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Abstract

The outbreak of the Covid-19 pandemic has caused an unprecedented global crisis that has
affected various sectors of society and the economy (de Boer et al., 2021; Rotten, 2020). In the
meantime, the sports industry has not been spared from the consequences of the epidemic
(Ratten, 2020; Keshgar et al., 2021). By nature, holding regular sports events due to health and
safety concerns and safety measures has led to a complex set of socio-economic challenges in
sports (Kil et al., 2021). Prior to the Covid-19 pandemic, analysis of sponsorship data indicated
sustained global growth in sports investment. On the one hand, due to the closure of sports
activities, harmful effects have occurred, because normal sports events did not take place.
Major players in the sports supply chain (eg teams, sponsors, hotels, airlines and transport
operators) have suffered irreparable losses. In addition, related industries that are directly or
indirectly related to sports have suspended or closed down their activities. The coronavirus has
caused the most changes in the sports industry because the essence of sports is tied to mobility,
being outdoors, group activities, whether sports or watching competitions. Due to the safety
restrictions and mandatory quarantines, this market has faced a drop in audience and income,
but still, the possibility of using digital solutions has provided the possibility of survival to
some extent. In this regard, the issue of sports business marketing, which has always been a
serious issue in scientific research and deals with finding markets and customers in different
conditions, has become one of the most important issues for sports business in these new
conditions. As an example, Qazlesflo and colleagues (1400) showed in a research that the
technology component and the management component had the highest impact on competitive
marketing in the Corona era. Escamila et al. (2021) in a research that was conducted with the
aim of introducing the adapted model of sports businesses in the era of Corona, showed that
accurate needs assessment of the demands of users, customers and personnel of sports clubs
should be the basis of the marketing strategy in the era of Corona. Charkhtab (2020) showed
in a research that new versions of network marketing strategies have been created in the sports
industry during the Corona era. Heydari et al. (2019) showed in a research that the effect of
Corona on the sports industry is classified into two general categories: direct and indirect
effects, which include positive and negative effects on the sports industry. Also, Sohaili and
Manouchehri (1402) also concluded that the effect of conflict factors, satisfaction and people's
attitude on their participation in offline sports events in the era of Corona is significant.
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Therefore, the current research was compiled with the aim of identifying the impact of the
Corona crisis on the marketing method in sports organizations of Qom province.

The method of conducting this research is qualitative with content analysis approach. Also, the
research is exploratory-development based on the classification of research based on the goal.
In this research, semi-structured individual interview methods were used to collect information.
The statistical population of this research includes all managers and experts of the General
Directorate of Sports and Youth, professors knowledgeable in the field of rehabilitation and
sports economics, consultants and marketing and economic managers of sports clubs, which
are selected on a case-by-case basis and due to the availability of the research community of
Qom province. Was investigated. Until the interviews were progressed to the point where
theoretical saturation was achieved with respect to the research topic, the participants in the
interviews were selected purposefully and non-probably. The interview started with the
purposeful selection of people who were experts and knowledgeable about the research topic
and continued in the form of a snowball, and finally, during a 2-month process, 14 interviews
were obtained.

Based on the results, the core codes, information issues, support issues, competitive issues,
management challenges, price challenges, sports challenges, capital challenges, consumer
behavior, sales drivers, sales marketing and product selection as factors affecting the role of
the Corona crisis. The traditional marketing method in sports organizations and infrastructure
challenges, governance challenges, educational challenges, support challenges, sales
incentives, sales strategies and product selection were categorized as factors of the role of the
Corona crisis on the electronic marketing method in sports organizations. According to the
findings of this research, it is suggested to provide training courses for managers of sports
organizations in order to prepare to face similar crises. Also, considering that the Corona crisis
has made the role of electronic businesses more visible, increasing the trend of benefiting from
new technologies and supporting startups in this field and increasing knowledge in connection
with electronic marketing methods can help the development of sports and businesses in this
field. The field helps even in times of crisis. Also, providing and strengthening the necessary
infrastructure by the government for the use of electronic marketing by sports organizations
and customers is essential. Finally, considering that this research was conducted at the level of
Qom province and through interviews, it is suggested that the research be designed and
implemented on a wider level and also from the customers' point of view.
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Table 4.Theimpact of the Corona crisis on the electronic marketing method in sports organizations
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Figure 1. The model of the role of the Corona crisis on the marketing method in sports organizations




