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assets, is considered one of the important tourism areas of the country. Some of the
activists in the field of tourism are employed in various businesses and the historical
and human strength of the city of Zabol has turned it into an urban tourism
destination. In this regard, the aim of the current research is to investigate the
effectiveness of urban tourism on business sustainability in Zabol city.
Design/methodology/approach: The current study is descriptive-analytical and
practical in terms of the type of research and purpose. The research data was analyzed
using SPSS software, and finally, to rank each of the stabilization components,
combined models (F-ARAS + F-COPRAS) were used.

Findings: The results showed that the status of micro business sustainability
components (employment generation, empowerment, compatibility with the
environment) with the average value obtained above the average number (3) was
evaluated as favorable, and there is a significant and positive relationship at a
significance level of less than 0.05 between these three components and urban
tourism. To check the stability of each business, Post Hoc and Tukey HSD tests were
used and results showed that the changes in the businesses caused by urban tourism
with a value of 3.55 are the highest. Finally, the results of the ranking showed that
empowerment components with a value of 71.76, job creation with a value of 71.55, and
compatibility with the environment with a value of 7141, have the highest and the
lowest influence on urban tourism, respectively.

Conclusion: The development of tourism in Zabol has led to economic growth and job
creation. With the arrival of tourists, the final demand for tourism products in this
region has increased and tourism sectors have also increased to respond to this
demand for labor, and the reduction of seasonal unemployment caused by drought is
effective in reducing unemployment for young people.

Originality /value: The innovation of the research is that a small amount of research
has been done in the area of the effectiveness of urban tourism in stabilizing
businesses in general and in the city of Zabol in particular, and this research can be
considered one of the initial steps in this field.
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Extended Abstract

l.Introduction

The city of Zabol, having historical,
cultural, and human tourism assets, is
considered one of the important tourism
areas of the country. Some of the activists
in the field of tourism are employed in
various businesses and the historical and
human strength of the city of Zabol has
turned it into an wurban tourism
destination. The importance of tourism in
Zabol city is due to the fact that despite
the numerous droughts and water stress,
many businesses related to agriculture
and animal husbandry have gone to the
stage of collapse. For this purpose, it is
necessary to carry out logical and realistic
planning to solve the economic problems
of the wurban society of Zabol and
implement effective strategies in the
development of tourism businesses.
Therefore, the purpose of the research is
to investigate the effectiveness of urban
tourism and the sustainability of
businesses in the city of Zabol, and the
main question of the research is in the
framework of the effectiveness and place
of tourism in the sustainability of
businesses.

2.Research Methodology

The current research is descriptive-
analytical and practical in terms of the
type of research and purpose. The
method of collecting information was
based on documentary methods (library)
and field studies. Since the purpose of
this research is to investigate the
effectiveness of urban tourism in the
sustainability of businesses in Zabol city,
the required information was collected by
completing a  questionnaire.  The
statistical population of this study
included all small and medium businesses
in the tourism sector in the city of Zabol

active at the time of the research. Based
on this, available sampling was used, and
finally, 78 people were selected. After
collecting the required information
through the questionnaire, the research
data was analyzed using statistical tests
using SPSS software and finally, to rank
each of the sustainability components,
combined models (F-ARAS + F-COPRAS)
were used.

3.Research Findings

The results showed that the status of
micro business sustainability components
(employment generation, empowerment,
compatibility with the environment) with
the average value obtained above the
average number (3) was evaluated as
favorable, and there was a significant and
positive relationship at a significance level
of less than 0.05 between these three
components and urban tourism. Further,
to check the stability of each business,
Post Hoc and Tukey HSD tests were used.
The results showed that the business
developments caused by urban tourism
include hotels with a value of 3.55 at the
average level, canteens with a value of
347, restaurants and coffee shops, and
guest houses with a value of 3.43, eco-
tourism accommodations with a value of
3.40, travel agencies with a value of 3.35,
and transportation with a value of 3.31,
which have the highest and lowest
amount, respectively. Finally, the results
of the ranking showed that empowerment
components with a value of 71.76, job
creation with a value of 71.55, and
compatibility with the environment with a
value of 71.41, have the highest and the
lowest influence on urban tourism,
respectively.

4.Conclusion
The development of tourism in Zabol has
led to economic growth and job creation.
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With the arrival of tourists, the final

region has increased and tourism sectors
have also improved to respond to this
demand for labor, and the reduction of
seasonal unemployment caused by
drought is effective in reducing
unemployment for young people.
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