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A third space is a place other than home and workplace where people can spend

their leisure time freely and regardless of the formal frameworks of workplace
or the functional and affective requirements of home. The present research seeks
to examine how women experience the use of joint spaces from the viewpoint
of the mere or innovative creation of other spaces. Thus, the corresponding
factors, backgrounds, and outcomes of using such spaces as well as the strategies
applied are studied here.
This research is a qualitative study conducted on the basis of the grounded
theory. The data were collected with interviews, and the participants were
selected through maximum variation purposive sampling. The selected ones
were 29 women who attended third coworking spaces in Tehran. As the results
indicated, the women went to those spaces to resolve the problems of their
formal workplace, form a support network, manage their time, balance their life
activities, gain security, and design a space. For these purposes, the women used
certain strategies such as personalizing the space and interacting professionally.
The outcomes included familiarity and association with new individuals, variety
in everyday life, and reduction of costs. It was also found that the women’s
creativity could change the joint places to professional networking spaces. This
helped to weaken the manly social structure which had limited the presence of
women for professional activities. The findings of this research generally point
to women’s agency in third social spaces.
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Introduction

As an essential factor involved in social realities, space plays a key role

in the formation of social relations (Qhobadi et al., 2024). These relations are,
indeed, intertwined with space due to the occurrence of social interactions
there (Zieleniec, 2007; Ali & George, 2022; Kanosvamhira, 2024). It is
necessary to study space in order to identify power relations and understand
the society deeply. In fact, it is space that affects people’s identity and can
give them good feelings or expose them to confusion, discrimination, and
deviation. Therefore, the innate material aspect of space, which makes a
common perception of it, should be avoided in favor of the interrelation of
space and society, which defines the functionality of agents spatially. New
opportunities for free relations and interactions with others can lead to the
creation of other spaces where different forms of presence are experienced.
Presence in urban spaces makes it possible to address one’s needs, desires and
challenges. After a person makes an actual contextualized presence in a space,
his or her strategic interventions become meaningful and a new spatial logic
is created. This logic is not necessarily consistent with the behavioral logic
predetermined by the space maker or the enforcers of spatial rules (Yazdanian
& Dadashpour, 2016).

Oldenburg (1989) was the first one who investigated the concept of third
space within a certain framework. In his opinion, every residence or culture
has places to which people refer for gathering or spending their casual time
away from the formality of life mainly experienced in workplaces. He calls
these informal places ‘third space’ (ibid). Based on Oldenburg’s definition,
third space is a general name for the various types of places that host the
regular, voluntary, informal and pleasant gatherings of people from different
walks of life. As he believes, people project their true self in such spaces,
which helps them get rid of the stresses of life stemming mostly from working
in formal places and sometimes from dealing with household problems. This
does not mean that a third space is the only place for escaping from the formal
routines of life at home and work (i.e., first and second spaces). Rather, it is a
context for the informal activities whose formal types are done at home and
work. It is, indeed, a public place where individuals can freely set up social
relations with different people (Wang et al., 2017). A third space provides an
opportunity for interactions, thus enhancing the sense of socializing and
sharing daily affairs among people. It also encourages membership in groups
and induces a sense of belonging to them.
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A central question that Lefebvre (1991) has brought up regards how a
social space is created. He responds that a social space is a social product, and
the producing forces enable those who organize them to create a space and
even control it. Social spaces make new actions possible while discouraging
other actions (ibid). Lefebvre’s basic concern is to reconcile two contrasting
ideas about space. The first views space as something mental or strategic, and
the second deems it as something physical or natural in which people live.
According to him, a social space is made up of neither a set of sensible things
nor a void pack of various contents that are somehow imposed on physical
phenomena and entities. In a network of relationships with producing forces,
social spaces are created and recreated (ibid).

As Soja (1996) states, space is as important as history and society, and the
spatial domain of human life has never been larger than political and practical
relations as it is nowadays. Referring to the three spatial dimensions, Soja
elaborates on Henri Lefebvre’s thoughts and argues that, when two
dimensions are not enough, the third one comes to be needed. This third matter
with whatever it includes is termed ‘other’. It helps to explain the concept of
space creation and its significance for achieving a ‘third space’ (ibid).

