRore LAl (Galot Bas (Gl 45 (yezmed Julge
T S S EURERP-S E S V- R S AR W 6)516“? seools
b g oad 505 e datalisny psler 5 s
L@CW.:L» ‘(‘5>L: \s la QS’L’ A) oolazuwl Sy940 U)iJ u.».]o )‘ oolawl
SleMbl a5 55 a5 5laex slrools gd o Joos dae 4
slogygesly oyl o3 oS 4 ailesls gl 095 (33,0 1, g0k
L Cumer oMb Ygons 05 oo Juloo 5 4355 5,1
D9 oo yemnds SPSS 138] 0 5SS @ g o Lol isu o

bz » )‘f‘ Lﬁ‘]-"’ )‘ . u—“ 4 _[‘,5))_,° LSLQQ.)‘.) as L7D—‘

SsboT dxols .Y ¥

s o Sl o8 o3 L sk, Ll ) e
GBS gy 50 Ogb co aliS (6 Lol dmel> il axils Sl
g il ool atie g9 4 ddlas 050 arel> Cel o
gl bl amals> il eaye S ST (st y ol sl S
S aisloe Gl oBijsel gy QBaLS Jlis 4l s

sl 0355 515 YVEA slass VE-¥ Lo bl 5o T sl

S5 Hg0s Sy w9y .T.F

o9k 4 aS Caload (lgie (oS aises sl At slahs,
ot g Sl atws g0 LB o ) byl Ll Gl e S
‘sllo.';>| RIRLH sl by, o P £S5 ol gl ‘Sn.o.b‘
Glixe 4 og Bolar (pl .ol aiges Sl fyogy (Bolai
olal (6 S A . Conl diges o Gl gly ol (il 592
S5 %y S by, (nipee 5l slades 5 slaib osle
45Sked ( Jloixl e (6 S dgad )0 1005 0 oo Jlois]
30 S il assl> ol 3l aan g 0098 Solar slaas] s
Elsil et 51l ylel digad yo jpa> 5 Gud bl
VSIS OV KO FCS [P
o WolS g (el ) (sod ((53LaB b (5 723) aedan (L)
AT won e g Se,S) dgai o)Lal

- e 5 Drseres (S i 50 b Gl g S aised
ol e Game a5l ‘SILA_.}\).& GrSdges sl gy cp )
38 5 03503 51 1y (6T Wged (Sl 5 (K0 Glie B,
Cudgaze oS Sl Lo9,o.c led g0 Sl (69590 Dyge s )
b9y Crl 5l aBl ansls S92y aslitin @i 990 )3 5L
G S Ages gy s 0010 gedgs azul bl 098 o salatul
ool 0350 (o ywd jo Jizl 8 ()l i o

Lol pR> (g gslkd'ag) yy
e digad x> (50,5 Gt Bulod Gl slaise (S
3 Aigal p> el Gl (S USS la b, el i 5l
99 (el wged o)Ll (1,59 Jgeyd g 3,90 Jsoz 4 Ol e



VE-Y Y ol Y o)5a‘wo.6wf&;p)5£m‘ouw)xw \YA

() e o San 5 l5) atls Jloline (g Lol i 51 o

AT e jpas B3 Jh sl )

] ]

Cand S0 piinn s Caad S0 psienn piana

!
‘M*ﬁwu,{uf».

Canal IS Al 3 e

‘ (oo
VAF oadll i

‘ '

o N pina 2 s

VAF>0.80 0.20sVAF<0.80 VAF<0.20

o3 Jue Y U

sea> b o b g (il jeax e |y Joe LG b ol plo
s 5,523, 0ol e 00,8 Lozl I8 5 )5 e puite
IS 5y ey S s cid> 0 VAR L Lkl

39 (o0 Al iy S 4 aS ol
axb

(axb)+c
010 b peiins jué Sl b pudte e pane @XD
D)5 6l S SIL S e @%b+ C

VAF =

oyl kT ALY
&S ozl SFLL Comer oSy i ol o
ol lesls ol Lolasdl wie Gdss ol 0 o)kl diges

Wigd oo Cipogd yloge g Jgo

Sl Care S T 39N TA

s g 05,5 i & G Canar (Sla T
sle e 5l €568 b S5y ol ol o lal wlie Shee b
S SRy Pl (Sew 380 £a090 4 4z g3l g 00g Grio0
e 5L Comen o Sy adsl 5 09 b5 b ailil la

1wl 00 o 5.»)..4[> y.n;u 550 W)

