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Accepted: Context and Purpose: Considering the changing interest of tourists towards acquiring
January 16, 2024 authentic cultural experiences and the increasing importance of emerging types of tourism,

such as food tourism, the present study has been conducted to design a model for the
development of food tourism in Iran .

Design/methodology/approach: The current research is an exploratory, developmental
study using a qualitative method and grounded theory approach. The statistical population
consists of experts and practitioners in the country's public and private tourism sectors, of
which 19 people were selected according to the rule of theoretical saturation using
purposeful and snowball sampling methods, and individual semi-structured interviews
were used to gather the data needed.

Findings: After analyzing the interviews, 94 concepts (final code) were identified, which
were classified into six categories: causal factors (economic factors, competitive factors,
and factors related to demand), central phenomenon (tangible and intangible items),
contextual condition (infrastructural and cultural factors), intervening condition (internal
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Keywords: and external factors), strategies (related to products and services, related to marketing and
tourism, food tourism, advertising, related to infrastructure development, and related to human resources), and
food tourism consequences (economic, socio-cultural, and competitive).

development, grounded Conclusion: The results show that the development of food tourism in Iran should be
theory considered from different dimensions and aspects, and it is necessary to consider all the

mechanisms influencing this process in planning and policy-making.
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' Originality /value: The current research has a holistic approach to food tourism
i development and has investigated the effective mechanisms in developing this type of

| tourism from different aspects.

Extended Abstract

1. Introduction

Due to changes in the attitude and interest
of tourists towards intangible attractions
such as the cultural heritage of different
nations as a result of the domination of the
assumption of experience economy on the
tourism and hospitality industry in recent
years, food tourism has become one of the
most dynamic, broad, and growing types
of tourism in the world. Therefore,
developing this type of tourism as a
dynamic and prosperous part and a tool
for creating international brands has
become one of the main components of
tourism development and marketing
programs in different destinations
worldwide. Nevertheless, despite the
researchers' emphasis on the importance
of identifying suitable strategies for
developing various types of tourism, the
review of the studies conducted in
connection with food tourism shows that
this issue has not been paid attention to by
the researchers so far. Therefore, it is
necessary to conduct exploratory studies
to investigate food tourism development
from different aspects. Considering this
importance, the present study was
undertaken to design the development
model of food tourism in Iran.

2. Research Methodology

The current research is an exploratory,
developmental study using a qualitative
method and the grounded theory
approach. The statistical population
consists of experts and practitioners in the
country's public and private tourism
sectors, of which 19 people were selected

according to the rule of theoretical
saturation using purposeful and snowball
sampling methods, and semi-structured
individual interviews were used to gather
the data needed.

3. Research Findings

After the end of each interview, the topics
were carefully checked out in the open
coding process, and the words extracted
from each interview were analyzed and
coded. At the end of this stage, 163 primary
codes were created by the researchers. In
the next step, all the initial codes were
checked. While removing duplicate codes
and merging similars, 94 final codes were
identified, which were classified into six
categories of causal factors (economic
factors, competitive factors, and factors
related to demand), central phenomenon
(tangible and intangible items), contextual
condition (infrastructural and cultural
factors), intervening condition (internal
and external factors), strategies (related to
products and services, related to
marketing and advertising, related to
infrastructure development, and related
to human resources), and consequences
(economic, socio-cultural, and
competitive).

4. Conclusion

The results of this research can provide
practical  guidelines for  different
stakeholders. The paradigm model
identified in this study can improve the
understanding and insight of the country's
tourism policymakers about food tourism
development by examining various
dimensions and analyzing the influencing
factors. In addition, managers and
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policymakers of the country's tourism
industry can consider the strategies
identified in this research when planning
and developing tourism, especially food
tourism. The results also provide a
comprehensive model of food tourism.
They can cover part of the gap in the
literature, improve the researchers'
perspective on the development of food
tourism, and help future research.
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