29 S olojlu 30 b 5130 Slrogus 3 g ¥ off o il Il -

G S A g Sy
Gl ¢ 2 e glo il () Pl o clom Jlas o SlLI Jilue (5,570 sloaS ol Cewsay s olul,
a3V Sl s (898 2Lk (B2 SlaS e 0SB rae )18 (slulopw slaille (25555 slagilly (Sesd
GaRas (o855 slaglol ;o (i (2blk ol p UgyS lon (8 (2Ll sl g (25559 sbal ¢ o sl o
Soleimani Ghazalsaflou et al (2022) , Dasi¢ (2021) ,Roshan Zamir et al (2021) L 5o mls 0005
5heil glacawl wls lis 093 gy o Roshan Zamir et al (2021) .axb . (2021) ,Ada-Lameiras (2024)
S 2l 2l g S el 000l b ar |y 63Ul Shles (5555 50 @ s mis sl » Uy ol
) Joes laie a2 5859 Sl (ol K28 (g 3l 5 WelSiig 3 lebans 4y 455 by (o855 sla JUIS 2355 (oL
oS (ebass gy i 50 prizen Sl oad e g @i pate 0 Jbe lapl; g PP el (o559 Sleas
ol oo ol 9 DUk 0392 2 o0k Jbo Shlus ads)ly el lapgrobinl jo ol SLALS (alas jpa2 5 (22559

g oz 5 Sl (o555 slaolSinles (635 2 by & aimnly (s3loazdl 5 Jlo 23llas  Ug,S 45 36
oals aSilir ol igyadar BB e el 43S Calises malsz 5 535 4 diely oo s 6,500 5 sel,s tals
485 SB580uly 5 Sl (o G alex jlleelRal el mlie oad s Qe (355 e sla S Gl
T Jlo oasyT 5 00 arlgo by b oo o elSals plo (2 5 095 a2lys (5 uKmir (20lS L wo3; Aty K (5155
(National Basketball Association, 2020) el soldl ,las 4 o

Jelio 9 (559 )3 SR )8 czge Jelge (nl ples ailoasles (el 53 UgyS wgng 5l e (22559 O aSadss
S Wb rizren WS (o0 E) |y Sl slaidl &)’)Bwﬁtsi’)ﬁﬁz’ﬁ)b &S el ol 059> (nl b das e
Sl olS 15 5 ) lias «9ld o6 St yo sl M (6135 2 e 2 o8 Ll (555 loaslyo 5l ool i
9729 Eg a9 55 wliwlio 4 el 095 9 Sl 3l Ly o S3L 50 5 by S sl o)kl el o
S i S 5 L qosmn 51 il a2 (g5 (o535 b il 5 o 8,5 kes Wl ilsts 5 ot 5t by S
(05 oo ploml GSLl Gl 5o anel (559 Collad Sl s pSetnr (o a5 il 5l 5 05 pdslolinl el (5509
Jb o coal aols o )Lil 045 gy 40 OZili (2020) .ol 00s0,5 Jlo g ()5 2U,lL LialS cgo (6,5 den
ol o ate lyiea Lol sl s b el 00,5 5 ls ez Sl 4y (o i gl U5 pog g -l
lebass 5 im0 Crge g atils falS mlio jlcus (pl Sl (LS 51 o9l p wsadd g (859 Sl
el o (25359 (bl (AR 4 e 45 Canl 0l 9SSl z)lS p0 Az g J3Is 0 4z A cnl 5l g ke

