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Context and Purpose: Tourism, as an efficient tool with an impact on the
foundations of rural economy, can play an important role in the social stability of
rural areas. This research seeks to determine the role of tourism in the social
sustainability of the rural areas of Zirrah village.

Design/methodology/approach: The current research is applied and
descriptive-analytical. The required information has been obtained through
documentary and survey studies. The statistical population of this research was
the residents of Zirrah village (N = 8248) and the statistical sample was 384 people.
To investigate and inferential analysis of statistical methods of correlation
coefficient, the advanced approach of structural equations was used. Analyses
were performed using SPSS22 and Amos22 software, and the first type error (o)
for the two-domain test was considered equal to 0.05.

Findings: All the factors affecting the development of rural tourism, except the
health and environment factor, with a standardized coefficient above 0.860, can
explain at least 74% of the variance of the final model of rural tourism
development. The findings are significant at the 0.001 level.

Conclusion: The results of the research in the studied area show that there is a
need for more planning and attention from the government and officials in Zirrah
village in socio-cultural and economic dimensions

Originality /value: This research sought to investigate the factors of tourism
development with an emphasis on the sustainability and development of rural
communities in the Zirrah village. Considering the importance and necessity of
the research, after summarizing the findings, this study tried to express the
concepts and theoretical foundations related to the subject of the study to
provide appropriate solutions.
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Extended Abstract

l.Introduction

Tourism in the 21st century has become
an inevitable reality due to the expansion
of economic, health, security, and
communication infrastructures. Traveling
to other places for tourism with different
motivations is considered a necessity of
life in this century and forms a current
that has penetrated national and
international borders and found an
approach beyond the nation-state.
Currently, tourism is becoming one of the
main pillars of the rural economy and a
potential source for diversification to
achieve sustainable rural development. In
other words, rural tourism is considered a
tool to achieve economic and social
growth as well as regeneration, and so far
many measures have been taken in the
field of tourism development as an
effective source of income promotion and
job creation in rural areas. Policymakers
and planners look at the tourism industry
with an industrial approach that seeks
economic and demographic stability for
rural communities, and many also think
that tourism development is the solution
to many problems that rural areas are
plagued with. Therefore, tourism is
considered a necessary element to move
towards the reform of rural areas.
However, what is certain is that according
to the proponents and opponents of
development, rural tourism is increasingly
a factor that increases economic power,
increases livability in remote areas,
stimulates the revival of settlements, and
also improves the living conditions of
rural communities. In many countries,
this issue is related to agricultural policies
and is often a means to protect the
environment and rural culture, so it can
play an essential role in the development
and preservation of the village. Rural

tourism, which is more than a century
old, today is considered one of the most
popular forms of tourism, which creates
attractiveness and a desire to use the
space and features of the rural
environment for tourists, as well as a
function to improve and upgrade the
economic, socio-cultural and
environmental indicators of the region.
Tourism is one of the most important
activities of contemporary humans,
which, along with creating tremendous
changes in the face of the earth,
transforms the political, economic,
cultural, character, and way of human
lives. Based on the definitions of the
World  Tourism  Organization, the
prerequisite =~ for  the  sustainable
development of tourism is the integration
and coordination of economic,
environmental, social, and cultural goals.
This ensures the long-term benefits of
the host community, guest tourists, and
the protection of natural resources and
cultural heritage. From this point of view,
tourism planning and management is a
cross-sectoral activity that requires a
comprehensive  approach and the
coordination of different related sectors.
Zirrah village is one of the two villages of
Saad Abad district, which is one of the
districts of Dashtestan city, one of the ten
cities of Bushehr province in the south of
the country. Due to the existence of many
talents in rural tourism, planning for the
development of this industry can be
considered a tool to accelerate the
development process and reduce the
resulting inequalities in this sector. One
of the manifestations that can improve
the quality of life of the residents of the
villages of Saad Abad district is the
development of the factors involved in
the rural tourism of this district. Saad
Abad district is one of the cities of
Bushehr province that welcomes many

Khadije Ranjbar. Investigating the Development Model of Rural Tourism and the Sustainability of the Development of Local
Communities (Case Study: Zirrzah Village)



The Journal of Tourism and Hospitality Marketing Research

tourists in winter and spring. The rural
areas of this city are among the rural
areas that have natural and historical-
cultural aspects such as nakhilats,
waterfalls, rivers, and pristine natural
landscapes, which have many capabilities
and potential to attract domestic and
foreign tourists.

The goal of sustainable rural
development is to expand the facilities
and improve the living conditions of the
current generation and future
generations of vulnerable rural strata. In
this research, due to the importance of
the topic, this study tried to define the
concepts of rural tourism and sustainable
development and investigate the role of
rural tourism as one of the sustainable
development solutions.

Therefore, the current research aims
to determine the factors affecting the
development of local tourism in sample
rural areas by using the approach of
sustainability and development and
considering the existing capacities.

Therefore, the current research seeks
to find and determine the following:

1- Examining the barriers to the
development of rural tourism and
attracting tourists to the studied area.

2- Providing solutions for the
development of rural tourism and
attracting tourists to the studied area.

2.Research Methodology

This research is of applied type and its
research method is descriptive-analytical.
The required information was collected
through documentary studies and
questionnaires. The statistical population
of this research was the residents of
Zirrah village (N = 8248), among whom,
384 people were determined as the
sample size based on Cochran's formula.

The wvalidity of this research was
confirmed through interviews with
experts in the field of rural tourism as
well as rural tourism development
experts. The  reliability of the
questionnaire was determined through
Cronbach's alpha of 0.82, which was
favorable. The research variables were
quantitative and qualitative, and the
Likert spectrum scale was used in data
collection. The descriptive statistics
methods, central tendency indices (mean,
median, and mean), and dispersion
indices (variance, standard deviation,
skewness, and skewness) were used to
analyze the data. Moreover, to investigate
the inferential analysis of statistical
methods of correlation coefficient, the
advanced  approach  of  structural
equations was used. Analyses were
performed using SPSS22 and Amos22
software, and the first type error (a) for
the two-domain test was considered
equal to 0.05.

3.Research Findings

Seven factors affecting the development
of rural tourism, including government
planning (0.76), participation (0.74),
cultural-social (0.79), economic (0.93),
health and environment (0.009), security
and peace (0.76), and profitability and
advertising (0.87), were investigated in
Zirrah village of Saad Abad district. All
components, except the health and
environment factor with a standardized
coefficient above 0.860, can explain at
least 74% of the variance of the final
model of rural tourism development. The
findings are significant at the 0.001 level.
The sanitary-environmental component
with a standardized coefficient of 0.95
and a critical ratio of 119 in the final
model cannot explain the development of
rural tourism in the studied area.
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4.Conclusion

Rural tourism is one of the concepts and
forms of sustainable development in
which resources available in rural areas
are used. This type of development has
the least destructive effect or lacks such
effects in principle. Improving the level of
productivity in the regions, creating
employment, reforming income
distribution, preserving the village
environment and local culture, attracting
the participation of local people, and
providing suitable methods to match the
beliefs and traditional values with today's
conditions bring increasing benefits to
rural areas. In summary, the results of the
research showed that the seven factors of

"government planning”, "participation’,
"social-cultural”, "economic", "health and
environment", "security and peace", and
"usefulness and advertising" explained a
total of 70% of the total variance.
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