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Extended Abstract

Background and Purpose

Nowadays, the sports industry has become a major income-generating sector, and the role of
marketing in its development is increasingly prominent (Serpira et al., 2021). Given its competitive
nature, the importance of communication and marketing is significant. The sports industry comprises
numerous cultural, social, political, and economic dimensions, and the impact of sports on the
economy is undeniable. Recent studies indicate that the share of sports in GDP is increasing
significantly (Elahi, 2008, p. 23). With the industrialization of sports, sports marketing has evolved
into a global and revenue-generating industry (Moharramzadeh, 2003, p. 45). Marketing opportunities
in sports have created an effective platform for interaction between industry, commerce, and sports,
potentially serving as a strategic bridge for advancing sports development and economic prosperity
(Mohammed Kazemi, 2007, p. 24). Currently, sports marketing in Iran is largely restricted to the
modest sale of tournament tickets, the production and sale of sports goods, and partial, often
insufficient financial support for some sports teams. Sports possess unique capabilities, including
sponsorship opportunities, that can generate income and create sustainable competitive advantages.
These advantages have the potential to become significant marketing tools in the 21st century (Rezaei
et al., 2021, p. 6). Research indicates that investing in training can yield tangible results, such as
improved attitudes, enhanced skills for better service quality, and increased employee satisfaction and
loyalty (Taibi et al., 2020, p. 16). If the federation aims to improve conditions within the organization,
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it can provide transparent information and establish a feedback-based system for marketing matters
(Taibi et al., 2020, p. 17). Additionally, financial support represents a unique potential for attracting
resources in sports (Serpira et al., 2021). Economic problems in the sports industry can be so
pronounced that they have the potential to halt its growth.

Materials and Methods

The aim of this research is to design a marketing development model for the Wrestling Federation of
the Islamic Republic of Iran. The statistical population includes expert academic staff members
(specializing in marketing, sports management, and wrestling in the Islamic Republic of Iran), high-
ranking managers of the Islamic Republic of Iran Wrestling Federation, national and provincial
wrestling team coaches with advanced degrees in sports management, experts and journalists
specializing in wrestling, as well as senior managers from the National Olympic Committee and the
Ministry of Sports. Sampling was conducted purposively using the snowball technique. The research
applied a grounded theory strategy for implementation. In this approach, the researcher selected
samples based on specific criteria and preliminary findings. The initial data analysis highlighted
topics that required further exploration, leading to a sampling process aligned with the theory
development procedure. In this research, notes were taken and interviews were transcribed after each
session. Moreover, all interviews were recorded with the permission of the interviewees. Primary,
central, and optional codes were then assigned. Subsequent interviews were conducted following this
process. This iterative procedure sometimes led to the preliminary compilation of the model as new
interviews were conducted, with ongoing revisions to the coding. Essentially, data collection and
analysis were conducted simultaneously. The data collection and analysis were conducted in a
variable sequence with multiple revisions. After performing open coding to categorize each condition
as contextual, intervening, or causal, it was determined that if a category influenced the formation of
the main phenomenon, it was classified as a causal condition. Each category was assessed to identify
its role, with intervening conditions being particularly influential in the main phenomenon and
background conditions being considered as secondary factors.

Results

The findings revealed that causal, contextual, and intervening factors, respectively, had the greatest
impact on the development of the Keshni Federation of the Islamic Republic of Iran. Furthermore,
the impact of interfering factors was found to be negative, as their increase led to a decrease in
marketing development. Therefore, given the current economic challenges, professional sports may
face significant difficulties in the future if they do not effectively leverage this platform. Sports
organizations can also leverage this platform for increased interactions with customers. The present
study’s findings generally indicated that the greatest impact was observed in the causal factors
category (management and technical aspects), intervening factors (legal and regulatory
requirements), background factors (efficient human resources), and the marketing development
category (causal conditions). The primary focus is on marketing development, with the remaining
categories prioritized subsequently. In general, considering the widespread availability of the ship in
Iran, its actual value seems to be higher than currently perceived. It is important to note that realizing
income based on this potential will be achievable when the country's ship trustees first pursue their
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legitimate rights, second, demand fair prices for their products, and third, adhere to scientific and
technical standards in the production, supply, and pricing of these products. All of this hinges on a
strong understanding of marketing techniques. The final expertise-oriented strategy included several
key indicators: employing marketing specialists within the committee, utilizing educated personnel,
attracting audiences and increasing ticket sales, minimizing political influence in sports and elections,
and leveraging university resources.