oo glp PGB oledbl ol o5V Sledlbl Blus ala> 13 5 UgyS 0ly90 50 (i (2b)l1b angi Sz 5o
459 59y 2 ORI A (owytes G g i g i Cuz 50 plpae (ST I LS oS aen lad o S geS
LolSaly ylnae 5 55509 Ol e ot 558 Lyl b mizean 055 )18 dnagi g 090 9590 (o il 490 5 (5, SouisT 4y
3 elitnl 5 o s dnnsi ool 30l 41 st Sl 0 55 ly oLyl 5 6y s )5 Jotes
Sise 5 Plaw sgate ez 5o (oB))9 Jelie 5l soine 9 oole Slaulos o555 Slaplejle mhaw ;5 (63 ,0l, sloasl
59 cwlin 1 51 (641095 1 o 28358 JEline 3l (ggire g g0le slaoleax b ol o ogdle iy ] o Sole>
S5 e 5 leld (Ul 5055, b s n hes 31535 Gln Jle gleaizgnil 5l 618,55 2 S g s3lulel;
Lsly e 50 090 ai2lopy (3559 sl lojlw (i (L1l (HB) Cuge dgnn 0 SE i S 50 )1 595
Sl (85 ko I geenS 3 Shae » (VA-2565) Ug)S (silems 53l (o2 2 (g3 5o SOleIMani (2021)
S8 6 loline e il oo b (59 la)lS oS 8 Shos p Ug,S (gylem ol oyl (g, il ¥ olas ol




_ 1FeY Gl ipyle 05bowi ip sl 099 333 1L Gl aolikad

Heidari .o, s,lbas siie ;36 L o,Ses 5 o o, Shos (5 i ,50os p Ug,S (5 ko ol oyl gl pien
Ol s bl a3l 15885 (350 Coto 5 Us ) Gugns Esed BT (alolid 4y 955 (taghy o 5 etal (2021)
loolay gy o)l ighy 5 (el 190§ (pogmas (Dbl 5wl sais 5 i (i) i BT Syl Bg,S
5 ol (sobatdl elaizl g (Koo b asly (i )oil 5 (soges Codlr (50) edlinne o g (Slods ¢(5)9li3 (259
Dy (S

Sgu ool 4y SaS Mg W11 (LSS Glaay Sl o359 S Ll sl o)lal o 4y 4z g5 L pizmen
g Slilas yoias )5 2 (B9 4 Bl s Joo Gl (B rmae VI 5 (5555 Sl (=259 SYE oo
2 e @l dnwgd Sz 5o (55 sl Gl Ols 2LOBL el o 6 T A ke s sl o 0555 sbaslag,
Ao sy 5k 95 DY gazme angd (=559 Lol L)l jo ang) s (nl ogdle ol alST I, Ug S 0
(09958 5l o Dloas caiad 108 (g8 pamres S gnnS ceslin Sy pae (bl G JSTgy Cule ) s L) deolS g b
oz il b lesl (bl glacs )l wgiloased (LS Sl culem 5 e ool it sl (Fp0 bl 2 25U
Uiegs o Ghazalsaflou et al (2022) .sges pladl LU LG sge caz 30 Jud (15 69ly50 5 ke slans 5 ol
5 i1y s s UgyS £9md 0gd 53 (ohin9 SzsS Sl g S (BB bl 2 IS ST Jelse oy 4 395
=8, 2Lk » (35S Jlse 5 s5sel Jelse il glis Jalge (ulom = S5l Jelse o oo sloaddge wisls LS
T CITES SR T

