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Abstract

Purpose: The emergence of the Internet in the modern business environment has become so pervasive that no large or
small company can ignore its influence. Therefore, the purpose of this research was to investigate the attitude towards
social media advertisements on the intention to buy products.

Methodology: A researcher-made questionnaire was used to collect information. A random sampling method was used
to select the sample, and finally 342 questionnaires were collected online. In order to analyze the data and check the
hypotheses, SmartPLS software was used.

Findings: The results showed that the informativeness of advertisements, social role and image, and creativity in
advertisements have a positive and significant effect on the attitude towards social media advertisements. Finally, a
positive and significant effect was found between attitude towards social media advertising and purchase intention.
Improving the attitude of Instagram users and increasing their trust in the opinions that are raised on Instagram, makes
users explain and promote the products and services they have received to their friends.

Originality /Value: Due to the advancement of technology and the expansion of virtual space, these advertisements for
consumer consumption have increased greatly. that move consumers to purchase, and the role of psychological factors
such as trust and recognition in this process. This research can contribute to more optimal formulations for advertising
in social media and improve the performance of the sports products market.
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Figure 1- Conceptual model of research.
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Table 1- Reliability and validity results of the research.
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Figure 2- Path coefficients and factor loadings of the research model.
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