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entrepreneurship development in realizing economic dimensions of resistance in the villages of
Galin village of Gilan-e-Gharb county.

Design/methodology/approach: The current research is applied in terms of purpose (type of
use) and descriptive-analytical in terms of research method. The statistical population under
study included all specialists, experts, and university professors in the field of tourism and
entrepreneurship in Gilan-e-Gharb county. The number of samples equal to 125 people was
determined based on the total census and available random sampling.

Findings: The results indicated that, in general, the development of rural tourism
entrepreneurship has had a positive and significant impact on the resistance economy.
Moreover, the development of rural tourism entrepreneurship has had a significant positive
impact on other dimensions of the resistance economy such as knowledge management, the
quality of the circuit, customization, and culture engineering. Based on this, the development
of rural tourism entrepreneurship has had the greatest impact on knowledge management and
the least impact on culture engineering.

Conclusions: In general, tourism entrepreneurship plays a role in the resistance economy and
can have significant effects in its various dimensions.

Originality/value: The innovation of the research is that it has examined the relationship
between tourism and resistance economy from a topical point of view, which has been less
discussed in tourism research.
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Extended Abstract

1. Introduction

Today, the efforts of people in rural areas
to achieve economic stability can be
increased by using local entrepreneurs;
because focusing on local economic
resources through the development of
local entrepreneurship is one of the
methods of economic development in
these areas. The village of Galin has many
tourist attractions that are proportional
to the population, and until now, its
pristine tourist attractions have not been
adequately exploited in the direction of
local entrepreneurship development, and
no coherent research has been done in
this regard. The results of the research
can be wused in the direction of
entrepreneurship development,
improvement of conditions, economic
development of the rural community, the
realization of the goals of the resistance
economy policies, thoughts about using
the hidden internal capacities and relying
on the tourism capabilities for economic
development and  entrepreneurship.
Therefore, the most important issue of
the current research is whether the
development of tourism entrepreneurship
is effective in realizing the economic
dimensions of resistance in Galin village.

2. Research Methodology
The current research is applied research
in terms of purpose (type of use) and

descriptive-analytical in  terms  of
research  method. The  statistical
population included all specialists,

experts, and university professors in the
field of tourism and entrepreneurship in
Gilan-e-Gharb county. The number of
samples equal to 125 people was
determined based on the total census and
available random sampling.

3. Research Findings
The obtained results show that all the

relationships between the research
variables have been confirmed and, on
this basis, and in general, the
development of rural tourism

entrepreneurship has had a positive and
significant effect on the resistance
economy. Moreover, it has a significant
positive effect on other aspects of the
resistance economy such as knowledge
management, quality = management,
customization, and culture engineering.
Based on this finding, the development of
rural tourism entrepreneurship has had
the greatest impact on knowledge
management and the least impact on
culture engineering.

The results obtained from the present
research are in line with the results of
Ramzannejad and Pourqioumi (2018), who
have conducted a study on the local
management of tourism entrepreneurship
development to realize the resistance
economy policies in the villages of Talesh
city; the results show that the
development of entrepreneurship in the
tourism sector in the villages through
local management and with the
participation of the villagers, can create
employment and income for the villagers
and provide a market for rural products
(agriculture, livestock, handicrafts, etc.).
The findings are also consistent with the
research results of Dobson et al. (2002),
who conducted their study to design
entrepreneurship activities and collect
information about organizations,
programs, and activities that support
entrepreneurship in rural areas and
concluded that four main factors are
needed to revitalize the spirit of
entrepreneurship in rural areas, including
the creation of activities in accordance
with the identified needs of the local
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community; adequate production in
accordance with the scale, local
resources, and skills; focusing on
entrepreneurship; and continuous
learning through changing teachings.

4. Conclusion

In general, the development of rural
tourism entrepreneurship has had a
positive and significant impact on the
resistance economy. Moreover, it has had
a significant positive impact on other
dimensions of the resistance economy
such as knowledge management, the
quality of the circuit, customization, and
culture engineering. Based on this, the
development of rural tourism
entrepreneurship has had the greatest

impact on knowledge management and
the least impact on culture engineering
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