G UL pls WY game gly Lol jo syad lpid a4y e Al 50 (il 0,5 (e Ol Ly (e )0
e |y ole Slole g lalis, o8 sl oo (555 o ol (B Sl (b 0y OMSe 5 (s ol 55
P92 s s Sl ololo Gln |y ool M ie g cul 00,5 wa lahy) 4 B 4 e |y Bl e S o
3yly =359 oSl g laylejlw a4 5 pdul ol Ollus Lg,S ol (Knowles et al., 2020) <l oo S sl
loss gz b glanl Jemcie o35 YIS auis8 slapKo 5 bolSigb 1o 55 Lis 5 oS i ool 05,8
—2958 sbaslagy Jsb 53 QS el 5 S5 5l )l sl SlbLS )| 35 Sy 5 bl 38153 ale carnlie
Sy pae g s sl Ldaed ( Sl cwud o oen (HoNgwei et al., 2020) cul 00,5 5 VA
doee 5o pliblse cond ol an s olyemay il 5 Slids oje> 0 1y ook (Jle sl 5 aolSs g 5o )], S LA
S 352y laile, ity GBS ln she b il onl o cel (L3555 sladile) 6l ool (S sle )15
e plol el (a1 azsl 5l SN Jlew |y 05 iy B aiiS™ (8 VA998 b (0559 lss o 1) 09 (S8 an o a5
ypam pas g olug, (6155 pae o Lulyd cpl o il slacs b iSTonl  odle ((Majumdar et al., 2020)
olazsl SWSL L S o o)y Lo 5 WoolSl 4 550 ol o a5 wilools alS [ 355 cylam oyl5ee o, Flilos
Sl g ol 45 Soday ol Gidy ol a5 i bl s basls, 5 ool 5l 5 olinls ayad Lials
Ansarietal, ) oS o oy 4z 5 Cawd 055 el b b daalig, Caio olmu gl jlwgxg ol b .ol awly
5 olatdl sla i plos )3 )15 (59508 2ol sl jaw slacusgume 5 (as s Slosil (slezzl 635l ol (2020
2329 @l Olpoe wad oo plas wags cnlcelonds Jelin 5l (g )l ols Cows 3l ymie g 00l (3559 (2LN5L
SNl 3l o 1S a5 (8505 o 5 b it 4 b BL slaul 5 (o859 Sl (e Sl @ 4z L
S 4SS S o0 )18 Uy S

sl (8j5el Glagtly ( aTl slagilly (3l Glatlly s slonS @l ol eizpen
Filoss 5 (59559 Bl (o e Jlus s a0 SV gamme 15 5 (b9 3 lagsilyinl (o9 8 lags—ie (Sule>




29 S olojlu 30 b 5130 Slrogus 3 g ¥ off o il Il -

ROSPAN L guos gl ol o (gaanios (08555 slaplosls yo Sds 2SIl ol il o 2 U S ol (285 23k
Sl eigan Jlasus el caims ol yloss Fakazili (2020) ..l Fakazili (2020) . Zamir et al (2021)
oS i ) slalesbo s Ll st (Sig iUl sl 9 (25 03 S 3l il atls e 3 (golatd
1 e iy el o iie Sl odle Lg,S mams fond ansl 48,5 15 Calhasl il s golazsl Lo 5 ons
Lot 5l wieils (huled iz o G sl Laplosl ol ons 53 (g 2SI (ol ylik 5 b 5 655k 4
Olsie s 6555 15 sl e slom ol 415 5l oS, ol g oy (gl Gloslow (6)5l55 5390l bl 4 g
Sl sl aBloge b w09, Jold 6yl S (oo Joe arlyd ez o Laploslas (sl 00iiS (a5 i
Sly peline il jebas 4z 8,0 gl il jsboas az sl 00938l ) sl (gl w58 G e Slea/ VS
oL andS 5l i G955 Sl ary yo a8 Slegsge 5l ST g, 2 -(Mohamad kazemi et al., 2016) L i
£ 3l G 03e 50 a5 el (Sig Sl g Sledbl (555l (e 5 Silre syl genS ol 00 5 LS 055
S anmgs (sLad g Sl ool JLitul (5 20l (3555 slaolSilip B g (o859 0jslde (S S b)) il slal3él
g yldla s 9, 5 53l slaghygel sl ooliiwl b g asdly aelol (15555 amgi g (239l (lgs (nl o Cmizren sl ils
I, sasi=s Gilram et al (2020) .(Heidari et al., 2021) <ol sogs > b (5,.50L 5 200l anl)8 o claix! sloaSis
wWlod S asll g5 9 &je 055> 5o JUemmd 5 69l pd S g Céyiy p lld (pl Cute Ol e 5o