4 barsd )y el 4B S BT Jsax 0 oy Ll
Sl 3 o g oad plil abgiye bl Slagygesl SWS
3 ol Gty mlS Ayl g pedd 055 o0 8 bl

ol Bime DLl 5L bl Ll i
Sl il fegh slears B g st G Lulyy (o) Sl
B33l el 19l 5 ol (sl 0,8 Sl | cenlis 131 05
L osls g Jloy yge3l 0,5 slol eesls yog Jloy
g b ogd e plmil By pransb By S 5050lS” (5051 51 oolina]
(ol Bges olaxs g sael Caws 4 slaosls oy Jloy e @
lacs 3 ol obl baws b ow, p sl Smart PLS 158l o 5

WNgd oo 23l g LSl OYolas Sb Jowe 3,k

ORIH SBAD P (i Sz S

99 e Cewl (6,970 (el loars 8 0 b0 el sl
t o ogeyl 4 aS t-student (ool coanss 0gd (gw,p Egog0
Jolins b puice (s dlaly a5 am o Lt T LT sl g e
il i VAP 5 ke cpl Glae Jlade ST e b e
B Il s alaly D90 (ol puf 50 5 Sl 3 pine abai
Olaodsl oo a4 o VAP Jlaie a5 Conl ooy 098 0
W0 slaebl coro @ Jade cpl cplplo o)l ool acwlbxe
ghe 35 b 09bos bagrye (00)0 B gl y2) wo)s
0992 Jolis (sl 3l g S (50 e 5 ke nl il
s o p2 D95 o0 drmalne pans u pS e caily; 395 L
el Jis e Lanags dsly oo (623,85 (liee S35
OLas 1) dtsly yatie )3 Jiias g pa 45 S (lgioe b

.Méso

(Kl ywl D99 (993) (o paiin ) w1 Y.Y

)l sy (il ite (A& Gialesl ln BlRe slagts,
ool e Lol By me jl diged 90 (S5 G5l 5 g
2SS 9 09k Gy Bleols sls laosls (o9 Jloy 4 g
g gy el oolatnl BB sobye g b ools g45 g0
S¥olee gileoe il sla )58l o aSal s 4y Sy il
Sy ot O 3l ol ! st oleml 5 Gusel e s k5L
wdl ogdise wgeme (Wl Sl 6l Lo 5l S
b ite @598 S0 el (088 iy Syl B9 080,
b Sass sleaisel oz ln 5 00 Lol o Jby g
Sy 54538 Gle b Blsg) IS wilgioe 650t (Ll



AR S8, oy g (Slewle pole 13 (ngi slaigls

VEN S FYI0 (60, phos awoyo YD wdlaxs s
D89y phd IMeamd glhls 58 do DVYAIA g plus (YL ws o
Gy S 095 bl i OS5 ¥ gaz P 0g,S

B2 oo sl |y B

OERBS Fwly (L 09,5 (5 bl oS 5 —F Jgu

orl el ool o plope g (U Dglite sla)l ) i
Dol e Dlido o sl Fuwl coS § chogs ;o (S

OB as gl Comiar 5 bl cuS 5 - Jguo

Qo0 Slalyd Sy
SAIY YEY 5y
YA/A Ny 55
Voo ¥o- € 50mo

g sl T
NG VAY Jlo Ve 51 a8
Y- A Jwrysisy.
YY/A AO Juwrabys
YIA \Y JL o YL
Voo vo- Egoxo
Lsauud 05;
= 095
51.3 20 23.9 4.8

Jo Ve 5l S JL YO Y. o JLFOLY?P (0 Jlo FO YL

S 09,5 5ol e —0 U

09,5 33 QB aBs bl wo)s Ve Soop (i 098 Sl
B TP o 09,5 50 2oy0 YV iyls JI3 JLuYO b Y. s
S8 Jle YO YL s 09,5 50 5 vy FIA 5 Jl YO
(e 005 50 B asFwly by VY Gadod ol o ilad S

gy Jlo Yo 5l S
(bla! JlT YA

OB aeagal GSlbcures o Shy g riiginog jlow
Suglaez soools sl oolainl b giow gloacs,d isw ol jo
bl qsg g b ol ol cal Gl 90,5 oo (guy 00
38l es s @bl slogsasl 5ol Goboly 5 955 (asiie laosls
Slael e 0ad colatwl bas s Lded ol cwslie
atie Slaty) S8 A 2Ll g 2l Sl e asliis
BRe a5 355 g0 OAbI (ci5 &y (blinul ol 955 oo (g,
g olael anslie byl 5 g)lel slo 28 5 ilsd 4 axg b
IV Sl M isu oyl ol oo e omls 4 3
sl e 5 ga3l bypd el b ol (Sas 5 00505 <l

oo e las |y Baies gl cas )bl a9 -Y S

31.8 68.2
O S5

OB Fwly Comizr (g bl @595 ¥ Y
Llosgs oyy 2oy YVA 95,50 3oy PAIY 5 YO £gamo
Col San a5 a3 ld Comax b Shy K0 iMwaxs
Sl 20 Fwly OMass all HIAS S G bl

