Journal of Tourism Planning and Development

Research Paper

Spatial Study of the Dimensions of Creative
Tourism Indicators (Case Study: Isfahan Province)

Ahmad Hajjarian™

! Assistant Professor, University of Isfahan, Isfahan, Iran. (a.hajarian@ltr.ui.ac.ir)

(2% © The Author(s)

publisher: University of Mazandaran

d 10.22080/JTPD.2024.22684.3632

Received:
December 13, 2023
Accepted:
February 19, 2024
Available online:
April 08, 2024

Keywords:

Creative Tourism,
Creative Environment,
Creative Process,
Creative Industries and
Product, Creative Class

Abstract

Context and Purpose: The origins of literature and the development of the scientific and operational
themes of creative tourism are more debatable than the economic aspect, which finds its functional
impulses in the hearts of designers and commentators of developed nations. From this transition,
creative tourism is mentioned as the key highway of the future world in environmental exploitation and
future territorial and local research. Tourism, with the objective combination of the concept of dialogue
of civilizations, will be the basis of peace, development, and prosperity of human civilization. The present
research has studied this important issue in the future of our country's economy and with the influence
of global studies. Moreover, with the impact of the low role of creative tourism studies in the land
economy, this study has investigated this important issue in Isfahan province
Design/methodology/approach: This research, which is descriptive-analytical in terms of the purpose
of development-applied research and descriptive-analytical in nature, uses the method of collecting
libraries and surveying relevant organizations to evaluate the spatial distribution of operators of creative
tourism (creative environment, creative process, industries, and creative product, and creative class)
Findings: Findings of this study revealed 27 components (natural heritage, medicinal and natural plants,
historical and cultural heritage, traditional cultural effects, tourism facilities, tourism service-welfare
activities, process, performing and visual arts, audio-visual industries, games and entertainment,
handicrafts, food, fashion and clothing, jewelry, books, publishing, creative services, engineers, music
artists, fashion and clothing, cinema, theater, literature, handicrafts, visual arts, elite group, human
investment, tourism employees) in the four mentioned areas, which have been achieved by using the
CRITIC method, as well as the EDAS technique and, of course, using ArcGIS software. However, they
show that based on the indicators, the studied cities are facing a relatively unfavorable and completely
unfavorable situation

Conclusion: The objective findings of this research in combination with theoretical foundations and
studies show that there are problems of planning, structure, and fundamental studies on the body of
tourism that require extensive importance and attention to this area
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Extended Abstract
1. Introduction

The role and position of tourism in the
current economic world have caused
many aspects of life and government
decision-making to change in line with the
issue of tourism. At present, the
development of tourism capabilities is one
of the most important propaganda
programs of political and regional
candidates. The importance of this issue
has made tourism the first pole of income
generation and territorial development
today, especially in countries that have a
suitable physical, health, welfare, and
communication environment. One of the
main and new manifestations of increasing
attention to tourism in the industrial and
modern world is the issue of creative
tourism. So that today we can see the
pervasive demand for creative tourism
products, which was first used in 1993 by
Pierce and Butler, and today studies and
theoretical foundations in this area show
that many institutions as well as various
researchers in this field are interested in
using the results of this research. In many
countries, such as Taiwan, New Zealand,
Australia, Spain, and the United States,
what is accepted as creative tourism in
scientific and executive circles s
practically a proposition of combining
tourism growth and development with
planning to promote creative industries
and cities. The connection of this issue
with the category of sustainable tourism,
considering that it has a significant
relationship with the development of
competencies, innovation, and creativity
in the travel sector, paves the way for the
real consolidation of the concept of
sustainable  development in these
countries.

What is certain is the impact and
importance of the tourism industry on
cultural, social, and political issues, the
neglect of which turns the vast market into
a stagnant state and deprives the country
of rich economic benefits.

Despite the existing potential and
actual capabilities, principled and
purposeful planning (short-term,
medium-term, and long-term), Iran's
share in terms of tourism revenue is small
and at the lowest level of tourist
attractions. It is clear that the conditions
of tourism today are beyond any other
period, the results of which will be nothing
but development. In this regard, Isfahan
province and its various cities have
significant potential in relation to the
development of creative tourism, which is
the main topic of this research. Various
studies show that in recent years, the
government has taken steps in this regard,
but these measures are not commensurate
with Iran's vast capacity for employment
development. Increasing the capital of the
Small Business Support Fund and creating
an OTC market are among these measures,
which, of course, need more support.

