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This article seeks to measure the effectiveness of food influencers’ advertising
content on the social network Instagram on the attitudes and behavior of potential
customers of Tehran restaurants. To achieve this goal, a quantitative survey method
was used and a validated questionnaire was applied to collect and analyze data.
Using purposive sampling, 385 followers of the pages of 5 influencers with more
than 500,000 followers were selected and an online questionnaire was provided
to them. The results of the statistical tests showed that the relationship between
the communication and content stimuli of food influencers’ Instagram advertising
and the type of customer attitudes and behavior is positive and significant. This
means that content stimuli (entertainment, awareness, persuasion, credibility,
search, and updating) of influencer advertising led to increased awareness,
perception, persuasion, and purchase action of customers. The results also
showed that communication stimuli (interactivity, accessibility, globality, ease of
purchase, personalization, cost-effectiveness, and measurement and feedback) in
food influencer advertising led to increased awareness, persuasion, and purchase
action of customers.
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