Qs (555 slaplesls 50 Sig iU bl 5 S geenS o Shos g slail 5 Lyg,S pFaen s )lom (e il
3 Sblug Ok (25559 9o 5 55505 b Sl (cage Al yo )3V V955 (G S en JSUS 5 St S Il o ]
i35 8 many ol Sl Co i 8559 Cio aile sudS o wog 03l &5 S s By S gy 3l slaole
Syl genS 5 bl csoliadl lacllas (38,5 )15 13l Cowi Ug)S many gomt Slak 51 (Ko olpli o
Sl a2 BgyS gy Sy (LS g Glulet )5 slitel ay ol (085 slagybojlos jo Sedg iUl 2Lk 9 (22559
Oliee g ol Esed Pl Cod smo o (Lt @l cils Slaz sladl o 055, Sy 98y » 3T ol Gl oo o5
A Wl Slpsd (e Cews (2355 Silre 5 S i o)l 5 S Jlsdl G by 5 (Suadi Gl ol ohg 8
ol g yiSI D3l 2 Ug S eSaem ()lons 5l oaiaoy L

oot 5 I axel> Cuadlo g )9 slaces B Wi oo ol 42210 ol y0m 4y &S oo 5 0dle By ST (g9
axwgs Sz y0 Wb plpae Gulply el ansly 31 J5ie 50 (859 Sueal ik 3 Jdoas (Jlis plgieas adly 4l
Safaniza et al (2020) wlibzs jo 4S5 jshilen .05l a5 Jjie 0 (S iSIl slassb 5l Jldiwl s azg5 b isdu oyl
L a8 ool gl (glaoles g o (o559 slaplejlos abeby (nlpli ainss ol S5 Conimo )0 ot 5l (6l
S9SN 2359 drmwgs aiiS slml (559 Caio i lp |y @lacis $ 5 00,5 alulid | laidn (ol guone Cy poe
(s—i90l Gl (Sl Glagtlly (3l clagtlly bl (Seig Sl ol )lil ag o &b g
Sado dnngs (gloan 35 5 oo pal, 5 (S DY gase 35 g o8 Slacslil (G098 slagsive (Sl lailly
sooliinl 5 (5955 (silwaiaslys 9 Ca g (slp (o b Wilgioo N AageS (g0 winlpl el (Sudg iSUl 559 Caaio
JUsl s,z gl 55 b Syl slaslosl g o Sam anusi hallim (oliiio jo &)l angi sl oz glags yslid
JEezmd sl ly o) V=955 pSann 098 adl dip pgal dgnpr 9 SS9 DL BL 2 (e )15 sla e Ceonay
w28 1) oy iy 5 (o3l lacsl el &S plapyiily el 035 Jlgan baaseej don )3 0,5 (Suis iSIl g (o
sla s 9 Jlezms lagsl 5l e pope S plgon 93T a5led Sl 355 ) o je dzgi 093 (nl )3 WS (o0




_ 1FeY Gl ipyle 05bowi ip sl 099 333 1L Gl aolikad

Sy b 1y 955 dmngi Wig) 5l o S5 90 (s i sl s 5 Jems lagil slis s oST (g Ul
ol aslez delsl (g i