Sport Management Studies, Volume 15, No 82, 2024



Doi: 10.22089/5mrj.2023.12710.3647 .Y51-YAY . a0 (Y oLas 18 090 NP sl § cyads s} p9 St ppoke

Sport Management Studies
Journal hompage: https://smrj.ssrc.ac.ir

O NS (gt 308 (b 5130 drw g Joo (21 50
Fool3p 20 318 590 7031 3c5Loa! S grumo ¢ T 5 Jlidko Wy ¢! 593 A o0 oo

0309 poE 5 (S S 9,8 o)l axly ol elKasls uyie )
olﬂ oKiils oliwl .Y
olﬂ oKl oliw! Y

I I TIPSR ERIR T T 91 SEPEN IS PO ERRT RV JLV S NPT

* Corresponding Author: Robab Mokhtari, Tel: 09143526937,
E-mail: robabmokhtari2019@gmail.com

How to Cite: Mohammad Ali Pour, M; Mokhtari, R; & Imanzadeh3, Mehrdad Moharramzadeh, M. (2024). Designing
the Marketing Development Model of the Wrestling Federation. Sport Management Studies, 15(82), 261-283.
In Persian.

oS>

2o Jb > il oo by Cario (il (Sarwgi 3 (il il AU O ol o Ja 15 el (Axivo a1 83956l (45559 Carieo
Calos g (on59 SLYIE (19,8 5 Mlgi (Olitlume Culs jual (19,8 &1 3900 Canwl Trkae (059 (215l Ol & ol ! 5 dasl
IS gl 33 (2l )13 drwgd Jae (STl GRRg3 ol 5 Bud. Cuwl (D59 - (S 3 Il el (AU g alake
SIS OB 1B (1959 Cupride il yliL) i (oole Ol las! Jold (g3 (nl (55l anele ol Gl (ooWs! (5 55002
Shyls (S (Sl Blarpe g (o mi Glrpe (ol ploadwl (6 g0 (WS ga )8 4y (e ol (ool oWl (5002
€139 9 Sarall (o (4508 b1 gl pde (S 039 panasle ()R b g Ll )5 (o859 Co e 48 50 Ale SMard
ool 52 ol Jlodi 9 4505 9 (59l en Baiod ()3 o @l (B0 gl (g ) Nedd Oy (g S diged Camwl (859
9 Sl Je Jolae I Ui LABL g 03,5 aLwlld 05 TV Gaiod ol 1> .l olosl damio g g,Ki3L L g pmiie Jlgd
sk 5130 Jolge 5 cogdlas R oWl 8 3trad S (gl 38 (stel 3l dtaiss i1y 56 it 3 & S el
P oLl OMSLie & dagi b 148 (40559 (rl s -l oo GBI (215 drmgd Glme o I L &S pgkde (i o]
135 0 (o539 -yl sl 1 3900 9y g 0T )3 (Sl S A L Canwl (Koo 3523 T, 03Y B3] Cuwlio plany (2! 5]
e dge) (e Jolge (i 15 315 (Ui (IS job ) gy gl S 03liu! 35 () platio by OVl (512 yhnt 0
Ll in) sl 3 dnmos? i 5 (30,85 (el 55559 e5lainn Jolge gk 5 38 SLIPNF o5 Al e 5 5
L35 0I5 o195 (0 5 15 4285 oo 515 s SCuglyl )3 nlgio (B 5 3515 I3l dmgd 1y G o i (S
HB sol)> S o il dagi b L ol 1 SYL o (Al (Sl sy 0 SIS @ ol 3 (S il g Cupgas @ a2y
Copyright: © 2023 by the authors. Submitted for possible open access publication under the terms and

conditions of the Creative Commons Attribution (cc BY) license
(https://creativecommons.org/licenses/by/4.0/).