OB WS fwly OMlwass (gl S 5 -V Jgux

KW-3%) ol OMowaxi
£Y/0 VO JE
Y0 AY &9, ol
YAIA sy ohss
VEN o oo YL
Voo Yo Egoo

Do o i | Baies gl cMeass )kl a9 F S
Q . 3
&:JE '..‘"" o)

42.5 24.5 18.8 14.1
S &) pheo e s YL

s (gl @398 —F S5




VE-Y Y ol Y 0790 ¢y ‘6“%&*’)354"“0@]@)%&9 VY.

qi7 q18 q19 420 q21 a2

NN e

o7 087 081 061 pgr a0

sad Sl ,d\

063

423
/N’S/' 24
- N s —¥_ 9
= v 087y
T~oe1 923
5

o3l 103 26

L 455 19y i slyr Sole )b polie -0 S

Gl a7 18 a19 a2

SN LN Y A o

o 6160 B B 018 oo

aoliliow y1 219y Cymund ‘5|).3‘§"¢)L0T)g..>lﬁ.e—9 Js<%

8 ‘SB)M 4 CL.»»Y 6L&ﬂ oo polie MLH-M.MJ)J ‘s’bb
Slade a5 wil oo delisin 090 L cnimoylid g cewl Jgu8
slagbyy 500 5l (55 2l cope Bl g <Y ]
@bl cope o Sl B dwl aeliiny 0LL (w2
el s el o Jeleyl b ik 435550 (55 oS
a8 Cl I 0 cpl el 5 iee FLog,S sl @ e
Wedso 48,5 a5 LSy laysS e 59 Flig,S W

Bl IVl s b s S B bl eyl
dsle oS 5 2bb cupe g EligS W polie 7 Jgux

- oo okt b i gl 1y ol lss & lemsl 581 o5 Lasgs oot

Llogow)p S (558 iy Sjgo 005 il s Gl 9550
05'“(56 Ls)..fo)‘;b‘ M)Q IN 6”4? u.u]@

OO0 Jboi smin oz pol GizS o wosls ogr Jlo
B Jgaz 200,85 solitul g pab 9,5 005055 5031 5l laools
Ao o slis 1y Wesls og Jbo izl

ools y0gr Jboy (owyp gl -0 Jgus

o Sig o
St Jloy e OS5l o T
s Loy ofen oads Syl s
S Jboy ol Sloas 3l oslainl wad

REV- 0

dolidiw yy UL @S -F Jguer
Al (oS5 bl o s | Fligs W JUET
Al AR VN4 oals Slysl i3]
ol NEAR - IASY ool wad
ol NELIN -javs LIS 36 sla 5

AW 6)316"-'.’ slosls LS)L"—‘ &g O Jgo cuL..u u,oL..a‘ﬁ
ot Loy

JB e G S slasls el T 2l5) 5 oLl oon
RN 6)51&"-’.' Jesey)

5 Sy (2lsy b g9l asbiiny oy, raelbw (29
Poie 9 (39 re 4 &S lyime 2lgy 09dis (ow)p ojlw
oor QB g aslul gl ol 5 L ol o)Lal laeysS (o
oolauwl ‘_gA,:.)‘U Lgl.,al.c: 6“)5 JJ;U )'| o)'L...» @‘5) 6‘)—.’ .oo)fsa
3,90 A.AL».M.....;).: L:—‘ A2S (oo QLM.\) Mw).: k.';i‘j) Sl 00l
Sl Biome Hlaide e 5 pSoslail 4 ol i o 4y coslai]
SSoilul puita 5 oS LLele slosl ol ool sl b
G5 oIl ]y oo Gl s 25 5 (G ojlel lade 50 09 o
o &0 e g Y 48 SO Jle b Jlaae ST .aS
Lo 1) yusio iomiw ;0 (BB g Hha3 5550 4355 a5 Sl J
owl lp o obl Jlade wediae wmlb o] lyy 5 el
aS P g 0 JSal .l VAP o0 0 sllas (o pi )0 (5,351
SrSoill pllgr @slonsd I8l o5 langs (o3 Joe (ol
IS ) illas wes oo plis |y ele sla b jiolae conds
el (lgy 5l a5 esg oIV I VL Lk slal laas
9 LS’ o)Loi )L\.‘LA 4)35 SR A_i&m Le 14 JS.“; o )‘b)?).'
Lol 005 jazia |y 4468 o el )l




