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October 24, 2023 Context and purpose: In the situation of responsible consumption, the tourist considers
Accepted: the impact of consumption behavior on the environment, economy, society, and culture of
February 14, 2024 the destination, and consciously maximizes positive effects and minimizes negative effects.
Available online: Considering the importance of responsible consumption, especially the importance of this
April 08, 2024 type of behavior among tourists, the present research has tried to provide a sociological

analysis of responsible consumption with an emphasis on Bourdieu's theory.
Design/methodology/approach: This research was done with an emphasis on a
quantitative approach and focusing on survey strategy. The statistical population of this
study was tourists visiting tourist places in Mazandaran province. The research information
was collected through a questionnaire from 385 tourists using a multi-stage cluster
sampling method.

Findings: The results of the research show the impact of various types of social, economic,
cultural, and symbolic capital on the responsible consumption behavior of tourists. The
capital structure (with 4 dimensions) has had a direct and positive effect (Beta = 0.76) on the
responsible behavior of tourists. In fact, with the increase in the capital level of tourists,
Keywords: . their consumption will also become more responsible. Also, the capital structure (with 4
Keywords:Consumption, dimensions) has been able to explain 57% of the dependent variable (responsible
responsible consumption, | consumption).

Bordeaux, tourists, | Conclusions and suggestions: Among the dimensions of capital, cultural capital has played
Mazandaran province. the most important role in responsible consumption among tourists. Therefore, the design
of cultural policies to promote the responsibility of consumer behavior, especially among
tourists, is of great importance.

Originality /value: Based on the research findings, culture is an important factor in the
discussion of the tourist's buying or consumption behavior. In fact, in addition to
influencing the buyer's personal and psychological characteristics, culture also affects the
buyer's decision-making process.
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1. Introduction

In the past and at the beginning of the
emergence of sociology, the main
sociological  thinking was  around
production and how it affects different
strata; but gradually, the other side of the
capitalist coin, i.e. consumption, became
one of the most important challenges of
sociologists. Nowadays, free time has
become one of the necessities of life, and
different sections of society try to use
every opportunity to spend their free time.
Accordingly, tourism has become an
important industry in the economy of
different countries.

2. Research Methodology

The statistical population in this research
was the tourists present in the tourist
places of Mazandaran province in the
summer of 1400. To estimate the sample
size, taking into account the number of the
statistical population, the Krejci-Morgan
sampling formula was used. Based on the
sample size table, the number of samples
for a population of 100,000 people was
determined to be 384 people. The
sampling method was a multi-stage
cluster sampling method according to the
extent and dispersion of the sample. First,
the tourist places of Mazandaran province
were divided into three regional clusters
of the east, center, and west of the
province. The cities of Nowshahr,
Babolsar, and Sari were selected from the
first, second, and third clusters,
respectively .

A researcher-made questionnaire
regarding the structure of cultural capital

and Zhou and Yu (2018) questionnaire,
which has 20 questions and 5 dimensions
and was translated and measured for the
first time in Iran, were used as the tools of
data collection in this research. To
determine the validity of the content and
using the information collected from 30
samples, the reliability = of the
questionnaire was examined.

3. Research Findings

The findings showed that the multiple
correlation (R) of independent variables
with responsible consumption is equal to
74%. This study shows that eight
independent variables (subjective
dimension of cultural capital, objective
dimension of cultural capital, general trust
dimension of social capital, institutional
trust dimension of social capital,
subjective participation dimension of
social capital, objective participation
dimension of social capital, economic
capital, and symbolic capital) are related to
responsible consumption at the same
time. The coefficient of determination (R2)
is also calculated as 54%. This means that
54% of the responsible consumption
changes of the respondents are explained
by the eight independent variables
mentioned above. The numbers in the
table also indicate that among the eight
variables entered in the model using the
algebraic  method, the subjective
dimension of cultural capital, the general
trust dimension of social capital, the
institutional trust dimension of social
capital, and the subjective participation
dimension of social capital have a
significant relationship with the variable of
responsible consumption, while the other
four variables had no significant
relationship with the dependent variable.
To identify the contribution of each of the
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independent variables in explaining and
predicting responsible consumption, the
standardized effect coefficients of the
independent  variables have been
compared with each other, which
according to the variable results of the
subjective participation dimension of
social capital (Beta = 0.326), the subjective
dimension of cultural capital (285/ Beta =
0), the general trust dimension of social
capital (Beta = 0.217), and the institutional
trust dimension of social capital (Beta =
0.171) are respectively the strongest and
most important predictors of responsible
consumption.

4. Conclusion

In the discussions of sustainable
development, the cultural dimension of
development is of great importance along
with other dimensions. In this regard, in
the discussions of tourism, development,
and cultural tourism, a way to achieve
effective and positive leisure for all
stakeholders is considered. Responsible
tourism is meaningful in this regard. For
this reason, culture is an important factor
in the discussion of the buying behavior of
tourists or consumption.

In fact, in addition to influencing the
personal and psychological characteristics
of the buyer, culture also affects the
buyer's decision-making process. This
issue is related to sustainable tourism in
communication, where quality,
preservation, durability, and balance are of
great importance in tourism, although a
sustainable model of tourism can be
comprehensively designed. But in order to
achieve sustainable or responsible
consumption among tourists, policy and
planning in this field is necessary.
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