https://orcid.org/0000-0003-3986-3252
https://smrj.ssrc.ac.ir/

Yed Ol S gl yad ol 415U axwgs Jow (&b
Cuogd Lol 03905 (g 1) 355 £gpuio (35in Yol youiS (S (Wgio oS 391 lgh (ySoe (ool Jawsiliy (2] 1 (Khuo 9 Jguas
..\MSLA.LLC) ‘)dﬁdlbblqu‘bsuol&u& UYM Ui‘ d)'fwz§9“)‘ "'\£J93 » wbsbb; Muao ‘) 39> UYW h?é‘s

il b,150 098 b olndl 95 45 Soa o5

o539 a3 00 o GiS yanwl 08 ¢ 5L cdawgi S gl Y ilg

Aodio
wilige diry Cnto Gl Gargi 50 il G oS sl oad a1y walys (ato 4y ojgpl 5 caio
ly e pilonl oz 5l 608 4 pamio lacu bl (b)) (V-VY (Gl g jhnx pade S wljdad d g )
28l 4815 YY (58 il 3 4 i s ety o aolad olml sl (115, sblie il o 5 010 (ljael
1y swsake s (390l dipnj 3o (IS5 ayloyus S plowl Sl Goloslyy (P Y+ VN e gy o] golmas «22))
S,y 5 guaild; 5 Sloud CodeS U Ao 55 s ylee (Rl doed S 39t @bl cnl 45 Cebls walys ol yon )
als wad gl a8 azslin (V7 VoV B 5ied S o g Slald (D 65,095 (ob) 3jlop o ) oS,
Oezed 5 Glojlu jo Blad Sledlol sl a5 Wilgh oo il oS> Hlosle jo (Jed Comsg 5l gaclus ayl i b ol
Cengs e 5 Sol5 P game (53,055 ek srlad bl (Al ol 5 s9a 3,555k e ol
(B eooly i )l (o 5509 50 2l Seld e e 5l Jle Calem Grizmen (Y YT 55008
Iy ol ad) dig,y Wig,y (g a5 wbl oo Sgpuin 0,9 o o jaiil o (goladl S (Yo V) glix g e pade
Iie g ilge Lol 10,95 o iz 4y ()] A 5 (o559 (o) l3l 5l eolitasl g5 dice (nl )0 S o hEgTe il o
OB 4 ol o Glee a5 el Diglite S0 Aanler 4y Glmsler 5145 3,10 0925 (5550 Sl 03 65, 4 40
5 5339 05 e iy sl o550 Jarma 5l gl Salitl iz 0,5 o)Ll 4yl s St 3l (sl il
LoolSaly o gl el o559 o Dliaks 5 (86 Slo slacudlan sblze 5l 5502 pac « Slnl Jgils a3 s
5 Sk i slasyal, szl jolaie a Jlo mlie Cadgame 9iST (5559 ;0 JYo 5 alanly 9925 «Zdgs lawgs
W92 )98 53 (5559 (2byll drwgs golaidl s Jlo @lge ;508 5l ()5 DY gaze (55 Ced 5 il slatanln

A X NE iS5 5 e ool o anld)
Pl sl ) el i Gilre los ol lme LS 5l eolial (28559 2b)l5L o5y Slacehl 51 (o 059l
Ay (ol s rm 4 (gl 90 o Wil ol ansl Lial33l s 5, celazzl sloailes, 51 sl 5 cansl 00,5 sl b5k
a5 b 95l (gloo ;0 (VY=Y 0 V1Y (0¥ (g 00m) aS Ll 09 | (6w bl Wlauilgs ¢ axils g0l
solitnl 9,90 Jslge 0 yiote 51 (S0 loie 4y ol 5l Ol o0 poye G 50 (leizl sladils) Sl eslinul (Al331 4
Wy b o555 apleile ly caslio Jao Glsie 4 T 51 Bl & (e g oliisl 5975 JoJs (e 405 6L p0 5
Sl 5San i 1) 3 Bolaiw] ¢y ool 51 ST golaidl M 4y a5 b (glad > (5559 ol ol o )ls ol L
Ol b oy Ol gl s 0l 51 ailsi oo (55555 slaplojles Al 05 g0 55 ans yo Jlgl8 slo e L
Olrl 53 (5559 bl 5 Comgas 4 azgi b AT Ve Ve ez g ookl (358 (o) csolomms o lel) wiS oolinl 5