A S8, oy g (Slewle pole 13 (ngi slaigls

ma0sS Ll aS e o o5 ol (el 1515 s 11 STg (a2l
L el oglae b psie Ko b BB ojlasl &y 2 sl
SYlgus o3lail 4> b amo oo Ll 1 S1g ol S0 Ojleay 5
Gyl ol ax S cal e oyl Gligees deliss
4 ol i pas Bl s gyl (35l sloasls 5l (S oy
o9 |y gasiod ol Bl cnl aslidowyy (jog aigy slins
o ogy cniystie 3 HTMTy SY o Lijsd (g, S ed
axmlzr S)Y 5 )98 0,505, po e 1515 2y, Gromiw sln
Ao b Blie g 5 sl 5l G pile (Lol b olie

el a0l 3550 2151y (2, il

55¥ 9 Jiyed =159 19y - Jeux

OIS 5T sl S ooliul wad|ons STyl b3

SAAN oad STyl 35!
-IA¥4 -IVY$ oolitul s
SIVYY VY SR | NSl sla S e

olly el g Geatd o po 295 Joo )8 yo Al s e
JLiwl 9)90 (a3ls S Glyie a4 )l 35350 ) LayeSe
L adlge cdel jo uibjly (nShee ool a8)5 18 b
S S ety el pln (AVE) 5o 25 (eSiks
B9 g0 osliwl S b3l Jae,d o asli cpl 5l sl
GOF=\(avrage(AVE)*R"2)
Joe s jlael samolad SO vae 4 o 4 Soo g lade
Saie oals a8 S Ll o aslis cpl gl a5 Blas el
AR IS IS S U SO KV-PRC o IPU S PNV VRGO A A
Ve Jgaz cewl oY Ll 03l adlas 3,50 Jow Slas il
s Sobed S8 0 5 sla g3 bl 1) palis (ol jlade

OB H (ogte Juo (S (W3l 9 0lle-Ye Jgur

Bl 5 098 o Jol | (go0ae 3150 oo 331 s (5031 2
e e o IS ok & 305 g2y Sl o Sy
Do 4 a5 Bl glaisS 4wl bysie Ly, adlas
wldls aslllae ()l 9wl 43,5 13 SouSy LS )0 s
ol @55 4 ol 5o oleds 5 AT layeice o Ly, 5 i
EY ‘) ML.MJJ ‘S:L»Ls 9 ‘53"9) u.:.o.w ‘55).3 = Ju.wL: 04
2 ogdle Wlodged plpie Jao (Sl lp @byl lye
odds ool syl dalol jo il sl aslys )l Ko (S bl

]
5 Fogd eddde 4 e oe Gl ) e Sy le o)l o
Kot K005 b 315 o5l &y e Sy & Logye slaeysS o5
o2 210 5l xS AVE polae o il /7 5l 5L oS5

@502 aly) polie -V Jgux

[Xed o219 o
YD oas 1ol ;)
“IYYY oolisl S
-JavY 55,56 sl s

ol A.Hbu )La.ﬁ.n &.;'5')'3 uapu‘a da:l..& (_,‘9.3.:
- 1509 R O S el
S IEYY AVE lXen jlael (Sl

<I9f- GOF Joe IS Al

oo 0L o sl cadls R s oy il 0
S b Jae S Aty sle e ojlail ax B oaes
ol S gdioe ooy by Joe )0 Sszge slajiie
aal andls jshe Jae 0 aiedly pite p IS slaine
Ser welgS G Hlde atly e ln G cu el
"o ey Sy gaRte (a3l 4z ST (asys) )
SYY N slie (FoV) oSes 5 | n Bl jgate olss
el by g awgio (oF et cure Sl i ], PV
"oy dly Gl yiie Sln S et G pe el 038

el 0,95 1 sl (050 51 Jaw Ve Jgaz bl Bilkae
ow bilyy ololine pwyp jo il yuiie G alaly owy
abl, Jwu b VAP ) e o o)l,J Gllae 08 S e e

Dgls

O ca pd g 1,50 (g - A Jeu
3l <10~ oads Syl a5
Al </YYA solawl wal

! Hair et al.




VE-Y Y ol Y 0790 ¢y ‘6“%&*’)354"“0@]%)%&9 \YY

ool STyl iyl p oISl sl S Yams
..>)|.> )|.>l.2ao ).ub dl.uun o@}}oT Qb R W

¥ a5yl @i Y Jguz

FEICH] U] | SRRV dd 8|y,

Sl o)) = 8,50 sla S5

ol

ol | vy [ EYVO Y

‘;).»5 ‘JJ w‘ \/Q; )| )j)).» 9 009..' \°Y/V& ).")) &5’ o)Lo] )‘A.CLA
Bl °Li~5}5*°T Ob i 0als STyol (35 » LIS 56 sla
ol e 55l oaies (lis oS adlbie VY (6,138 36
3 oolawl wad b ydo caul STl gl (Yaus,d

