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behavior in large stores in the coastal and tourist cities of Mazandaran. The views of Giddens, Veblen,
Simmel, and Weber were chosen as the theoretical framework

Design/methodology/approach: The research method is a survey and the unit of analysis is the
respondent (women over 15 years old). The sampling method is a multi-stage cluster and the sample size
is 384 according to Cochran's formula. The tool for data collection is a researcher-made questionnaire
Findings: The findings show that there is a positive and direct relationship between the variables of the
use of mass communication tools, globalization, religiosity, consumption values, age, and the degree of
relative deprivation with the degree of women's shopping behavior. There is a significant negative and
inverse relationship between education and social class with the amount of purchasing behavior.
Moreover, there is no significant relationship between the amount of education and change in the style
of covering

Conclusion: The results of the average comparison test show that there is a significant difference
between the amount of shopping behavior of women according to the city of residence and marital
status. The amount of shopping among young married women is more than single women. Regression
analysis shows that 50.7% of the changes in women's shopping behavior are related to independent
variables. The most explanation of the variance and changes of the dependent variable of women's
shopping behavior respectively belonged to the variables of consumption values and social identity
Originality /value: This research is the first study that investigates the shopping of women tourists in
the tourist areas of Mazandaran province
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1.Introduction

One of the important subjects studied in
the field of sociology is the sociology of
consumption and purchase. In recent
years, very large stores and shopping
centers have been established in the
coastal and tourist areas of the north of
the country, most of which are clothing
stores that have attracted a large number
of tourists, especially women. One of the
types of tourism that is very important in
attracting tourists is "shopping tourism".
Therefore, the main subject of the current
research is the behavior of buying goods
(clothing) among women in the tourist
areas of Mazandaran province. Social and
cultural factors were considered as
independent variables and shopping
behavior as dependent variables. Shopping
behavior is a type of consumption and a
part of women's lifestyle in today's society.
Therefore, investigating the factors
affecting the buying behavior of women in
the field of clothing is considered the most
important issue.

2. Research Methodology

In terms of the data collection method, the
research is  descriptive  of  the
contextualization type, and in terms of its
purpose, it is practical. The method of
conducting the research was a survey. The
data collection tool is a standard
questionnaire. The statistical population
was all women aged 15 years and older who
went to department stores in tourist areas
of coastal cities, and based on the
maximum sample size through Cochran's
formula, 384 people were selected for the
study. The sampling method was a multi-
stage cluster.

3. Research Findings

The findings showed that the average
purchase behavior was relatively high. The
distribution of respondents according to
purchase behavior shows that the
psychological dimension of purchase
behavior was 22.4% as low, 31.8% as
medium, and 45.8% as high. The identity
dimension of shopping behavior was 24.5%
as low, 33.9% as moderate, and 41.7% as
high. The economic dimension of
shopping behavior was 28.2% as low, 37%
as medium, and 34.9% as high. The
findings also showed that the supervisory
dimension of purchasing behavior was
31.8% as low, 31.3% as medium, and 37% as
high. Finally, the habit dimension of
shopping behavior was 29.2% as low,
32.8% as medium, and 38% as high.
Inferential findings show that the variables
of religiosity, social identity, globalization,
consumption values, the amount of media
use, and the feeling of relative deprivation
are effective in purchasing behavior.

4. Conclusion

This research shows that buying is a social
behavior that has different dimensions and
cannot be considered only an economic
behavior. In addition, since shopping for
women is a social behavior and not just an
economic need, it also has social reasons.
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