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Abstract

Vast advertising of salt snacks through various media including packaging is a concerning factor in increasing
obesity and related illnesses in children. This research aims to study a) the health situation of salty snacks in
Iran; b) the type and level of marketing strategies for packaging these products; and c) the conformity of these
strategies to related regulations in Iran. To this end, 81 salty snacks were selected as the research sample from
the portal of Ofogh Kourosh stores. A content analysis was conducted to analyze selected products’ packages.
Regulations and policies restricting unhealthy food advertising and marketing in Iran were identified through a
scope review approach. According to the nutrient profile model for the marketing of food and non-alcoholic
beverages to children in the WHO Eastern Mediterranean Region, marketing of all 81 selected salty snacks was
not permitted. Most of the studied samples were high risk in regard to fat content and all snacks had medium risk
based on salt content. The most used promotional strategies were, respectively, emotion and entertainment,
child-oriented characters, and nutrition and health. The violation of Iran’s related regulations in marketing
activities on the packaging of all studied products was observed. The results of this study- through providing a
more comprehensive understanding of how food product manufacturers try to attract children and parents- help
relevant authorities monitor these issues more carefully.

Keywords: Unhealthy Food; Packaging; Advertising; Promotional Techniques; Advertising and Marketing
Legal Regulations.

Introduction

The prevalence of obesity in developing countries is approximately thirty percent higher than in developed
countries, and within this context, the increasing trend of obesity and related disorders in Iran is alarming. The
marketing of food products with low nutritional value is regarded as an environmental factor contributing to

*Corresponding author
Esmaeilpour, F. , Abbassi, H. and Parastesh, R. (2024). Violation of Advertising and Marketing Legal Regulations on the
Children’s Food Packaging- A Qualitative Research. New Marketing Research Journal, 14 (3 ), 135 - 154 .

2228-7744 © The Author(s). Published by University of Isfahan —® BY uc

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0).

d 10.22108/nmrj.2024.142157.3077


https://portal.issn.org/resource/ISSN/2228-7744
https://creativecommons.org/licenses/by-nc/4.0
https://doi.org/10.22108/nmrj.2024.142157.3077
https://orcid.org/0000-0001-5724-4039
mailto:esmaeilpourfariba@yahoo.com
mailto:abbassi_hassan@yahoo.com
mailto:parastesh@guilan.ac.ir

136 New Marketing Reserch Journal, Vol 14, No. 3, Ser No. (54), Autumn 2024

childhood obesity. These products are usually advertised as healthy choices, while the majority of them are
unhealthy or unnecessary choices for the human body. Food manufacturers utilize packaging to encourage
children to buy. Therefore, the objectives of the present research are: 1) to study the health status of salty snacks
in Iran based on the nutritional content listed on the packaging of these products and the conformity of the
contents on the packaging of these products with the nutrient profile model for the marketing of food and non-
alcoholic beverages to children in the WHO Eastern Mediterranean Region, 2) to investigate the types and extent
of promotional techniques used on the packaging of salty snacks in Iran, and 3) to examine the laws and
regulations related to the marketing of food products in Iran and the conformity of the contents on the packaging
of the products under study with these laws and regulations.

Materials and Methods

The present research is an applied study in terms of its objective, as its results can be used for actions such as
drafting or revising relevant regulations. In terms of data-gathering methods, this research is a survey-based
descriptive one. The study population includes all salty snacks produced in Iran, and the sample consists of salty
snacks offered in Ofogh Kourosh chain stores. In this regard, 81 salty snacks were selected as the research
sample from the portal of Ofogh Kourosh stores. Images of the packaging of listed products were collected from
various websites for analysis of the packages and the information contained in them using the content analysis
method. The coding guidelines for classifying promotional techniques used in packaging were adapted from
previous studies. The status of products under study in terms of nutritional content was also categorized based on
food compositions per 100 grams into three ranges: green (low health risk range), orange, and red (high health
risk range). Regulations and policies restricting advertising and marketing of unhealthy food products in Iran
were identified using a domain review approach. For this purpose, the website of the Research Center of the
Islamic Consultative Assembly was selected as the most comprehensive database of laws and regulations
enacted in the Islamic Republic of Iran. To ensure the reliability of the research, two researchers independently
analyzed the packaging and compared their results. The number of discrepancies was less than 5%, indicating
the validity of the findings.