3,18 ol w5l o8i g0l wlons

¥ oans b gl b 1Y Jsux

PEICH BUUPRTv-Y | SRV a8 s,

3 oolawl auad = oo Sl a3
VE I R i
Sloas

oo 1l VAP 5l 55 5 g 00 VYIEY Ll & o)LJ Slode
s 0 Gl o8 jge] Gleas 5l eolatwl auad b eais STl
b ol ey anal IS S Jloline g0 4 Sgie
ol ol e 3l saimslis a5 wib e < FY (g S
D o Sl and B oyl

SS9 WU 50 b e oud STyl byl Faws
Gl oS jg0l Wlons 31 ooliwl wad o35 5T
0,10 (il (gl

§ and b 5 ylol i -VF Joux

Ao | s o po| Tl0ds EU-3 | U YRS

Shol o)) €=yl 38 3 sla, 55
ol A [ VpA. [T O T eRe et 4
Sloas 5l oolazwl duad €= ouds

PP S Sl Dgr 3805, 5l (ol e B (o p 5o
ol 45 B3Slan il o oslizad ¥ Ll I o el 138
1A OYA) S ool jlade 4 azgs b aas o i VF o
s g g 009y Llobize 4o 8l cewl 155 VAP Gl
A oo Las s 3l o 1 pediies pué 3G e 35 /A

VAF (ol duslons ..
VAF=0.64

as 8 pl 50 ead Shhol o3l wdel Casdy lade a4 axg5 b

0D ul.m; B wfo Q,v‘).sl.u | )L)L.M )...au.o 99 (=
& oyl e 45 550 0 Ll el (6 RS 1 e 5 SsSr
g 009 Lzo < daxlao S0 le.ﬁ)...:...a Jol...u)‘ ‘Mla \/aF )‘ IA-QS
BVEL YISV VN AW AR ZES R WSS VAR CUON = RV
Fae odel Cawds @i jo Wy e ol gl oo
ooy ylis Gubizs Jaw ,0 5 o,ll polie 9,5 lal ol

| ).o..:.».c 99 JaLuJ 0092 Lxo < Ls 009 )‘OL’.’.A

wla E5s
S0

& oobol polie -V JSo

PRV ISIJ_‘IUFIJ;}I\

s gy =N S

w9 sasl Y

sloas s sl o5 295 SS90 @ azg b i (nl)o
235 o gy BxBS

Slous 31 ooliiwl wuad p o135 5l o S9N s 8
3,10 Hlobize y5b §lss ol jgul

Y and 3 5 kol s -1 Jour

FESCIH VO RON-3 | SRV ad 8o,

aad IS SE gl 5
ool | vy | sy e
Sloas 5l oolaiul

- Sis 1 Sl VAF 5l 555 g 000 OIOY il o Ll I
39 Gl olKijgel loas 5l eoliiul wad 5 LIS ,5t sl
56 ol ey al HIAS ST Jlsline &y gody dgioe s
ol el i 3G satmslis a5 wbl e +ITYY (5 IS




WYY S8, oy g (Slewle pole 13 (ngi slaigls

Gz (VVY) e g logule .uwl ji,lado b o)las 092
d.l.o..? )l (Y’YY) f“"‘s 9 5) ‘(\f”) ‘5.“.».3) 9 J‘)T ‘(\\C’Y)
Ry oo; C)Ja.a (S G @L».a aS sl ‘S:Lo.o.a:u

b ooad Syo 3,0 a5 wlandl o oliioe pge dndyd b o
Glpl ojls (oo bl el bl (25Us sla o)
5 a5 0ed e (bl Ful) cols, bl cdb @ e
S8 8l dgbee e (lablie Fl) (5,18, wad 4 ol
O J‘)J‘ u.ul.m‘ » u...vjl.la.a ‘)‘).».A )‘ IRVELY d)..a.o LS'b))‘ IR
Bud S 408 > 5 odd S0 ), 2 cwl L g sgu
00, Su o G858 Jle g 4 09b e bl 1) ols
) Nl oo (Sop B 09,5 Sy 0 Cugde (ol eloix]
A ulloaisS Bras Jai o) pls Cwas SG ol S0
Q) 650, Sleas a5 jgpuine S Tho (S el IS pon
23l e @8ly 5o s (g JLl 5550 00 L e s
aSh Gl ool SH0 Gyl 0aisS S Cwn> b Jgae
Coles yo a8 wtes b3 el pl 5o 50 50 else 5l o)l
(VoY) 05 5 95 Ogb oo youe oolainl dad L &y ,5 duad 4
LgaLo.».c:u PIPS )| Y Vg (V- V) LK ¢ (5,00
RY| o&; C)J""’ (S G @L..s aS Sl