Women have their own spatial needs. Despite the expansion of public
urban spaces as well as gender-specific spaces, they are still faced with a lot
of problems to use those spaces (Zarei et al., 2024). A consequence of this
social issue is the attendance of women in preplanned public spaces and their
consumption of those very spaces rather than the goods offered and the
functions intended there. In such circumstances, what they do is a kind of
resistance for gaining their goals. Thus, a dynamic relationship between space
and social agents entails a degree of individual freedom and a degree of
compulsion or limitation for both of the parties involved in the relationship.
In other words, although the rules and structures of a space are imposed on the
individual, he or she can challenge the ruling spatial order by making specific
choices, using one’s exclusive skills, and adopting one’s own spatial methods
(Shafi’ee & Alikhah, 2014).

Providing urban spaces is of significance because they can predispose the
growth of creativity and serve as a constructive recreational context for the
self-recognition of women and others. Therefore, a third space is nothing but
a place for the intra-spatial interactions of those who try to go beyond formal
discourses and the routines of urban life. The third space concept somehow
refers to the places that give women a sense of equity and help them identify
points of resistance and strategies of confrontation in the face of the ruling
patriarchal order. Examining the methods that women adopt to use space
based on their needs indicates that they do not behave there in accordance with
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predetermined spatial regulations or prescriptions. In this regard, the present
study mainly aims at women’s perception and experience of presence in third
spaces as well as the corresponding conditions, backgrounds, methods and
consequences.

As shown by Qhobadi et al. (2024), third places and their capacities lead
to improved social livability and enhanced social wellbeing and quality of life.
The factors qualifying a third space include security for pleasant gatherings,
proper flooring and shading, and improvement of non-roofed spots and cafes
(Salaripour et al., 2023). According to Rabi’ee and Shari’atmanesh (2020),
what motivates the outgoing of modern women is to challenge traditional
structures, define a modern lifestyle based on their own values, and practice
resistance and activism. In fact, women attend public spaces as earnest
activists, trying to create a new type of maternity that makes them different
from their mothers’ generation (Ghaffarinasab & Taghinejad Isfahani, 2020).
Moreover, Syavashpour et al. (2019) characterize third spaces as places with
unbiased atmosphere, where individuals feel on a par with others, have
dialogues in informal situations, are accessible, and enjoy spatial simplicity.
All these features contribute to the interaction of individuals with one another
and with the society.

As Dal Falco (2024) believes, urban parks and gardens, with whatever size
and dynamism, have turned into places for harmony and freedom to practice
anthropocentrism in new a form. Other researchers, such as Kuzuoglu and
Glover (2023) and Littman (2022), consider libraries, religious places,
beaches and urban transportation sites as examples of a third space. As Dolley
(2020) states, local gardens are dynamic places that contribute to the relation
of people and space. He suggests specific design features for social gardens.
Also, Fullagar et al. (2019) have shown that women go to third places and talk
about their various gender-related, material and discoursal limitations as well
as the way of resisting them.

The theoretical foundations of third space are in line with what Lefebvre
(1991) thinks. To him, a social space is something that makes new actions
possible by inducing some actions and banning some others. Lefebvre’s
conceptual trilogy includes spatial practice, representation of space, and
representational spaces. Spatial practices address the material and physical
aspects related to individuals, groups and goods. These aspects include
buildings and the forms and perspectives of the urban structures intended for
specific purposes or functions. The representation of space refers to the
indications and meanings that make the daily recognition of spatial practices
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possible (Mohammadi & Behzadfar, 2020). As for representational spaces,
they are, indeed, the lived social relation of users with the environment.

Foucault (1984) has classified places into utopia (nowhere), real place,
and heterotopia (other place). He introduces heterotopias as the places lying
between real ones, which do exist, and utopias, which are ideal and do not
exist. In other words, heterotopias are those between ideal and real social
spaces and include conceptual (nonphysical) places too (Gholami, 2014). As
the semantic equivalent of other space, heterotopia denotes such concepts as
suspense and spatial-temporal movements between dualities like
private/public, family/society, and work/leisure. From Foucault’s point of
view, people choose a heterotopia to reconstruct their desired other place, get
away from the space they are used to, and experience new things that have
real or objective representation (Johnson, 2013).

