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EXTENDED ABSTRACT:

Objective: The world stands on the precipice of significant technological revolutions, poised
to reshape consumerbehavior as we know it (Ambika et al., 2023). AugmentedReality emerges
as a pivotal trend in marketing and sales strategies, offering brands the means to craft unique
and immersiveexperiences for theircustomers (Jayaswal & Parida, 2023). Statistics further
underscore the burgeoning impact of AR on consumer behavior: a mere 0.17% of consumers
acknowledge a propensity to purchase more from retailers leveraging AR technology, while a
staggering 40% express a willingness to pay a premium for products offered through AR
interfaces (Oyman et al., 2022). The relentless march of technological innovation impels
companies to embrace novel digital solutions, with leading retailers such as Nike, Amazon,
Sephora, and lkea at the vanguard of AR integration in their retail spaces (Serravalle et al.,
2023). Notably, consumer preferences echo this sentiment: a survey conducted by Interactions
Consumer ExperienceMarketing reveals a significant appetite for product information through
AR interfaces, with a majority of shoppers favoring in-store experiences enriched by AR
technology (Zeng et al., 2023). Augmented Reality stands as a bridge between the virtual and
physical realms, affording consumers a holistic view that aids decision-making processes
(Barta et al., 2023). By facilitating boundless interaction between disparate worlds, AR elevates
the customerservice experience, enriching sensory perceptions in tangible ways (Chen et al.,
2022). Its ascension is not merely a byproduct of technological globalization but also a response
to evolving consumer information needs, offering a dynamic platform for meeting their ever-
shifting demands (David et al., 2021). Yet, amidst the fervor surrounding AR's potential, a
glaring research gap persists. Despite its burgeoning significance in shaping future marketing
landscapes, academic inquiry has thus far overlooked the intricacies of buyer behavior and
decision-making processes mediated by AR technology. Thus, the imperative emerges to
delineate the dimensions and characteristics of buyer decision-making at each stage of the
purchasing journey, under the lens of augmented reality:

1. Problem Recognition: What dimensions and characteristics define the buyer's
decision-making process at the onset of problem recognition, influenced by
augmented reality technology (AR)?

2. Information Search: How does AR technology shape the dimensions and
characteristics of buyer decision-making during the information search phase?

3. Information Evaluation: What factors delineate the buyer's decision-making process
in the information evaluation stage, within the realm of augmented reality technology
(AR)?

4. Purchase Decision Making: What dimensions and characteristics typify buyer
decision-making in the purchase decision phase, guided by augmented reality
technology (AR)?

5. Post-Purchase Phase: Finally, what dimensions and characteristics underscore buyer
decision-making in the post-purchase phase, within the context of augmented reality
technology (AR)?

Methods: Stage Two: Search
we utilized the basic search method to scour literature, employing a comprehensive array of
relevant marketing terms alongside augmented reality technology. These terms encompassed
concepts such as buying decisions, advertising, consumer behavior, market dynamics, selling
strategies, consumer trends, trade practices, promotional activities, retail operations, business
models, distribution channels, product management, pricing strategies, packaging innovations,
and marketing innovations commonly explored in marketing literature. On 11 February 1402
(8 September 2023), we executed a literature search spanning an indefinite timeframe, yielding
a total of 2033 records. The search link from the Web of Science database containing the
pertinent details is provided in Table No. 2.
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Table 2 .Search
((“augmented  reality””) AND (marketing* OR purchase  decision* OR Advertising* OR
Consumer_ behavior* OR marketplace OR sale* OR Consumer* OR trading* OR
promotion OR sell* OR buying* OR retail*OR business OR distribution OR purchasing
OR product* OR Price OR packing OR Innovation*))
https://www.webofscience.com/wos/woscc/summary/b3f9eaOb-63d7-4bae-bal0-
286acc21de22-9b5ee768/relevance/1

The realm of marketing, particularly augmented reality technology, is witnessing a surge in
development and advancement, evident in the plethora of articles published annually. As the
volume of literature burgeons, there arises a necessity to track the field's evolution and ascertain
the current state of knowledge within it. To this end, we adopted the PRISM checklist, a
structured framework designed to ensure the quality and rigor of the present study's review.
The PRISM checklist comprises four consecutive steps: identification, screening, eligibility,
and inclusion. These steps are meticulously crafted to guide authors in conducting systematic
reviews  with  precision and  thoroughness.  Accessible  via  http://prisma-
statement.org/PRISMAstatement/checklist.aspx (accessed on September 7, 2021), the
checklist serves as a reliable tool for authors navigating the complexities of literature review
processes.
Stage Two: Theme Analysis
Theme analysis stands as a flexible and expeditious method for identifying and articulating
patterns within collected data. This approach facilitates the organization of data into
meaningful categories, enriching our understanding of the subject matter. The study adopted
the Clark and Bruin Six-Stage Inductive Theme Analysis Approach, delineated as follows:
Step 1: Familiarity with Data Step 2: Coding Step 3: Generation of Themes Step 4: Review and
Refinement of Themes Step 5: Definition and Naming of Themes
Result: Despite the proliferation of research in the digital age, scant attention has been devoted
to identifying the nuances of buyer behavior and decision-making through a qualitative lens.
The present study aims to fill this gap by elucidating the characteristics of buyer behavior and
decision-making, as perceived by experts actively engaged in this field. The study findings
reveal four main themes, synthesized from a total of 12 sub-themes:
Theme One: Characteristics of Buyer Behavior and Decision-Making with Augmented
Reality Technology

e  Positive Attitudes towards Augmented Reality Technology

e  Belief in the Efficiency of Augmented Reality Technology
Theme Two: Transformative Shopping Experience with Augmented Reality Technology

e Quality and Accuracy

e Product Assurance Experience

e  FEaseof Use

e  Business Advantage
Theme Three: Motivating and Stimulating Buyer Transformation with Augmented Reality
Technology

e Unparalleled Experience

e Accurate Information

e  Convenience and Ease

e Recreation and Entertainment
Theme Four: Interactive Learning of Buyers with AugmentedRealityTechnology

e Educational Games

e  Educational Videos
Conclusion: The use of augmented reality technology enables us to identify the features of
consumer behavior and the purchasingdecision-making process more accurately and
comprehensively using advanced and reliablemarketing methods.
Keywords: Marketing, Augmented reality technology, Shopper behavior, Buying decisions
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