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system.qu informatian.q senvice.qu respansivens efficienc customer.
ality uality ality ss P eIency satisfaction
system.guality Pearson . .
Correlation | S8(%) a1(*) ATERS A7(*) H6(*")
Sig. (2-tailed) .04 047 000 .04 000
N 114 119 119 1149 119 1149
information.quality Pearson "
Gorelton ) Loty | st | e | s
Sig. (2-tailed) 04 000 000 000 000
N 119 119 119 119 119 119
service.quality Pearson e o . .
Correlation H1(%) A45(%*) 1 .15 T8(*) -69(*)
Sig. (2-tailed) 047 000 644 019 .04
N 119 119 119 119 119 119
responsiveness Pearson . . -
Sl L) 25(*%) 15 1 03(**) SL{FF)
Sig. (2-tailed) 00 000 644 000 00
N 119 119 119 119 119 119
efficiency Pearson " oo “ . .
Correlation S7(%) B2(**) 78(%) 63(%F) 1 T2{*)
Sig. (2-tailed) 04 000 19 A00 000
N 119 119 119 119 119 119
customer.satisfaction Pearson . .
Correlation H6(**) B8 (**) 69 (*) S1(*#) 2% 1
S5ig. (2-tailed) .000 .000 .04 000 000
N 119 119 119 119 119 119

#* Carrelation is signmcant at the (.01 level (2-tailed).
* Correlation is significant at the (.05 level (2-tailed).
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