The third space concept, which is related to Lefebvre’s concept of
representational spaces, is emphasized and elaborated by Soja (1996). From
his perspective, a third space is the one in which everything goes together (Li
and Zhou, 2018). In Soja’s process of finding a third space, there lies a
potential to revise the existing structures and to move radically toward other
spaces. This process knows the power and dynamics of an existing structure
and tries to part from it (Abdi & Habibi, 2021). In Soja’s theory, the concept
of third space comes in relation with Foucault’s concept of heterotopia. In fact,
the idea of heterotopia that Foucault never explained systematically was used
by Soja for his conceptualization. In Foucault’s view, heterotopias are real,
physical or abstract spaces that coexist with visible spaces and derive their
meaning and practices from the world around, but they are also places where
‘other’ ways and manners may exist or may be made (Myer, 2016).

Methods

This study was conducted on the basis of Strauss and Corbin’s grounded
theory, which uses a systematic procedure to inductively draw conclusions.
The data were collected from semi-structured interviews performed through
intimate conversations in coworking spaces, namely spaces other than formal
workplaces and private home environments. The research field was the
coworking spaces in Tehran. Since a considerable spatial segregation is
needed in these places, they are mainly built in large sizes. Each coworking
space is made up of various sections such as personal rooms, meeting rooms,
workshops, and production floors. This is why building those places in small
lands is impossible. First of all, a list was provided of the coworking spaces in
Tehran. Then, the authorities of each space were contacted for permission.
The researcher could only take permission to visit six spaces. In the next stage,
she frequented the research field regularly so as to get oriented there, be
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accustomed to it, and get familiar with the female users. They were
interviewed after their consent was received to participate in the study. To
understand the lived experience of the women in third urban spaces and the
strategies they adopted, attempts were made to take a highly representative
sample of the participants. After 29 interviews, theoretical saturation was
reached. The data were considered saturated when the participants’ remarks
were similar or repetitious. The remarks quoted in this article are based on the
data extracted from eight interviewees.

Table 1. The studied coworking spaces in the city of Tehran
Level of Marital Employment

Participant  Age education status status Job
1 33 PhD Married Employed Computer
programmer
2 32 Master’s Married Employed Computer
degree programmer
3 25 Bachelor’s Married Employed Soft_ware
degree designer
4 19  Undergraduate  Single = Unemployed Student
32 Master’s Married Employed Freelancer
degree
Bachelor’s . Clothing
6 28 degree Single Employed designer
Master’s . .
7 35 degree Married Employed Graphist
8 40 Bachelor’s Married Employed Doll maker
degree

Right after each interview, the contents were analyzed and coded. The
coding process was of open, axial, and selective types. It was done by the
individual authors, and then the results were compared. This helped to initially
gain a common understanding of the concepts and finally reach the categories.
All the categories were recorded by the authors’ consensus, and the codes
were sometimes revised. Each interview provided a set of novel data. After
the extraction of the initial concepts, the categorization of the concepts, the
integration of the categories, and the cleaning of some categories, the core
category emerged to be ‘professional networking’. To select this term as the
core category, certain criteria were taken into account, including abstractness
and generality, conceptual connection with all the categories, scientific
analyzability, repetition and emphasis by the interviewees, and the general
direction of the ideas expressed by them. Also, attempts were made to select
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the codes based on the research problem and objectives so that they would
embrace the target subject completely. Finally, the categories were integrated,
and a paradigmatic model consisting of reasons, backgrounds, intervening
conditions, and strategies was achieved.

Regarding the acceptability of findings in qualitative research, Lincoln and
Guba (1985) believe that this issue is based on the credibility, transferability,
dependability, and confirmability of the findings. Therefore, in the present
study, the derived data were put to member checking; that is, the statements
expressed in the interviews were given back to the corresponding participants
S0 as to ensure their certainty. Moreover, the explanations were encouraged to
be rich enough so that the findings would be transferable. In-site observations
were also made on the side of the in-depth qualitative interviews to enhance
the research validity.To minimize the researcher’s personal interpretations,
thus ensuring the validity of the findings, all the tape-recorded interviews were
transcribed on the paper.