(SRlem (lg8 (S Sl 9o (SiBhdnwgs 9 0 Sy iUl (5f38le 5 5 ()l 8l slacSlu ) angi L
P39 ey 5S> Wolal jeel 4 (Sl (il gne az g dailler Ay Sz 50 (B9 o 5 (9o ol (5
pladl g 2SI ol b o5ete Sz 50 (S e Bl 4 azgi b ) (eSle 5 (3l la il (s Sl
SIS p Caz 50 39z ge Sy 68 (—bigel oS 5 5 (Rl () s SeelS il (Il L (rizres 0ges
Ol 6 l5 b Sl slaculs wanie 5 g3 Sk i) ol 53 655 aleyas (2153l o 85yl (o359 Slilass
59 B lacsilinl 6565 da ks (g NS Ao (5l slad > Sl s Ghaled (2T (58 0 jslte 992
srogde Olet Jed (nl 5l 63,130 9 (2lad (Dbl axwgs Gemme il (B2 slaculw it w5 g sleiel (b9 3
2 —2359 9 il Jelse 4 azgi b1 (g iU byl 5 Goss csle o3l il (s lom 5 (—j5el slaillr &,
Aol e Liegp b ¢wenROdriguez (2020), Fakazili (2020) mls .a—isu sge o 5l o 9 Lg)S olyeo
2 S SU sl 5 Jiwzms Slail » 1 A-0958 (6 S den Sl ) p 5950 4 S 5o Fakazili (2020)
Foe Sl slahyyg 5 Jlemms lasil » VA-wgsS rSaen o plis 5 by el glaosls 5 mlie 550
igel oy ali laplz b o azlye (Solel jsliieas 05 oo lpitiny Gebod (ol sloaidly &y azgi b .
G ) S92 o)l g 285 U8 o aSul d azgi b iz 00 5 L) (28555 slaglosles Gl sl
B3| jo 258l Ll 5 595 ol sloli il 5 Cules 5 o cslinglsd 5 gakan s i, Lialsdl el lles i
hled S Gl pley )3 (2 0js nl S,y S g ()9 Ay Wl o0 S92l LG sle s, L
5539 S Slojls By 51 S 1SN 5L 5l sl prose sl g b ¥ (slacialun Ca sk 5 ael izeen
85 plomlaslae @b jl s o8 Gliul mhaw ;o Gz cnl aSul 4 colie b azales p0 il (o0 Ol g0 5 0L i
20,5 Lzl (Ll 5 b i 00 dgly 5l eizen 5 g gl 0 Slidod 395 o0 Slpiing

&b

Charkhtab, G., & Esmailii, M. (2020). The relationship between ethical marketing and online business.
Ethic in Science and Technology, 15(1):166-171.

Dasi¢, D. R., Tosi¢, M. Z., & Deleti¢, V. (2020). The impact of the COVID-19 pandemic on the advertising
and sponsorship industry in sport. Bizinfo (Blace), 11(2), 105-116

De Boer, W. I, Mierau, J. O., Schoemaker, J., Viluma, L., Koning, R. H., & Lifelines Corona Research
Initiative. (2021).The impact of the COVID-19 crisis on socioeconomic differences in physical
activity behavior: Evidence from the Lifelines COVID-19 cohort study. Preventive Medicine, 153,

106823.

Drape, J., Chen, D. W., & Hsu, T. (2020). 2020: The year in sports when everybody lost, December 13th,
Retrieved March 20, 2021,
from https://www.nytimes.com/interactive/2020/12/13/sports/coronavirus-sports-economy-

wisconsin.html [Google Scholar]

Escamilla-Fajardo, P., Alguacil, M., & Garcia-Pascual, F. (2021). Business model adaptation in Spanish
sports clubs according to the perceived context: impact on the social cause performance.
Sustainability, 13(6), 3438.