2. Research Methodology

The present study has a descriptive-
analytical nature in terms of the purpose
of development-applied research and the
statistical population of the study is the
cities of Isfahan province. The method of
collecting the required data for the
research was based on the library method,
documentary (results of the General
Census of Population and Housing in
2016), and the survey method to benefit
from the reports published by the relevant
organizations and bodies (Science and
Technology Park, Elite Foundation,
Industry, Mining and Trade, Regional
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Water Company, Governor's Office,
General Directorate of Culture and Islamic
Guidance, Cultural Heritage, Handicrafts
and Tourism, and Management and
Planning Organization, which has been the
center of intellectual development of
children and adolescents). In order to
evaluate the spatial distribution of
dimensions and operatives of creative
tourism, which has four dimensions of
creative environment, creative process,
creative industries (product), and creative
class, 27 components of natural heritage,
medicinal and natural plants, historical
heritage and culture, traditional cultural
effects, tourism facilities, tourism service-
welfare activities, process, performing and
visual arts, audio-visual industries, games
and entertainment, handicrafts, food,
fashion and clothing, jewellery, books,
publishing, creative services, engineers,
music artists, fashion and clothing,
cinema, theater, literature, handicrafts,
visual arts, elite group, human capital,
tourism workers (in the form of 232
indicators) have been revealed through a
systematic review of previous literature as
well as interviews with experts and
specialists. The selection of experts and
specialists by purposeful sampling method
was based on their relationship with the
subject.

3. Research Findings

In this section, the cities of Isfahan
province were compared and ranked with
each other based on the status of creative
tourism pragmatists using the Prometheus
technique.

Results show that the relative weight
and importance obtained for the four
dimensions in the cities are not much
different from each other and indicate the
relatively equal importance of the four

dimensions. = Among the  various
dimensions, the creative process
dimension has a higher value and
importance in the studied cities with a
relative score (0.27). Creative environment
and creative class are also in the next
degree of importance with scores of
0.2476 and 0.2473. Moreover, the creative
product has the least weight and
importance (0.2351), which shows the
current situation of the cities of Isfahan
province in terms of having creative
products in the tourism dimension, in a
critical situation, and specifically in the
lowest desirability.

4. Conclusion

This study aimed to analyze the spatial
distribution of the dimensions of creative
tourism pragmatists in the cities of Isfahan
province. The findings of the research
indicate that in terms of environmental
dimension, the cities are not in a good
position relative to each other, except for
the cities of Isfahan, Ardestan, Nain,
Natanz, Kashan, and Chadegan. They
nurture creative people and lead to the
creation of a unique tourist experience at
the destination, which is the main product
of creative tourism. This is while the cities
of Borkhar and Meimeh, Shahinshahr and
Meimeh, Dehaghan and Najafabad, despite
their rich environmental potentials, have
not been able to benefit much and present
themselves as a creative destination; in
terms of this dimension, they were ranked
last. It can be said that it has a positive
effect on the creative process. Both locally
and among creative tourists will add to the
brilliance and attractiveness of the
destination and have a significant impact
on the realization of creative tourism. The
study of the creative class dimension in
the present study indicates that the
existence of this class in cities and their
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activities is the basis of the creative
process, including holding workshops and
educational classes, local and indigenous
festivals, cultural programs, etc., and make
us able to be more successful in
introducing cities and indexing them as
each person becomes a destination in the
minds of residents and tourists. The
results of the study are consistent with
these findings so that the city of Isfahan
with the highest rank in terms of the
desirability = of creative industries,
according to documents in the Cultural
Heritage, Tourism, and Handicrafts
Organization in 1399, nearly 630% (39.89)
of tourists has attracted the province. In
general, the ranking of cities in terms of
having the dimensions, components, and
indicators of creative tourism
practitioners indicates that there is a big
difference between the cities of the
province despite the potential capacity for
tourism development. Creatively, the use
of these parameters is not the same in the
province and is still far from the ideals of
this important in line with the existing
conditions of developed societies. It is
clear that such a situation is due to the
focus of attention on the first city and the
center of the province. The main concern
of this paper is to recognize, pay attention
to, recommend, plan, and develop this as
one of the important channels of
sustainable economy in the world. The
results of this study show that the tourist,
as a result of his external interactions and
inner sense, flourishes the requirements
for tourism and the development of
creativity in it. On the other hand,
contrary to the findings of research in
2014, which consider creative experience
through internal reflection including
"awareness’, "needs/motivation”, and
"creativity”, this study is basically
emanating from the environment and the

intrinsic motivations for creating creative
tourism are not very ready.
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