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Abstract

As a valuable tool and an inseparable part of marketing, color is vital
in recognizing tourists' experiences and influencing their emotions.
Virtual tourism is a novel solution for attracting tourists worldwide,
and it is used to introduce tourist attractions and sights of countries in
the virtual space. This research was conducted to identify the effect of
color on the development of virtual tourism based on the AIDA model
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in Yazd city. This research is applied in terms of purpose. The
statistical population includes experts and professionals in the tourism
industry of Yazd, 8 of whom were selected using the snowball
sampling method. Semi-structured interviews were used to collect
data. Thematic analysis was used to analyze the data. The analysis
yielded 78 codes, 31 sub-themes, and 18 main themes. In the first stage
of the AIDA Model, the main themes identified for attracting attention
were purposeful coloring, believability, design tailored to the target
audience, creating attractiveness with coloring, raising awareness and
distinctiveness. In the second stage, the main themes for creating
interest were establishing a connection through coloring, consistency,
relevance, and highlighting the advantages and quality of virtual
tourism. In the third stage, the main themes for creating excitement
and desire were maintaining interest, increasing the desire to visit the
destination, encouraging physical visits to the destination, and making
the experiences of previous tourists available and attractive. In the
fourth stage, the main themes for driving action were impressing,
directing quick decision-making, and facilitating visiting the
destination. The results of this research provide the context of the
effect of colorization as a process from attracting the audience’s
attention to the act of travel to improving the quality of virtual tourism.
Finally, it develops sustainable tourism and provides the context for
paying attention to the innovations of this type of tourism when
visiting developed tourism destinations.

Keywords: Color, Virtual Tourism, AIDA Model, Thematic
Analysis.

1. Introduction

The pervasiveness of the internet has revolutionized traditional
marketing by digitizing it, as evidenced by the rapid proliferation of
online media. Some companies have transformed their business
models around user-generated content (Yu et al., 2020). In response
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to the digitization of businesses and the integration of new
technologies and media, the tourism industry has developed various
tools and services that have facilitated global interaction between
tourists and companies. Colors have a powerful psychological impact
on individuals’ behavior and decisions, and designers and marketers
effectively utilize this knowledge. Color psychology in advertising is
fundamental to maximizing sales if colors are chosen and used
correctly in advertisements (Bytyci, 2020). Due to its diverse ethnic,
cultural, and geographical attributes, Iran is prominent in the global
and regional tourism industry. Iran’s tourism industry requires a
paradigm shift and a holistic approach to resource utilization
(Azadfallah et al., 2020).

Virtual reality (VR) technology has been utilized to some extent in
introducing Yazd’s tourist attractions, such as the Zoroastrian Fire
Temple, Dowlat Abad Garden, Jameh Mosque, and other notable
landmarks, showcasing them through panoramic and 360-degree
photos and videos. Renowned as the world’s first “Raw Clay City,”
Yazd is a terracotta-hued oasis amidst the desert, adorned with
numerous historical mosques and structures characterized by their
calming shade of blue (Pourjafar & Rafeian, 2021). Therefore, this
research aims to identify the impact of color on virtual tourism
development based on the AIDA Model. Accordingly, this study seeks
to address the following question.

Research Question(s)

1. What are the primary and secondary themes of color's influence on
virtual tourism development in the attention-grabbing or awareness
stage (AIDA Model Stage 1)?

2. What are the primary and secondary themes of color's influence on
virtual tourism development in the interest stage (AIDA Model Stage
2)?
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3. What are the primary and secondary themes of color's influence on
virtual tourism development in the desired stage (AIDA Model Stage
3)?

4. What are the primary and secondary themes of color's influence on
virtual tourism development in the action stage (purchase intent or
destination travel) (AIDA Model Stage 4)?

2. Literature Review

The tourism industry has leveraged technological innovations and
internet technology to expand strategic relationships across the value
chain. As a result of technological changes that have impacted the way
various tourism industry sectors operate, in order to increase their
competitive advantage in the global market, tourism businesses need
to develop innovative and effective ways in which tourists can
experience their destination (Huang, 2011). Despite tourism's long-
standing association with physical places, VR in tourism was utilized
even before the COVID-19 pandemic, alongside 3D virtual worlds
and social media. VR has often been employed for marketing purposes
to showcase a destination and provide a glimpse of it to potential
visitors (Godovykh et al., 2022).

Color psychology, a captivating branch of psychology, delves into the
intricate relationship between colors and human perception. It
explores the profound meanings and multifaceted influences that
colors exert on our thoughts, emotions, and behaviors (Yu & Egger,
2021). It explores how colors influence our thoughts, emotions, and,
ultimately, our actions (Poels & Dewitte, 2019). In contemporary
tourism, color plays a pivotal role in shaping the visual appeal of
websites and branding and influencing the overall perception of
destinations. The strategic manipulation of color in tourism marketing
can evoke emotions, stimulate curiosity, and ultimately drive
purchasing decisions (Yu & Egger, 2021).

3. Methodology
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The present study uses qualitative methods and thematic analysis. The
participants in the research included experts and informants of the
tourism industry, including academic, organizational, and
professional experts, who were selected by snowball Sampling. The
data collection method was a semi- structured interview that continued
until the theoretical saturation stage, and data analysis was performed
using MAXQDA software in three stages: open, axial, and selective
coding.

4. Results

The analysis and extraction of codes and themes from the interview
data, from the initial attraction of the visitor to the individual’s journey
to the tourist destination, demonstrate the impact of design and
coloring on the development of virtual tourism. Virtual tourism
experts consider design and coloring critical factors in virtual tourism.
The results of this study are in line with the research of Meshkini et
al. (2018), Rohani and Zare Rovasan (2013), and Mahmoudi et al.
(2013) in the field of virtual tourism development. The findings of this
study align with the research of Xia et al. (2021), Yu et al. (2020),
Bitici (2020), Annika and Sylvia (2017), Singh (2006), Bik and
Saatchian (2019), Hamidavi (2016), and Heidari et al. (2016),
emphasizing the significance of appropriate color selection and design
in captivating virtual tourism visitors. Color application in virtual
tourism should be guided by color psychology principles, ensuring the
color scheme aligns with the target audience. Many individuals make
purchasing decisions based on the visual appeal of a product, which
aligns with Egan’s (2021) findings. Virtual tourism has emerged as a
transformative force in the travel industry, allowing individuals to
explore destinations remotely. To create user-friendly virtual tourism
experiences, experts emphasize the importance of understanding color
psychology, identifying the target audience, considering the
nationality and culture of the audience, aligning the virtual tourism
structure with the target audience, producing content tailored to the
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target audience, paying attention to the hidden meanings of colors,
ensuring that the chosen colors represent the location and identity, and
drawing upon the findings of relevant research.
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