Throughout this study, ethical principles were taken into consideration.
The participation in the research was quite voluntary, and the interviews were
conducted with the women’s informed consent and warm cooperation.
Findings
3. Data analysis

Table 2. Demographic data of the research participants

. Level of Marital Employment
Participant  Age education status status Job
1 33 PhD Married Employed Computer
programmer
2 32 Master’s Married Employed Computer
degree programmer
25 Bachelor’s Married Employed Soft_ware
degree designer
4 19  Undergraduate  Single Unemployed Student
5 32 Master’s Married Employed Freelancer
degree
Bachelor’s . Clothing
6 28 degree Single Employed designer
Master’s . .
7 35 degree Married Employed Graphist
8 40 Bachelor’s Married Employed Doll maker

degree
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As Table 2 shows, the participating women were in the age range of 19-
40 years and had academic degrees from bachelor to PhD. Of them, six were
married, and only one was unemployed.

1. mmmenrrrperepnnnocccccce knrssspace

Table 3. Statements, concepts, and categories of how the respondents perceived
coworking spaces

Mam_ Concepts Statements
categories
“Some people may be here with
Creation of different ideologies,
communicative situations,  temperaments, or even jobs. For
Communicative Poss_ibility of crea}ting new xxapp ,,, I'm a oopp urrr
actions relations, Perception qf the programmer, someone is a
need to attend gatherings, psychologist, and another is a
Transfer of experiences, nutritionist. There is absolutely

Communication networks no certain line, but we are all
friends and talk together here”
“The family does not take you
seriously; you are working, but
they think you are fooling
around. Here | am a freelancer,
and the people around recognize
me. Even if not so, they know me
as a professional™”
“Being unidimensional, like only
working or studying, leads to
nihilism. Lack of mental rest
brnigs borddo.. I hinvk I'm
better off here. The place has
made me rid of monotony””

Liminality of Original and constructed
identity identities, Identity fluidity

Feeling of peace and
happiness, Walking away
from problems of life

Daily life
diversification

1.1. Communicative actions

Many of the participants in this study described third spaces as the places
that provide a chance of socialization. That is, in these places, individual and
social relations with others, or strangers, are developed and facilitated, and the
users are encouraged to practice kindness and association. Such relations are
free, non-competitive, and submissive to no self-interested organizational or
even professional set of regulations. They become part of the users’ identity.
Although coworking spaces are run on the basis of certain rules, their covert
function is manifested in the speech of those who have used them. As the
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interviewees stated, third spaces are exactly the places where work,
association with others, exchange of ideas, leisure, rest, and recreation come
into play to interact and produce new meanings. The following quotation from
Participant 2 represents this issue:

“People like me come here both to work and to feel the comfort of the place.
We also get to know new ones. After the work time, we often stay here for
chitchat and then we may find new friends when having lunch or afternoon
snacks™”

1.2. Liminality of identity

In a space of liminality, a person’s]identity turns[into a fluid state and
becomes different from what is taken for granted in his or her daily life, i.e.,
mother, father, boy, girl, student, or clerk. As some interviewees stated,
interaction with others enables one to adopt the values and the new ways that
they have newly tested. In this regard, Participant 1 said the following:

“rrr eerr,, ['ee eeen a ttutttt , nn llll eee,, a uuueewif,, ddd a mtt hrr.
Nww, I’'m in a cccce thtt is iii trrr ss rigid as the wrrkll eee ... ss peesiigg
as the university and housework. Here I can study, do what interests me, and
even promote my skills. It is really valuable for me. I like to come here more
if I can.”

