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Extended Abstract

Background and Purpose

Today, sport is recognized as a vital and influential element on the international stage, holding a
valuable position in the development of nations. Efforts to harness the power of sport for the growth
and advancement of various aspects of society have become a key and fundamental concern for those
responsible for overseeing its progress. One of the key aspects in the field of sports is the presence
of a large audience, which enhances the appeal of sporting events. Audiences, categorized as
spectators, fans, and viewers, are considered one of the positive aspects of sports. Among them, fans,
as the constant and dedicated supporters of sports and related activities, play a crucial and decisive
role in advancing the goals of sports across economic, social, cultural, and even political domains.
Fans are recognized as one of the most important and sensitive groups in sports, and their significance
should be taken seriously.

Materials and Methods

In terms of practical purpose, this research employed a descriptive-survey method for data collection
and followed a quantitative research approach. To test the model, a descriptive-analytical quantitative
method was used, specifically employing a correlation approach based on structural equation
modeling (SEM). The tool used in this study was a researcher-made questionnaire consisting of 18
items, organized into two components: social media and FOMO. The items were designed using a
five-point Likert scale, ranging from "very much" (5 points) to "very little" (1 point). The statistical
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population for this research included all fans following the Instagram pages of Persepolis (7.8 million
followers), Esteghlal (3.5 million followers), Sepahan (294,000 followers), and Tabriz Tractorsazi
(835,000 followers). Given the large number of followers, the maximum sample size from Morgan's
table was applied. Accordingly, 96 participants were selected from each team. To account for
potential non-responses, 100 questionnaires were distributed online to each team's followers. In the
end, 386 valid questionnaires were returned. Therefore, stratified random sampling was employed for
the selection of participants. The KMO test index, which measures the adequacy of sampling, yielded
a value of 0.82 in this study. The research employed both descriptive and inferential statistics. In the
descriptive statistics section, tables were used to present the demographic and descriptive
characteristics of the participants. Skewness and kurtosis indices were utilized to assess the
distribution of the data (normal or non-normal). For analyzing the research questions, as well as
constructing and evaluating the measurement and structural models, SPSS version 24 and Smart PLS
software version 0.2 were used.

Results

Since the KMO index value is 0.804, the sample size is deemed sufficient for factor analysis.
Additionally, the significance value of Bartlett's test is less than 0.05, indicating that factor analysis
is appropriate for identifying the factor structure of the model. To assess the fit of the structural model,
several criteria are used, with the most basic being the significance coefficients (t-values). If the t-
values exceed 1.96, it confirms the validity of the relationships between variables, thereby validating
the relationships at a 95% confidence level. The results of the research model indicate that the
relationship in the model has a significant t-test, confirming the significance of the effect between
social media and FOMO. Regarding the fit indices, the values for Cronbach's alpha and the composite
reliability of the variables across all five components were found to be higher than 0.7, demonstrating
the model's adequate reliability. The results of the research also showed that the convergent validity
for all five components exceeds the standard threshold of 0.5, indicating the adequacy of the
convergent validity in the study. Additionally, the divergent validity was examined and confirmed
through a component-by-component matrix. The findings of the study revealed that social media
significantly affects the incidence of FOMO syndrome (with a t-value greater than 1.96). Therefore,
fostering opportunities for fan membership on clubs' social media platforms, as well as encouraging
interaction and communication, can help control and reduce the occurrence of FOMO syndrome in
individuals prone to it.

Discussion

Increasing and retaining fans in sports, especially in football, is a crucial issue that managers must
address seriously. Enhancing the capacities to improve club performance in the realm of fandom is a
key indicator of a sports club's success. Leveraging virtual networks and utilizing their potential to
boost the performance of sports clubs in fan engagement has become a central effort aimed at
improving club performance in the sports industry. Fan loyalty, as a key issue in sports, offers
numerous benefits. This has driven the effort to cultivate fandom among individuals, with sports
teams making significant efforts to attract more fans on an international scale. Generally, the process
of building fan loyalty in sports, particularly football, mirrors the loyalty people have toward a
specific brand. This has led to the present research, which aims to design a model exploring the role
of social network membership in the occurrence of FOMO syndrome among fans of Premier League
clubs. Based on the results, it is suggested that the content produced by sports teams on social
networks should primarily include useful and authentic information and news about the team,
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officials, athletes, competitions, and programs. Additionally, the content should be engaging, fresh,
meaningful, informative, expert-driven, up-to-date, and interesting. It should also feature game
statistics, relevant reports, entertaining videos, and behind-the-scenes information and events, all
designed to meet the entertainment and technical knowledge needs and motivations of fans. To help
fans pass the time and avoid false distractions, prioritizing the creation of engaging content for
followers in the virtual space should be a key focus. By fulfilling followers' motivations through
meaningful content production, teams can increase interaction, foster greater support, strengthen team
identity, and ultimately enhance fan loyalty. This approach not only deepens the connection between
fans and the team but also contributes to long-term engagement and devotion.
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