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Consumer Attitude, Context and Purpose: Iranian handicrafts, representing national and cultural
Culture-Oriented Design heritage, reflect the traditions and beliefs of Iranian society. This study explores
Model how culture-centric design impacts consumer attitudes toward handicraft
packaging.
Design/methodology/approach: This research is applied in terms of purpose
Received: and descriptive in terms of nature and method. The statistical population were
July 9, 2024 all Iranians interested in handicrafts and the sample size was 416 people. The data
Accepted: was collected by the researcher's questionnaire, and the available sampling
August 20, 2024 method was used. Cronbach's alpha, composite reliability, divergent validity, and
Available online: convergent validity were used to measure the questionnaire’s validity. Data was
November 16, 2024 analyzed using structural equation modeling with Smart PLS4 and SPSS 26.

Findings: Six out of seven hypotheses were supported, showing significant
effects of user area and product area on consumer attitude, as well as cognitive
and emotional factors on purchase behavior. The designer area did not
significantly impact consumer attitude.

Conclusion: Practical strategies include using materials compatible with
handicrafts, diversifying designs according to user preferences, and using images
that evoke the culture of that region.

Originality /value: The study presents a model incorporating cultural and
identity factors into packaging design, offering designers insights to improve
creativity and cultural relevance in packaging.
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1. Introduction

In today's global market, including Iran,
packaging has become a crucial "silent
salesperson” that enhances product
appeal and competitiveness. Handicrafts,
reflecting cultural and historical heritage,
significantly contribute to the economy.
Effective packaging, especially when
incorporating culture-oriented designs, is
vital as it serves as the initial point of
contact with consumers and can influence
their attitudes. This study investigates the
impact of culture-oriented packaging on
consumer  perceptions of Iranian
handicrafts, exploring its effectiveness in
shaping consumer attitudes.

2. Research Methodology

This study examines the impact of culture-
oriented design on consumer attitudes
towards handicraft packaging. It is an
applied, descriptive research involving 416
Iranian  respondents interested in
handicrafts, using a convenience sample
and a researcher-made questionnaire. The
conceptual model assesses user, designer,
and product areas as independent
variables influencing consumer attitudes.
The relationships among cognition,
customer sentiment, and purchasing
behavior are also analyzed. Validity and
reliability were confirmed using expert
reviews, AVE, Fornell and Larcker's
criteria, and Cronbach's alpha. Data were
analyzed using structural equation
modeling using SmartPLS4 and SPSS 26.
Normality was tested with the
Kolmogorov-Smirnov test.

3. Research Findings

In this study, the highest and lowest mean values
are 4.675 for 'concept' and 3.368 for 'gender,’
respectively.

The model fit assessment in PLS follows
three stages: evaluating the measurement
model (reliability and validity), testing the
structural model (Q?, F?2, R?, and T-tests),
and examining the overall model fit (GOF)

Stage 1: Measurement Model Fit

Reliability:  Cronbach's alpha and
Composite Reliability (CR) values indicate
acceptable reliability (above 0.7).

Convergent Validity: AVE values exceed
0.5, confirming acceptable convergent
validity.

Discriminant Validity: The Fornell-
Larcker criterion confirms satisfactory
discriminant validity.

Stage 2: Structural Model Testing

R?: Indicates the effect of independent
variables on dependent variables,
confirming the model's fit.

Q2% Assesses predictive power, with
values indicating acceptable predictive
relevance.

T-Values: Values greater than 1.96
confirm significant relationships at a 95%
confidence level, except for the impact of
'designer area' on 'customer attitude'.

Effect Size (f2): Confirms acceptable fit,
with values indicating small, medium, and
large effects.

Stage 3: Overall Model Fit (GOF)

With a GOF value of 0.613, the overall
model fit is strong.

4. Conclusion

Packaging plays a crucial role in
influencing consumer perceptions and
driving sales, particularly within the initial
moments of product exposure. For Iranian
cultural products, especially handicrafts,
the current packaging is often simplistic
and lacks creativity, failing to reflect the
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rich cultural identity of Iran. Effective
packaging that aligns with the cultural
significance of handicrafts can enhance
their perceived value and appeal. Several
recommendations aligned with the
hypotheses are briefly presented below:

1. Social factors: Create village-like
spaces for artisans to interact with users,
enhancing engagement and fostering
future interest in handicrafts.

2. Color factors: Assign specific colors
to different types of handicrafts to
streamline packaging design and enhance
brand recognition.

3. Image factors: Use images depicting
cultural stories and historical elements, or
parts of the handicraft itself, to reinforce
the product's cultural significance.

4. Material factors: For packaging,
utilize local materials or those similar to

the handicraft itself to support local
artisans and enhance the product’s
authenticity.

5. Recyclability: Design eco-friendly
packaging that aligns with environmental
values and caters to green.
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