Research Findings

According to the nutrient profile model for the marketing of food and non-alcoholic beverages to children in the
WHO Eastern Mediterranean Region, marketing of all 81 selected salty snacks was not permitted. Most of the
studied samples were high risk regarding fat content and all snacks had medium risk based on salt content. Only
one snack fell within the green (low health risk) range regarding fat content. The most used promotional strategies
were respectively emotion and entertainment, child-oriented characters, and nutrition and health. Among ‘emotion and
entertainment' techniques, mood alteration appeared most often on product packages. The strategy of ‘child-oriented
characters' was implemented through techniques such as mascots and characterization of the product or its
components. In the category of 'nutrition and health', the technique of health benefit/natural claim was used more
frequently. Based on previous studies conducted in Iran, emotional appeals have also been identified as the most
commonly used promotional methods in food television advertising and the placement of unhealthy food in children's
magazines. The results of this study also indicated that, in Iran, there are very few regulations directly focused on
marketing and advertising to children. Nonetheless, the violation of these insufficient regulations in marketing
activities on the packaging of all studied products was observed. According to the list of goods and actions harmful to
health in 2023, all studied products were considered health-threatening goods.

Discussion of Results and Conclusions

Given the low nutritional value of studied products, the medium- and long-term negative effects of their
consumption—especially due to their high fat and salt content—on children's health must be considered. The
marketing of such products is regarded as an environmental factor contributing to childhood obesity. The use of
nutrition- and health-based promotional techniques alongside other methods, such as emotional appeals and child-
centered characters observed in this study, can enhance the potential impact of these techniques. The results of this
study- through providing a more comprehensive understanding of how food product manufacturers try to attract
children and parents- help relevant authorities monitor these efforts more carefully. To regulate or prohibit unhealthy
food marketing and advertising to children, a multi-sectoral legal framework is necessary. This framework should
involve all key health advocacy stakeholders, offer incentives for industry and private sector players to promote
healthy food, and foster a healthy food environment. To assess the effectiveness of adopted policies and propose
necessary reforms, designing mechanisms for the continuous monitoring and evaluation of food advertising targeting
children across various media, including packaging, can be beneficial. International literature can assist regulatory
bodies in identifying legislative gaps and gaining an understanding of the barriers and drivers to the adoption and
implementation of various policies to counter advertising and marketing practices.



25 bl Slades
\F'V}:ﬂbv F) &Lﬂ A)L:.fn ¢¢}.~ UL«Q ‘g"“)"@'? Jl
O ARV RN Fb ARUALSC Y B

WO -\OF 1o

29y Ybe
O 8g5 (21 DY gamo (Gding 30 b HI3b § Dl JS9B Oy h0 yals
" gy o ¢ gl g Y 50y ol by 9

Ol ! cad il z;uwT‘g\,ipu f o e 25 Aol / Ol pmaaly cOlam s o 25 58T e 3o ¢ Slil p e 03,8 bkl -
esmaeilpourfariba@yahoo.com
Ol Ol ) eloni 3 Al ¢ ol 13T oKl ¢ Ll pole uSils (G i 035 (oo ga Gy byl ulid IS Y
abbassi_hassan@yahoo.com
Ol ety (S Bl ¢ Sl psle 5 Slsl 34885 (3 g 05,5 (0T
parastesh@guilan.ac.ir