1.3. Daily life diversification

It is a kind of change and repose to attend coworking spaces. Owing to the
possibility of communicating to others and meeting new individuals, which
was lacking before, these spaces are favored by women. A coworking place is
intended partly for work and in part for chitchatting, rejoicing, and some side
activities such as playing group games. There are also spaces provided for
studying and taking a rest. In general, the place is such that its users can feel
rid of the monotony of their outside working life. This point was vividly
mentioned by Participant 5 as follows:

“Sometimes, | stay there longer for a couple of hours after the work time
to feel the mood of the place with the girls around. It is pleasant to study here,
do what | like away from my daily concerns and responsibilities. This gives
me good vibes and feelings to sit at your own desk or do whatever you like in
cccc.. ITwill I °c cmnt t o thip pleee nnnnrr™”
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2. mmmenmmuive iiiiiai iendcarrr knmsspaces

Table 4. Motives for coworking spaces: Statements, concepts and categories

Subcategories
Work policies, High

Main categories
Resolving the

conflicts of costs, Professional
formal networking
workplaces
Support Helping each other,
network Friendly empathy,
Support culture
Time Avoidance of
management wasting time, Time
budgeting
Balance of Separation of work
work and life and life, Individual

development,
Adoption of different
roles
Freedom in clothing,
Absence of strangers,
Sense of security

Space security

Colors, Building
design,
Entertainment
spaces, Space
segregation

Space design

Statements
“The organizational hierarchy that
would make the space rigid and
require respecting the superordinates
does not exist here”

“When a trouble arises, there is more
support. Some people around like to
see their friends successful. This
culture here in these spaces may
gradually be transferred out™”
“All on the way here, | listen to
podcasts so as not to waste my time.
I'm purposuutb bohhon hle way and
nnh.... la a ho,,, [wouldn’tbe
vvnn a quaraaa annnnnnans 1'm
here””

“This space has spots for games and
rest. Once tired, we can go there. It is
possible to set up a balance between
work and life””

“This place has better security than
outside. Women are allowed to have
no hijab here. Everybody walks
around at ease. For ladies in a
society like ours, such secure places
are very important. It gives you peace
of mind when at work™”

“This is a well-designed place with
highly friendly atmosphere and
unique features. The wooden design
has aa de hle pacee arriaeeecel’’s
generally an interesting place”

2.1. Resolving the conflicts of formal workplaces

As the research participants argued, the existence of official work
organizations decreases work efficiency and demotivates the employees at the
workplace. However, some factors in these organizations, such as the diverse
characters of individuals and their potentials, tendency to help one another,
compliance with the norms of their group, and cooperation to meet social
needs, can improve the workplace. In this context, informal networks come
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into being through the interpersonal relations that spontaneously occur for
meeting the individuals’ needs (Waldstrom, 2001). To mitigate the formality
of relations in organizations and thus to increase intimacy there, managers can
use informal communication channels such as face-to-face contacts with
employees and chatting with them. Obviously, these two informal strategies
complement each other, and a combination of them helps managers achieve
the best degree of efficiency at work. Note the following statement quoted
from Participant 5:

“This space is better than the workplace because it is not rigid. The company
I work in gives waves of negative energy. This is because there is a hierarchy
of a top manager and several intermediate directors and then the clerks. There
is always a competition among them in this organizational chart. The top
manager has his expectations, the clerks of the same level try to undermine
one another, and a general air of dissatisfaction hangs there. It might be
merely an atmosphere, but it gives negative feelings™”

2.2. Support network

In a coworking space, a support network serves to provide solidarity
among those who gather there to work in a network of freelancers and have a
special lifestyle. The social support in this context is of five types as follows
(Sarason, 1996 cited in Hashemian & Pourezzat, 2007):

a) Emotional support: It addresses the skill of taking help from others when
in trouble.

b) Instrumental support: It refers to having financial and service sources
accessible in the face of problems.

¢) Information support: It is the ability to obtain the required information
to evaluate one’s situation.

d) Self-worth support: It means the attempt by others to give a sense of
being valuable to a person who is in trouble or under stresses. The person is
encouraged to use his or her specific capabilities to overcome the problem.

e) Social network support: It denoted having the possibility of membership
in social networks.

