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ARTICLEINFO ABSTRACT

Keywords: Creativity and innovation are considered essential elements of the
Brand, Urban Tourism success of cities and part of Creative human capital. The city of Rasht
Development, Creative has also been placed in the position of creative city due to its favorable
Food City, Rasht City, geographical situation, numerous types of food, and various natural and
Food Tourism. historical attractions. In December 2014, it won the title of creative city

of food and was nicknamed the city of foods. Therefore, the main goal

of this research is to investigate the impact of the creative food city

brand on the development of urban tourism. This research is descriptive

- quantitative, and practical in nature. For data collection, 57

questionnaires have been completed by university professors and

experts from the municipality, the city council, the Islamic Revolution

Housing Foundation, and the Cultural Heritage Organization of Rasht.

To analyze the data, the T-test, binomial test, Friedman, correlation,

and regression were used in SPSS. The results showed that the

participation index has the lowest average (2.04) among the indices.
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Extended Abstract

Introduction

Tourism and creative city are related to
each other. Tourism development creates
creative cities, and creative cities lead to
tourism development. Many factors are
effective in economic development. One of
these factors is tourism, which has a
significant  contribution to economic
growth. Creative tourism is a type of
sustainable tourism that provides the
opportunity to develop creative capacities
through participation in an educational
course on a tourist destination. There are
specific definitions of the creative city,
including that a creative city is related to
sectors such as tourism and art events,
creative class, creative industries, creative
approach, recognition of creativity to
promote innovation in cities and diversity
in works of art. The creative city using
advanced technologies in various fields is
considered an attractive place for the life of
citizens as well as tourists in economic
fields. Rasht is one of the cities that has a
high capacity in the field of creative
tourism, which is due to the variety of
historical, cultural, and food variety. The
rich food culture in Rasht relies on local
products. Actions such as building a food
museum, empowering women heads of
households, and collaborating with other
food-creative cities led to the recognition of
city culture. In this research, a
guestionnaire was used to obtain the results
and the opinions of each expert were used
regarding the extent of the brand's impact
on the development of urban tourism in
Rasht in order to finally determine which of
the indicators of the creative food city
brand has a lesser or more significant
impact on it has tourism development.
Also, it seeks to achieve the question, to
what extent does the brand of the creative
city of food have an effect on the
development of urban tourism, and what are
the dimensions of these effects?

Methodology

This research is descriptive — quantitative,
and practical in terms of purpose. The
collection of information is in the form of
documents and libraries. In order to

measure and evaluate the impact of the
creative city brand on the development of
urban tourism, a questionnaire with a five-
point Likert scale was used, which includes
two sections of creative food city
indicators, including eight indicators and
urban tourism development, including ten
indicators. A total of 57 questionnaires
were distributed among professors and
experts. The validity of the questionnaire
was checked with the opinions of the
university professors, and its reliability was
obtained using Cronbach's alpha with a
value of 83.9, which indicates the
appropriate reliability of the questionnaire.
The data obtained was entered into SPSS
software and analyzed with binominal,
Friedman, correlation, and regression tests.
The statistical population of the research is
professors and experts who were selected
by snowball sampling.

Result and discussion

In order to access the research results, 57
questionnaires were distributed among
university professors and experts and were
analyzed using SPSS software. The
attractiveness index has the highest
average, with a value of 3.03. Rasht is in
good condition in terms of natural
attractions, recreational spaces, weather
conditions and the quality of historical and
cultural buildings. The physical index
(urban tourism development) has the lowest
average, with a value of 2.06. Rasht is not
in a good physical condition. There is a
relatively strong correlation between the
indicators of the creative city and the
development of tourism. In this research,
the economic development index was found
to be one of the indicators of the creative
food city, with an average of 2.50, and the
index of cultural opportunities was found to
have an average of 2.38. Rasht is almost at
a favorable level in terms of functional and
artistic diversity. However, it is in a better
situation in terms of the diversity of local
foods.

Conclusion

According to the research conducted in the
field of creative city and branding, it can be
said that in most of the research, education,
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advertising and marketing, people’s
knowledge of the customs and culture of
destination cities, creativity and innovation
have been investigated. Basically, the main
element of creative cities is the innovation
and creativity of citizens. Branding is a
complex process. Many developing
countries emphasize the importance of the
role of branding. According to the findings
of the research, each of the indicators was
examined in two parts. The indicators of the
creative food city include eight indicators,
and the development of urban tourism
includes ten indicators. The indicators of
the creative city of food and the
development of urban tourism have a
mutual effect on each other. In the first
stage, by examining the average of the
indicators, it was found that the variable of
economic development has the highest
average of 250, and the variable of
participation has the lowest average of 2.04.
By examining the indicators of urban
tourism development, it can be said that the
attraction variable has the highest average
of 3, and the physical index has the lowest
average of 2.06. There is a relatively strong
and direct correlation between the
indicators of the creative food city and the
development of urban tourism. Therefore,
the higher the indicators of the creative
food city brand, the higher the indicators of
urban tourism development will be. The
influence of the brand on the development
of tourism also increases. The indicators of
organizational and cultural structure have
the lowest correlation of 0.360, and the
indicators of financial support and
facilitation of creative class activity have
the highest correlation of 0.818.
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