2 OTL s e laslan 5o 5 Bl ol 31 608 01K Jol g 51 gkt ulis liies slatiliy U ) 5d cla Sl 53 2.8 Slals
O 63 i la eSS gnﬂ}@;w,ﬂ‘gut,,)péu&w\@m Candy oo p Jisa ol iass .l O, 0758
g3 B Blodas ol i g5l Ol 55 Jas o Sy 5 015 b eSS ol Cillan 5 Y gl (St (535 455 18
G355 G (Slo s o8 p I g 53 el o 5t Sl ol isloy £ 51 o 5 dlaosls Coale Bloday 5 (631518
Gla b 5 Oy e i oslitul | giomn o 555 51 6T (655 gomtie SleBbl 5 bty Jowi (610 5 Slstl Lhn s & 5a Ol o s
s Sl A plad i glulid (glatels 550 5,55 ) 3 eslizmul b 58 0l ! s b e S guame gLk 5 Sl 545875 e
8350 me 33 (o (Sl i3l odd gy & pas pael Cad Ll 515 (gl A Dliatetia Js ell  Slils e 3L 53 0k gy
L (el s (S35 (3 iy SLA b5 33 oS 1 3 8 51,8 o gt o |y 53 3omn 55 &SGad ik i3l ¢ 5 5 sboas 5 st
Sl e 3 ol o8 A 3 g 1S 5 i (53 iy B 5 OS5 58T (Glal et s i 8 e 5 Old sy o i
g oo A5 ol gl el o g Y prame pled (Gl e (U 15L Sla b )3 Oyl oVl (65 e
ay ply 5 0L S i (sl oMt DY s GBS 5 330 (K8 1 (65 ol S5 b ST oSS Mo sh slasly

ST W BNl (6 R 5 L e lgiyn 5 5T e

SUoLL s Sl S5l Ol e (65 i SIS (Ol (gt (ol gle DY s 10 51gus”

I3 joe ok 55
C S i —OLSa S e oY e w53 SLoLL s Slls S50 Ol ke a8 (VET) L Lo, (R 5 e ol Lo el
D08 S\TO (1) V6 ¢ wi sl i

2228-7744 © The Author(s). Published by University of Isfahan @' BY NC

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0).

g 10.22108/nmrj.2024.142157.3077


https://portal.issn.org/resource/ISSN/2228-7744
https://creativecommons.org/licenses/by-nc/4.0
https://doi.org/10.22108/nmrj.2024.142157.3077
mailto:esmaeilpourfariba@yahoo.com*
mailto:abbassi_hassan@yahoo.com
mailto:parastesh@guilan.ac.ir
https://orcid.org/0000-0001-5724-4039

VR 5l OF) (sl o5les cpsm oot cons )l Jlo e 5 oI5l Sl /YA

S s YU 555l 3l 6 058 e Ol e 2alS
ke 55 &S5 o e (5,0 &l 2 e dibate 53 (g he
05 033153 SV (S0l ssbar 5 3L 5 sl €12 ke
P P O S e S ISETIP
B3 eSS e s Wil e S &l Ob e
ol o3 oys s 5 s B 1y 6 alas 5 (g5
Ay rals b 4S8
Olgr lalwud 5l (gHlms y3 4 S OLS 5 S
3 e lesls poluazls s a5l 0 585
LS e O e T Ol 53 (6,505 0L
Esmaeilpour & Shabani ) 1S’ o oS )Lk
SYsb (B ae 5595 posde LT (Nashtaee, 2020
53 55U e Joolse 51575557 Ol pieay Ol L
(Christino et al., 2020) wzwa Sl glads =
23 A4 6yl slam | JLisay died sa OLL,ISL
B0l Dl ,he Gl | ks (ST S 0150
Sl g e asst gl S35y T oslis
Esmaeilpour & Shabani Nashtaee, ) s 5 Jal
bk g Sl (ool (2o ¢ Jds oen 40 (2024
g_}J_.p&u_bWiL«?)'\JBUGWQ&:L;)
Cadiee Lol b Ol L ol odar 5 b 5
e alem i (IS el (s O
53 .(Bugge, 2016) 555 o 0ble g8 5 OS5, 5
SLolb 1 5 (S Ol o b at Ol
3 Femts DLl &S Cl (6 s DL, ) o8
Syl s b 0L 53 Jgaames 355 |y (63 5y
Y se=e .(Brierley & Elliott, 2017) 4as s
Olge L it OLST5 55 Ooda b g byt (oS
4S8 ol Iy ol 35 gn 3l Il slatons
L ol placbonst &Y pame ol ool oo

