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ABSTRACT

1.INTRODUCTION

Contemporary marketing is increasingly data-driven, automated,
and intelligent, and the highly focused approach of modern
marketing has directly impacted marketing outcomes (Kumar et al.,
2021). Technological advancements have consistently brought
about significant changes in the evolution of marketing. In recent
years, artificial intelligence has emerged as a top technological
priority for organizations, primarily driven by the availability of big
data and the rise of sophisticated techniques and infrastructures
(Mikalf and Gupta, 2021). Al techniques enable machines to perform
tasks that typically require a degree of human-like intelligence (Amin
et al., 2022). Creativity in Al marketing involves discovering unique
and innovative ways to leverage Al technology to enhance the
customer experience and drive business results. By merging
creativity with Al-powered tools, businesses can develop more
effective marketing strategies that resonate with their target
audiences and foster growth. Although creativity is viewed as the
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future of marketing, the literature on the role of artificial
intelligence in this domain is fragmented and lacks a clear direction
for the advancement of knowledgein this area. On the other hand,
artificial intelligence, powered by machine learning algorithms, is
rapidly transforming the business landscape and generating
increasing interest among researchers. However, despite the
numerous advantages of this emerging technology in marketing, the
adoption of artificial intelligence in this field remains limited in our
country. Considering the significance of artificial intelligence in
marketing, there is an urgent need to explore research in this area in
Iran. Consequently, the current study aims to enhance the theories
of creativity in marketing and artificial intelligence by conducting a
thorough review of the existing literature for evaluation. Thus, this
research seeks to extract these factors in a systematic pattern
through a meta-analysis of research texts.

2.MATERIALS AND METHODS

The current research is developmental in purpose, qualitative in
nature, and meta-composite in its approach to documental data
collection. The metasynthesis research method is based on a
systematic review of library studies to gain in-depth knowledge
about the phenomenon under investigation. In the temporal
metacombination method, the researcher integrates secondary data
from the results of other studies to inform their own findings, and
yield new insights. Thus, it is referred to as the evaluation of
evaluations. Consequently, metasynthesis is a form of research
about other researches. Metasynthesis can be viewed as a
systematic study and review of previous research efforts. Generally,
meta-synthesis is a type of qualitative study that utilizes information
and findings extracted from related studies on similar topics. The
CASP critical assessment skills program can be employed to evaluate
articles. However, metasynthesis, as an integrated qualitative
literature review, is not the primary focus. Based on 52 articles
selected from reputable databases, the process of extracting
information from the results and analyses of these articles was
conducted.



Accordingly, the open coding method, which is recognized as one of
the most effective techniques for qualitative data analysis, was
utilized. In the open coding method, which is utilized in data-driven
theory, codes are derived from the text, followed by coding to
develop various concepts and categories. In metacomposition, the
objective is to identify the main fields that encompass several
subfields. A significant challenge in metasynthesis is locating,
categorizing, and integrating the findings of qualitative studies that
have employed diverse methods to achieve their results. Each article
is assessed based on the author, research method, approach, sources
utilized, and quality. After pinpointing the key terms of the research, a
collection of articles which contain these key terms is compiled. These
articles are screened based on the title, abstract, and content of the
table below, and the final articles are extracted using the keywords:
Creative marketing, Artificial intelligence, Creativity in marketing,
Creativity and artificial intelligence, and Marketing and artificial
intelligence. The timeframe for the articles searched includes internal
sources from 1390 to 1402 and external sources from 2000 to 2023.

3.RESULTS AND DISCUSSION

In this research, 52 studies were examined and evaluated. After
assessing each one, 25 studies were ultimately approved and
selected. By analyzing the backgrounds and approved models, a new
conceptual model was developed. The purpose of this research was
to provide a model for enhancing creativity theories in marketing and
artificial intelligence using a hybrid approach. We found that while Al
encounters challenges that hinder its ability to independently manage
creativity in marketing, it remains a valuable tool that can assist
marketers in various aspects of creativity. It is anticipated that human
creativity in marketing will undergo changes that necessitate the
attention of academics in future research and the development of
new theoretical and thematic directions.

4.CONCLUSION
In this research, various concepts of artificial intelligence in marketing
have been examined to identify the most effective and dynamic



aspects of the field. There is significant potential to explore some of
the overlooked applications of artificial intelligence in traditional sales
and marketing operating models. As Al-powered technology systems
become increasingly sophisticated, which have already replaced
certain sales and marketing roles, the question of how humans will
coexist with and adapt to this evolution remains open for discussion.
The existing literature serves as a foundation for understanding the
role of artificial intelligence in both the current and future landscapes
of marketing, particularly when combined with theories of creativity.
While models have been developed to assess the impact and
implications of Al on marketing within social media contexts, future
studies could concentrate on the real-time development and
execution of such programs to evaluate the effects of intelligent
content marketing strategies. Use cases of Al-driven web content
creation should be analyzed within the framework of "personality
trust," and the effectiveness of these techniques should be assessed
in real time. Clearly, any discussion regarding the development of an
Al product with specific personality traits necessitates further
empirical investigation. Examining the organizational-level impact of
big data processing frameworks on artificial intelligence and its
influence on corporate communication at the organizational level
could be another area for future researchers to explore while
investigating creativity theories related to artificial intelligence and
marketing.
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