The users of coworking spaces benefit from a kind of instrumental support
and self-worth support. They work within a vocational culture provided by
independent entrepreneurs. This culture injects motivation into them and puts
a social support network on their side if they face innate job-related problems.
These benefits are missing in other defined spaces such as home and
workplace. The following extracts are suggestive of this issue:
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“eee wmmmn eeee iit teeetrrr tt a tlll e ddd aaee fun. It’s nn intrrssting
space. What makes it even more interesting is the mutual support they have
among them”” (Participant 5)

“At times, we take the lunch table, but some women begin to talk about
their challenges. Then, everybody tries to propose a solution. We also get
iffo.... . feee oootee’’s jbb llll Igggss ddd tyy to sse tee errressed iisss
(Participant 6)

2.3. Time management

Time management is the process of smart planning or budgeting the time
so as to attain one’s short- or long-term goals. Since the attendance time,
working hours, and the time for extracurricular activities are already set in
coworking spaces, it is easy to manage the time. As the interviewees
mentioned, due to their inability to manage their time at home, they considered
the use of coworking spaces as the best way to utilize time for raising their
work efficiency. According to them, the atmosphere in those places would not
allow the waste of time. Here is a representative remark in this regard:

“Being here made me orderly. When at home, | mix up my activities and
fail to have accurate timing on them. For example, | cannot stick to a carefully
set time for designing or cooking. But in this place, everything is regular. |
can concentrate on my work. Home is unlike here; the TV is on, the telephone
rings, | go eating something. In this place, however, there is a certain time for
wvrrtt hi,,, ddd oo time is wttt ... Wnnn I'm mmm, my yyy ff tnn ooss watte.
Lack of a plan makes me confused””(Participant 6)

2.4. Balance of work and life

A coworking place consists of separate spaces for group games, movies,
and relaxation. These spaces on the side of a work space provide balance and,
consequently, peace of mind and higher work efficiency. In this respect, two
of the interviewees stated the following:

“Unlike my workplace, there is no rigidity here. Most weekends, | have
nothing to do here, but I do come. | usually spend my time on reading,
searching in my laptop, talking to other women about future things to do,
sitting in the café, and listening to the piano they play here. You know, it is
fun to be here on weekends. Sometimes, | read books in the café””(Participant
3)

“Those who are unidimensional and do one thing only, like working or
studying, end up in nihilism. If the mind is given no rest, the result is boredom.
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9999

1tii kk this Il eee aas eeee e e;;;;; I'mllryyyy rid ff mtttt nny
7)

2.5. Space security

(Participant

The users of coworking spaces consider them as ‘secure places’. These
individuals, who prefer to work in places other than home and formal
workspaces, have the benefit of working in perfect peace without strangers or
anybody disturbing them around. Moreover, unlike the common
circumstances in state-run workplaces, there are no strict behavioral
regulations regarding the women’s clothing and their communication with the
opposite sex. This point is somehow reflected in the interview extracts below:

“There are not many facilities in the café, but, if we get out of patience, we
can take a walk in this garden, eat something, take a drink, and all that. | think
we cannot be free enough inside the café as it is highly frequented sometimes
by strangers as well. But out here, we already know one another, and there is
an exchange of energy. This really matters(Participant 1)

“Well, you know, the time for café is limited. One cannot just sit in there
and eat or drink nothing. It costs some cash. Every café has a specific time for
a person to take a specific table. There are lots of unknown people, so we
cannot leave our stuffs over there. Out here, however, the place is safe; No
one touches our stuffs””(Participant 6)

2.6. Space design

As explicitly expressed by the interviewees, the specific design of these
spaces and the innovative work facilities provided there are important factor
for attracting people. The spaces are made even more attractive with lights and
colors. The guotations below are suggestive:

“l just liked the place. It was beautiful, and beauty matters. Most of the
tim,, 1stddi in oootrrr Il aeeu uwt I hhhh hhhe foc c cc..... .t taiite frr
books, and one can study stuffs other than textbooks. It also has got a spot for
rest and relaxation.” (Participant 8)

“I longed for this place whenever | passed by here. | once stepped in and
ttt eeell y imeeessdd. [ uuul’”’ t bll ivve tee eii tt eeee of ccch a uuuutiful Il aee
in this city. Its design fascinated me”” (Participant 7)
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3. Strategies used by women in coworking spaces

Table 5. Concepts and categories regarding the strategies used in coworking

spaces
Maln_ Subcategories Concepts
categories
Space, Using space, “This space helps me a lot. | leave
Cultural usage, my chores home and come here. Part
Taking the Recreation of space, of my time is spent on my work, and
reins of Reformation of space, then | can see my fellows. | love the
space Tacticality of space, place so much so that | come here
Covert function, everyday from Saturday to
Possession ddd nddda,, unssss I'm ow busy”

“The best event we had in this
coworking space was the attraction
of great customers from the
networking system we have””
“There are lots of networks in
coworking spaces. Due to the
flatness of these spaces, the

Innovation, New ideas, attending people can set up
Thinking energetic relations together. Their
close communication helps them
raise their spirits or promote their
business.”