Morrison et al., ) cwl DLW O &l 5 o9 0 8

dodo .
¢SS 015242000 Jlo 51058 Sl b 05y 4l
Ertz & Bouhart, ) culods o5 a0 Jlg= kil
53 dLe VAL O o 55,8 O phis VP 350> (2022
Zorbas et ) W ls 055 4lsl U 5 s Bl Olg
J s oy 5i8 5o Sl Ol 2ol 530 .Gl 2023
Al a5 (Gla, 5SS i Ao )s o gl drw g
gy b Ol o=l 53 s (WHO, 2017) el
Ol 53 OT Ly Lo o VBt 5 (Bl By 21531
(Esmaeilpour et al., 2018) .l suns jldin ;5
slaain 55,8 sla sl gl sl b Sl
Jeerss il S 1) oK (3Ll 5 e
s s .(Cruz-Casarrubias et al., 2020) 5"
5L 5 AW Gos b e DY same gl
sl 31 s (Trapp et al., 2021) (ol glasdss 35!
Girju & Ratchford, ) sl 31 & ,ee 5 JLS Ol s
4 ol Ll i Lgujié) ot F e 512018
g Al Bl

LacShy (L Jold 5 i clacSl
e 1l S0, S 0l 5 6 Lol
Ol 53 O 558" Coda b o &5 o1 O paes
Omidvar et ¢\¥4) ol 5 s sde (65,9 ») Sl
N gz ol SWlls slaasl Ll (@l 2021
g3 Sl Jalss 5l Sl g ala g5l 5187 518
5903 edeas (L Ol w5 (655 0 Sl
OS5 55 53 1815 18 lacsslen 5 (o8 Sl oo
ol o e (Singh et al., 2021) ol odis alis
3,405 gaiims LLSHIYL 05 5Lt U Y 5 ames
il bl 3 b5l (Azemati et al., 2020)
Sl Slg Olejle tbans 5 glaphisl 5 ol
58S e O me 2alS ) o (WHO, 2014)



o Sb b5 (6 e (g5, odb 4 S
IVLGIE 55 Lags oy 0553 sl pmmn Ly 0LS T 8
e L b3 e slaodiS a5 03 e slales
o3l ol oIIE o STL Gl S s s 5 )
Shudiuy . (Perry et al., 2018) 43
S Slo i) SISl s olde SV uaes
LAt (S goe o315 0L 35 S T 52
O e sla el 5 Ve Slesliul Ly oS
P [P N EP P P NP PPN P
SLals sla g, 10T 53 a8 34 olagduara
(Lapierre et al., 2017) ds o oslizal 41408 s S
(sih 93y 0oLl (6 o g S ol el ol b
lacsSiSS Sl eslinul Cund g OT 3 a8 Az il
Ol 53 e OV same (g w95 LY
AEL odd g p
a5 L Ol sl siS i Lilen O 40 5o
AU 50Ul 5 5 0358 Sl 3aS 01 K g5
Y gz L5l Cussdons L) ol 5o SL5I5L
AN am s 3,00 Ol e 5 il by L b 1de
OIS 5l sdemsl dallan cluly cpl 55 ol 45 S
o 0T 5248 55 0l Bldl Lo e 45 e Ly
Sk SLads Sl S s La Sy oLt
cplss 3l o5 Ol ml 53 OS5 ST olde OV s
29 53 Oal 53 (@e SV same SLSILL b e
53 45! pesdle .(Omidvar et al., 2021) ol o
$lalu,) ol OY pams gludiu 4 adllas -l
azsls (o, abds 53 OIS S s 5 (gl Al )8
LS Ol plad (g Lulid Gl rler (o) i
75 0lml 03 POe 63wl o Bhh s sl (SL5L
s a5 Ll 0355 01 Sin g3 ol ke

