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Introduction

Social marketing is one of the most widely used branches of marketing knowledge that is used in various social issues.
Social marketing seeks to create behavioral changes that benefit individuals and society (Romero-Dominguez et al., 2021: 3).
Non-profit organizations (NPOs) have faced intense competition for charitable donations due to declining government support
and rapid growth (Hsu et al., 2021: 52728). A review of previous literature on donor behavioral loyalty indicates that donors
may be loyal to more than one nonprofit organization in different ways (O'Reilly et al., 2012: 69). Achieving charity marketing
goals like business marketing, in addition to choosing an efficient strategy, also requires determining effective techniques and
tactics such as market segmentation, which can increase the loyalty of philanthropists even more. But statistics show that
organizations lose up to 60% of their first responders. Therefore, an adequate understanding of the determinants of donor loyalty
is necessary and essential (Zogaj et al., 2021: 379). The closest research to the current topic is the research of Masoodipoor
(2019), which used other criteria for classification, so the topic is completely new and original. Therefore, the main question of
this research is how people's loyalty is in the three indices of loyalty to the charity brand, loyalty to the distribution channel, and
loyalty to the donation subject. The main purpose of this research is to measure the behavior of benefactors in charity affairs
based on the components of loyalty to charity marketing and behavioral segmentation in the statistical population of Qom
province.

Research Methodology

The current research is a descriptive-survey type of quantitative research with an exploratory approach and is included in
applied research. The statistical population of this research includes the Qom metropolis. Therefore, by using the available
sampling method, two urban areas, three and seven, were selected and sampling was done from the people in those areas.
According to Cochran's formula including the confidence factor of 95%, the value of 0.5 for p and g, and the error factor of
0.05, the sample size is at least 384 people. The method of data collection in this research is a questionnaire that evaluates the
donation behavior of individuals in terms of loyalty to charity brand, loyalty to distribution channel, and loyalty to the subject
of donation in different places and times through 42 questions in two forms of specialized and demographic questions. All
questions were designed according to the Five-point Likert scale according to the variable; Therefore, the evaluation of options
is variable. In total, 571 questionnaires were distributed to people physically and electronically, and 405 questionnaires were
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obtained that could be used for statistical analysis, and then the data of the questionnaires were analyzed using SPSS software
and clustering technique and two-step clustering analysis.
Research Findings

Surveys show that from the total of 405 people who answered the questionnaire, the highest percentage of frequency
is related to men with approximately 51.4 frequency, and the lowest number of responses is related to women with a
frequency of 48.6. The youngest declared age is 14 years and the highest age is 75 years. The average age of the people
studied in the research is about 32 years, and people with the age of 20 include the largest number of this sample. 59.5%
of them were married. In terms of education, 37% of people have a bachelor's degree. The classification of people based
on their job shows that the highest frequency of people in the studied sample belongs to freelancers with 24.7%. The most
frequent percentage in the income classification, i.e. 25.4%, belongs to the category of people who do not have a fixed
and independent income. Based on the answers provided, these people were classified into 5 separate clusters, 15.8% in
the first cluster, 10.4% in the second cluster, 22% in the third cluster, 28.4% in the fourth cluster, and 23.5% in the fifth
cluster. The highest level of loyalty to the charity brand includes the third cluster, the highest level of loyalty to the
distribution channel includes the fifth cluster, and the highest level of loyalty to the donation topic includes the fourth
cluster.

Discussion and Conclusion

Due to the optional nature of charitable donations by people in the community, the competitive conditions between
charitable organizations to earn more money reveal the necessity of attracting the attention of the audience. Attracting
more attention from the target audience means identifying their behavior in the face of charitable affairs, and this
information is used to predict people's future behavior and has a significant contribution to the growth of altruistic
donations. The general results of this research indicate the existence of a gap between theory and practice. Based on the
classic marketing process, segmentation is necessary to accurately and better identify the giving behavior of people and
also to provide them with optimal marketing mixes. Segmentation causes people to be placed in categories with similar
behavioral patterns so that advertising and promotion programs suitable for each segment are selected and implemented.
The existence of criteria or criteria for segmenting people is one of the strategic challenges in the field of social policies.
These criteria can measure the status of benefactors in different dimensions of charitable behavior. Since the loyalty
component of philanthropists is very important for all charitable organizations, this research was conducted to investigate
the loyalty behavior of philanthropists based on the geographical location of the Qom metropolis. Therefore, using the
two-stage clustering technique, this research divided people's loyalty into three indicators: loyalty to the charity brand,
loyalty to the distribution channel, and loyalty to the donation issue. The increase in their charitable contributions was
expressed.
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1. Two-Step Cluster Analysis
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Table 1: Distribution of clusters

Y Sl sl Aoy
\ ¥ VOAY.
Y Y Ve¥
¥ AQ Y.
f 1o YAXY
0 a0 YA
gy £10 Vool

ueb‘sgw‘ﬁﬁ&um)l:mw‘W‘W;Q)ydbuywmkff@hi@)bé@f}ﬁ
Shpad gt CoaS S fe ) sde (gs i 9 3L SV il jlade a5 o3Il a5 il (g a4 a2t s
LSLALS"L"U)"‘:M“S‘U-&‘JJL’ ] 415; )b.a MM}WLJ’&JG.«.‘)J J_.ﬂb-k_.bjanul_.:..: FGIow! JS'YbJ:Jo..L.Zfbu\

el bl S s

GHuad g3 CulS Oljee 1\ 15 503
Figure 1: Quality level of clustering
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Figure 2: Frequency distribution of clusters according to charity brand loyalty index
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Figure 4: Frequency distribution of clusters according to the loyalty index to the donation subject
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Figure 5: Comparison of the gender composition of the clusters

o—O—o0—5 0O
—2—2—2—O

BEEWEN oo ASiA pam A Pl Al paly A

[EYFE T VEPIPH IR <] WU P W POV

Figure 6: Comparison of the mean, median and age mode of the clusters
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Figure 7: Comparing the marital status of the clusters
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Figure 8: Comparing the educational status of the clusters

S, YO YA YE/Y Jolas ol Sas 5 Lls J\jTJidir_?%j‘a}_ﬂ s slaad 5o Skl e s I s
AR {’JLP; a2t ol el ST s s YY/Y'Q}:JQQJ;L.L}\:jQUyTJ:J\; Asly LSS ) st a4 by e glaad
Klaz S



14 stk B3l e (31 (63 grma on/ 44 5 53l 4y (55135 Sl e s gme Sty ulibp s

s 0 11 0
S 4.8 6.7 21
i 9.5 3.4 5.3
il 3 el (il 19 14.6 18.9
S 24 11 4.2
Saaila 7.1 135 8.4
a3 26.2 28.1 305
i3 iy i S 16.7 14.6 14.7
o pemh iy e S 14.3 16.9 15.8

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
Bl adss mepadss Hesmadsd Eeleads Labdda
Lad 3 Jid Condg anulio A 15 503

Figure 9: Comparing the employment status of the clusters
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Figure 10: Comparing the income status of the clusters
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