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Abstract

Iran, with its rich Islamic heritage, provides a fertile ground for businesses to market their
products and services based on Islamic principles. Globalization, the rise of social media,
and the emergence of new technologies have led to significant changes in marketing
practices and introduced spiritual marketing as a novel approach in this field. Spiritual
marketing is a value-based concept that focuses not only on the customer's mind but also
on their soul. This approach takes into account the customer's entire being, including their
body, mind, heart, and spirit, and shifts from traditional marketing to value-based
marketing. In this context, fulfilling spiritual needs takes precedence over material desires,
and customers seek out organizations that go beyond profit and embrace higher values.
Products offered in this approach should be beneficial to society and reflect a God-centered
worldview. Spiritual marketing, with its emphasis on variables such as entrepreneurial
orientation and marketing capabilities, can bring sustainable competitive advantage to
companies and organizations. The sports industry, with its inherent dynamism and
constantly changing audience demands, requires prompt action and the provision of high-
quality services to meet these needs. Improving service quality can lead to an increase in
the number of customers and ultimately improve the economic sustainability of sports
facilities. Research has shown that factors such as market and technological resource input,

marketing, and innovative capabilities mediate the positive impact of market orientation on
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a firm’s competitive advantages (Lee and Yoo, 2021). However, a deep understanding of
customer purchasing motivations in the sports industry is essential, and this has not been
fully explored in the literature of this field. This study aims to fill this information gap by
examining the impact of spiritual marketing and entrepreneurial orientation on sustainable
competitive advantage through the mediation of marketing capability in sports complexes
in Tehran province. This research is applied in terms of its purpose, descriptive-survey in
terms of its nature, and cross-sectional in terms of time. The statistical population of the
present study was the managers of sports facilities in Tehran province, of whom 93 were
selected as a sample. The sampling was done randomly and in the field. To measure the
variables, the standard questionnaire of Bambang et al (2021), which was translated by
Nezafat and colleagues (2021), was used. Its reliability was obtained by calculating the
Cronbach's alpha coefficient for all conditions above 0.70, and its validity was also
confirmed by sports management professors. In addition, the research hypotheses were
tested using structural equation modeling using Smart PLS software. The bootstrap test was
also used to test the mediating hypotheses. The findings of the research showed that
spiritual marketing, entrepreneurial orientation, and competitive advantage had a
significant impact on sustainable marketing capability. It was also found that spiritual
marketing and entrepreneurial orientation had a significant impact on marketing capability.
On the other hand, spiritual marketing and entrepreneurial orientation, with the mediating
role of marketing capability, had a significant impact on sustainable competitive advantage.
Therefore, sports clubs should actively seek ways to improve their services and programs,
create new and exciting experiences for stakeholders, and innovate in their approach to
community engagement. By focusing on these key areas, sports clubs can gain a strong
position in their environment and achieve their goals of promoting community health and
well-being through sports.
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Figure 1. Conceptual model of research; Source: Bambang et al (2021)
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Table 1. Description of demographic variables of individuals in the research sample
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Table 8. Investigating the mediation hypothesis of marketing capability in the relationship
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Table 9. Investigating the mediation hypothesis of marketing capability in the relationship
between entrepreneurial orientation and sustainable competitive advantage
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