Dl Gl Sjle bl Jhags cbods S A

OLS558" L)l » sl dts (6 s sl 4 (2017
oml S e SU ol Jsamme Dl b0
sl 5 Gl pls el Cote 5l g0 iy 53 (L5
e bl 4 Ll g 0 Gty S eme SL1L
Christino et ) . ¢SS 0578 Sl s 5 6l
A el 2la s pleS ol sz (al., 2020
5 ooy @IS dmr 0555 b Shd s 5 IE 3l e
93) s pos i (lrelSig 5o 5 s Ly
L alS Oland 53) Lol sy b (4 caeS (5
3 b o s e 1 OB S 5 e 4 (Ol
(ol Glasdas OLedbl |2 (6390 35l 5
Sl QLU LI5L I8 55 gt (55 Sl
SPL,l =l ¢SG gt uaws .(Chandon, 2013)
s Olaaar a8 Coul oy ,5 abad ;5 iady 8
Taghavi & ) das s 15 5L 1, 0S5 8
o s’ ¢ 0T JLssas 4 (Seyedsalehi, 2015
L LLY RS S RT IS PR PR
M ¢ 5Ll (e (s S o ool
g sl ds slasles 5 Jpama SS 0T
CdeS 51887555 IS0l ok b Ll 5 oo (ol e
355 e dpama OF iy O pae 4 g M2
.(Hebden et al., 2011)
RGN NUENW Uy g | & PUPE Sy
90 e ey g OLS 58 o ol e OV 5 as
Calien gl 5387 55 il ol b ok S8
Gty () 5 Lo (6] el 0l a s
&S 515 O Ul zal 53 ods (6557 5 o1ie Y puames
5 Il o e Slalesl s sl Y g oy plos
53l 4B Olbgd e G 9) O35 dre Ly
Pulkeretal.,) dzals sol  sedw Ll ¢ IS sba

IS Lok b 51 el dlie ulul 4, (2018



Py J:.;L_' (M‘) &Lﬁ c)u ‘r}w G)Ln.—:' erb)l@?. JLw ‘;J‘Lf u‘lﬂ)‘)l‘ Qu:a;:r;/ \Fe

G losls ol sy sa L ael& sy
e—p s (https://imil00.imi.ir/Ranking/p/100)
) o Sla Sl thn o 555 o 5asl ¢l
S5l sh b0 b ol8s b nl )3 Ol nl )3 3 s s
3l la oig 5 cadr AV b SCl 4 4 5 L
Doy gt 7S gain Doy g 4 35S gl o 53 i35S
Slo s aoliy b Lyluss DY pames 03,8 oo
23 0t 15 5 DY puammnss gazes S me ) S I
el 01l 53 0T s ples

Sla dain 555 5 Sy polal andlls ol 5>
Calites (glacslues j sl dceud &Y 5 oo
oz o (g 5] cdn Al e 55l LSJ,TC..,,
Je 55 b e 05 8 L el ol gla byt 5,
5L 5 OV peme U b ans i gl adis Slaseine
S i) i Q_i\);o\_ﬂ;q.ul_gc)u:lgcu
s (Jymams 0,8 o 10 03 S 0 8 e
03 old S 558 SIAY ples &7 1T 5ls sl
sy 8 S de Jis bl DL w5
SRR WES IR PO NP

OLedMb| 5 Ladrws Jdow ol o 295 omf 5o
G Olse o I pmmme Jowt 20, 51 6T (605 ke
5 S s Anplla ) Cgm (3Ll B9
4S8 gy b eslizl (LI slaply sy e
S 03 35 ge sla ply ST lgme () 2 512
Ol Gl s () 258 (o 02lil e
()50 5) Sl ply &S gl sen 5)by5 ol g
la il gl o S aS L alo s 5 .(VFA0
5 gduaw 3 ol boslitwl (63 b (sLacSSS
; Stoltze et al., 2018) us WLbl iy Slalllas

ol b ow )y g DY s Cons g (Vaala et al, 2021

o gl OLS 5 bl 5 o lE Gl L)

33 55 GLadSiul S Ly )y )
G ws S 3y e (ol lgee lal 5 O )
Gt S5y Dl ytie Codillas 3 Y gz oy
$ = Gl i Olasin Jie L OY some ol
L S8 e b5 5 e DY a1
Olojlu b8 ,5 glasl e ddbie 53 QLS5 S ol
Sladss Olasin Jde oy cpl 516 Gle Cilug
€3 3 o0 0dls

O 4 (63 ey Sl SIS Ol e 5 855 o0 2 Y
01l 53 55 el (ghiain (S35 43

ol L b e Dl e 5 ol 8 plulis Y
Sy Dlmydie Cille 5 0l pl 5o (oldE DY suaes
508158 ol L edd o) DY mes (gl ai

