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Abstract

Performing physical activities throughout all periods of life, especially during childhood and
adolescence, plays a crucial role in determining the health and future lifestyle of individuals. This is
because the recognition of physical talents and abilities is formed during these stages and continues
to develop throughout an individual's life. The aim of this study was to investigate the dimensions of
social marketing in students' tendency to exercise and weight control. This study was applied in terms
of purpose and employed a descriptive-survey method for data collection. The statistical population
consisted of senior managers from the physical training office of the Ministry of Education and the
general offices of the provinces. The statistical sample comprised 150 individuals. To design the
research tools, the study utilized a modified questionnaire based on Morris and Clarkson (2009),
Safari (2015), and the opinions of experts in the field. To analyze the research data, descriptive
statistics were used. The prioritization of variables was determined using the Friedman test with SPSS
software. In the inferential statistics section, the structural equation model was applied using Smart
PLS software. Based on the results of the research model, it was observed that the dimensions of
social marketing in relation to the tendency to exercise and weight control have a desirable and
significant fit. The results also showed the prioritization of social marketing dimensions in students'
tendency towards sports activities and weight control, which are, in order: the general public, offer,
accessibility, participation costs, partner creation, policy, and social communication. It is hoped that
coaches, teachers, and sports agents in the country will use this approach to further improve the health
of students.
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Extended Abstract

Background and Purpose

The majority of non-communicable diseases, such as cardiovascular diseases, diabetes, and
psychological disorders, are brought on by obesity in children, which is one of the most significant
and dangerous public health issues and nutritional disorders in developing countries (Mousavi et al.,
2019). Regular physical activity can significantly lessen and control this issue because it promotes
both physical and mental health, lowers health care costs, increases social communication, teaches
collaboration even to children, fosters a spirit of friendship, and helps people manage their weight
(Robert, 2016). However, because it significantly impacts behavior modification, it is necessary to
realistically institutionalize this behavior to encourage children to engage in physical activity (Guidri,
2014).

Materials and Methods

According to its objectives and method of data collection, the current study is a descriptive survey.
The statistical population of the study comprises senior managers from the Ministry of Education's
physical education office and provincial administrations. Out of the 176 individuals invited to
participate, 150 completed questionnaires were eventually used in the analysis. Data collection
involved using a questionnaire. The tool was created using a modified version of Morris and
Clarkson's questionnaire from 2009, Saffari's from 2015, and the comments of research specialists.
The opinions of twelve sports management experts were utilized to evaluate the tool's validity, and
subsequently, the face and content validity of the instrument was confirmed. The statistical sample
was given the data from 25 participants to test the instrument's reliability, which was later confirmed
by Cronbach's alpha (0.91) and combined reliability (0.89). To examine the research data, both
descriptive and inferential statistics were employed. Descriptive statistics were used to categorize raw
scores, compute frequencies, and create dispersion indices. Inferential statistics were used to study
the confirmatory factor analysis of variables using structural equation modeling and to test
hypotheses. The Kolmogorov-Smirnov test and the Friedman test were used to assess the distribution
of data and rank the variables accordingly. Finally, two software programs, namely SPSS and
SmartPLS-3, were used to analyze the gathered data.

Findings

The demographic form questions were used to collect data for the descriptive statistics section,
revealing that out of the 150 participants in the study, 72.7% were men and 27.3% were women.
Additionally, the participants' age had a mean of 36.39 years. The highest level of education among
the research participants was a master's degree, accounting for 50.7% of the sample. Furthermore,
according to the research findings, over 32% of the participants had a service history of more than 21
years. The statistical data analysis based on the Kolmogorov-Smirnov test in the next section revealed
a significant level of less than 0.05 for all components (except for social communication).
Consequently, it was determined that the distribution of all data was non-normal, prompting the use
of structural equation modeling, which accommodates abnormal data, to evaluate the study
hypotheses. The study's final model indicated a strong and significant fit between the social marketing
factors and the desire to exercise and maintain a healthy weight, with all dimensions being validated.
Additionally, social marketing dimensions were prioritized using Friedman's test. The results showed
that the priority of social marketing dimensions in students' inclination towards sports activities and
weight control, respectively, ranked as follows: the general public (4.77), offer (4.42), accessibility
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(4.04), participation costs (3.76), partner creation (3.37), policy and politics (3.37), and social
communication (3.06).

Discussion and Conclusion

One of the most critical reasons for obesity among students and other members of society is a lack of
physical activity. Experts emphasize that regular physical activity or exercise plays a crucial role in
preventing overweight or obesity in society. This can be effectively implemented during the student
years through formalized strategies such as social marketing, as evidenced by the findings of this
study. As aresult, it is expected that sports authorities will utilize social marketing to influence student
behavior positively. Additionally, organizations, individuals, and groups involved in education, such
as the Ministry of Health, the Ministry of Sports, the food industry, and broadcasting organizations,
can benefit from social marketing strategies to promote long-term behavioral changes among
students. This approach can effectively encourage regular physical activity and healthy lifestyle
choices from an early age.
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