AY 0,5lols D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Olalllae aolilad



Sty o0l 2 s g Sy BB aalyd oS a5 Cutls dzgi bl cnl 51 50 o (Bly sl sy o0 15 4,
538y s T o0gei 556K 1y 095 Eapte Boi> Vgl ,5iS )5 Lk lidyie 4 oy aalss (Sae i
ole, |y 28 solfuys g sode ClST WY gamo (pl (6,105 Ceed 5 ad,e wdgi [0 LU g 00,5 adllas |) 045 OV gaxs
S ele g Comal (355 Conle e Gl )0 (VY VA gedl) el (LKL 098 b oLl 55 0 (Koo aS aiS
ot ole Dl p25 Sy e (1 VeV e Jg) 5 ()l g0l 1 2L8)) 358 (o0 Cserne (2L1L Sarws Sl (ot
Sladgs 4 o byl 9 T8 0wl o aladlsie iz 05 5 6T 4 L (555 GLLLL 5 005 byt b bLS 4o

O Y a8 5 oM 5 el cas el e il (0l 1) s U (6 e

eIy XY

ol olel amelr w0005 plonil (m)sS gl il (g, L g ol o0lo ap,lai sl osllinal b g (&S gl onl Bafiod (g,
Olpoe (Ol Rl (§ypeez (22857 B 22 (Bys Sonde (Dbl paatie el Sl slasl Jold iags
Cypde dih) o adle DMazs ghls (S Glial g (o o ploe Ol el ()90 (IS gl 08 45, e
el Olloz g (5359 D)l59 9 Sl (o (gaieS wd ) (e ( S 059> aaie (LSS g OLeli)lS (o559
S5 Ages gy 9 00l ap, ks (3Tl 5 5o (nl STyl sl o plowil (B glS ) 4 diedoe & jpar (655 Aiged
31,5 sl Gize G 5l adsl slaasily 5 (amine la)lae Gb p baaiged By, cnl )0 ol eslitul wiedoe
5 Sl palasly alas jo 5l Gy Bl (nl )0 S8)00 Gl a k(s gy Beb 65 Wised wnTd s,
Sl b (Sye olliws )b | baslas sled gl LS 50 a5 (pl Ged b os planil baslas 5l (55 Cligi,
on abas s w8l oo plats] (L2 9) LBl 5 6970 sl oS s il Las (B WsS alas
2 @S5k G 5 S0 i e adsl g8 Al e U s s las plnl b sl (a5 ) cnl 285 o0 ol
ol 50 épdy o0 Dyge lojer Sjge s laosls o g 520 5 s pgleen anl B @Bly 5o b e plol (638
o plil Glen daste slas Sk b s eitte I bl 2 laosls Ll s 52 5 (5l er i

el 00l 3Ly ol s lian o Bl 4y gy po ledbl - Jgu
Table 1- Description of people participating in the interview

E g ‘* S Fr: e oos 1 g
2 fi— 3 ' R & i
Seedl Gle e Ol 28 ey &S T A L Al
o e e @ (20 ‘ ,
ol ey &5 ey Sepde (GHhgpedle Jale 0 VY
e sle
ke v (20 : :
Sl g Y. GFSS Ry Cande  higpele Jole o YF
sHedl G il
ke Olex® oBLsils (ool o S5 g Sende  (Dygpee Jole o FF

AY 0,5lols D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Olalllae aolilad