S i

oI RETR
tal (63,08 g 550 Ddn Ll S5l R
b L plBl bl 55 0155 (e oT =5
AR5 ol 38 ealial Lo e il 8 PNl b (e
g5 o 5 5 Laesls $2315,5 Jigy bl
o5t e el f ol g dnalr el aley
sl ias o b Sl ol ) p & ged 5 S
ol o3 el gy 68 33l (sle iy (Lol 5 o
GlacSeul 3 s Lassls 31 o (81 sl
3555 B Sl i slaelRis b Lylus I 55
Ladda (6,5 4 gl oo ekl L egdlys b ag
ey )5S Slo s ooy b Lylus
GlaelBsg b oS i s Ol s 0L
2 aTys 5y OS b o e fa)sS Blle e
Jlo 53 Jby o)L YRPAYY (T s 50 45, L) Ol )

ojj_?).)bdj‘u)\f"dl_.w).)dﬁa_m‘(\?"


https://imi100.imi.ir/Ranking/p/100

VY 7 0L 5 g Jelenl L 3705758 S1de Y guame (gludtus 53 bk s Slhls S 5B Ol jhe Lol

el G e G Ry
oLk o S gl Ol e (httpsi/fre.majlis.ir/fa)
Ol (6 o o gmme Dby e 5 5l 58 (Slosl
L5 0 Ol e g ol (S g g S - Sl O]
MP) DS GlaelloddS” bl 5 Shags Sda L
e 3 8 oy (55555 YOV) bk 5 (5,557,
b Cods Lo e bl 50 s, 5875 Ol g (s )
Lo e 5,050 5 andllas bas) 5575 il e dmy Al e

A Cad Y Jgd e g Coda L

s 53 gdme) G B3 gdomn 4 530 5 V0 Gl
s st 85 5um) a8 g 2ei)l (D (6l ol
(Lythgoe et al., 2013) L& (gduarws (Cwdu s
ol slatalw s Ol a0 gleld gl ¢ roman
G Ol ml 53 e DY amn LU L s e
Scoping ) (glaels 55,0 3,055 L o b il
iy (Slacals 59,0 Olallas 1 Lad plas! (review
S e Lo e 05,5 b, 5 g lulis ¢l
s Petersetal., 2015) 5 p5 s oslinul waj b ¢ 55 50
S e Cslwos oy ek p s (Tricco et al., 2018

Ol 53 (gMe Y gomme Ss 5 ob,I5L L Jas o o gae Sy jae 5 ol 1) Jsdr
Table 1: Enacted laws and regulations related to food marketing and advertising in Iran

odlo & ylous
(él,.o)

gd g o | Sl

g0/ Wb T/ 536 Olgie

'Y ol G g1y 55 /VFOA

Seks 5 BT S Cled 5 ) b oyl g el Al T

"\yqv

VI | Sl = (D (1 o s NYVAY | 5 2blg (olT ( STy 350 5 2905 s ST 5 & s Joddly

S0l

Vesle el Gl 3o daes IYYAA e

OB S s e Bgim 5 Cule 0536

Nl S | e (gl 55 VAN i / VYA g

((J‘WQWﬁVSBJ‘f‘FﬁLA@LY”');}@

O-F ¢¥Y-) glauy gﬁi‘k‘f’ OBl Jle (sl 58
A P
N glaa
-y
Y Ol acin /VVAY Ciigusyl s D& S (o e Gy 1 ulem 056 (V) s3ke o 2l 40l T

(a3 (K el O jae 4y by e 0536 J gt a5 L;s)l}.a@S&ileﬁ!j‘@xyu]‘uj\)jﬁ-slj‘)b}m—J\—\ asle

.})\: é‘;j d.l)}AI 9 ;}La): c\;.-:".l.gg

L ol Jadlly Ly ol QB il oy e b il b i 4 e 4 Sl Loy L by 58 8 Sl 51 sk — ¥ sl

(i3l sS85 gl i calims oo « ST 56 25 301 ) 35 asbio g ol g sn SV pame il Lol QEAS S e

(558 O grms Dl :djwe_hljng:jlubaﬁlw\cpydwl{ubugjékwjbﬁwéﬁ&%ﬂjwlﬂ(ag

5 ety OV ama (loylsale Gladld o w351 (ol 5 (oS st 5 oses laaila, 51K a L olids -F 6k
5 S 6o < s LA 5 s Sy ¢l s c8 e oot ] (SUadSd (5 5] daioes (ks sebae (sl