oy Bl Ao b 03l b LS| 50 sawl Cavs jlaie 4 axgi b
s ol cwl Sl S oas,d ol jo ead Sl
o 3513 45 Sla S5g abawly 4 ) )108 30 a5 0S| e 0l
9 et (Cangre (Mg o 03D Sl Sleas o)) sl
Cnl L‘:"LQL;)Jf )‘ 6"“’7” u.io&b CwodS oulS Aoy u.:‘u‘»
o)) &S K s o liS Fased))l ] ol &Il Ceas A
s s o>l oolainl el Jleal sl o i) onls ST
oS Cple 09 Sleas Lo s ol8ijeel SO 00l alss
059> o oI5 ,5h as o ls ol pds oleiel o ,Lael IS 4
STV F e V) goommac (YY) oS g 95 .09 aualgs 15 Lo
e bl a5 se JSldsy alex 51 (VY 0) Sy
Y oo; C).Iaa

SOl salgls Y0

OIS 30 la Sy (i 9l g g0 9 Jol as )8 4 4z gl
:05.,:2;‘5& ole,w
ey plas ;o a8 ol 3l 5l igel lyime 4y azgils -)
Ol jo A5 50 lee 4wt patie 5 Hsde
g oala!

S5 4o 9 S 0

S5 e Slp QAT S pan wad 0 (LS Jgl a2 0l
Slog o3l ol oS e eolital ),Ses Sl 5 L )
e 059> )0 aasie |; ol el &S cal 5138
Sl S 3l s (Ko bl )80 O)lee Grizeen il
Sl Ly Sl ) Koo gom el S 5B oLl
b oS0 iy S 4 00 Brae jien slodel oo I35 50
oz 5l Slous S 15 8590 53 el (nl S9d o0 Jpame
S35 53,58 i ol 4,5 45 0l s &1 aolSa
Sl (o9 Came b (ae )0 09 walsS Srge s )l
SoS ard 6N e 4 G Cuzme GigS 5 0oy
leml 0aiSSra0 3580 e B Sy ez WS
s g Ly Al il odisS Apog ) o gablies
63 VFeY) goeme (VF-Y) o5an 5 5,00 (Y- YY)
Sl alex 51 (VYY) 15 5 5TV F2+) oy d(1F))

o3, ke gend gl 45 aiies
e Slo)liS G0l Glolil )3 WS oe Gl pe s b
2% GlS kS plare 4 551 (SLTL e 5o &Bly s e
Sy sl jo wiS elusl o8 a5 e 09l g0 418 )T Lo
hled S oo ST 5051 L sz s Oley GRS sy
ol &8lg ) 5 (b)lik aslp e Bas ojlo w2 (6 i
aS e ol 0aiS Bpas i o Cwds | Jgame )
SIS B S9d e Aoy ool paRd Ly Jpame
S @ el e el 0alS aog 15 o o
et dged Glae 4 .l aaler Cwas b o b g
soliil oS50l ol Sloss 3l Lz lgms iy o 45 _olSim
SVl il 5 Bgpmo s (36 45 ol ol ly S oo
el 00 S p0 i eaims i (S e oolaiwl 151 L Cay yas
SO olazel sloul o aS ply egdle Hgpiie Copadeds Zdly 4o
WS o o] 6UisS G ps 48 L5 ol Sl sl i S,
Cuad &y (> w00 ez enle lis 4 (ol ol g
S50 oyl s @ ool oS solal o GBI 1 i Jg
leys S o ] 00lS Gy 45 sl (g yidiy ok
Jyams @l 05558l Lyl a5 56 ases coliiul b avogs
Sloas &8 ,8 SO gl S gy S e obul W b Cwens
S 55l ool o a8 5T o8l ases i oK gl wiile

00iS Bran gl 4,28l Gy (catine jlae 1) Casl Fage



VE-Y Y ol Y 019 ¢Cypm> .L;Mfg;p)5£m‘obiw)ﬁw ‘YWY

3l 3l 51 oolaiwl slaaely o,bye adbod 09 oo Slpiiay —
il G GEaS s p 3l (Sy 5 NS0

g plox]
Sorexr o Sy o9 sl (e Jelse 4 axgi -
S35l e pdu S e b Loy T bLS I g o ansl> asbis