Yey

ORI WS gl y38 (b l5L axwgi Je (2,0

el 00l 5L ol duslian o Bl 4y gy o ledbl - Jgu
Table 1- Description of people participating in the interview

o, ¢ '1'_ G G 'S
£ F ¢ } o« vE o' 4w
: ‘t}, H " H .
A T S &c ®
. 9ol SR G N .
e plod old (590 (soges g ede Jale s Y
s
Sl ole 2 Ol oy (Jle jglie uiland 398 (SBjy Capde (SBipgpele 3me 0 VP
928 olod Obgld deeS () oled (399 GG S N
Lol Loy Bt oole ola ©55 il SEgesde  Jale o FF
- LS e e o (g0 ‘ ‘ ,
@bl sleasl plaxed ol G s*ges Ehgedle Jale 0 0)
e sla
Lol e b o o (90 G Py epde (Shigede ol 0 FY
0y Shliboje Kaagh  oeledd 388 SAiscense Shisese S 3. TV
209 bl ojs> Ky ©FSs S N N A
ol plaed oRails pole ln &5 g Supde  (Shhypsde el o YR
e alB, Lo el
O ) O e e . . A :
oBsils (oole Zlo ©F5Se hig Sande SRy esle  Jale o Y-
S
gl o3 wWlLsils ale cla
SHasEdld Glosd s wole ol
‘ . o 55 g Supde (Shhgpsde Jale oYY
gS Oyl yad S Il sl
basdl

Olye 4 Jole du digd oo (5 9700 dlgie slml Cel Ll pd (ol (285 Ggamsl ;03 (DbBL dnng 5 S ST e Julge
v ST VUW] B R PR FRPEWI RRC RN W I SO o L OGN 1y PR UL BV S YN L SRRV - JC gt > H U R 2 S
ol bl Al e (pl 55 (B (Fapde s 2ol g SSle ) (el ] (Sin b Jilge & e (nl 4 e

(he Jolge) (pLtl ,la808 =Y Jgur
Table 2- selective coding (causal factors)

alis Jgio
(DRSS elotzl lajlnin Cuta (185 4 4295 pas Al
POzl 55 2Ll Koo s (ol (S pas \.| %
MG & poyo soie 8Bl (05 5 o R
MNlsl (225 sl gyl 5l cblbre (alidl gl G336 pus Y 3 ol Lol
]

MGl plYgame gV coiS 05 Vb pas 34589

Ll 5 §egsE

OOl )5 lag o 5l eolaiwlens j; J'E s_g

AY 0,5lols D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Olalllae aolilad




(e Jalge) plosil 1355 =Y Jgux
Table 2- selective coding (causal factors)

PY ] aJgio
O jsilens 5l Coloz 5o s poidgd Casliw pae ".i = S
AV)ol 8l gls a4 Lo s 5 ede ~n e
()ﬁgﬁj..["""*‘tﬁ:"‘j). 6;5;v—--@(= %g":’
OVl yad o aliaelye Lole s gl (B pas S

Slml e b3l il lyzl g, 5o oS aies (pole Ll 1 (1857 (ygel 108 (b LG dnwg IS S Sallae Jolse
B onl amo e ol 45 0b 4555 L o Fallae Lld ol Jele oz widise e il 5l sl il 5 00,5
9o ol i - sl o o5 e (513 |y el S 38 3 A e ol S s el

35500 ol ST bk ST Caddge g oo paly a0 1) 1 0 it ( Jle 5 solaBl g 4l

(5 s law Jolge) il g l0508 =Y Jguo
Table 2- selective coding (intervening factors)

alis dgio
OVl &858 5 lapss )38 sl GUL (hlox (il 4255 pae
() pslnsl u‘:js‘*“s 5 Ol emslial 095 Ssi 5 gl Sl
O ) cygel SlacSy 343 Legal
O)sel o polie 0405 Bliss requirements

OV iS50 i i3l
el 5 Gloz il Sbpwe 35 pac
Ol wlgtas g slaclip

OFss mhaw jo S colo gloyeaS b Jolss pac e, i o Chnd
Viens Jloll o Lol Weakness in
(Voiedas ,é o loews planning Callae Lula
M8 Sl aslsl o (Lilpl 6ln Sl oS 35 3508 K
Erosgmsl 28 b &5 ol b ol )])8 ade Intervening
() )i Y gamo g Slinls g Y gama od odd 4 5 oS d>gl conditions
(V)5 yilases 5 o sladilu; 4 oS 4>
aills
OO Sp sl s 3> cud )b 5l eslatulens 2
) T MEDIA
VNblbre iz 50 9 el 00 ,5uS Slals
(P55 5log sl poe
M byl a0 bojliw 5 )55 9 51 eslaiwl pue
[ERIRS
O 0)solazsl glalis 5 lagy o U
’ INCOMING