£l oo (SlacSGl il ¢ IS S (slots ol oLy ol L 13 (s ik 4558 0 5 e i s (sla bt o2 i

s sl sies cl Jped St Glacks sllie &S ple (bl b Sl (K st Sl sl ol slasile,


https://rc.majlis.ir/fa

VEF 5l OF) (5l o5le i o)lad cons sl Il e 5 ol 3l i /1Y

oalo & lo cgd x2Sl 4 g0/ 4ol T/ 096 Ol gie
(é‘,.o)

Yo |l OVY il /AN g, Y Sladst 5V ooee Slads Janly s 51 ides
s Knp

YY Ssbe el (gl 5 ks /1Y4S (Y47 NF2 ) Ol (Dl (6 sgazr dnn g5 i Dty 2o O 56

Glhdn/edly | g S LAt SVO Ll /ATaY Sk 53 L8555 5 Oldie 2a s gea 51 a3lizal & o Jall ) 2
VY V-0 )}:; @W ol

Fo) Gladn /0 | g5 0 il S AP il /IYAF s SLs ol L Jesdl) 52
> 2528 ks a0l

oAl ol (gl g s /VYAS 28 g Glaaal  alls oIS 0456

b glany /f+ el (gly 5 ulzes /1S g 3\l pllsS dn 5 5 Sy 5 0556

) 015255 San YAV | 0Lyl 5 Slame b Sl 5 Y puammn (5 ne 5 Sl e ) S - b

o)l gale ladSlt 5 (g5bme (slalias 53 Cadlw 4

Ol S aey Sy g sl gl S ] g lulS
5 803 e i (Sb s le s 1 Sl ¢ 5 AN
il s o g B s gl (6 siee ol
gl Al s w0 ok 2 ME A5, i
G35 e ool sladsdr 45 LT s
(ol 0 55 o ST Bdey (6151 a4 Gy 4o
Voo il e Sl plod S 5 B ¢ g lkie

i slazel bl el gl o andlas oyl 5

ssba ) Laguyaas Kanys gs (Trustworthy)
s 53,8 glin A L1y ol 5 oot Jizs
Sliel limeas 45 Sl 035570 31 28 St

.(Burnard et al., 2008) laasl

S g sl ¥

S S e M oansS GBI = o8ts 8

((a_)f\" ﬁ&b" 4;) gsi"l‘b cla it U‘J‘ST;'\:"Q‘-‘:’J éga.;j S IRy u.«\,w‘_}.g &li& &l giea C_)}S N Jads
Table 2: The distribution of nutrients based on FSA boundary for a high amount of sugars, fats or salt (per 100 g)

8 ko Aoy | Sl Vb Slgimo Aoy Sl Slgie Aoy | Jlel s onb Slgome Ol §
Jyam Lgie
A | ASFY Ve | p8Y 5l am | OYF Vol e S b [y VI eSS s s
M| FA Wl WS s | Ty WAL s [ AVFA 71 805 S Nt
0f ef
A \, Y Vo VO S i | AAYE A V0L Y o - — | Y S oS
3 3 3

Lo b5 5 2lie OV puammn b5k (s (514085 Slainia duber Gl p S Ve 255 0 8 /) 1 i &S e L s e STl b1k o ae

(Sler Sl Olojle (5,5 (clal o e dakaie 55 05,8 Ooua b U1 8



KWl AY 5SSl A S iz (/AN FA)
S3l s oS VO L /¥ 55 (IAANE) ok g
s L aals 53 cplplu oy 0 S Vet bdes
Olasin Jus b (oman (il 18 b e
s S O om0 g 2 S STl oo (sl i
S g 0l plewl sk sls 1 50N

Les 358 cmodalinn ¥ Jyd> 534S 55b0len

559> 33 o o olde 51 b Sl 1 4 gas oS
hel Cad o (sl s 15 (o ) e
,Aéuuwfn5‘&(/./\9,\%)54;6,&2;,,;
S aib s 83 gdome )3 4 3y 0 SV e
dwd 53 OY gemen jing A8 (Gl ges b3 45 e

S RS IS JRC NE N

gty (69 odkdoslazul (3 ydy eSS ¥ Jgis

Table 3: Promotional thechniques presented on packages
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Table 4: the extent of inconsistency between promotional techniques presented on packages and enacted laws
and regulations
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