BBl 1500 B ggoge Wilgi o HI08 LS 5 japiee

&b
NS 5T 5l eas STyol 3gi5 156 OV F ) 1y oo, 5yl 3]
Syze iyl 5 Jelei (6,5 (le b s aad Sl
lo iegsy (p1 S las] ()15 rasdlas o 500) &y 51 LA
VD8 (W (ol 5 Cupde psle 0 yoluo

https://jocrimas.ir/fa/showart-
49642ad982428787f2144a2dd79cbeb4

9 Pl Ln] 450 LIS 36 slo (Shg (oyp (VFr0) L e
A G TSy poal 65 (mle b )3 s
https://sid.ir/paper/900979/fa .ceiv 5 <o vt

e G L oL w3 aad e OF)) Jaillal g3
O Capde 5 plojle slo Liagy Lo el 4SS
https://civilica.com/doc/1463182

wor AOTA0) 1oy waa (e g pST ool rommy sz o Sl S
» SEL LB 6xSse 0 SUL mle LS Gl
Ol Sllbe Glidge o 5o 00538l ) Ll pllas
Xe-vo (Y)Y (a0 s lule A
https://gaa.journals.pnu.ac.ir/article 3523.html

eiglin ) b puiSglan] 5yl 5l oblib SOV FY) Lo (oo
Sopaad g sytie b))l sl e 8, (S b
Cypde g 00,0y, MoJl oo il s
ol KL e Sl psle 5 oeliidl,
https://civilica.com/doc/1696345

S g ez WIS (owse (o>, Lople 0L
4M)Lc M}Lﬁ.q‘ r (\\‘~Y) 2R 0dw ‘Lsh.\.o.”
PN sad g siae )l @B plS oK
pole g (slodisly Lo pilyiiS eagi T (slaolKing 3
Slblar 5 Copde ool Cojeme b (5ielsiST 4
https://civilica.com/doc/1751672

Abou Ali, A. A, Ali, A. A., & Mostapha, N. (2021).

The role of country of origin, perceived value,

trust, and influencer marketing in determining

purchase intention in social commerce. BAU

Journal-Society, Culture and Human Behavior,
2(2), 1-29.  https://doi.org/10.54729/2789-

8296.1051
AlFarraj, O., Alalwan, A. A., Obeidat, Z. M.,
Baabdullah, A., Aldmour, R., & Al-Haddad, S.

b s Oz 5 SLlS oS 5 5l el lo S)lee 4 4z Y
arg 3,90 NS 3 Lawg eolital sloaros 5wl ole
sl

- olis OIS 5T Ly 388 5 Cewyd Sl ools -
Lol dogd Sl 10 595 4,55 bl 5,8 a5 aao

M8l plyie 4 oS pakd oo Cgeme 5 (g iz -f
Az g5 0,90 ol aws plxl | Cwns 1 eolaiul aogy el l,3
Sogome RS NS g Baa (g 0g)S 4 dzgi L
Lol GodS 4S5 SO Bu arels o 0 ez

3 4ol b wams o 108,50 o8 a5 Sl cul g -0
il Eale 6,05 31 enl b asly Lasy 35 oo 8], ol

s Jled (ojlne slas o a5 6,005 ,55 ol 3l 5 eolal -#
Aol ooliul el 4 ol i g caelas (5] bl yo
N

o0 STpol (55| G5 anl 5 p)lez 5 pom andb 4 4zl

gl Oty

LB g ons @)l Cleas 4 axgl cnlie 5,105 C0d -Y
gl 418 )5 caz b L) 100 Jiand odgama jo 2yl

B35 5 i b o108 5T 031 Lawgs ouds il Sledlbl —A
0uiS Bras sz Wil )0 (asrddye cam B ally
sl

- s B dnal> aBMe 3550 5 150 b il 5l eolizal -4
£S5y colie (sl A5 51 ol 31 gy Slinks samlie e
o Sl SO g 0aisS

i slvolgly .0

VYA 0l jgel Sloos 5,90 40 ooliiwl duad yad co o —
ool Sy i)l g ol 8t aE wes e plias 4
sl w o (oS GBras colaiul wad o (ool g
pll Jalse cpl 51 Soye sloadlse o)byo b 05l o
g

IS5 S L o Sl slyime g5 B gy =
A8l )% 35 bge lsicon 5on ol

SIS 2 ol 56 g g oolitul 5550 ails; o)by0 Guiios -
Al O 3o £a.090 Wilgl o egeine o 8

il e STl Jge Jelge anas; 5 plulid -
e fg0g0 Wlg oo olKijeel jo cad &l Sleas
Al %


https://jocrimas.ir/fa/showart-49642ad982428787f2144a2dd79cbeb4
https://jocrimas.ir/fa/showart-49642ad982428787f2144a2dd79cbeb4
https://sid.ir/paper/900979/fa
https://civilica.com/doc/1463182/
https://gaa.journals.pnu.ac.ir/article_3523.html
https://gaa.journals.pnu.ac.ir/article_3523.html
https://civilica.com/doc/1696345
https://civilica.com/doc/1751672
https://doi.org/10.54729/2789-8296.1051
https://doi.org/10.54729/2789-8296.1051
https://doi.org/10.54729/2789-8296.1051