(18,528 (golal o, Lyl

AY 0,5lols D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Olalllae aolilad



Y74 Ol IS Ggmlyod (ol I3k axwgi Juo (150
35,15 oo 73U (o pual)) la sl ul p oS cols bulyd ay i iS (gl 08 DL 1L drwgs p 1387 31 gl Jolge
Loy Lladlsin 5 pomlis 5| slasgorme | baylpd nl 058 oo i 9565 ©y50 il bl il ool ml Sl
QM ey Jale i cpl am0 e GLAS oS 0l a8 5 a0 50 (glatee) bl plate Jele daies ge JS5 (slats;
3 OUS Sy Sl 9w obigal csale puilnl 5 (al> a5 ime cpl 4 ijlo (288 el 108 Db l5L axwg o |,

31> (6 i i g 009 (JLAS (gawljad oL 1L Anwgi jo Jelge o yiege

(Gl Lol o) (il (5,10805 =¥ Jguar
Table 3- selective coding (background conditions)

alas EVPY:-
M yusboas! 0 0038 b pusilosl o > Lad> (gl (W il g ol
() yusilsl A 38 daeS &y yols PHlatuYMatoless SPONSOR
- kel pazs a5 (8555 LBl 5 (22555 Ce e 059> (slwes Shoan sl eslitul pae Lyl,s
O sl oaS ans) ols ’ ow‘éﬁ_ Gothf S s
OV QLS5 5 ol e & p3Y slogtse] clentific Contextual
0) phie lislas 6,55, pas management of the conditions
@) phie Slisbns 5155 5 ¢ > federation
Prs7ly o SoaSed 5l Bygel SgnaS
Mssd 53 @bl g paazie $9,0 5 05 s ool el 5 Sl g9,
Q2L Gl Gl o o olplsas &8 cus s 5l solaul Manpower was used

1S S (515050 el 5 lacalad 5 b,y il Wyl 1 28 gmslyad ol dxwsi 2 351 clas al,
il ey uios oyl 45 Wigdh oo S50 iy ol 5y 5,5 Al Laylp 136 o g (o pgmme Ao 4y galy 4o
L ool o cabo byl (saass 09,55 JSas (05555 slocier 5 (semlpod )0 celie JSls S olxl
cslin (gl bl )5 g e i b ot oy glgl anl S g8 sl sl o S5 4 oy sl 65l et
DY gams 5l oalinl 0553l (30 5 Vb § Sl () 00,5 lailes sl oo § QLSS 55 51 el 5 32945 «Dlisls (o 55
3 e (S At (il g gilme slaaSed sl diloye CdS p 4 Cud (85 bl (liebl (iS
Jelse plgie @ tlady by b g bl Ll g (a8 oSl 2l )| 5 cbbre iz sl (Mol (e o jo 55l
A Fge (S (gl ;08 (2l LL dxwss e 53l

S gl a8 (2L 515k anwgd gladely

Soslaaz slrosls Gulul ol oo 0929 & Lol il szl 1 )0 o ais gladsly 5wl Sbe bealsis 5l (55
aals Jlis 4 1) b3 gladely (a8 (gl bk oo plulid Glagssliul 612l dap] 5)l508 5 oud
et w2 sl dhe Gl ilisbos (Slses Gal33l o o ol 3 iyl 8 ol T334 ol (oo a5 2l
SIS sy 4y aBdle aldlicbbe il o Mollipes Slislas sl 055555 (Solel 5 o aradan b
bbb s aiedan calisee laas ) 5l oI5 g ion Ol iS4 llgx 250,S deaddle sl Cde slaol

AY 5l V8 6595 NF+Y ol § cyode e 59 St ypoke Slalllae dslibind



ks sae (A3 K] jo i ) S snS jgas (Al bl G o S Al ol engs ((SuiS
0,5 0,Lil S gs LiblS g sl )0 5 )5 g e sl o aS b9 b sele (9o slaaxsg