Attraction of funds,
Expansion of business,
Transfer of experiences

Professional
networking

Creativity

3.1. Taking the reins of space

From entry up to exit, every user specifies part of the space to herself and
tries to make the best use of it. She does this so as to turn the space around to
her own benefits and interests and make changes in the state of affairs within
the scope of the regulations there. This means that using the space gives her a
sense of possession, which makes her satisfied. Once the user stays in the
space for long, she feels ‘owning’ that place. The severity of this feeling
depends on the length of using the space. In general, owing to the
accommodations provided in a place, the users of that place gradually feel
deserving certain rights in urban life. Moreover, the compatibility of the
features in the place gives the users a strong sense of belonging to it. This
issue is pointed out in the following interview extracts:

“For example, someone may have no religious beliefs. She happens to go
to Immm’"""" " rrri,,, uut eee ttatts wrrrrr rgg if ccch nn Immmvvrr xxittdd
or whether he was righteous or a common person like us. Nevertheless, even
an atheist may go to a sacred space, like a mosque, a shrine or a church, and
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suddenly turn into a spiritual mood. This occurs due to the hopes lying in that
place; people go there but avoid complaining. They pray to God and
appreciate Him. Pretty much the same situation exists in coworking spaces””
(Participant 5)

“It’s eell ly aalbbble for me to eeee a aaaee taat is iii trrr as iigid ss the
workplace nor as stressful as the university. That is where | can satiate my
interests, study, and even develop my skills. | really like to be here more.”
(Participant 2)

3.2. Professional networking

As the users asserted, owing to the variety of the teams present in the
coworking spaces, they can not only get to know about the concerns and
challenges of those teams but also make the use of their experiences for
professional enhancement. Thus, there is a kind of constant flow of
information among the individuals. They use the space such that their social
interactions are coupled with the expansion and professional promotion of
their business. Indeed, walking out of the isolation at home and abandoning
the limitations of formal workplaces lead to increased creativity, and
interactions, conversations and associations with different people result in the
transfer of experiences. Moreover, due to the high number of the attendees,
events, meetings and conventions in a coworking space, there is a possibility
of attracting enormous funds. Note the following view expressed in this
regard:

“It is of great importance to have a series of seminars, workshops and
meetings here. There may be eminent startup and business individuals here.
For example, through my communications, | met a customer in a seminar who
was connected to a chain store. Currently, his monthly shopping from me
amounts to 150-200 millions. This occurs a lot. It does occur if you really
mean it and pursue it in such a space, where you gain new experiences and
ideas and take guidelines from the people around””(Participant 5)

3.3. Creativity

The creativity resulting from interaction with others provides capacity, but
no creativity is born in isolation. A collective work atmosphere enables people
to reach creative solutions by backing up each other, expanding their relations,
and sharing information. This kind of interaction is organized with a set of
activities in the workplace through which the individual works with other
people or groups for a common end. The product is mutual support,
interpersonal relations, shared information, and, ultimately, creative solutions.
An opinion expressed in this case is as follows:
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“As | met others in other business fields, new ideas struck my mind.
Previously, | was very interested in ceramics, both as a business and as
et tigg felt to ee hihh.y pfif ess’aaal. Hywvve,, Tuuul’’’ t eet my jbb hhddd
easily, and I just thought I would have to begin from scratch with further time
and cost. Fortunately, | ran into some women who did ceramics. They helped
me to embody my imaginations. | owe the development of my job to this place™”

(Participant 2)

4. ssss equencewwwwmmentttattendancennoarrr knmsspace

The general categories pertaining to the consequences of women’s
attendance in coworking spaces are presented in Table 6.

