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4. E-Business .
4 EF-Commerce .

sla ol b 08 e 4 ) JG
gl (e s dam JBL Lo Sl s
Gl 5l aa Sleas Lo BB e
S ool 5o s dlie SusG L LT
i eols sy LGL o LT el
a3 oozl bl dlie ol oaiomes
Sy 3 W dia SalS o b (S5 i)
0303 S5 s dspe ta 5l 5L NS
apar sla @30S NS L8
A e 00 T o) o b St
e 0315

v o Cadee Sallad gl
$la 5555585 o S 5 ilsd o DS

]

RO TR IPRCI U I L 7S LR NIV
IS i Jlm o ot 5 el 2]

e e ot K00 b anslis ol

1. Internet.
2. Intranet.
3. Extranet
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5. Direct Line.

6. Motor Insurance.

7. Selected Customer Segments.
8. Tied Apents.

Srad Ao e by L Al sl
230 5
sy (g3is dho

ol UG fwess 5 2Los) sl
DS w4 Ol e a2 5o bl
2,5 oolad Lo S Sl s o N
clas i SBaus wa e Lo ol o
b g g A s 4 (8 da
i S @
osims St LSt L) i @SOSy, @
(ool cleas
e S @

S wied S8t il Ol e
cheos e sla JUS L3 solaandt 55k <
s oaard « J¥o oy 5 davly Oy )
Laate Jlad

J U AU O T I JUUURR PO |
Jhsl b 3L s el Gasb Ol it
@\.quswuﬁ‘rr;@ijlﬂuu
el Jle 18 5 Jpere gsb b e oS4
ool it e T 5 asbeuns L oy

$ycima 0 &S ailus 5,55 )50 sl olsle

1. Company Segmentation.
2 . Direct Writers.

3. Low- Cost Providers.

4, Traditional Insurers.
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1. Organic Growth.
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1. Telephone — Based Providers
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1. Cost Advantage.
2. Sales Commuission.
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1. Information Technology .
2. “Lean” Production Model.
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2. Rationalisation .
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2. Gerhard Schroder.
3. Bundesrat.
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1. Brand Names.



