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ABSTRACT

1. INTRODUCTION

The continuous development of the retail industry has created new
issues and challenges for marketing knowledge. One of the
developments is the provision of store brand products that are usually
fast consuming under the title of private label. However, in practice,
only a limited number have been able to offer a different personality
of their brand or improve the loyalty of their customers in a
sustainable way with this approach. Few studies have investigated the
background and how the personality of the retailer is formed. It
should be recognized that retail brand personality may change from
format to format and from culture to culture, thus measurement
scales in different contexts should be developed. Therefore, the first
objective of this paper is to develop a retail brand personality scale.
On the other hand, although previous studies confirmed the positive
relationship between product brand personality and customer loyalty,
research on the effect of retail brand personality on customer loyalty
has rarely been conducted. Along with their growth and evelopment,
retailers offer exclusive brands whose impact on the retailer's
personality from the consumer's point of view has not been studied
and on the other hand, few studies have been done in relation to its
future. To cover this gap, the present study analyzes the effect of
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trust and type of attitude towards private labels on the formation of
the retailer's personality and ultimately improving customer loyalty.

2. MATERIALS AND METHODS

The current research is practical in terms of purpose. The data of
this research has been collected in the field through a questionnaire.
Also, in terms of the nature of the data, they are few. The present
study is a single-section in terms of time. The statistical population
of this research is all the visitors of Hyperstar store in Tehran who
have had the experience of buying and consuming products with the
label of this store. The number of samples is 323, and available
sampling method was used to select the samples. The sample size is
sufficient to estimate the model. A closed questionnaire tool was
used to collect data, and the method of data collection is self-report.
The structural equation method was used in data analysis using SPSS
and LISREL 8.8 software.

3. RESULTS AND DISCUSSION

The results of the hypothesis analysis show that trust in private label
has a positive effect on loyalty to the retailer. Therefore, it can be
concluded that customers who have high trust in the exclusive brand
are less likely to change the brand, are less likely to look for variety,
and as a result, are more likely to remain loyal to the brand. Also, the
findings show that trust in the private label has a positive effect on
the personality of the retailer. Perhaps one of the reasons for trusting
the private label is that having a product with a reliable label (in terms
of quality, competitive price, etc.) causes the creation and formation
of a positive personality of the retailer in the mind of the customer.
Also, the results show that trust in the private label has a positive
effect on the tendency towards the private label. This result shows
that private label trust is a superior perception of consumers'
attitudes based on their experience, and consumers who have met
their expectations from a product tend to trust the company, and this
trust creates a positive attitude towards retail sales.



Also, the results showed that the attitude towards the private label
has a positive effect on the personality of the retailer, and according
to the research findings, the attitude towards the private label has a
positive effect on the loyalty to the retailer. These results show that
the favorable consumer attitude of private labels strengthens the
customer's loyalty to the retailer. The results also state that retailer
personality has a positive effect on loyalty. According to the results, it
can be said that the five personality dimensions are significantly
related to the loyalty of the buyers and the personality characteristics
of the retailer are essential to guide the consumer behavior.

4. CONCLUSION

The findings of this study are a step forward in understanding the
theoretical and conceptual dimensions of this phenomenon and how
to apply it in the retail industry, because the purpose and focus of the
present research is not only to deal with the relationship between the
research variables, but also to propose two new concepts including
the personality of the retailer and the exclusive label in the business
environment of Iran. In this research, it is showed that consumers'
trust in the exclusive brand and consumers' attitude towards the
exclusive brand play a role in the formation and management of
consumer loyalty to the retailer. Regarding retail branding, private
brands are a critical element that retailers must consider and develop
in order to create, develop and maintain relationships with their
customers and build their loyalty and these two elements are critical
to private label loyalty. This study emphasizes the important and
diverse role of trust in exclusive brands in influencing the buying
behavior of consumers.

Keywords: Retail Personality Traits, Private Label Brand, Store
Loyalty, Private Label Attitude, Private Label Trust.
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