Table 6. Concepts and categories regarding the presence in coworking spaces

Main
categories

Subcategories

Statements

Social

Psychological

Economic

Making friends
through familiarity

and association with

new people

Taking a change in
daily life

Reduction of costs

TTheee ggghb te soee poopeeheee whhh
different ideologies, temperaments, or
vvan odbs. For xxamp,,, 1'm a oopp urrr
programmer, someone is a psychologist,
and another is a nutritionist. There is
absolutely no certain line, but we are all
friends and talk together here””
“My long stay at home during the
COVID-19 pandemic undermined my
ideas, motivation, and spirits. Coming to
this place and finding new acquaintances
was a leeway out of that isolation””
“The rents in a coworking space are very
low. For example, an office room is
rented for three million Tomans
elsewhere, but you can start your work in
a coworking space just for one-fifth of it,
namely 600 grands™”




Gender and Third Spaces: Experience of Coworking Spaces Kamali et al. 96

Figurel. The Paradigmatic Model Derived from Perceptions, Contexts, and
Consequences Related to Co-Working Spaces"

4. Discussion and conclusion

The core category of this study emerged to be 'creation of a professional
networking space’. Due to the variety of individuals and vocational teams in
coworking spaces and the absence of certain physical borders to segregate the
users, a kind of intimacy and association is formed among them in such
spaces. This also leads to friendly relations and the interaction of coworking
spaces with workspaces. A third space makes it possible for individual to find
a support network which can help them in the face of the challenges of life
and work. The users of coworking spaces consider security as an important
feature of such places. A third place is an actual single space that can contain
several spaces held together, combine several non-matching places, and thus
form a continual movement from the second place (work) to the third place
(somewhere for social interactions). The consequence of presence in this
‘other’ place is a kind of fluidity between work and social life. Moreover, the
women attending this place can have benefits such as being rid of isolation
and long stays at home as well as finding new friends and associating with
them. Often, certain professional exchanges are developed through the
cooperation of individuals or teams. In this study, the theoretical tools of the
third space were used to encourage the interviewees to speak about the three
interacting factors of their lived experiences, imaginations, and perceptions of
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the place where they spent part of their time. The third space concept with a
special emphasis on ‘space’ is a new issue that entails the development of
social affairs, diversification of daily life, relations with fellowmen, and
evaluation of one’s position in creating urban spaces. As it postulates, people
need to gather in public spaces with facilities for their easy attendance and
activity. If that need is met, the spaces would be considered as the social
product of their attendees.

Since women’s subjectivity about the use of urban facilities has remained
unknown, not much attention has been paid by metropolitan organizations,
such as municipalities, to building the places that could meet women’s living
needs in distinct social groups. Gray et al. (2022) have shown that local green
areas near residences can enhance peoples’ psychological and physical health.
With respect to the significance of living space, its role cannot be ignored in
how women create their field of action in the society. Evaluation of daily life
in it spatial domain sheds light on the potential residence that may be shown
to the specific use of urban locations prescribed by the dominant social
discourses.

The present study sought to identifying the desirable living spaces of
women other than their first place (home) and second place (workplace) in
order to detect their subjectivity and perceptions which motivate them to deal
with power-submission relations by trying consciously to create favorable
‘other spaces’. The subjectivity of gaining power and resisting the ruling order
results in the use of space, such as cafes, coworking spaces and cultural
centers, to live desirably just for a few hours. This is an action to gain power.
Women choose those spaces for social living in accordance with their own
values rather than what is dictated by the formal values of the society. The
findings of this research are in agreement with the viewpoints of
Kanosvambhira (2024). It is generally believed that third places significantly
facilitate social interactions and reinforce social bonds, serving as safe and
secure resorts for women.

The question is how women act spatially in terms of the mere
reconstruction or innovative construction of other spaces. As a response,
women are not passive in dealing with urban spaces; they continually create
what they mean. This is especially true about those who have a modern
lifestyle; they practice a kind of resistance with the aim of creating desirable
spaces covertly. The results of this study are also in line with the research by
Health and Freestone (2023). Both studies emphasize the vital role of third
spaces for those who are of little public presence. What women do in these
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spaces are smart reactions to the dominant ruling order. They seek to make a
world in which the new meanings arising from social actions are experienced.
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