Fakhri, A. E. (2020). The Effect of Covid-19 Pandemic on Digital Games and eSports. International
Journal of Sport Culture and Science, 8(4), 335-344.



https://www.nytimes.com/interactive/2020/12/13/sports/coronavirus-sports-economy-wisconsin.html
https://www.nytimes.com/interactive/2020/12/13/sports/coronavirus-sports-economy-wisconsin.html
http://scholar.google.com/scholar?hl=en&q=Drape%2C+J.%2C+Chen%2C+D.+W.%2C+%26+Hsu%2C+T.+%282020%29.+2020%3A+The+year+in+sports+when+everybody+lost%2C+December+13th%2C+Retrieved+March+20%2C+2021%2C+from+https%3A%2F%2Fwww.nytimes.com%2Finteractive%2F2020%2F12%2F13%2Fsports%2Fcoronavirus-sports-economy-wisconsin.html

29 S olojlu 30 b 5130 Slrogus 3 g ¥ off o il Il -

Ghazalsaflou, Hamidreza; Cheroli, Ali and Bai, Naser. (2022). Investigating factors influencing the
competitive marketing of small sports businesses during the outbreak of the Corona virus. Sports
marketing studies. 2(4)147-176 [In Persian].

Ghezelsefloo, H., Chorli, A., & Bay, N. (2021). Investigating the factors influencing the competitive
marketing of small sports businesses during the coronavirus outbreak. Sports Marketing Studies,
2(4), 147-176. Doi: https://www.doi.org/10.34785/J021.2022.942

Harbaji, A. (2017). The reality and prospects of sports marketing in Algerian sports bodies. Faculty
of Economics, Commercial and Management Sciences. A magister message that is not published.
College of Graduate Studies. University of Setif, Algeria.

Hashem, T., Suleiman, O (2022) The Impact of Covid -19 Pandemic on Sports Marketing in Jordan.
DOI:10.14704/ng.2022.20.8.NQ44662

Heydari, R; Asadollahi, E and Yousef A, Omar A. (2019). Identifying the effects of the spread of the corona
virus on the country's sports industry. Sport Managment. 12(4)1203-1232 [In Persian].

Ili¢, 1. et al. (2023). Resilience and adaptation: Evaluating the socioeconomic impact of Covid-19 on
handball, SCIENCE International journal, 2(4), 81-85

Kehl, M., Strobl, H., Tittlbach, S., & Loss, J. (2021). The person who plays handball needs the ball, the
contact and the community-changes in sport club activities due to the COVID-19 pandemic and its
significance for sports clubs. Gesundheitswesen, 83(3), 159-165.

Majumdar. B & Souvik. Naha. (2020). live sport during the COVID-19 crisis: fans as creative broadcasters.
Sport in Society.

Ratten, V. (2020). Coronavirus disease (COVID-19) and sport entrepreneurship. International Journal of
Entrepreneurial Behavior & Research, 26(6), 1379-1388.

Roshan Zamir, Marzieh; Eskandari, Setare and Siddiqi, Amir. (2023). Examining the effects of Corona on
the marketing mix in sports with an emphasis on distribution and promotion. Bimonthly Journal of
Sports Management Studies, 14 (1), 60-74. [In Persian].

Sara .K.Geoff .D.Aila, A, Kamilla, S. Francesco, Addesa,E.Mark ,D., Eri, C., Sharna S. Richard,
W.Matt, S. Hamid, G., lan, L. David, M. (2020). The Effects of Coronavirus Pandemic on the
Sports Industry: An Update. Ann Appl Sport Sci 9(1): €964, 2021 [14]

Sato, S., Oshimi, D., Bizen, Y., & Saito, R. (2020). The COVID-19 outbreak and public perceptions of
sport events in Japan. Managing Sport and Leisure, 1-6.

Soheili, B., & Manouchehri, J. (2023). Factors Affecting participation in Offline Sport Events of Sumo,
Petanque and O-Sport during COVID-19 Pandemic. Sports Marketing Studies, 4(3), 1-17. Doi
10.22034/sms.2023.62833. [In Persian].

Soleimani, M (2023) Investigating the impact of Corona disease (Covid-19) on the performance of
Vararzashi businesses. Physical education master's thesis. Amol Azad University [In Persian].

Timpka, T. (2020). Sport in the tracks and fields of the corona virus: Critical issues during the exit from
lockdown. Journal of science and medicine in sport, 23(7), 634-635.



http://dx.doi.org/10.14704/nq.2022.20.8.NQ44662