Ogewlyad 0 ol )l el 4 3are bl g lbaslas 4 axei L Salslos 5 glais; BL: byl olelis 5o
ol &l odigds amlas ol 8l 4y Wosls (613508 51 ouls 2l Zeiwl Cledlbsl 2.5 uass loel o5l gl el so SiS
3 Omimmer S Lo |y 03 SIS plpol b calbrs Dyg0 40 9w J13 oLl 0560 (610508 550 yo ) Ll b
5l30 cplslaaaly g sl 0590 o 1) Lo,k Falsloe Loyl b g leaie; o e oyl pd 4 axgi b aS o atwlgs Ll
A aS ol zlseil basly 5 o ol laass Ol ks g Faisd aolae ol s 5l eolaiwl b al> o plil aey oS (S5
ibss ) Jonr o0

S gl j98 b1k dxwgi 135 ST glaaely g s gl -F Jgu
Table 4- strategies and consequences affecting the marketing development of the wrestling federation

Salyy S 2l
bbb aass 09,515 LSS
Ogemol yad el o o353 Sl o oy 5l (55l potizme b oolST o sl
‘;L‘, QL?Q[, RS )“*il?.. %45?.)[% 9 )t}lﬂ’
i . . . Structure and
Slalewe oL 38l L Bb dieS g cyguml 08 conlin | Slojls Lzl
: »@‘.f‘.ww..ﬁ IRIDR S0 9 Oge oS SO framework
olosl Jhse el 2 i3 Lass G o3 53 Siie b Il it ol
B:3%})
b )95 b (Slyee 4ol alis ploxil
Syl asl p S gas
aloyo i i Ol )15 g LS 0 b i
o Slisls sl 1855 (Foll 5 God anedan B35 Slila msi calin (5,2 TOR
LI Sl il gl iy ozl e
. . . e 4 Planning and
Cbolre | gilial Cdgs s lad ol s
: ol 95 4 Ogemljad (Sl alnS management
S Al 4 Al ioli8l Oll a5 sl ole Kl &)l 5 axg
Olgl iS50 (5,188 alo
S 4y bl 0959 JS (s
BguSt 1 bl g 5l oslicia
ol e (sliol, (552578 EHE O G
) ol o355 il lysldlae 5 (LS55 51 el Roe@8 e 5
55 4y bl s S e aBdle °C e o R s
D ek Ee S DY gaze Sl eolainl 055l (40, Vb 5 laLs Persuasion and
iz gloard) 5l o845 ) iy S o aE S ’
ol o St sy S 8T i) lialo] encouragement
S8 2byll Gl siedon ; . ’
Owaaste g oz 5l eslaiul g ob Ik aseS ol
wlo) )0 Ll (Brre g ol 5 ko g b puilonl 5l g
SLS Al Al oy ko slaaile; o jpax )5l il Sy oo
S Sloc 5 e S A5 pan S e 5l e SlaaSt ol Media
90 sleazog 4  Suwly 2alS Sepel i > cSby els 6,80 management
S-S 8559 O sele ALeS 50 (2bylk g aasie 5l eslatl S5 prass

AY 0,5lols D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Olalllae aolilad




vy Ol 2l S ygmml jad ol 415U axgs Joo &b

S gl jad b3k axwgi 135 ST glaaely g syl -F Jgu
Table 4- strategies and consequences affecting the marketing development of the wrestling federation
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consequences:

— Increasing the income of
the Federation

— Attracting sponsors

- Targeting and
preparation of athletes
for international
competitions

- Learning ways to attract
Sponsors

- They made young
people interested in
wrestling

- Visibility of the ship line

- The scientificization of
wrestling

- Creating business and
income
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Strategies:

— Structure and
framework

— Planning and
management

— Persuasion and
encouragement

— Media
management

— Core expertise
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Causal factors:
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Managerial and technical
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— Marketing

development
of the
wrestling
federation

YvYy

Pl Jolge
il 5 (ol
Ozl sele g 0o
el S5 Slasl (555
Background factors:
— Supporter and sponsor
— Scientific management
of the federation
— Manpower was used
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interfering
factors:

— Legal and legal
requirements

— Weakness in
planning

— Media

— Income
generation
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Figure 1- The final model of factors affecting the marketing development of the Wrestling Federation
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Figure 2- The final research model
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