VYO S8, oy g (Slewle pole 13 (ngi slaigls

Intentions.  Sustainability, 15(17), 12750.
https://doi.org/10.3390/su151712750

Sharma, V. M., & Klein, A. (2020). Consumer
perceived value, involvement, trust,
susceptibility to interpersonal influence, and
intention to participate in online group buying.
Journal of Retailing and Consumer Services, 52,
101946.
https://doi.org/10.1016/j.jretconser.2019.101946

Xu, J., & Kim, H. K. (2022). A service system study on
the effects of the influencers’ characteristics on
purchase intention. Journal of Logistics,
Informatics and Service Science, 9(1), 136-155.
http://www.aasmr.org/liss/\Vol.9/JL ISS%20Febru
ary%202022%20(2)/\VVol.9No0.01.10.pdf

(2021). Examining the impact of influencers’
credibility dimensions: attractiveness,
trustworthiness and expertise on the purchase
intention in the aesthetic dermatology industry.
Review of International Business and Strategy,
31(3), 355-374. https://doi.org/10.1108/RIBS-07-
2020-0089

Ao, L., Bansal, R., Pruthi, N., & Khaskheli, M. B.
(2023). Impact of Social Media Influencers on
Customer Engagement and Purchase Intention: A
Meta-Analysis.  Sustainability, 15(3), 2744.
https://doi.org/10.1108/RIBS-07-2020-0089

Cabeza-Ramirez, L. J., Fuentes-Garcia, F. J., Cano-
Vicente, M. C., & Gonzélez-Mohino, M. (2022).
How generation X and millennials perceive
influencers’ recommendations: Perceived
trustworthiness, product involvement, and
perceived risk. Journal of Theoretical and
Applied Electronic Commerce Research, 17(4),
1431-1449.
https://doi.org/10.3390/jtaer1 7040072

Hair, J.F., Hult, G.T.M., Ringle, C.M. & Sarstedt, M.
(2017). A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). 2nd
Edition, Sage Publications Inc., Thousand Oaks,
CA. https://uk.sagepub.com/en-gb/eur/a-primer-
on-partial-least-squares-structural-equation-
modeling-pls-sem/book270548

Jansom, A., & Pongsakornrungsilp, S. (2021). How
Instagram influencers affect the value perception
of Thai millennial followers and purchasing
intention of luxury fashion for sustainable
marketing.  Sustainability,  13(15), 8572.
https://doi.org/10.3390/su13158572

Konuk, F. A. (2019). The influence of perceived food
quality, price fairness, perceived value and
satisfaction on customers’ revisit and word-of-
mouth intentions  towards organic food
restaurants. Journal of Retailing and Consumer
Services, 50, 103-110.
https://doi.org/10.1016/j.jretconser.2019.05.005

Leung, F. F., Gu, F. F., & Palmatier, R. W. (2022).
Online influencer marketing. Journal of the
Academy of Marketing Science, 50, 226-251.
http://dx.doi.org/10.1007%2Fs11747-021-00829-
4

Masuda, H., Han, S. H., & Lee, J. (2022). Impacts of
influencer attributes on purchase intentions in
social media influencer marketing: Mediating
roles of characterizations.  Technological
Forecasting and Social Change, 174, 121246.
https://doi.org/10.1016/j.techfore.2021.121246

Pereira, M. J. D. S., Cardoso, A., Canavarro, A.,
Figueiredo, J., & Garcia, J. E. (2023). Digital
Influencers’ Attributes and Perceived
Characterizations and Their Impact on Purchase



https://doi.org/10.1108/RIBS-07-2020-0089
https://doi.org/10.1108/RIBS-07-2020-0089
https://doi.org/10.1108/RIBS-07-2020-0089
https://doi.org/10.3390/jtaer17040072
https://uk.sagepub.com/en-gb/eur/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book270548
https://uk.sagepub.com/en-gb/eur/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book270548
https://uk.sagepub.com/en-gb/eur/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book270548
https://doi.org/10.3390/su13158572
https://doi.org/10.1016/j.jretconser.2019.05.005
http://dx.doi.org/10.1007%2Fs11747-021-00829-4
http://dx.doi.org/10.1007%2Fs11747-021-00829-4
https://doi.org/10.1016/j.techfore.2021.121246
https://doi.org/10.3390/su151712750
https://doi.org/10.1016/j.jretconser.2019.101946
http://www.aasmr.org/liss/Vol.9/JLISS%20February%202022%20(2)/Vol.9No.01.10.pdf
http://www.aasmr.org/liss/Vol.9/JLISS%20February%202022%20(2)/Vol.9No.01.10.pdf

	Extended -Abstract-HoseinPour-En
	08-HoseinPour-Fa

